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TQF 2 

Bachelor of Business Administration Program  
in Event, Hotel and Tourism Management 

(International Program) 
Revised Curriculum, Academic Year 2023 

__________________ 
 
Name of Institution               : Naresuan University 
Campus/Faculty/Department:  International College  
 

Section 1 General Information 
1.  Code and Program Title 

Thai :  ľĸńĔĽŌĨĶĭĶŇľŅĶīŋĶĔŇěĭńĦĤŇĨȮĽŅĕŅĺŇĝŅĔŅĶěńħĔŅĶŀňŏĺĬĨƢȮőĶĚŐĶĴȮŐĸŃĔŅĶĪƞŀĚŏĪňŗĵĺȮ 
&ľĸńĔĽŌĨĶĬŅĬŅĝŅĨŇ' 

 English : Bachelor of Business Administration in Event, Hotel and Tourism  
Management (International Program) 

2.  Title of Degree and Field of Study 
 Full Title    

Thai  :   ĭĶŇľŅĶīŋĶĔŇěĭńĦĤŇĨȮ&ĔŅĶěńħĔŅĶŀňŏĺĬĨƢȮőĶĚŐĶĴȮŐĸŃĔŅĶĪƞŀĚŏĪňŗĵĺ'Ȯ 
English  :   Bachelor of Business Administration (Event, Hotel and  

Tourism Management)  
Abbreviated Title    
Thai  : ĭī,ĭ,Ȯ&ĔŅĶěńħĔŅĶŀňŏĺĬĨƢȮőĶĚŐĶĴȮŐĸŃĔŅĶĪƞŀĚŏĪňŗĵĺ' 
English  : B.B.A. (Event, Hotel and Tourism Management) 

3.  Major Subject (If Applicable)     
 None  
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4.  Total Credits Required 
  A minimum of 144 credits 

5.  Program Characteristics 

5.1  Degree Level 
 @_afcjmpŲqȮBcepcc*Ȯ2-Year Program, in compliance with the 2009 Thailand 

Qualifications Framework for Higher Education 

5.2 Type of Program 
  Academic Program (Undergraduate) 

5.3  Language Recruitment 
  English (English Documents and Textbooks)  

5.4 Admission 
  Thai and International Students 

5.5 Cooperation with Other Institutions 
  This program is an NUIC program. 

5.6 Degrees Offered to Graduates 
  One degree of one major: Bachelor of Business Administration in Event, Hotel and 
Tourism Management (International Program) 
 

6.  Record of Program Status and Approval / Endorsement 
 6.1 The revised program 2023 will be implemented from Semester 1 of academic year 
2023 onwards.  
 6.2 The Program was revised from the 2018 Bachelor of Business Administration Program 
in International Hospitality and Tourism Management (International Program) to the 2023 Bachelor 
of Business Administration in Event, Hotel, and Tourism Management (International Program) 
 6.3 The program was approved by Naresuan University Boards of Committee as follows:  
               - The Academic NU AmkkgrrccȮ?nnpmtcbȮrfcȮNpmep_kȮglȮgrqȮKccrgleȮlmźȮmlȮ,, 
      - The Academic NU Council Approved the Program in grqȮKccrgleȮlmźmlź 
      - The University NU AmslagjȮ?nnpmtcbȮrfcȮNpmep_kȮglȮgrqȮKccrgleȮlmźmlź 
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7.   Expected Date for the Implementation of Program  
 Implementation of Program under the 2009 Thailand Qualifications Framework for Higher 
Education in academic year 2025 

8.  Career Opportunities after Graduation 
 8.1 Hotel Business, for example: 

 -  Food and Beverage Staff -  Butler 
 -  Reservation Officer       -  Guest Service Agent 
 -  Sales and Marketing Executive  -  Marketing Communication Executive 
 -  Management Trainee  -  Revenue Staff 
 -  HR and Training Officer  -  Concierge 
 -  Agents in other departments of the hotel business in Thailand and abroad 
8.2 Tourism Business, for example: 
 -  Operation Officer  -  Sales Executive 
 -  Marketing Executive  -  Outbound Tour Leader 
 -  Ticketing Agent    -  Local Guide      
 -  Customer Service Agent   
8.3 Event Business, for example: 
 -  Conference coordinator   -  Function coordinator 
 -  Event Sales and Marketing coordinator -  Liaison officer 
 -  Event coordinator   -  Exhibition coordinator    
 -  Conference/Exhibition/Event registration staff 
 - General support (runner, usher, booker) 
 -  Exhibition venue coordinator  
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7,Ȯ Names, Positions and Degrees of the Lecturers in Charge of the Curriculum 

No. 
First Name and Last 

Name 
Academic 
Position 

Qualification Academic Degree Institution country 
Year of 

Graduation 

Teaching Load 
&Number of 

Hours/Week/Academic 
Year) 

At Present   When the      
  Curriculum Is 

in Use 

1 Ms. Chamaiporn 
Srisurat 

Lecturer Ph.D. Educational Technology 
and Communications 

Naresuan 
University 

Thailand 2017 
10 10 

   M.Ed. Educational Technology 
and Communications 

Naresuan 
University 

Thailand 2011 
  

   B.B.A. Tourism Management 
&International Program' 

Naresuan 
University 

Thailand 2008 
  

2 Mr. Phisunt 
Tinakhat 

Lecturer Ph.D. 
 

M.Ed. 
 

M.Sc. 
 

B.A. 

Tourism, Hotel and Event 
Management 
Learning Sciences and 
Educational Innovation 
Ecotourism Planning and 
Management 
English 

Silpakorn 
University 
Thammasat 
University 
Srinakharinwirot 
University 
Naresuan 
University 
 

Thailand 
 

Thailand 
 

Thailand 
 

Thailand 

2022 
 

2020 
 

2010 
 

2001 

10 10 
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No. 
First Name and Last 

Name 
Academic 
Position 

Qualification Academic Degree Institution country 
Year of 

Graduation 

Teaching Load 
&Number of 

Hours/Week/Academic 
Year) 

At Present   When the      
  Curriculum Is 

in Use 

3 Mr. Ahmad 
Mujafar Syah  
  
  

Lecturer M.S. Administrative Studies 
(Economic Development 
and Tourism Management) 

Boston University USA 2018 
/0 /2 

B.Soc. Communication Science Bung Karno 
University  

Indonesia 2013 
  

4 Mr. Andris 
Adhitra 
 

Lecturer M.B.A. Tourism Management 
&International Program' 

Mae Fah Luang 
University 

Thailand 2017 
12 12 

   LL.B. Law University of 
Indonesia 

Indonesia 2010 
  

5 Ms. Rachatawan 
Limkanchanapa  

Lecturer M.A. International Hotel and 
Tourism Management  

Southern Cross 
University 

Australia 2012 

10 10 

M.A. Hotel and Tourism 
Management  
&International Program' 

Naresuan 
University 

Thailand 2013 

 

 

B.B.A. Tourism Management 
&International Program' 

Naresuan 
University 

Thailand 2007 
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10.  Study Site 
 Naresuan University International College, Naresuan University  

11.  External Factors and/or Development Considered in Program Planning  

11.1  Economic Circumstances/Development (The demand of the market, 
Stakeholders and Alumni)  
  Currently, tourism has become more important and can bring a lot of income into the 
country. With the rapid growth of the tourism industry affecting the employment rate of the 
country's population, the WTTC report said that in 2015 the tourism industry generated more than 
1,946,000 jobs (about 5.3% of the country's total employment rate) and it is predicted that in 
2025, the employment rate will increase to 2,157,000 jobs. There are also employments in other 
businesses related to tourism business more than 4,110,000 positions and it is expected that in 
2025, the employment rate will increase to 4,767,000, such as souvenirs, restaurants, 
entertainment businesses, etc. (Mongkolnimit, 2021). 
  The increasing revenue from tourism results in a higher demand for personnel, 
particularly those with a background and experience in the hospitality industry or those trained 
to have the knowledge and skills in the hospitality industry. Since Thailand is a prime tourist 
destination and the competition is becoming more intense in Asia, the tourism and hospitality 
industry needs knowledgeable and skilled personnel in its competition in both domestic and 
international labor markets. Moreover, economic cooperation among countries in nearby regions 
such as the specification of national and international standard competencies of personnel in 
tourism and hotel industry and the ASEAN Charter concerning the qualifications of professional 
personnel in tourism and hospitality industry have enabled the freedom of professional mobility 
in the ASEAN countries from 2015 onwards. This offers more opportunities for Thai people to 
glapc_qcȮrfcgpȮnmrclrg_j*Ȯcqncag_jjwȮpce_pbgleȮdmpcgelȮj_les_ecq,ȮRf_gj_lbŲqȮnmjgawȮtgqgml for 
camlmkgaȮbctcjmnkclrȮmpȮrfcȮemtcplkclrŲqȮcamlmkgaȮbctcjmnkclrȮkmbcjȮmdȮŴQcaspgrw*ȮUc_jrfȮ
_lbȮQsqr_gl_`gjgrwŵȮf_qȮ_lȮgknmpr_lrȮkgqqgmlȮrmȮbpgtcȮdmpu_pbȮ_Ȯl_rgml_jȮpcdmpkȮglȮt_pgmsqȮ_qncarqȮ
to correct, organize, redirect and create means with which to develop the country and handle 
new forms of fast-changing opportunities and threats. The national economic development 
dmjjmuqȮrfcȮamlacnrȮmdȮŴRf_gj_lbȮ2,.ŵȮufgafȮ_gkqȮrmȮapc_rcȮŴLcuȮCleglcqȮmdȮEpmurfŵȮrf_rȮ
generate high income and adjusts the economic structure into a value-based economy, or an 
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camlmkwȮbpgtclȮ`wȮgllmt_rgml,ȮRfcȮamlacnrȮgqȮ`_qcbȮmlȮrfcȮgbc_ȮmdȮamltcprgleȮŴamkkmbgrwȮ
npmbsarqŵȮglrmȮŴgllmt_rgtcȮnpmbsarqŵ,ȮRfgqȮpcosgpcqȮqugrafgleȮdpmkȮrfcȮpcjg_lacȮmlȮglbsqrpgcqȮrmȮ
drive the national economy to a drive forward by technology, creativity and innovation as well 
as switching the focus from the production sector to the service sector. 
  Education in the age of Thailand 4.0, therefore, requires more than preparing the 
workforce by giving them knowledge. Learners must be encouraged to nurture the love of 
jc_plgle*Ȯkmp_jgrwȮ_lbȮ_`gjgrwȮrmȮjgtcȮugrfȮmrfcpq,ȮUmpicpqȮglȮrmb_wŲqȮcamlmkgaȮajgk_rcȮ_pcȮpcosgpcbȮ
to have 21st-century skills that emphasize critical thinking. As Thailand 4.0 aims to develop the 
country to increase income and overcome the middle-income trap through innovations and 
international trade, the educational sector needs to make a concrete reform in many aspects, 
one of which is the development of the English language skills that are necessary for international 
communication, exchange of knowledge, cooperation and commerce. 
  The 20-Year National Strategy (2017-0.14'ȮnpmhcarqȮ_ȮtgqgmlȮdmpȮŴ_ȮamslrpwȮrf_rȮclhmwqȮ
security, wealth and sustainability and a developed country based on the philosophy of 
qsddgagclawȮcamlmkwŵ,ȮRfcȮqrp_rcewȮ_gkqȮdmpȮbctcjmnkclrȮrf_rȮ`pgleqȮ_`msrȮf_nnglcqqȮ_lbȮ
generates national interests from the development of life quality, high income, happiness, 
security, equality, justice and economic competitiveness. 
  Education in events, hotel and tourism focuses on the process that gives the individual 
a set of principles and all the necessary skills to interpret, evaluate, and analyze. It also develops 
the students' critical abilities and promotes an understanding of conceptual issues to contribute 
to professional and intellectual development (Cooper & Shepherd, 1997). Education in event, 
hotel and tourism is a constantly expanding and increasingly diversifying global industry. 
Therefore, the main responsibilities of education in event, hotel and tourism are to develop the 
management skills of graduates to develop and continuously fulfill the needs of event, hotel and 
tourism and to provide the necessary information to seek new ways to do this (Barkathunnisha et 
al., 2017; Dale & Robinson, 2001; Kim & Jeong, 2018).  
  The information defined for education in event, hotel and tourism should include 
topics such as understanding the meaning and nature of the industry, the structure of the industry, 
the dimensions and measurement issues of event, hotel and tourism, the importance and effect 
of event, hotel and tourism, marketing of event, hotel and tourism (Fidgeon, 2010). An effective 
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and efficient education in event, hotel and tourism will increase the quality of staff, provide 
employees with practical skills and knowledge, provide a solid integrative framework for 
employees, and enable employees to identify the various sectors of tourism (Cooper & Shepherd, 
1997). Therefore, education in event, hotel and tourism, with its versatile features, is one of the 
main sub-sectors and it can affect the whole industry directly or indirectly (Ayikoru et al., 2009). 
  Naresuan University International College, perceiving the significance of the 
development of quality students who are able to make great contributions to the organizations 
they choose to work for, designs an outcome-based study program that emphasizes student-
centered learning with lecturers acting as facilitators, switches lecture-based learning to activity-
based learning and implementqȮrfcȮamlacnrȮmdȮrfcȮj_`mpȮk_picrŲqȮbck_lbȮdmpȮglbgtgbs_jqŲȮ
competencies that can be assessed more practically than educational degrees. 
  DmpȮrfgqȮpc_qml*ȮrfcȮ_qqcqqkclrȮkcrfmbqȮ_pcȮamlbsarcbȮ`_qcbȮmlȮrfcȮep_bs_rcqŲȮqigjjqȮ
and are not restricted by forms, means or processes of skill acquirement. This enables education 
to employ a variety of pedagogical approaches and encourages an exchange and sharing of 
teaching and learning approaches, and, as a result, the graduates will embody the qualifications 
desired by their stakeholders, namely the 21st-century skills and lifelong learning skills. In 
addition, in outcome-based education the instructor must set expected outcomes for learners 
and inform them of what they are expected to be able to do when they have completed the 
course. Based on the expected outcomes, the instructor designs learning activities that aim 
towards the outcomes. Outcome-based education, therefore, is implemented with activity-based 
learning. The person who develops the learners is not the instructor, but the learners themselves. 
The instructor acts as a facilitator in the learning process who helps the learners to think and 
learn by themselves. The learning, therefore, is student-centered. 
  Outcome-based education employs activity-based learning which includes problem-
based learning, project-based learning and service learning. The learners are required to 
summarize lessons regularly in the form of reflections to share and learn from one another. The 
outcomes are evaluated to encourage the jc_plcpqŲȮqcjd-improvement and to enable the 
instructor to assess the learning methods and adjust them if necessary.    
  For the benefits of the learners, the learning experience is facilitated to cater to their 
interest and ability through interdisciplinary approaches so that the learners can adjust their 
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behavior and make use of the knowledge, skills and attitude to create work and solve problems 
in their daily life. NUIC emphasizes integrated management that enables the students to employ 
interdisciplinary knowledge and skills to solve problems in real life and create conceptual 
connection from the transfer of learning that turns classroom lessons into practical uses, reduces 
content redundancy and allows more time for new contents, and responds to various aspects of 
rfcȮqrsbclrqŲȮksjrgnjcȮglrcjjgeclac,ȮRfcȮglrcep_rgmlȮmdȮilmujcbecȮ_lbȮrfcȮjc_plgleȮnpmacqqȮdmasqcqȮ
on making use of knowledge in practical solutions to real problems and on integrating courses to 
generate knowledge, attitude and actions that rpsjwȮqsgrȮrfcȮqrsbclrqŲȮglrcpcqrȮ_lbȮlccbq,ȮȮȮȮ 

11.2  Social and Cultural Circumstances/Development  
  In the pursuit of modernization and the promotion of development within a country, 
many developing nations have chosen tourism as their preferred growth mechanism. During the 
process of development, it is often economic indicators that draw the most attention and tourism 
is seen as attractive as it is argued that it generates foreign exchange, increases employment, 
attracts development capital, and promotes economic independence (Britton, 1982). As it creates 
hm`qȮ_lbȮeclcp_rcqȮglamkc*ȮűrmspgqkȮgq,Ȯ,Ȯ,q_gbȮrmȮnpmkmrcȮ_ȮjctcjȮmdȮcamlmkgaȮbctcjmnkclrȮ
conductive to increase social well-̀ cgleȮ_lbȮqr_`gjgrwŲȮ&Uc_tcpȮ$ȮMnncpk_l*Ȯ0...',ȮRmspgqkȮf_qȮ
always been regarded as a means of encouraging economic development, but it has not been 
seriously considered as a means of promoting social and cultural development. The concept of 
socio-economic development emphasizes the improvement of various indicators, including 
improvements in living conditions and the quality of life and well-being of populations. Often, 
these indicators include decreasing mortality rates, increased literacy rates and access to health 
care and clean water supplies, as well as broader socio-political aims, such as improving freedom 
of choice, increasing political autonomy, promoting the opportunity for endogenous decision-
making and the encouragement of self-reliance. The extent to which tourism can contribute to 
the improvement of these indicators is difficult to say. One of the reasons for the lack of clear 
understanding of the impact of tourism on a society is the fact that tourism development is often 
only a smaller part of larger development schemes, such as national economic development or 
regional economic improvement plans. In addition, for many of these broader indices, there is no 
cvnjgagrȮesgbcjglcȮ_qȮrmȮuf_rȮamlqrgrsrcqȮ_Ȯlcacqq_pwȮjctcjȮmdȮűgknpmtckclrŲȮmdȮrfcqcȮamlbgrgmlqȮ
in various cultural and social contexts.  
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12.  Impacts of Factors in 11 on Program Development and Its Relevance to Institutional 
Missions  

 12.1  Program Development  
  In this cycle of studies, issues of event, hotel and tourism and their dimensions are 
addressed, based on conceptual knowledge of theoretical thinking of trends in the area. The 
event, hotel and tourism in this context are understood as both an economic activity and as a 
cultural phenomenon, an intellectual search of social dimensions, along with the economic 
nature, whose fundamental elements of event, hotel and tourism are customer satisfaction, 
competitiveness and collaboration, the design and improvement of services, the management of 
the relationship between customer-service and management of event, hotel and tourism services. 
Knowing the dynamics and its implementation, the action of the event, hotel and tourism 
professional, in the various working contexts, it is claimed as a distinctive opportunity, innovative, 
enhancer of quality system and increased competitiveness, either in the companies or in the 
tourist destinations.  
  The program will expand the offer of undergraduate training in the emerging fields of 
event, hotel and tourism, contributing to regional and national economic system. Students will 
be encouraged to produce based on the strong relationship with industry organizations, which 
will be integrated into research projects and invited to contribute to the study of labor market 
needs. It is intended, with this program, promote the creation of synergies in cooperation with 
the event, hotel, and tourism system organizations, for the development of the territories and 
the various dimensions associated with them. 
  The aim is also to develop academic exchange with other national and international 
institutions of higher education. In short, the students will be granted the powers enabling them 
to actively contribute to the positioning of event, hotel, and tourism to an entrepreneurial level, 
innovative and imbued with thought directed to people, communities and their heritage and 
culture. 
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12.2  Its Relevance to Institutional Missions  
  12.2.1 Naresuan University 
   Naresuan University is a comprehensive university aiming to offer opportunities and 
equality to the population in the Lower Northern Region, especially in the following 9 provinces: 
Phitsanulok, Phichit, Sukhothai, Kamphaeng Phet, Phetchabun, Uttaradit, Tak, Nakhon Sawan and 
Uthaithani. The university offers programs of study to produce graduate and human resources in 
different clusters, namely Humanities and Social Sciences, Science and Technology, and Health 
Sciences, to meet the needs of the society in developing the quality of life and livelihood and to 
conserve and restore natural resources and the environment. The university emphasizes 
advanced academic and professional development, serves as a center of valuable information 
resources, and determines to strive for academic excellence and international standards in its 
production of quality and efficient human resources for sustainable national development and 
international competition, and in its production of graduates with academic and professional 
prowess, with necessary technological and linguistic proficiency, with high morality, ethics and 
professional code of conduct, and with vision and public consciousness.   
   Naresuan University has 4 main missions: graduate production, research, academic 
service and arts and culture conservation. In its administration and operation of these missions, 
the university follows a guideline comprising 3 principles for educational system management as 
follows: 
   (1)  Hybridity: To ensure that the knowledge areas and skills offered are diverse 
and up-to-date and able to connect with and be recognized by others inside and outside the 
country. 
   (2) Partnerships: To invite participation from different sectors in the production of 
graduates, research studies and academic service projects that can truly fulfill the demands of 
society and the economy. 
   (3) Networking: To generate cooperation with different sectors in the production of 
graduates, research studies and academic service projects that can enhance the effectiveness of 
information and resource management. 
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   Goals of Naresuan University 
   (1)  To serve as a recognized quality research-and-innovation-based university that 
produces leading research personnel in Science and Technology, Health Sciences, and Humanities 
and Social Sciences. 
   (2)  To conduct research and academic service projects that respond to the 
demands of the community, promote the conservation of arts and culture, create academic 
recognition for the university, and truly serve to develop the society and the country. 
   (3)  To offer comprehensive programs of study that comply with the national 
standard of quality assurance using the principles of Hybridity, Partnership and Networking to 
produce graduates with international-standard qualifications who possess the knowledge of both 
theory and practice, who have connections with the business sector, who embody the moral, 
ethical, and professional code of conduct, and who excel at foreign languages and technological 
know-how.  
   (4)  To respond to the demands of the people in the Lower Northern Region and 
create equal opportunities for them through education, academic services and lifelong learning. 
   (5)  RmȮ`cȮ_ȮncmnjcŲs university and welcome public participation from community 
members as well as the sense of belonging and social responsibility from university staff and 
students. 
   (6) To effect efficient administration, good governance and organizational 
structures that allow the work units to fulfill their missions and to enjoy integrated operations as 
well as stable and sustainable resource management and development, which will lead to 
nmqgrgtcȮmpe_lgx_rgml_jȮasjrspcȮrf_rȮlsprspcqȮglbgtgbs_jqŲȮpcqnmlqg`gjgrwȮdmpȮrfc mpe_lgx_rgmlŲqȮ
missions as well as pride in the organization.  
   (7)  To have high-quality personnel with knowledge, the ability for critical thinking, 
work skills, positive attitudes, creative professional interactions and international-standard life 
quality. 
   (8)  To foster a green environment that expends resources appropriately, provides 
a sense of solitude and peacefulness, encourages efficient operations, serves as a role model, 
and acts as a pillar of the society on which the people can rely.  
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  12.2.2 Naresuan University International College     
   Naresuan University International College has an official status comparable to a 
d_asjrwȮ_ddgjg_rcbȮugrfȮL_pcqs_lȮSlgtcpqgrw,ȮRfcȮamjjcecŲqȮ_bkglgqrp_rgmlȮgqȮbgpcarjwȮslbcpȮrfcȮ
supervision of the university. 
   Philosophy 
   Education in an international context, enhancement of human potential, and 
promotion of cultural understanding and international competitiveness 
   Determination 
   To create international-standard educational opportunities to serve the needs of 
the borderless society and to produce moral and ethical graduates with the desired 21st-century 
characteristics.  
   Vision 
   A college that provides undergraduate programs in order to produce graduates 
with academic knowledge and 21st Century Skills and be recognized in ASEAN. 
   Core Values: Multicultural Society 
   Core Competencies: 
   1. Multicultural Education   
   2. English as means of communication  
   3. Third languages 

Missions  
   NUIC has 5 missions:  
   1.  Producing graduates with academic and 21st century skills who can work 
effectively in an international environment.  
   2.  Producing research which reaches the national and international standard.  
   3.  Providing academic services that are essential for communities.  
   4.  Raise awareness and acknowledge Thai and international cultures.  
   5.  Encourage the good governance principle.  
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13.  Relations to Other Programs Offered by Other Faculties/Departments in the Institution 
(If any) 
 13.1  Courses in the program that are offered by other faculties / departments / 
programs  
  All courses in core courses and specific required courses are offered to NUIC 
students in other programs as free elective courses.  
 13.2  Courses in the program that are offered to other departments/programs   
   The program implements interdisciplinary instruction by offering 5 courses (15 
credits) as minor courses for students in Bachelor of Arts in English for Business Communication 
(International Program), revised program 2020: 
   901251     Introduction to Tourism Industry and MICE Business  3(2-2-5) 
   901260     Principles of Hotel Business Management   3(2-2-5) 
   901267     Customer Relationship Management   3(2-2-5) 
   901271     Principles of Airline Business Management  3(2-2-5) 
   901344     Logistics for Tourism Industry    3(2-2-5) 
 13.3 Program Management  
  The program management, teaching and learning and evaluation are conducted 
_aampbgleȮrmȮrfcȮslgtcpqgrwŲqȮpcesj_rgmlq,ȮGlȮrfcȮpctgqgmlȮmdȮamspqcqȮ_lbȮamlrclrq*ȮrfcȮnpmep_kȮ_jqmȮ
takes into consideration the following external situations and development: 
  (1)  Economic, social, and cultural situations and development 
  (2)  Demands of the labor market and national demands from public and private 
stakeholders 
  (3) National development guideline in the 13th National Economic and Social 
Development Plan (2023-2027) based on the Philosophy of Sufficiency Economy 
  (4) The Travel & Tourism Competitiveness Report 
  (5) UNWTO Tourism Highlights 
  (6) Programs of study of top-ranking universities in tourism, hotel and MICE 
management both in Thailand and abroad 
  (7) Opinions and comments from the program evaluation by students, alumni, 
industrial experts, as well as employers.
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Section 2 Specific Data of the Program 
 

1. Philosophy, Significance and Objectives of the Program 

 1.1  Program Philosophy 
 The Event, Hotel and Tourism Management Program (International Program) aims to 
produce event, hotel, and tourism professionals with potential and ability to adapt efficiently to 
global changes and cultural diversity. 

1.2  Significance of the Program 
  Event, hotel and tourism businesses are among the largest and most dynamic 
`sqglcqqcqȮglȮrmb_wŲqȮejm`_jȮcamlmkw,ȮCqncag_jjwȮglȮRf_gj_lb*ȮmtcpȮ/1#ȮmdȮrfcȮEBNȮbcpgtcbȮdpmkȮ
this industry. New developments and challenges in this sector and the highlight of all services 
including hospitality services, the human elements (both employees and customers) are crucial. 
  Internationally oriented, this program brings together the academic study of events, 
hotels and tourism and the practical development of management skills to give students a 
balanced start to their career. It is an academic course with strong vocational relevance. This 
program is informed by ongoing research and review from the academic team, to ensure that the 
content of the course reflects contemporary issues and debates in the event, hotel and tourism 
business. Teaching is underpinned by expertise and in many cases first-hand experience of the 
industry. The compulsory work placement module offers students a great opportunity to gain 
first-hand experience in the field, which will improve their employment prospects following 
graduation.    
  The curriculum is designed to meet the growth of event, hotel and tourism business 
and the demand for qualified and professional human resources for the business to compete 
successfully and competitively nationally, regionally and globally. The program is both art and 
science, it integrates conceptual and theoretical teaching and learning with practical labs and 
experiences of important skills needed for the industry. 
  The Program, therefore, emphasizes producing professional graduates to meet the 
demands and growth of the event, hotel and tourism business. The program produces 
knowledgeable and skilled graduates in event, hotel and tourism who can apply theoretical 
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knowledge to work effectively in the management of tourism, hotel, and event businesses with 
the global mindset, adaptive to changes, be able to communicate and work efficiently with others 
in organizations that feature cultural diversity, and to exhibit professionalism of service 
management. The students are instilled to become ethical and moral business agents.  

1.3  Program Objectives 
  1) To produce tourism and hospitality professionals who can apply knowledge and 
skills in the management of event, hotel and tourism businesses  
  2) To produce graduates who demonstrate knowledge and practice of effective 
interpersonal communications, teamwork, leadership, professional mindset, and attitude 
necessary for work 
  3) To produce graduate who are able to apply learning skills and ability to develop 
innovations for work  
  4) To be able to integrate and adapt knowledge of multicultural perspectives within 
global environment efficiently 

 1.4  Expected Learning Outcomes/Program Learning Outcomes 
  At the end of this program, successful students will be able to 
   ELO 1 Consistently demonstrate professional and entrepreneurial practices along 
with moral and ethical conducts  
   ELO 2 Be able to perform/deliver service or business-related tasks assigned with 
good personality, professional discipline, and global service-mind standard 
   ELO3 Be able to explain and demonstrate broaden, systematic, and up-to-date 
knowledge and applied concepts of general knowledge, business administration, event, hotel, 
and tourism both theory and practice 
   ELO 4 Be able to integrate theoretical and practical knowledge and management 
principles into field implementation over constant changes of global environment and wide 
variety of interdisciplinary business practices  
   ELO 5 The ability to judge and assess the analytical and critical thinking over 
validated intellectual arguments and strong reasoning from major sources of data, business 
statistical figures, as well as local, national, and global management and policy issues. 
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   ELO6 Be able to judge and assess the analytical and critical thinking over validated 
intellectual arguments and strong reasoning from major sources of data, business statistical figures, 
as well as local, national, and global management and policy issues. 
   ELO7 Be able to align business maturity, quantitative and qualitative reasoning, 
global mindset, and multicultural understanding to improvise, create, as well as develop 
innovative and entrepreneurial business-related tasks. (CWIE) 
   ELO 8 Exercise lifelong learning skills, self-development, and professional 
development to improve and maintain international standards working skills 
   ELO 9 Be able to use Thai, English and foreign language in reading, listening, 
speaking, and writing to communicate effectively. 
   ELO 10 Be able to apply ICT skills, mathematical and statistical techniques to 
process, interpret, analyze, and communicate with different tools suitable with different topics 
and audiences 

2. Improvement Plan 
In order to improve the program to be able to encourage students to develop their 

competencies according to ELOs, the program has provided the development/improvement plan 
as follows:  
Development/ 
Improvement 

Plan 
Strategies Evidence/Indicators 

1. Development 
of lecturers   
 

1. Professional Development 
- Encouraging lecturers to 

participate in research 
seminar/conference, applying 
for research fund/ producing 
academic publications. 

- Supporting lecturer to go for 
professional training from 
industrial related associations, 
gaining license, or certified. 

1.  @sbecrȮdmpȮjcarspcpŲqȮqcjd-
development 

2.  Each lecturer has publication of 
at least 1 paper every 5 year. 

3.  Each lecturer attend professional 
development training at least 
once a year. 

4.  Lecturers attend meeting/seminar 
to exchange experiences and 
develop skills in teaching. 
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Development/ 
Improvement 

Plan 
Strategies Evidence/Indicators 

- Encouraging lecturers on 
further study and academic 
development 

- Encouraging lecturers to 
produce academic research; 
integration with four pillars of 
Naresuan University 
philosophy 

- Collaborative research with 
another major and 
department  

2. Development of teaching skills 
(regular seminar of knowledge 
management and classroom 
management) in Thailand and 
abroad. 

5,Ȯ Percentage of the number of 
specializations or required 
courses featuring guest lecturers 
from the public and private 
sectors at least once  

6,Ȯ No. of students taking 
professional internship or 
cooperative education  

7,Ȯ Percentage of courses with CWIE 
activities 

8,Ȯ Percentage of students taking 
Undergraduate Thesis &4-9Ȯcredits' 

9.  Production of academic research  

2. Development 
of students 

1.  Pre-sessional English courses for 
students before joining the 
college 

2.  In-sessional English courses for 
students during study 
throughout 4-year program. 

3.  Work-based integrated learning 
being applied to concentration 
courses in Event, Hotel and 
Tourism. 

1. Number of students attending pre-
sessional and in-sessional 
courses. 

2. Number of students passed 
English test within 4 years. 

3. Number of students complete 
work-based integrated learning 
program. 

4. Employer satisfaction with 
students' usage of third language 
skills 
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Development/ 
Improvement 

Plan 
Strategies Evidence/Indicators 

4. Third Language for professional 
uses, an optional tutorial third 
language session for students to 
prepare them to work in the 
industry. 

5.  Exchange program with other 
institutions under MOUs 
throughout 4-year program. 

6.  Credits transferrable program 
dpmkȮűQckgl_pȮglȮCtclr*ȮFmrcjȮ
_lbȮRmspgqkŲȮ_lbȮűNpmdcqqgml_jȮ
CvncpgclacŲȮrf_rȮ_jjmuȮqrsbclrqȮ
to explore 
industrial/professional 
experiences from standards 
institutions domestically and 
internationally and be able to 
transfer credit into the program.  

7.  Introductory sessions between 
students and workplace. The 
program will provide introductory 
sessions for students and 
workplaces in work-based 
integrated learning course I & II 
before choosing the workplace. 

5. Increase in number of students 
applying/participating in exchange 
program. 

6. Accessible on credit transfer 
program. 

7. Satisfaction of students and 
workplaces participating in 
Workplace Introductory Sessions.  

6. Satisfactory results from employer 
on graduates' adjustment to the 
workplace 

7. Number of students joining 
extracurricular activities  

8. Number of competitions joined by 
student 

9.  Increase in the percentage of 
students who passed the English 
test/computer test within 4 years 
according to the criteria set by 
the university 

10. Number of students certified by 
IRB.  
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Development/ 
Improvement 

Plan 
Strategies Evidence/Indicators 

8.  Encouraging extra-curricular 
activities on development of soft 
skills useful for the workforce 

9. Joining business and tourism 
industry competitions (both local 
and international) 

10.  The Program apply a 
competency-based assessment 
system for graduates through the 
following means: 
-  A competency-based 

assessment system to evaluate 
qrsbclrqŲȮnpmdgagclawȮglȮrfcȮ
English language  

-  A competency-based 
assessment system to evaluate 
qrsbclrqŲȮamknsrcpȮjgrcp_aw 

11.  Require all students to conduct 
research studies for the 
Undergraduate Thesis courses 
under close supervision of the 
lecturers in charge of the 
program. Provide students with 
research skills and Human 
Ethics Research Training (IRB 
training)  
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Development/ 
Improvement 

Plan 
Strategies Evidence/Indicators 

3.  Teaching 
and Learning 

The program aims to produce 
graduates who are equipped with 
knowledge, skills, attitudes, and 
practical experiences in the 
industry.  Therefore, the program 
f_qȮ`cclȮbcqgelcbȮrmź 
1.  Integrated work-based education 

into the program  
2.  @pm_bclȮqrsbclrŲqȮncpqncargtcqȮ

and knowledge by inviting guest 
lecturers/speakers from 

3.  Classroom activities, projects, 
and study visits. To allow 
students to develop and 
practice skills, learn the 
industrial values, make 
appearance, and enhance 
connections. 

4.  Extra-curricular activities help 
apc_rgleȮqrsbclrŲqȮglrcpncpqml_jȮ
skills, teambuilding, 
communications, management, 
conflict management, create 
connection,  

1.  Number of students who 
successfully complete CWIE 
courses in the program. 

2.  Students attend 
classes/seminar/event with guest 
speaker/guest lecturer from the 
industry being invited at least 
twice a year. 

3.  Number of courses incorporating 
project-based 
learning/satisfaction level of 
participants of study visit 
program. 

4.  Number of students participating 
extra-curricular activities. 

 

4.  Learning 
environment 

1. The university develops and 
provides teaching and learning 
facilities to facilitate the 

1.  No. of students using NU and 
NUIC learning center 
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Development/ 
Improvement 

Plan 
Strategies Evidence/Indicators 

production of quality graduates 
of the program, for example: 
-  An organizational culture 

fostering a knowledge-based 
society and a thirst for 
knowledge.  

-  An e-learning system support 
that students can access to 
improve their English or other 
skills. 

-  NU library to provide access to 
academic journals and 
international articles 

2.  Development of student support 
facilities for learning activities (NU 
Library; NU library; multimedia 
room; ICT center, CITCOMS, 
Microsoft office, SPSS program, 
etc.) 

3.  Development of Self-Access 
study center by NUIC 

4.  Practical sessions for programs 
and applications AMADEUS, 
ALLSEATED, Excel, Microsoft, 
Photoshop, Biz Connect, Google 
Meet, Microsoft Team, Zoom, 
Discord, Clubhouse, Event pop 

2. Number of students accessing the 
self-study room 

3.  Student ability to use 
applications on tourism related 
business 

4.  Students meeting with advisor at 
least once a semester 

5.  Budget provide to manage 
activities in the program. 
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Development/ 
Improvement 

Plan 
Strategies Evidence/Indicators 

and other industrial-related 
applications by the program. 

5.  Maximize the usage of eLearning 
center and personal learning 
devices 

6.  Providing student consultation 
center and academic advisor  

7.  NUIC support collaboration for 
work-based education/CWIE 
program in terms of budget and 
management of resources. 

5.  Curriculum 
Revision 

1.  curriculum revision to keep the 
program up to date 

2.  Stakeholders participation in 
npmep_kŲqȮpctgqgml 

3.  Attempt to benchmark 
international organization 

4.  Practice of reserving up to half 
of the required number of 
credits for the major is simply 
taken for granted along with 
maintaining a distribution 
requirement and preserving an 
ample segment of the 
curriculum for electives. 

1. TQF2 
0,ȮQr_icfmjbcpqŲȮkccrgleȮ_lbȮ

feedback on curriculum 
3. Apply to AUN-QA standard 
4. Annual curriculum revision  
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Section 3 Educational Management System, Program Implementation and 
Structure 

1.  Educational Management System 
 1.1  System 
     Two-semester educational system is implemented with two-semester per academic 
year as a regular educational arrangement system. Each regular semester consists of at least 15 
weeks of studying. 
 1.2  Summer Semester 
          None 
 1.3  Credit Transfer in Semester System  
           According to NU regulations on undergraduate study B.E. 2559 No. 5.1  

2. Program Implementation 
 2.1  Academic Calendar 
  2 semesters:   
  1st Semester June-October 
  2nd Semester November-March 
 2.2  Admission Requirements/Student Qualifications 
  The standard criteria of undergraduate curriculum, B.E.2558 No. 11.1 and Naresuan 
SlgtcpqgrwȮPcesj_rgmlqȮkclrgmlcbȮ_`msrȮrfcȮŴSlbcpep_bs_rcȮQrsbwŵȮ@,C,Ȯ0337ȮLm,Ȯ3,/ 
  2.2.1 The undergraduate student qualifications 
  2.2.2 Direct Admission Criteria according to Naresuan University International College  
  2.2.3 GED score depends on the announcement in each academic. 
 2.3  Limitations of Newly Enrolled Students  
  Newly enrolled students could face many challenges related to the required 
adjustment from the familiar learning context in high school to the learning context of the 
university.  
   (1)  A lack of English skills is one of the crucial challenges that new students face 
right away at the beginning period of their study at NUIC.  
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   (2)  Less time management skills inside and outside the classroom and various 
activities could affect the study results of new students.  
   (3)  A lack of specific goals for education can become critical obstacles that hinder 
lcuȮqrsbclrqŲȮ_bhsqrkclrȮrmȮrfcȮslgtcpqgrwȮqwqrck,Ȯ 
 2.4  Strategies to Resolve StsbclrqŲȮJgkgr_rgmlqȮglȮ0,1Ȯ 
  -  Provide an orientation for new students to guide them to set life goals and to 
introduce them to the techniques of studying in a university and time management. 
  -  Assign academic advisors to every student so that the advisors can provide close 
supervision and advice. 
  -  Assign NUIC Student Affairs Unit to give assistance to the academic advisors, to hold 
_argtgrgcqȮpcj_rcbȮrmȮrfcȮqrsbclrqŲȮlccbqȮqsafȮ_qȮQrsbclrq-Advisors First Meeting and Parents-
Teachers Meetings, and to follow up on the first-wc_pȮqrsbclrqŲȮep_bcqȮugrfȮrfcgpȮ_a_bckgaȮ
advisors. 
  -  NpmkmrcȮrfcȮqrsbclrqŲȮn_prgagn_rgmlȮglȮ_a_bckgaȮ_lbȮqmag_jȮ_argtgrgcqȮ_lbȮnpmhcarq9Ȯ
for example, undergraduate student orientations, intensive English courses, study skills/work 
skills/life skills projects and tutorial sessions. 
 

0,3Ȯ A Five-Year Plan for Admission and Graduation 

 Study Year 
Academic Year 

2023 2024 2025 2026 2027 
Year 1 3. 3. 3. 3. 3. 
Year 2 + 3. 3. 3. 3. 
Year 3 + + 3. 3. 3. 
Year 4 + + + 3. 3. 
Total 3. 6. 90 /2. 120 

The Number of 
Expected Graduates 

+ + + 3. 30 
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0,4 Budget Plan (for the Fixed Tuition Fees of 2.*... Baht per Thai/International Student*)  
  0,4,/ Estimated Income (in Thai Baht) 

Income 
Budget Year 

2023 2024 2025 2026 2027 
Tuition Fees 2,400,000 4,800,000 7,200,000 9,600,000 9,600,000 

Total 2,400,000 4,800,000 7,200,000 9,600,000 9,600,000 
 &NB : Calculated from the tuition fees (fixed tuition fees x number of students in each 
academic year) 
 *International Student Fee 15,000 baht per year. 
 
 ȮȮȮ 0,4,0ȮEstimated Expenses (in Thai Baht) 

Item 
Budget YearȮ 

2023 2024 2025 2026 2027 
/,ȮPersonnel 960,000 1,920,000 2,880,000 3,840,000 3,840,000 
0,ȮOperation 720,000 1,440,000 2,160,000 2,880,000 2,880,000 
0,/ȮFees 192,000 384,000 576,000 768,000 768,000 
0,0ȮOperational Costs 480,000 960,000 1,440,000 1,920,000 1,920,000 
0,1ȮMaterial Costs 24,000 48,000 72,000 96,000 96,000 
0,2ȮPublic Utility Costs 24,000 48,000 72,000 96,000 96,000 
1,ȮGrant  520,000 1,040,000 1,560,000 2,080,000 2,080,000 
1,/ȮCurriculumȮ
Management  

120,000 240,000 360,000 480,000 480,000 

1,0ȮExtra 
curricula/student 
development  

400,000 800,000 1,200,000 1,600,000 1,600,000 

2,ȮInvestment Budget Receive from the government 
TOTAL 2,200,000 4,400,000 6,600,000 8,800,000 8,800,000 
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 2.6.3 Cost estimation per graduate 
 Cost estimation per graduate is about 80,000 baht per head. The estimation is calculated 
dpmkȮdgtcȮwc_pqŲȮcvnclqcqȮ&11*4..*...Ȯ`_frȮbgtgbcbȮ`wȮlsk`cpqȮmdȮqrsbclrqȮ_aampbgleȮrmȮ_Ȯdgtc-
year plan which equals 420 students = 80,000 baht per head).ȮȮ 
 2.7 Academic system 

X  In Class 
Ã  Online 
Ã  Hybrid Learning 
Ã  Other (Please Specify)/ Cooperative Work Integrated Education (CWIE) 

 
2.8 Credit Transfer and Cross-institutional Enrollment 

  According to Naresuan UniversirwŲq regulations ŴSlbcpep_bs_rcȮQrsbwŵȮB.E 2559 
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3. Program and Faculty Members 

     3.1 Program structure  
  3.1.1 Total number of credits    144   credits 
  3.1.2 The structure of the program complies with the standards set by Ministry of 
Education as follows: 

No. Description 

Ministry of 
Cbsa_rgmlŲqȮ0./3Ȯ

Criteria 
(Credits) 

The 2023 
Revised 
Program 
(Credits) 

/ General Education: a Minimum of 
Ȯ/,/ Languages 
   Required Courses 
ȮȮȮȮȮ+ȮEnglish 
ȮȮȮȮȮ+ȮThai 
Ȯ/,0 Humanities and Social Sciences 
Ȯ/,1 Sciences Technology and Math 
Ȯ/,2 Health Sciences 
Ȯ/,3 Physical Education 
ȮȮȮȮȮȮȮ&Required Non-Credit) 
Ȯ/,4 Elective Courses 
   Selecting from  Languages or  Humanities and Social 
Sciences or  Sciences Technology and Math or  Health 
Sciences 

1. 
 
 
+ 
+ 
- 
- 
- 
1 
 
- 
 

1. 
/0 
 
7 
1 
1 
1 
1 
/ 
 
7 

0 Specialization:Ȯa Minimum ofȮȮȮȮ 
0,/ȮCore CoursesȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 
0,0ȮRequired CoursesȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 
0,1ȮCjcargtcȮAmspqcqȮȮ 
ȮȮȮ0,1,/ȮQncagƱaȮGlrcpcqrȮAmspqcqȮ 
ȮȮȮ0,1,0ȮK_hmpȮAmlaclrp_rgmlȮAmspqcq 
ȮȮȮ0,1,1ȮJ_les_ecȮAmspqcq 
0,2ȮSlbcpep_bs_rcȮRfcqgq 
0,3ȮCo-operative Education or Professional   
     Training or International Academic  
2.6 Work Based Integrated Learning 

50 
+ 
+ 
+ 
+ 
+ 
+ 
- 

 

/.6 
07 
12 
1. 
1 
/0 
/3 
4 
4 
 
1 

1 Free Elective Courses: a Minimum ofȮȮȮȮ 4 4 
Total number of creditsȮ++a Minimum ofȮȮȮȮ /0. /22 
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3.1.3 Curriculum Courses  
/,ȮGeneral Education Courses: A Minimum ůof  
selecting from the following categories   

1. Credits 

1.1 Languages - A Minimum of /0ȮCredits 
 1.1.1ȮEnglish- A Minimum of 9ȮCredits 
001211 English Listening and Speaking for Communication 3(2-2-5) 
001212 English Critical Reading for Effective Communication 3(2-2-5) 
001213 English Writing for Effective Communication 3(2-2-5) 
 1.1.2ȮThai- A minimum ofȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 3 Credits 
001301 Thai Language for Academic Communication 3(2-2-5) 
001302 Thai Language for Communication in the 21st Century 3(2-2-5) 
001303 Reading in the Digital Age Century  3(2-2-5)   ȮȮ 
1.2 Humanities and Social Sciences ů A Minimum of 3  Credits 
001221 Information Science for Study and Research 3&2+2+5' 
001222 Language, Society and Culture 3&2+2+5' 
001224 Arts in Daily Life  3&2+2+5' 
001224 Ways of Living in the Digital Age 3&1+0-6) 
001225 Music Studies in Thai Culture 3&2+2+5' 
001226 Happiness with Hobbies 3&2+2+5' 
001231 Thought and Philosophy for Social Development and Self-

Development 
3&2+2+5' 

001232 Fundamental Laws for Quality of Life  3&2+2+5' 
001233 Thai State and the World Community 3&2+2+5' 
001234 Civilization and Local Wisdom  3&2+2+5) 
001235 Politics, Economy and Society 1&1+.+4' 
001236 Living Management 3&2+2+5' 
001237 Life Skills 3&2+2+5' 
001238 Media Literacy 3&2+2+5' 
001239 LeadershipȮand Compassion 3&2+2+5' 
001241 Western Music in Daily Life 3(2-2-5) 
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001242 Creative Thinking and Innovation  3&2+2+5' 
../03/ Group Dynamics and Teamwork  3&2+2+5) 
../030 Naresuan Studies 3&2+2+5' 
001253 Entrepreneurship for Small Business Start+up 3&2+2+5' 
001254 Psychology and Life in the Modern World  1&1+.+4' 
001311 Korean Language and Culture   3(2-2-5) 
001312 Japanese Language and Culture   3(2-2-5) 
001313 Chinese Language and Culture 3(2-2-5) 
001314 Myanmar Language and Culture  3(2-2-5) 
001315 French Language and Culture 3(2-2-5) 
001316 Spanish Language and Culture 3(2-2-5) 
001317 Lao Language and Culture 3(2-2-5) 
001318 Indonesian Language and Culture 3(2-2-5) 
001319 Vietnamese Language and Culture 3(2-2-5) 
001320 Hindi Language and Indian Culture 3(2-2-5) 
001321 Khmer Language and Culture  3(2-2-5) 
../11/ Social Innovation 3(2-2-5) 
001333 Blender / NFT / Metaverse  3(2-2-5) 
../13/ Application of the Sufficiency Economy Philosophy 1&0+0+3' 
../352 Human Security and Sustainable Development 1&1+.+4' 
001353 Principles of Accounting for Entrepreneur 3&2+2+5) 
001132 Global Citizenship 3&2+2+5' 
1.3 Science, Technology and Math ů A Minimum of 3 Credits 
001271 Anthropocene 3&2+2+5' 
001272 Introduction to Computer Information Science 3&2+2+5' 
001273 Mathematics and Statistics in Everyday Life 3&2+2+5' 
001274 Energy and Technology Around Us 3&2+2+5' 
001279 Science in Everyday Life 3&2+2+5' 
001292 Circular Economic Lifestyle for 21stȮCentury 3&2+2+5' 
001332 Introduction to Data Management in Digital Era 3&2+2+5' 
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1.4 Health Science ů A Minimum of 3 Credits 
001274 Drugs and Chemicals in Daily Life  3(2-2-5) 
001275 Food and Lifestyle 3(2-2-5) 
001277 Human Behavior  3&2+2+5'ȮȮȮ 
001278 Life and Health  3&2+2+5' 
001291 Consumption in Daily Life 1&0+0+3' 
1.5 Physical EducationȮRequired Non-credit /ȮȮȮCredit 
../06/ Sports and Exercises  /&.+0+/' 
1.6 General Education Elective- A Minimum of 9 Credits 
(**Students can choose the courses which are in the English and/or the Thai 
Group, those courses must not be duplicated with other general education 
language required course(s) or other foreign languages) 
2. Special Requirement Course - A Minimum of 108 Credits 
2.1 Core Courses 29 Credits 
901101 Intercultural Communications   2(2-0-4) 
901102 Introduction to Business and Management 3(3-0-6) 

901103 Human Resource Management  3(3-0-6) 
901104 Business Law and Ethics 2(2-0-4) 
901105 Digital Technology and Communications for Business  2(1-2-3) 
901131 Marketing & Strategic Management 3(3-0-6) 
901151 Introduction to Event Business Management 1(1-0-2) 
901161 Introduction to Hospitality Industry 1(1-0-2) 
901171 Introduction to Tourism Business Management 1(1-0-2) 
901211 Business Economics 3(2-2-5) 
901212 Business Accounting 3(2-2-5) 
901306 Psychology and Behavioral Sciences for Service Industry 2(2-0-4) 
901313 Business Finance 3(2-2-5) 
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0,0 Required Courses 34ȮCredits 
901241 Experience and Service Design for Event, Hotel and 

Tourism 
3(2-2-5) 

901242 Crisis and Mitigation for Event, Hotel and Tourism 2(2-0-4) 
901252 Meeting and Convention Management 2(1-2-3) 
901254 Incentive Program Design and Management 2(1-2-3) 
901262 Modern Operations in Hotel and Accommodation 

Business        
2(1-2-3) 

901264 Environmental Management Systems and Standards for 
Hotel 

2(1-2-3) 

901272 Tourism Entrepreneurial and Business Management 2(1-2-3) 
901274 Tourism Logistics and Supply Chain Management  2(2-0-4) 
901343 Sustainability, Policy, Planning and Strategic Development 

for Event, Hotel and Tourism 
3(2-2-5) 

901344 Research Methodology for Event, Hotel and Tourism 
Business 

3(2-2-5) 

901346 Project Management for Event, Hotel and Tourism 2(0-4-0) 
901357 Exhibition and Event Management 2(1-2-3) 
901367 Service Quality Management in Hotel Business 2(1-2-3) 
901377 Professional Tour Guiding and Operations Management 2(1-2-3) 
901445 Service Policy Analysis for Event, Hotel and Tourism 2(2-0-4) 
901447 Seminar on Event, Hotel and Tourism Trends and 

Contemporary Issues 
1 Credit 

2.3 Elective Courses 30 Credits 
2.3.1 Specific Interest Courses  3 Credits 
Students take 3 credits from the following courses   
901001 Professional /Industrial Experiences     1 Credit 
901002 Coffee Shop Management  2(1-2-3) 
901003 Creative Branding and Brand Management  2(1-2-3) 
901031 Digital Marketing Creation   3(2-2-5) 
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901041 Grooming and Personality Development for 
Event, Hotel and Tourism Job 

 2(1-2-3) 

901051 Event Marketing and Promotion    2(1-2-3) 
901052 Online and Hybrid Event Application  2(1-2-3) 
901053 Metaverse and MICE Industry  1(1-0-2) 
901054 Mega Event  2(1-2-3) 
901055 Data Driven Event Report   1(0-2-0) 
901061 Camping Management  2(1-2-3) 
901062 Cross-Cultural Communication for Hotel 

Business 
 2(1-2-3) 

901063 Spa Management  2(1-2-3) 
901064 Cruise Line Management  2(1-2-3) 
901071 Airport Ground Handling Services   2(1-2-3) 
901072 Travel Design  2(1-2-3) 
901073 Segmentation in Travel Business  2(1-2-3) 
901074 E-Marketing for Travel Package  2(1-2-3) 
    

 2.3.2 Major Concentration Courses 12 Credits 
 Students take 12 credits from only one of the following 3 clusters 
 Cluster 1 (Tourism Concentration)   
901273 Special Interest Tourism 3(2-2-5) 
901275 Community+Based Tourism Management 3(2-2-5) 
901376 International Culture and Heritage Management  3(2-2-5) 
901378 Innovative Tourism Project 2(1-2-3) 
901479 Tourism Business Start-Up 1(0-2-1) 
 Cluster 2 (Hotel Concentration)    
901263 Food & Beverage and Catering Management 3(2-2-5) 
901265 Room Division and Front Office Management 3(2-2-5) 
901366 Branding and Brand Management in Hotel Business  3(2-2-5) 
901368 Innovative Sales, Ecommerce and Marketing Communications  2(1-2-3) 
901469 Hotel Business Start-up 1(0-2-1) 



34 
 

 

   

 Cluster 3 (Event Concentration)   
901253 Sustainability and Industrial Standards in MICE 3(2-2-5) 
901255 Venue Management 3(2-2-5) 
901356 Graphic and Digital Design for Event Marketing and 

Productions    
3(2-2-5) 

901358 Creative Event Project 2(1-2-3) 
901459 Bidding and Budgeting for Event Business  1(0-2-1) 
   

 2.3.3 Foreign Language CoursesȮůȮA Minimum of 15 CreditsȮȮȮ 
 Select only one language from the following languages 
 A. Bahasa   
900201 Bahasa 1   3(2-2-5) 
900202 Bahasa 2  3(2-2-5) 
900303 Bahasa 3  3(2-2-5) 
900304 Bahasa 4  3(2-2-5) 
900405 Bahasa 5  3(2-2-5) 
 B. Korean   
900206 Korean 1   3(2-2-5) 
900207 Korean 2  3(2-2-5) 
900308 Korean 3  3(2-2-5) 
900309 Korean 4  3(2-2-5) 
900410 Korean 5  3(2-2-5) 
 C. Chinese   
900211 Chinese 1  3(2-2-5) 
900212 Chinese 2  3(2-2-5) 
900313 Chinese 3  3(2-2-5) 
900314 Chinese 4  3(2-2-5) 
900415 Chinese 5  3(2-2-5) 
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 D. Japanese   
900216 Japanese 1  3(2-2-5) 
900217 Japanese 2  3(2-2-5) 
900318 Japanese 3  3(2-2-5) 
900319 Japanese 4  3(2-2-5) 
900420 Japanese 5  3(2-2-5) 
 E. French   
900221 French 1   3(2-2-5) 
900222 French 2   3(2-2-5) 
900323 French 3  3(2-2-5) 
900324 French 4  3(2-2-5) 
900425 French 5  3(2-2-5) 
 F. German   
7..226 German 1  3(2-2-5) 
7..227 German 2  3(2-2-5) 
7..328 German 3  3(2-2-5) 
7..329 German 4  3(2-2-5) 
7..430 German 5  3(2-2-5) 
 G. Thai (For non-Thai students who are 

interested in) 
  

7..231 Thai 1Ȯ   3(2-2-5) 
7..232 Thai 2   3(2-2-5) 
7..333 Thai 3   3(2-2-5) 
7..134 Thai 4   3(2-2-5) 
7..435 Thai 5  3(2-2-5) 
2.4 Undergraduate Thesis 6ȮCredits 
901381 Undergraduate Thesis 1   3 Credits 
901482 Undergraduate Thesis 2  3 Credits 
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2.5 Co-operative Education or International 
Academic / Professional Training  
* Choose only one course  

6 Credits 

7./291 International Academic or Professional 
Training 

 6 Credits 

7./292 Cooperative Education  6 Credits 
    

2.6 Work Based Integrated Learning 3 Credits 
901391 Work Based Integrated Learning 1  1(0-4-0) 
901492 Work Based Integrated Learning 2  2(0-8-0) 
3.  Free Elective Courses ů A minimum of  6 Credits 
Students can select from the following courses or students select any courses 
offered by Naresuan University International College or other institutes 
approved by Naresuan University. 
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 3.1.4 Study Plan 
 

Year 1  
Semester 1 

001211 English Listening and Speaking for Communication    3(2-2-5) 
001301 Thai Language for Academic Communication     3(2-2-5) 
001281 Sport and Exercise (Required Non-Credit)     1(0-2-1) 
001XXX GE (Social science and Humanities)      3(2-2-5) 
001XXX GE (Sciences, Technology and Math's)     3(2-2-5) 
901101 Intercultural Communication       2(2-0-4) 
901102 Introduction to Business and Management     3(3-0-6)  
901171 Introduction to Tourism Business Management    1(1-0-2) 
 
Total           18 Credits 
 

Year 1  
Semester 2 

001212 English Critical Reading for Effective Communication    3(2-2-5) 
001XXX GE (Health Science)        3(2-2-5) 
001XXX Selective GE         3(2-2-5) 
901131 Marketing & Strategic Management       3(3-0-6) 
901103 Human Resource Management      3(3-0-6) 
901104 Business Laws and Ethics       2(2-0-4) 
901105 Digital Technology and Communications for Business   2(1-2-3) 
901151 Introduction to Event Business Management     1(1-0-2) 
901161 Introduction to Hospitality Industry      1(1-0-2) 
 
Total      21 Credits 
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Year 2  
Semester 1 

001213 English Writing for Effective Communication     3(2-2-5) 
900XXX Foreign Language 1        3(2-2-5) 
901211 Business Economics         3(2-2-5) 
901241 Experience and Service Design for Event, Hotel and Tourism  3(2-2-5) 
901252 Meeting and Convention Management     2(1-2-3)      
901262 Modern Operations in Hotel and Accommodation Business   2(1-2-3)  
901272 Tourism Entrepreneurial and Business Management    2(1-2-3) 
901XXX Major Concentration Courses*      3(2-2-5)  
 
Total           21 Credits 
 
*Students take one of the following courses according to their concentration.  
 Event:   901253 Sustainability and Industrial Standards in MICE 3(2-2-5) 

Hotel:   901263 Food & Beverage and Catering Management   3(2-2-5) 
Tourism:  901273 Special Interest Tourism    3(2-2-5) 
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Year 2  
Semester 2 

900XXX Foreign Language 2        3(2-2-5) 
001XXX Selective GE         3(2-2-5) 
901212 Business Accounting        3(2-2-5) 
901242 Crisis and Mitigation for Event, Hotel and Tourism    2(2-0-4) 
901254 Incentive Program Design and Management     2(1-2-3) 
901264 Environmental Management Systems and Standards for Hotel  2(1-2-3) 
901274 Tourism Logistics and Supply Chain Management    2(2-0-4) 
901XXX Major Concentration Course*      3(2-2-5) 
 
Total           20 Credits 
 
*Students take one of the following courses according to their concentration.    
 Event:   901255 Venue Management      3(2-2-5) 
 Hotel:   901265 Room Division and Front Office Management 3(2-2-5) 
 Tourism:  901275 Community Based Tourism Management  3(2-2-5) 
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Year 3  
Semester 1 

001XXX Selective GE         3(2-2-5) 
900XXX Foreign Languages 3        3(2-2-5) 
901306 Psychology and Behavioral Sciences for Service Industry   2(1-2-3) 
901313 Business Finance        3(2-2-5) 
901343 Sustainability, Policy, Planning and Strategic Development for  3(2-2-5) 
 Event, Hotel and Tourism 
901344 Research Methodology for Event, Hotel and Tourism Business  3(2-2-5) 
901XXX Major Concentration Course*      3(2-2-5)  
 
Total           20 Credits 
 
*Students take one of the following courses according to their concentration.  

Event:   901356 Graphic and Digital Design for Event Marketing and  3(2-2-5) 
 Production 

 Hotel:    901366 Branding and Brand Management in Hotel Business 3(2-2-5) 
 Tourism:  901376 International Cultural and Heritage Management 3(2-2-5) 
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Year 3  

Semester 2 

900XXX Foreign Language 4        3(2-2-5) 
901381 Undergraduate Thesis 1       3 Credits 
901346 Project Management for Event, Hotel and Tourism    2(1-2-3) 
901357 Exhibition and Event Management      2(1-2-3) 
901367 Service Quality Management in Hotel Business    2(1-2-3) 
901377 Professional Tour Guiding and Operations Management    2(1-2-3) 
901391 Work Based Integrated Learning 1      1(0-4-0) 
901XXX Free Elective         3 Credits 
901XXX Major Concentration Course*      2(1-2-3) 
 
Total           20 Credits 
 
*Students take one of the following courses according to their concentration.  

Event:   901358 Creative Event Project    2(1-2-3)  
Hotel:   901368 Innovative Sales, Ecommerce and Marketing  2(1-2-3) 

 Communications   
Tourism:  901378 Innovative Tourism Project    2(1-2-3) 
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Year 4  
Semester 1 

900XXX Foreign Language 5        3(2-2-5) 
901445 Service Policy Analysis for Event, Hotel and Tourism   2(2-0-4) 
901447 Seminar for Event, Hotel and Tourism     1 Credit 
901482 Undergraduate Thesis 2       3 Credits 
901492 Work Based Integrated Learning 2      2(0-8-0)  
901XXX Free Elective         3 Credits 
901XXX Specific Interest Course       3 Credits 
901XXX Major Concentration Course*      1(0-2-1) 
 
Total           18 Credits 
 
*Students take one of the following courses according to their concentration.  

Event:   901459 Bidding and Budgeting for Event Business  1(0-2-1) 
 Hotel:   901469 Hotel Business Start-Up      1(0-2-1) 
 Tourism:  901479Tourism Business Start-Up     1(0-2-1) 
 
 

Year 4  
Semester 2 

901494  Cooperative Education       6 Credits or 
901493  International Academic or Professional Training          6 Credits 
 
Total           6 Credits 
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  3.1.5 Course Descriptions 
 
001211  English Listening and Speaking for Communication 3(2-2-5) 
            English Listening and speaking skills for communication with emphasis on 
pronunciation, word and sentence stress, intonation, cross-cultural understanding, listening and 
speaking practice in everyday and job-related topics 
 
001212  English Critical Reading for Effective Communication 3(2-2-5) 
       English language skills for critical reading with emphasis on reading for main ideas and 
supporting details, guessing meaning form contexts, making inferences, distinguishing facts and 
mnglgmlq*ȮgbclrgdwgleȮrfcȮ_srfmpŲqȮnspnmqc*Ȯ_rrgrsbcȮ_lbȮrmlcȮmdȮtmgac*Ȯct_js_ting information and 
ideas 
 
001213  English Writing for Effective Communication 3(2-2-5) 
            English language skills for effective written communication with emphasis on practice 
in writing sentences and paragraphs with proper and correct use of vocabulary, grammar, 
structure, and organization 
 
001221  Information Science for Study and Research 3(2-2-5) 
   The meaning and importance of information, types of information sources, Access to 
different sources of information; application of information technology and communication, 
media and information literacy, knowledge management, selection, synthesis, and presentation 
of information as well as creating positive attitudes and a sense of inquiry in students, diligence, 
patience, honesty, and gratitude to the country 
 
001222  Language, Society and Culture              3(2-2-5) 
            Interrelation between language, society and culture; social and cultural perspectives 
through language by connecting human, society, and culture with language creativity in terms of 
valuable and beneficial relationship for living with others in multicultural societies 
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001224  Arts in Daily Life 3(2-2-5) 
   Art fundamentals and understanding in the basic features, meaning, value, differences 
and the relationship between the various categories of works of art including fine art, applied art, 
visual art, audio art, audiovisual art, and new media art through aesthetic experience and basic 
practice on various types of art to develop knowledge, understanding and indoctrinating aesthetic 
judgment that can be applied in daily life and harmonized with the social context in both the 
global and local levels 
 
001226  Ways of Living in the Digital Age  3(3-0-6) 
  Development of skills in media usage; various computer equipment utilization; 
inquiries, analysis, measurement, rights and creation; ethical awareness and individual 
responsibility to the society in communication behaviors 
 
001227  Music Studies in Thai Culture 3(2-2-5) 
  Relationship of music and Thai ways of life; development of musical characteristics in 
Thai ways of life; importance, roles, duties, values, changes, aesthetics of music on art, culture, 
and society; skill and competence for the 21st century; happiness coming from music as a 
medium 
 
001228  Happiness With Hobbies 3(2-2-5) 
  Concept of happiness; basic elements of happiness in life, creative thinking, creation 
of works from hobbies to promote life and social happiness 
 
001231  Thought and Philosophy for Social Development and Self-Development 3(2-2-5) 
  The course focuses on exploring and learning principles in aspects of philosophy, 
including shaping skills required for integration of thought, philosophy and likely applications and 
implementations for better quality of life and society 
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001232  Fundamental Laws for Quality of Life 3(2-2-5) 
   The laws concerning the quality of student life such as basic rights, human rights, 
media ethics in the digital age, intellectual property law, environmental laws, the laws relating to 
the protection of art and culture as well as the laws pertaining to the developments towards the 
21st century 
 
001233  Thai State and the World Community 3(2-2-5)   
  Social dynamic, Thai culture and important phenomena required to effectively 
become part of the global community; understanding towards diversifications, perspectives, roles 
and complex situations linked at global scale; how to become socially responsible at the national 
level and international level 
 
001234  Civilization and Local Wisdom 3(2-2-5) 
  Development of local wisdom effecting to gain the body of knowledge in art and 
culture with concrete and abstract areas which is a foundation of Thai Civilization and a path of 
developing innovation in art and culture creatively on a foundation of local wisdom and Thai 
civilization for maintaining, promoting value with worthiness and sustainable integration 
   
001235  Politics, Economy and Society 3(3-0-6) 
  Meaning and relationship of politics, economy and society, development of 
international politics, fundamental politics, politics and the adjustment of developed and 
developing countries, Thai politics, World economy systems, influences of globalization in terms 
of economy, fundamental economy, the development of economy and society of Thailand, 
human and society, fundamental sociology, social order, social refinement, social characteristics, 
slgosclcqqȮmdȮRf_gȮqmagcrwȮ_lbȮrfcȮ_nnjga_rgmlȮmdȮrfcȮ`mbwȮmdȮilmujcbecȮrmȮmlcŲqȮjgtgleȮglȮ_Ȯ
dynamic world of change in politics, economy and society and relationships of world and Thai 
systems 
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001236  Living Management 3(2-2-5) 
  Knowledge and skills concerning roles, duties, and human nature as well as factors 
relating to sustainable development in improving responsibility, thinking skills and being updated 
with modern science and technology in daily life; living ethically along the dynamics of the 21st 
century, which is essential to be a member of the ASEAN community as well as the world 
community 
 
001237  Life Skills 3(2-2-5) 
  Knowledge relating to roles, duties, and responsibilities of an individual both as a 
member of a family and a member of a society which include an adaptation to changes in a 
society, life and career skills 21st century; flexibility and adaptability skills; creative thinking and 
self-direction skills; intra-social and cross-cultural interaction skills; productivity and accountability 
skills; leadership and responsibility skills 
 
001238  Media Literacy 3(2-2-5) 
  QrsbwȮamkkslga_rgmlȮgqqscqȮglȮb_gjwȮjgdcȮrf_rȮ_ddcarȮ_lȮglbgtgbs_jŲqȮamkkslga_rgml9Ȯ
study both positive and negative impacts of media consumption; practice skills for analyzing, 
evaluating, and judging the correctness of information logically 
 
001239   Leadership and Compassion  3(2-2-5) 
  The importance of leadership in the 21st century, learning and living with love, good 
global citizenship, studying good practices of conducting public activities as a guideline for 
learners' own activities 
 
001241   Western Music in Daily Life 3(2-2-5) 
             Aesthetics of music; elements, structure, and the history of western music; styles of 
music in daily life; criticism and appreciation of music; application process of western music in 
daily life 
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001242  Creative Thinking and Innovation 3(2-2-5) 
  Gllmt_rgmlȮ bctcjmnkclrȮ npmacqq9Ȯ kc_lqȮ mdȮ _aacqqgleȮ asqrmkcpqŲȮ kglbȮ _lbȮ
discovering the roots of problems; generating and selecting ideas, creating prototypes; testing in 
the field and extracting information; quick and efficient design-build-test cycles; getting things 
done as a multidisciplinary team; brainstorming, making decisions, giving constructive comments 
and managing conflicts 
 
001251    Group Dynamics and Teamwork 3(2-2-5) 
  Various behaviors regarding grouping behaviors, development of Group 
af_p_arcpgx_rgml*ȮepmsnŲqȮcltgpmlkclrq*Ȯglrcpncpqml_jȮpcj_rgmlqȮtcpqsqȮepmsnȮinvolvement, group 
persuasion, change in group attitudes, intra-group communication, teamwork model, guideline to 
create Team and Network, group unity, factors enhancing teamwork and practice of teamwork 
 
001252    Naresuan Studies 3(2-2-5) 
            KineȮL_pcqs_lȮrfcȮEpc_rŲqȮjgdcȮ_lbȮumpiqȮugrfȮcknf_qgqȮmlȮcamlmkw*Ȯqmagcrw*Ȯ_lbȮ
foreign affairs which reflect expected Thai 1dentity such as knowledge acquisition, endeavor, 
brevity, dedication, honesty, and endurance when facing problems or difficulties 
 
001253  Entrepreneurship for Small Business Start-up           3(2-2-5) 
  The entrepreneurial practices with an emphasis on learning how to find business ideas, 
evaluation of new market opportunities and starting a new venture; focuses on identifying and 
evaluating new venture, and how to recognize the barriers to success Exposure to the stresses of 
a start-up business, the uncertainties that exist, and the behavior of entrepreneurs Theoretical 
overview, entrepreneurs, entrepreneurship's links with other disciplines, and entrepreneurial 
networks and alliances Strategies for sustainable survival 
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001254  Psychology and Life in the Modern World  3(3-0-6) 
  Concepts and knowledge of psychology in living in the modern world, Happy life, 
staying up to date with social changes, Media awareness and analysis, Heart love and emotion, 
Gender and multicultural diversity, Counselling, Mental illness and care, Psychology Technology 
and Innovation, teamwork relationship and motivation, Meaning and value of life 
 
001271  Anthropocene 3(2-2-5) 
    The course presents current environmental challenges. Topics include biodiversity, 
ecosystem and ecosystem services, relationship between man and nature, human impacts on the 
environment, planetary boundaries, climate change, environmental awareness and ethics, and 
environment attitude towards entrepreneurship using business models to develop a basic social 
entrepreneurial mindset to participate actively to the Sustainable Development Goals 
 
001272  Introduction to Computer Information Science 3(2-2-5) 
  Evolution of computer technology from past to present and a possible future, 
computer hardware, software, and data, how a computer works, basic computer network, Internet 
and applications on the Internet, risks of a system usage, data management, information system, 
office automation software, multimedia technology, web-based media publishing, web design and 
development and an influence of technology on human and society 
 
001273  Mathematics and Statistics in Everyday Life  3(2-2-5) 
  Measurement, surface area and volume of geometric shapes, introduction to 
mathematics in financial fields, survey and data collection methods, data analysis and 
presentation for basic research, application of probability application of probability for 
fundamental business planning and decision making 
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001274  Drugs and Chemicals in Daily Life           3(2-2-5) 
  Basic Knowledge of drugs, rational drug use, chemicals, nutrition, food supplements 
including cosmetics and herbal medicinal products commonly used in daily life and related to 
health as well as their proper selection, managing of leftover unused medicines in households 
and management for health and environmental safety 
 
001275  Food and Lifestyle 3(2-2-5) 
  Roles and importance of food in daily life, cultures and consumption behavior around 
the world including the influence of foreign cultures on Thai consumption behavior, identity and 
wisdom of food in Thailand, proper food selections according to basic needs, food choices, 
information for purchasing food, and food and lifestyle in the age of globalization with the 
awareness of environmental conservation 
 
001276  Energy and Technology Around Us  3(2-2-5) 
  Fundamental knowledge of energy and technology around us; energy Sources and 
knowledge about electrical energy, fuel energy and alternative energy; relationship between 
technology and energy consumption; direct and indirect energy consumption; global warming and 
related energy situation; current issues and relationship to energy and technology; participation 
in energy conservation; efficient energy use and proactive approach to energy issuers 
 
001277  Human Behavior 3(2-2-5) 
  The knowledge of human behaviors such as behavioral concepts; biological basis and 
mechanisms of human behaviors; mindfulness, meditation, consciousness and its involved 
substances; sensory perception, learning and memory, language; the intelligent and other 
quotients; social behaviors; abnormal behaviors; human behavioral analysis and applications in 
daily life 
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001278  Life and Health 3(2-2-5) 
   Life and health behavior, health care and promotion for each age group including the 
implementation of the health knowledge and skills for continuous improvement of the quality of 
life for oneself and others 
 
001279  Science in Everyday Life            3(2-2-5) 
      The role of science and technology with concentration on both biological and 
physicals science and integration of earth science in everyday life, including organisms and 
environments, chemical, energy and electricity, telecommunications, meteorology, earth, space 
and the new frontier of science and technology 
 
001281  Sports and Exercises 1(0-2-1) 
  The sport playing, exercises for improvement of the physical fitness and physical 
fitness test 
 
001291  Consumption in Daily Life 3(2-2-5) 
  Importance of consumption, good nutritional status and practical guidelines for good 
food consumption, Choosing medicines and safe health products, food safety, management of 
consumerism effects, consumer rights, laws and organizations for consumer protection 
 
001292  Circular Economic Lifestyle for 21st Century 3(2-2-5)   
            Learning the value of nature to human life in the use of resources and being a source 
of support and pollution treatment, crisis of resource problems, climate and environmental 
emergency situations, concepts throughout the life cycle and business design process under the 
concept of circular economy, business model innovation to the circular economy, lifestyle under 
the concept of circular economy, awareness and driving force to the way of life under the concept 
of circulating economy and circulating economy society 
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001301  Thai Language for Academic Communication  3(2-2-5) 
  Reading for information; writing and speaking for academic presentation 
 
001302  Thai Language for Communication in the 21st Century 3(2-2-5) 
  Developing Thai communicative skills for appropriate and updated use in the 21st 
century 
 
001303  Reading in the Digital Age Century 3(2-2-5) 
  Developing reading skills in context of digital society for knowledge and improving the 
quality of life 
 
001311  Korean Language and Culture  3(2-2-5) 
  Basic Korean communicative skills used in daily-life situations and learning of Korean 
culture 
 
001312  Japanese Language and Culture 3(2-2-5) 
  Basic Japanese communicative skills used in daily-life situations and learning of 
Japanese culture 
 
001313  Chinese Language and Culture 3(2-2-5) 
  Basic Chinese communicative skills used in daily-life situations and learning of Chinese 
culture 
 
001314  Myanmar Language and Culture 3(2-2-5) 
  Basic Myanmar communicative skills used in daily-life situations and learning of 
Myanmar culture 
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001315  French Language and Culture 3(2-2-5) 
  Basic French communicative skills used in daily-life situations and learning of French 
culture 
 
001316  Spanish Language and Culture 3(2-2-5) 
  Basic Spanish communicative skills used in daily-life situations and learning cultures 
from Spanish speaking countries 
 
001317  Lao Language and Culture 3(2-2-5) 
  Basic Lao communicative skills used in daily-life situations and learning of Lao culture 
 
001318  Indonesian Language and Culture 3(2-2-5) 
  Basic Indonesian communicative skills used in daily-life situations and learning of 
Indonesian culture 
 
001319  Vietnamese Language and Culture 3(2-2-5) 
  Basic Vietnamese communicative skills used in daily-life situations and learning of 
Vietnamese culture 
 
001320  Hindi Language and Indian Culture 3(2-2-5) 
  Basic Hindi communicative skills used in daily-life situations and learning of Indian 
culture 
 
001321  Khmer Language and Culture 3(2-2-5) 
  Khmer language communicative skills used in daily-life situations and learning of 
Cambodian culture 
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001331    Social Innovation 3(2-2-5)  
  Introduction to Social innovation, Future Uncertainties (21st Century challenges, 4th 
Industrial revolution, Global Issues (social and environmental issues) Sustainable Development 
Goals (SDGs), Sustainable community (eco village), Public participation, Introduction to Innovation, 
Social enterprises, 21st entrepreneurship (social technopreneur), Case study (development of 
social innovation entrepreneurship)  
 
001332  Introduction to Data Management in Digital Era 3(2-2-5) 
  Overview of data management, fundamentals and tools for big data and data science, 
data analytics and techniques of information presentation for business value by using modern 
tools 
 
001333  Blender / NFT / Metaverse 3(2-2-5) 
  Introduction to Blender, Modelling 3D objects, Lighting, Surface Materials, Animate 3D 
models, value creation of digital art/design with NFT, applications in metaverse 
 
001351  Application of the Sufficiency Economy Philosophy 3(2-2-5) 
  The course primarily emphasizes goals and application of the Sufficiency Economy 
Philosophy for sustainable and balanced living for people 
 
001352  Human Security and Sustainable Development 3(3-0-6) 
      An empirical and analytical understanding of human security and sustainable 
development situations in Southeast Asia, covering societal, cultural, political, and economical 
aspects. Compare and contrast human security and related issues from those countries within 
the region/and those from East Asia countries, and across the developing world more generally 
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001353  Principles of Accounting for Entrepreneur 3(2-2-5) 
  Types of business, business formation, basic accounting and taxation for 
entrepreneurs, components of financial reports, basic analysis of accounting information and 
management accounting for business decision making, information technology for accounting and 
taxation 
 
001354  Global Citizenship 3(2-2-5) 
  Fundamental knowledge of citizenship, globalization and localization, sustainable 
development goals (SDG), urbanization, embracing cultural diversity; cross cultural 
communication; inequality reduction and enhancing equality; world leading organizations and 
multinational corporations (MNCs); global leadership 
 
900201  Bahasa 1 3(2-2-5) 
  Introduction to basic Bahasa sentence structures, vocabulary, and Bahasa-speaking 
culture.  Emphasis on development of communicative competence in speaking, listening, reading, 
and writing 
 
900202  Bahasa 2 3(2-2-5) 
  Further study on basic Bahasa sentence structures, vocabulary, and Indonesian and 
Malaysian-speaking cultures.  Emphasis on developing the four language skills, accuracy and 
fluency in language use 
 
900303  Bahasa 3 3(2-2-5) 
  Development of the four language skills with the emphasis on accuracy in speech, 
writing, and diction; advanced grammar; presentation and discussions based on selected 
readings/topics on culture and civilization of Bahasa speaking countries 
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900304  Bahasa 4 3(2-2-5) 
  Continuation of Bahasa III focusing on grammatical and structural knowledge. 
Emphasizing conversational practice, oral comprehension, and writing.  Student presentations and 
classroom discussions based on culture and civilization readings/topics 
  
900405  Bahasa 5 3(2-2-5) 
  Development of conversational skills, idioms and expressions used in business 
communication, Practice speaking on topics, such as the introduction and description of the 
company and its products, telephoning, business presentations, travel arrangements and 
transactions.  Reading and discussing business news, business articles, and excerpts from business-
oriented texts.  Emphasis on vocabulary development and comprehension of the reading material 
and communicating what is read to other people through oral and written communication 
 
900206  Korean 1 3(2-2-5) 
    Overview of the Korean language and culture with a focus on elementary phonetics 
and the principles of pronunciation, writing Korean characters, basic conversation, sentence 
patterns, and useful vocabularies needed in daily life will be taught   
  
900207  Korean 2 3(2-2-5) 
 BctcjmnkclrȮmdȮqrsbclrqŲȮnpmdgagclawȮglȮjgqrclgle*Ȯqnc_igle*Ȯpc_bgle*Ȯ_lbȮupgrgleȮugrfȮrfc 
emphasis on fundamental sentence structure, comprehension and oral expression  
 
900308  Korean 3 3(2-2-5) 
  AmknjcvȮep_kk_rga_jȮqrpsarsp_jȮ_lbȮqrsbclrqŲȮpc_bgleȮ_`gjgrwȮrfpmsefȮ_Ȯt_pgcrwȮmdȮ
written material. Reading, writing and conversation skills will be emphasized 
 
900309  Korean 4 3(2-2-5) 
 Ongoing study of the four language skills with an emphasis on complex grammatical 
structure and vocabulary development, together with advanced reading and writing for use in 
daily life 
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900410  Korean 5 3(2-2-5) 
Advanced study to enhance spoken commands, develop reading comprehension, and improving 
the ability to write business related information 
 
900211  Chinese 1 3(2-2-5) 
  Overview of sound system, Chinese characters, simple useful conversations such as 
greeting, introducing yourself and making a purchase, and basic sentence structures 
 
900212  Chinese 2 3(2-2-5)  
  Development of the four language skills including reading, writing, listening, and 
speaking skills used in daily life by using fundamental sentence structures. Write Chinese 
characters, introduce reading and writing in simple sentences 
 
900313  Chinese 3 3(2-2-5) 
  Development and improvement of the four language skills including reading, writing, 
listening, and speaking skills. Practice more complex grammatical structures and necessary 
expressions required where Chinese is needed in daily life 
 
900314  Chinese 4 3(2-2-5) 
  Idioms commonly used in daily life. Continue integrated study of the four language 
skills including reading, writing, listening, and speaking skills with more complex grammatical 
structures. Emphasize on vocabulary development and comprehension for daily life topics 
 
900415  Chinese 5 3(2-2-5) 
  Development of conversational skills, idioms and expressions used in business 
communication. Study business related vocabulary, dialogue and grammar using business 
situations and context. Develop more practical skills and broaden the knowledge of Chinese 
culture which is related to business 
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900216  Japanese 1 3(2-2-5) 
  The acquisition of Hiragana letters, Katakana letters, Roman letters, and numbers an 
overview of the characteristics of the Japanese language, and the basic sentence structures 
 
900217  Japanese 2 3(2-2-5) 
  A continuation of fundamental Japanese related to daily lives. The course will focus 
on the introduction of new letters named kanji (Chinese characters) 
 
900318  Japanese 3 3(2-2-5) 
    Complex grammar with verb conjugation or adjective conjugation. The reading and 
typing skills of the kanji and hiragana mix context will be emphasized 
 
900319  Japanese 4 3(2-2-5) 
  Ordinary forms to understand the differences between spoken Japanese and writing 
Japanese, emphasis on listening and communicative practices using in daily life 
 
900420  Japanese 5 3(2-2-5) 
  Development of business-related vocabulary, or dialogue by using business situations 
and contexts; acquiring basic computer literacy by Japanese, such as making advertisements, 
schedule; and Japanese culture to broaden the overall knowledge of Japan  
 
900221   French 1 3(2-2-5) 
   Introduction to basic structures and pronunciation with emphasis on the four language 
skills: listening, speaking, reading, and writing 
 
900222  French 2 3(2-2-5) 
    Continuation on basic structures and pronunciation and development of the four 
language skills: listening, speaking, reading, and writing. Emphasis on more complex grammatical 
structures and conversational skills in everyday communication 
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900323  French 3 3(2-2-5) 
  Continuation on basic grammatical structures, with readings, conversation, and 
composition. Emphasis on discussions and expression of ideas on selected topics, and readings 
and writing of short passages. 
  
900324  French 4 3(2-2-5) 
  Development of reading and writing skills, readings of short passages on topics related 
to French culture, emphasis on oral presentation and written assignments, and summary writing 
 
900425  French 5 3(2-2-5) 
  Development of conversational skills and idioms and expressions used in business 
communication, practice speaking on topics such as introduction, description of a company and 
its products, telephoning, business presentations, travel arrangements and transactions.  Read and 
discuss business news, business articles, and excerpts from business texts.  Emphasis on 
vocabulary development and comprehension of text, and an ability to communicate what is read 
to other people correctly through oral and written communication 
  
900226  German 1 3(2-2-5) 
   Introduction to basic German including sentence structures, vocabulary, German- 
speaking cultures, and the basic communicative competence in speaking, listening, reading, and 
writing  
 
900227  German 2 3(2-2-5) 
 Continuation on basic German sentence structures, vocabulary, German-speaking cultures, 
and the more complex communicative competence in speaking, listening, reading, and writing  
 
900328  German 3 3(2-2-5) 
  Development of the four language skills with emphasis on accuracy in speech, writing, 
diction, the advanced grammar, presentation, and discussions based on selected readings/topics 
on culture and civilization of German speaking countries  
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900329  German 4 3(2-2-5) 
  Grammatical structure of the language with an emphasis on conversation practice, oral 
comprehension, writing, student presentations, and classroom discussions based on culture and 
day-to-day topics 
 
900430  German 5 3(2-2-5) 
  Development of conversational skills, idioms, expressions used in business 
communication, vocabulary, the comprehension of written text, the practice speaking on topics 
such as introduction, description of the company and its products, telephoning, business 
presentations, travel arrangements, transactions, business news, business articles, and excerpts 
from business-oriented texts  
 
900231  Thai 1 3(2-2-5) 
  Introduction to Thai phonology, understanding tonal sounds, practice the 
pronunciation of troublesome sounds, the basic everyday conversations with an emphasis on 
vocabulary building, and basic sentence patterns  
 
900232     Thai 2 3(2-2-5) 
  Pronunciation practice, vocabulary building, the development of longer conversations, 
the Thai writing system will be introduced, the reading simple language, writing selected language 
useful in daily life, and the composition of personal information  
 
900333  Thai 3 3(2-2-5) 
  Additional Thai vocabulary for formal settings with longer conversations on various 
topics and practicing extended reading with follow-up writing of questions and answers  
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900334  Thai 4 3(2-2-5) 
  Introduction to the academic language and vocabulary from various fields of 
employment and business, a study of familiarization, the use of Thai Royal language, the practicing 
reading from newspapers and selected academic passages, an introduction to academic writing; 
how to structure an introduction, paragraphs, content, and summary, with an emphasis on linking 
methods  
 
900435    Thai 5 3(2-2-5) 
  Oral classroom presentations on selected topics; writing reports, letters, memos; and 
the language for use in businesses, advertisements, and the mass 
 
901001  Professional /Industrial Experiences 1 Credit 
  A 30-hour field experience in event, hotel and tourism business related. Intensive or 
certified national/international standard training in event, hotel, and tourism, or intensive third 
language program 
 
901002  Coffee Shop Management 2(1-2-3) 
  Structure and service in coffee shop, Species, sources, selection and purchasing of 
coffee beans. Equipment and tools used in coffee shop, a variety of coffee making styles, coffee 
menu designing and pricing, cost control, value added by Latte Art 
 
901003  Creative Branding and Brand Management  2(1-2-3) 
  Understand applied knowledge of branding and brand management process in the 
hotel and lodging industry, hands-on practice of design thinking in branding idea, brand design, 
brand differentiation, e-branding and digitalization through projects, seminar, and study visit, an 
integrated interaction of brand management with marketing process for brand equity effort 
through the practice of budgeting of branding events and communication 
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901031  Digital Marketing Creation 3(2-2-5) 
  Digital marketing techniques, customer journey design, various online marketing 
platforms, tools and applications for digital marketing, marketing funnel, promotional campaign 
development and evaluation, implementation of digital marketing campaigns 
 
901041  Grooming and Personality Development for Event, Hotel and Tourism  2(1-2-3) 
  Job 
  Importance of professionalism in the event, hotel, and tourism jobs by building the 
norm of body language, self-confidence, positive attitude, self-motivation, formal dressing and 
grooming 
 
901051  Event Marketing and Promotion  2(1-2-3) 
  Marketing and promotional techniques for events, public relations for events, press 
conference, sustainability marketing and promotions, event sponsorship, various marketing 
approaches in meeting, incentive, convention, exhibition, and special events 
 
901052  Online and Hybrid Event Application 2(1-2-3) 
  Online and hybrid event management, event online platform, application, tools, and 
technology for hybrid event, Applications, tools, and technology for online events, online or 
hybrid event implementation, marketing tools and technology for online and hybrid events 
 
901053  Metaverse and MICE Industry 1(1-0-2) 
  MICE industry and metaverse technology for MICE.  Web 3.0 technology, hardware, 
and tools for Metaverse.  Metaverse platforms and its applicable for MICE and event.  
 
901054  Mega Event 2(1-2-3) 
  Analyze the place of mega and iconic events within the marketplace. Categories of 
mega events, history of mega events, mega events, and society, the role of government in the 
bidding process, mega events as a mechanism for economic and business development, external 
factors influencing events, mega events as a tool for change 
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901055  Data Driven Event Report 1(0-2-0) 
  Project report writing, SMART objectives, data collection for evaluation and report, 
analytic and visualization in report presentation, references, and format 
 
901061  Camping Management 2(1-2-3) 
  Components, planning, site survey, equipment and budgeting of camping. Recreational 
activities and camping. Types of camping e.g. urban, beach, conservation forest, and special 
purpose camping, environmental conservation and camping 
 
901062  Cross-Cultural Communication for Hotel Business 2(1-2-3) 
  Cross-cultural communication of guests in the present situation, Communication, 
words and expressions used in the field of hotel business, the development of creative skills for 
interaction between cultures 
 
901063  Spa Management 2(1-2-3) 
  Evolution of spa, Types and components of spa business, Management, and operation 
of spa business. Marketing and marketing promotion of spa business, Spa products and spa cuisine. 
ethics issues, trends of spa business 
 
901064  Cruise Line Management 2(1-2-3) 
  Basic concepts of cruise line operations from the perspective of hospitality 
management, introduction to the cruise line industry, maritime legislative and safety issues, cruise 
terminology and geography, and hospitality management operations, Marketing procedures, 
career opportunities, ship profiles, itineraries, and ports of call 
 
901071  Airport Ground Handling Services 2(1-2-3) 
  Passengers welcoming, check-in, boarding, arrivals and/or reservations, aviation 
general, codes and abbreviations, airline terminology, travel documentation, baggage handling, 
airport environment ů hazards and risks & basic ticketing aviation medicine, handling of passengers 
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with special needs, dangerous goods, security awareness, customer resource management, 
conflict management, cultural diversity, cargo services, required field trip 
 
901072  Travel Design 2(1-2-3) 
  Usage of travel design to create perfect travel adventures, steps progressing from 
service design to travel design, how to build the perfect travel itinerary scenario, Fundamental 
differences between travel agents, travel advisor & travel designers 
 
901073  Segmentation in Travel Business 2(1-2-3) 
  Define and target priority audience for higher revenue potential with stronger customer 
loyalty, Companionship and the seasons' influence on business tactics, Higher level of 
sophistication and skill with knowledge-based services 
 
901074  E-Marketing Travel Package 2(1-2-3) 
  Concept of e-marketing for travel packages, Applying advertising via social media 
and/or paid search, content creation on websites and social media for organic traffic driving, 
customer reviews through automated follow-up messaging 
 
901101  Intercultural Communication 3(3-0-6) 
  meanings and elements of culture, cultural values and perception in different 
contexts, influence of culture on communication processes, interpretation of a communication 
act, communication processes in different cultures and contexts, be aware their own culture and 
other cultures, enhancingȮinter-cultural communication competence and skills 
 
901102  Introduction to Business and Management 3(3-0-6) 
  Fundamentals of international business management, form of business ownership, 
organizational structure, business managerial processes, ethics and corporate social responsibility 
in international business, business environmental analysis and strategies, Business Model Canvas 
and the applications  
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901103  Human Resource Management  3(3-0-6) 
  Mpe_lgx_rgml_jȮamlrcvrȮmdȮfsk_lȮpcqmspacq*ȮglajsbgleȮFPȮm`hcargtcqȮ_lbȮFPŲqȮpmjcȮglȮ
the organization, trends and ethical issues in HR management, legislation affecting HR, overview 
of the staffing management function, training and development, employee relations and 
workplace health, safety and security, overview of labor relations and unionized work 
environments, managing total rewards including compensation, benefits and job analysis and job 
design, HR planning and strategic HR, career path for event, hotel and tourism, Thailand 
Professional Qualification on event, hotel and tourism industry 
 
901104  Business Laws and Ethics 2(2-0-4) 
  The legal framework encompasses the creation and running ofȮbusiness, the ethical 
issues and responsibilities relating to customers, employees and other stakeholders, laws & 
policies of hotel and tourism business, roles, responsibilities, duties and liabilities in the tourism 
and hotel business towards customers and society, the concepts of business ethics, problems of 
business ethics, solutions and development 
 
901105   Digital Technology and Communications for Business 2(1-2-3) 
  Digital technology in business, searching, analyzing and presenting information, 
marketing and promotional material development, analyze the important issues and current 
digital trends in business, applications and computer program related to business management 
 
901131  Marketing and Strategic Management  3(3-0-6) 
  Knowledge and skills in business marketing, characteristics of service industry, 
marketing, digitalization, public relations, market research and promotional campaign, strategic 
management, examination objectives of the company, analyze business competitors, review 
amkn_lwŲqȮglrcpl_jȮqrpsarspc*Ȯ_lbȮgllmt_re the existing strategies, marketing and strategic 
management emphasizing in applicable theories of 7PŲq, customer behavior, 
QUMR-NCQRCJ-NmprcpŲqȮ3ȮDmpces analysis, etc 
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901151  Introduction to Event Business Management 1(1-0-2) 
  Introduction to event industry, current trends and technology, stakeholders in event 
industry and its supply chain, event management processes, event marketing, sponsorship, venue 
selection, event sustainability 
 
901161  Introduction to Hospitality Industry 1(1-0-2) 
 GlrpmbsargmlȮrmȮglbsqrpwŲqȮmultifaceted businesses such as hotel, lodging, food service 
operations, travel agencies, convention management, destination and attraction, gaming and 
amusement park management, catering, banking and customer services, as well as other 
supporting industries within hospitality business ecosystems 
 
901171  Introduction to Tourism Business Management 1(1-0-2) 
  Introduction to tourism industry, definition of tourism, history of tourism, importance 
of tourism, types and purposes of tourism, components of tourism industry, stakeholders and 
value chain of tourism industry, tourism products and destination life cycle, tourism planning and 
management 
 
901211  Business Economics  3(2-2-5) 
  Fundamental economic concepts, analysis of factors underlying demand and supply, 
price determination, market mechanism in various types of markets, efficient utilization of 
resources, national income and major components, and role of government, money, external 
factors in income determination 
 
901212  Business Accounting 3(2-2-5) 
  Concepts, nature and principles of accounting, effectiveness of accounting information, 
the balance sheet, income and cash-statement, cash control and voucher system, and accounting 
cycle and accounting model 
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901241  Experience and Service Design for Event, Hotel and Tourism 3(2-2-5) 
  Marketing strategies associate with customer journey towards customer experiences, 
supplemented of relevant theories such as customer behavior and case studies, theoretical 
foundation and applied business tools in creating excellent service design for customers of event, 
hotel, or tourism, utilizing of project-based work on the design process 
 
901242  Crisis and Mitigation for Event, Hotel and Tourism 2(2-0-4)  
  The analysis of conceptual framework in risk and crisis management, mitigation 
strategies and their implications on event, hotel, and tourism sectorial, the crisis characteristics 
and their recovery case study, policy recommendations and essay analysis on crisis and mitigation 
implementations in event, hotel, and tourism sectors 
 
901252  Meeting and Convention Management 2(1-2-3)   
  Meeting and convention industry, stakeholders and supply chain, meeting, and 
convention planning, organizing and management, types of meeting and convention, difference 
between meeting and convention, budgeting, marketing and sales, technologies in meeting and 
conventions, trends and topics in meeting and convention, site selection and accommodation, 
food and beverage management in event, program planning 
   
901253  Sustainability and Industrial Standards in MICE  3(2-2-5) 
  Sustainability Development Goals (SDGs) and event industry, international skills 
standard for event workers (TPQI standards), domestic event standards, security management for 
event (TISI22300), event sustainability management standards (ISO14001, ISO 20121), New normal 
standards for anti-pandemic spreading (ISO PAS 5643-2021), Business Continuity Management, 
Energy management, food safety management (ISO 22000), Thailand and ASEAN Venue Standards 
(TMVS and AMVS) Accommodation standard for events and tourism (SHA) 
 
 
 
 



67 
 

 

901254  Incentive Program Design and Management 2(1-2-3) 
  Motivational experiences and incentive travel, incentive industry stakeholders and 
supply chain, setting goals and strategies, incentive program design, destination selection, 
communication campaign, budgeting, trends and technologies, evaluation, program summary and 
ROI/ROO 
 
901255  Venue Management 3(2-2-5) 
  International MICE venue management, venue functions, facilities, services, and 
infrastructure. Venue operations and administration, human resource management in MICE venue, 
marketing and promotion, packaging and sales, Venue safety and security standards and 
procedures, Industrial standards for MICE venue, Thailand MICE Venue Standards (TMVS), ASEAN 
MICE Venue Standards (AMVS), cost management and balance, sustainability management for 
event venue, Venue Hygiene Standards. 
 
901262  Modern Operations in Hotel and Accommodation Business 2(1-2-3) 
  Introduction to hotel business management, all functional areas of operations, the 
fundamental concept of hotel business management, hotel standards of procedures and 
practices, basic issues and its solutions, examples of the best practices in hotel business, current 
trends around the world and Thailand, the leadership and management skills needed to manage 
the operations of the hotel business 
 
901263  Food & Beverage and Catering Management  3(2-2-5) 
  Knowledge and techniques for effective management of daily food and beverage 
operations, types of menus, pricing methods, food and beverage cost control, sales and 
budgeting, food safety regulations and importance of maintaining hygiene standard, hiring, training 
and supervising employees as well as facility layout, table setting, food service methods, 
equipment selection, examination of different types of catering and banqueting, techniques, 
logistics, and responsibilities involved in the management of on-premises and off-premises 
catering, design and layout, marketing techniques and cost control 
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901264  Environmental Management Systems and Standards for Hotel 2(1-2-3) 
  The applied studies of various national and international framework and standards for 
hotel, the protection of the environment and overall hotel business ecosystems, case-study and 
Environmental Management Systems and Standard simulation based 
 
901265  Room Division and Front Office Management 3(2-2-5) 
  The role and functions of Hotel Rooms Division Department, daily operations of Front 
Office, Responsibilities and duties of various Front Office positions, Importance of effective 
cooperation with other departments and third-party organizations, the impact of guest service 
quality, explanation of operational issues affecting the accommodation sector, examples of the 
best practices in the Rooms Division, current trends, field study 
 
901272  Tourism Entrepreneurial and Business Management 2(1-2-3) 
  Concept of entrepreneurship, the entrepreneurial processes and its application in 
tourism industry, issues in management, new product development, corporate branding, and 
innovation, generating innovative strategies, business initiatives, Business Model Canvas, 
knowledge and skills to develop a business plan for an entrepreneurial hospitality or tourism 
business 
 
901273  Special Interest Tourism 3(2-2-5) 
     Provision of customized tourism activities for specific interests of groups and 
individuals, satisfying a particular interest or need of tourist, types of special interest tourism, 
niche marketing, the current trends, creating tour package following the trends, developing and 
marketing of special products cater for special interest tourist (field study) 
 
901274  Tourism Logistics and Supply Chain Management 2(2-0-4) 
  The relation between logistics and tourism industry, tourism supply chain, route of 
logistics in the movement management of tourists, the operation of the various transportation 
modes, knowledge of cargo, logistics management for tourism and hospitality 
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901275  Community-Based Tourism Management 3(2-2-5) 
  Core themes and concepts in community-based tourism (CBT) management, principles 
and mechanisms for developing CBT and development planning for community improvement, 
objectives of CBT (Conservation of resources, Social and economic development, Empowerment 
and ownership, Quality visitor experience), identifying stakeholders on development of CBT, 
understanding of the long-term viability of CBT, benefits and challenges of CBT, local communities 
in tourism by managing tourism resources, field study 
 
901306  Psychology and Behavioral Sciences for Service Industry 2(1-2-3) 
  Importance of application of psychological and sociologic know-how in tourism 
practice. Understanding of customers' motivation to visit destination, use available services, 
customers' needs and satisfaction, Characteristics of tourists, geographical and cultural 
determinants. Developing knowledge on service psychology as a basis for developing services 
(attitudes, emotions, and information processing, motivation and learning, consumption systems, 
decision and choice, experience and satisfaction, market segmentation, attraction and loyalty, 
and image and interpretation), Field studies to observe tourist behavior 
 
901313  Business Finance 3(2-2-5) 
            Concepts and principles of finance, analysis of financial statements, financial analysis 
techniques applied to management planning, control, and decision-making, including cost and 
budgetary procedures 
 
901343  Sustainability, Policy, Planning and Strategic Development for 3(2-2-5) 
  Event, Hotel and Tourism 
  Principles of sustainable planning and strategic development of tourist destinations 
and attractions, feasibility study for development of tourist destinations, assessment of tourist 
destinations in terms of economic, social, and cultural values, economic, social, political, and 
cultural impact of tourism, safety and security for tourists and visitors, determination of the 
destination capacity for tourists and visitors, types of tourist destinations and attractions, roles of 
the public and the private sectors in the planning, developing, and conservation of tourist 
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resources, revival of old traditions and customs, rejuvenation of natural resources and scenic 
beauty, including site visitation 
 
901344  Research Methodology for Event, Hotel and Tourism Business 3(2-2-5) 
  Understanding academic research principles and ethics, comprehensive literature 
reviews (theories) and research problems regarding the existing tourism and hospitality 
management, research methodologies, developing and conducting both qualitative and 
quantitative research and presenting the preliminary research proposal 
 
901346  Project Management for Event, Hotel and Tourism 2(1-2-3) 
  Principles and practices of project management. Organizing hospitality work in such a 
way as to fulfill all project requirements, close tasks, meet deadlines and meet a budget. 
Identifying the essential tasks for developing the event, hotel, or tourism business through the 
applications of project management software, presenting the project deliverables 
 
901356  Graphic and Digital Design for Event Marketing and Production  3(2-2-5) 
  Creating hybrid events, learning how to set both digital and physical spaces, planning, 
managing, and producing scalable events, networking sessions, webinars. Examining the processes 
of Mega event, live, audio-visual system, multi-camera video production, graphic design, motion 
graphics, event management, project scheduling and management, produce engaging stories, 
distinctive graphics, and creating video content for digital platforms 
 
901357  Exhibition and Event Management 2(1-2-3) 
  Introduction to exhibition and event, typology of event, trends and technology, setting 
up goals and objectives, event design canvas, experience journey design, landscape and floorplan, 
program design, marketing and sales, budgeting and sponsorship package, event operations, risks 
and crisis in event and exhibition, closing of the project, evaluation and follow-up 
  
 
 



71 
 

 

901358  Creative Event Project 2(1-2-3)  
  Creative event design and implementation, event design canvas, event journey, event 
marketing and managerial processes, create action plan, event break down (pre- and post-event, 
during event), event production, event sustainability, event project, evaluation, and report for 
event 
 
901366  Branding and Brand Management in Hotel Business 3(2-2-5) 
  knowledge of hotel brands and portfolio, both national and international chain hotels, 
the brand and portfolio management application and communications, mining the existing 
business cases of branding and marketing efforts from the global hotels, as well as project-based 
business simulation on strategic branding management and brand equity, budgeting for branding, 
cost and benefit analysis, managing project team and evaluation 
 
901367  Service Quality Management in Hotel Business 2(2-0-4) 
  The knowledge of management process in maintaining strong service quality 
assurances (both hotel product/services & employees) to enhance customer satisfaction, better 
revenue generation and less financial loss, analyzing quality standard based on star rating system, 
Servicescape model, quality assurance process, monitoring and compliances, training 
management, tech-savvy development, standard grooming, hygiene, and safety to personalize 
service practices 
 
901368  Innovative Sales, Ecommerce and Marketing Communications 2(1-2-3) 
  Key concepts and trends associated with innovative sales, e-commerce, and marketing 
communications, apply leading tools, techniques and best practices in customer service and 
event, hotel, and tourism business success, industry leaders, produce superior business results 
through the implementation of online business, sales approach, and customer communications 
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901376  International Cultural and Heritage Management 3(2-2-5) 
  Definitions and concepts of cultural tourism and heritage tourism, aspects of managing 
World Heritage sites, including promotion, conservation, and safeguarding, Legal frameworks, 
processes, and practices used to identify and manage the sites, challenges and opportunities of 
managing heritage and cultural tourism resources, promote and conserve World Heritage Sites in 
accordance with sustainable tourism principles, case studies to examine a range of contemporary 
issues in cultural and heritage site tourism management 
 
901377  Professional Tour Guiding and Operation Management 2(1-2-3) 
  Definition, duties, responsibilities, types, roles and ethics of tour guides and tour 
leaders.  Personality, techniques, arts in conducting service and solving problems, immigration 
rules, customs, Trends and contemporary issues in the travel industry, Tasks and responsibilities 
of tour operators, travel agents, online travel agents, Travel, transfer and accommodation 
planning, itinerary planning, pricing. Tour administration and management ů office, reservations, 
data management, including field trip study 
 
901378  Innovative Tourism Project 2(1-2-3) 
  Core concept of innovative tourism, enhancing the competence of competitive service 
businesses with potential to be creative businesses by supporting research and development, 
encouraging innovation for businesses in the tourism industry, new knowledge and technology in 
developing goods and services along with supporting investment in potential service businesses, 
bctcjmngleȮapc_rgtcȮrmspgqkȮgqȮ_ȮnpgmpgrwȮglȮRf_gȮemtcplkclrŲqȮnmjgagcqȮ&Pcqc_pafȮglrcep_rcb' 
 
901381  Undergraduate Thesis 1 3 Credits 
  A writing study of background and significance of research problem, research objective, 
hypothesis, A linkage between other compositions in conducting the research, A presentation of 
research proposal included, under supervision of an advisor  
 
901391  Work-based Integrated Learning I 1(0-4-0) 
  Npmdcqqgml_jȮrp_glgleȮqcqqgmlqȮglrcep_rcbȮugrfȮqrsbclrqŲȮamlaclrp_rgmlȮamspqcq 
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901445  Policy Analysis for Event, Hotel and Tourism 2(2-0-4) 
  Knowledge of public policy and the interplay between government and 
private/community, particularly in the event, hotel and tourism policy and its set of discourses, 
decisions, and practices driven by governments and in collaboration with private sector and social 
actors, the study visit and case study analysis, framing on how policy interacts with service sector 
and how it plays its role in maintaining the sustainable event, hotel, and tourism business in 
Thailand or global 
 
901447  Seminar on Event, Hotel and Tourism  1 credit 
  Analyses of various topics and trends in event hotel and tourism. Discussions and 
solutions on issues in Event, Hotel, Tourism. Factors affecting working environment in event, hotel 
and tourism industry at present and in the future (**The course credit is transferrable with the 
international experiences program approved by the Program Administrative Committee.) 
 
901459  Bidding and Pitching for Event Business 1(0-2-1) 
  Initiating project, setting-up goals and objectives, strategy, and planning for bidding, 
forming of bidding and pitching team, RFPs, bid proposal development, background research, site 
inspection, engagement strategies and stakeholders in bidding, presentation structure and 
techniques 
 
901469  Hotel Business Start-Up  1(0-2-1) 
  The project-based study program on developing hotel/hostel/lodging start-up through 
the examination of market needs, crafting strategic goals, accounting and financial analysis, 
reviewing financing and partnering options, recruitment and training, drafting business model and 
marketing plan, to launching the hotel/hostel/lodges 
 
901479  Tourism Business Start-Up  1(0-2-1) 
  Definition of tourism start-up business, start-up ecosystem, techniques to initiate start-
up idea, business model canvas, business pitching, technology, and innovation 
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901482  Undergraduate Thesis 2 3 Credits 
  Data analysis and synthesis, data interpretation, research conclusion, research report 
writing, manuscript and presentation in various types, under supervision of an advisor 
 
901492  Work Based Integrated Learning 2 2(0-8-0)  
  Professional training sessions integrated with studelrqŲȮamlaclrp_rgmlȮamspqcq 
 
901493  International Academic or Professional Training  6 Credits 
  Slbcpr_igleȮnpmdcqqgml_jȮrp_glgleȮglȮrfcȮ_pc_Ȯpcj_rcbȮrmȮrfcȮqrsbclrqŲȮdgcjbȮmdȮqrsbwȮglȮ
the government or private sector within Thailand or abroad  
 
901494  Cooperative Education 6 Credits 
  Npmdcqqgml_jȮrp_glgleȮglȮrfcȮ_pc_Ȯpcj_rcbȮrmȮrfcȮqrsbclrqŲȮdgcjbȮmdȮqrsbwȮugrfȮrfcȮ
government or private sector 
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  3.1.6 The definition of the course ID 
   The principle of the 4th digit determination 
   3.1.6.1 The meaning of the first 3 digits of the course ID 
    The numbers of the group course 
    001 means general education courses 
    256 means chemistry 
    901 means the programme's courses 
   3.1.6.2 The meaning of the last 3 digits of the course ID 
    The last digit means the series of the course (set from numbers 0-9) 
    The 5th digit means category in the field of study. (Set from numbers 0-9) 
     0 means Business and management 
     1 means Finance and accounting 
     2 means Information technology and statistics 
     3 means Marketing 
     4 means Event, Hotel and Tourism business 
     5 means Event business 
     6 means Hotel business 
     7 means Tourism business 
     8 means Research 
     9 means Professional training or cooperative education 
    The 4th digit means the year and level 
     0 means Specific Interest Courses   
     1 means the courses will be offered for 1st year of study 
     2 means the courses will be offered for 2nd year of study 
     3 means the courses will be offered for 3rd year of study 
     4 means the courses will be offered for 4th year of study 
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1,2ȮName, Surname, Identification Number, Academic Position, Educational Qualifications of Lecturers  

  3.2.1 Lecturers in Charge of the Program  

No. 
First Name and Last 

Name 
Academic 
Position 

Qualification Academic Degree Institution country 
Year of 

Graduation 

Teaching Load 
&Number of 

Hours/Week/Academ
ic Year) 

At Present   When the      
  Curriculum 

Is in Use 

1 Ms. Chamaiporn 
Srisurat 

Lecturer Ph.D. Educational Technology 
and Communications 

Naresuan 
University 

Thailand 2017 
10 10 

   M.Ed. Educational Technology 
and Communications 

Naresuan 
University 

Thailand 2011 
  

   B.B.A. Tourism Management 
&International Program' 

Naresuan 
University 

Thailand 2008 
  

2 Mr. Phisunt 
Tinakhat 

Lecturer Ph.D. 
 

M.Ed. 
 

M.Sc. 
 

B.A. 

Tourism, Hotel and Event 
Management 
Learning Sciences and 
Educational Innovation 
Ecotourism Planning and 
Management 
English 

Silpakorn 
University 
Thammasat 
University 
Srinakharinwirot 
University 
Naresuan 
University 

Thailand 
 

Thailand 
 

Thailand 
 

Thailand 

2022 
 

2020 
 

2010 
 

2001 

10 10 
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No. 
First Name and Last 

Name 
Academic 
Position 

Qualification Academic Degree Institution country 
Year of 

Graduation 

Teaching Load 
&Number of 

Hours/Week/Academ
ic Year) 

At Present   When the      
  Curriculum 

Is in Use 

3 Mr. Ahmad 
Mujafar Syah  
  
  

Lecturer M.S. Administrative Studies 
(Economic Development 
and Tourism 
Management) 

Boston University USA 2018 

/0 /2 

B.Soc. Communication Science Bung Karno 
University  

Indonesia 2013 

4 Mr. Andris 
Adhitra 

 

Lecturer M.B.A. Tourism Management 
&International Program' 

Mae Fah Luang 
University 

Thailand 2017 

12 12 
LL.B. Law University of 

Indonesia 
Indonesia 2010 

5 Ms. Rachatawan 
Limkanchanapa  

Lecturer M.A. International Hotel and 
Tourism Management  

Southern Cross 
University 

Australia 2012 

10 10 M.A. Hotel and Tourism 
Management 
&International Program' 

Naresuan 
University 

Thailand 2013 

   B.B.A. Tourism Management 
&International Program' 

Naresuan 
University 

Thailand 2007 
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  3.2.2 Names, Positions and Degrees of the Lecturers in the Curriculum 

No. First Name and Last Name 
Academic 
Position 

Qualification Academic Degree Institution country 
Year of 

Graduation 

1 Ms. Chamaiporn 
Srisurat 

Lecturer Ph.D. 
 

Educational Technology 
and Communications 

Naresuan University Thailand 2017 

   M.Ed. 
 

Educational Technology 
and Communications 

Naresuan University Thailand 2011 

   B.B.A. Tourism Management 
&International Program' 

Naresuan University Thailand 2008 

2 Mr. Phisunt Tinakhat Lecturer Ph.D. 
 

M.Ed. 
 

M.Sc. 
 

B.A. 

Tourism, Hotel and Event 
Management 
Learning Sciences and 
Educational Innovation 
Ecotourism Planning and 
Management 
English 

Silpakorn University 
Thammasat University 
Srinakharinwirot 
University 
Naresuan University 

Thailand 
 

Thailand 
 

Thailand 
 

Thailand 

2022 
 

2020 
 

2010 
 

2001 
3 Mr. Ahmad Mujafar 

Syah  
  
  

Lecturer M.S. Administrative Studies 
(Economic Development 
and Tourism 
Management) 

Boston University USA 2018 

B.Soc. Communication Science Bung Karno University  Indonesia 2013 
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No. First Name and Last Name 
Academic 
Position 

Qualification Academic Degree Institution country 
Year of 

Graduation 

4 Mr. Andris Adhitra 
 

Lecturer M.B.A. Tourism Management 
&International Program' 

Mae Fah Luang 
University 

Thailand 2017 

LL.B. Law University of Indonesia Indonesia 2010 
5 Ms. Rachatawan 

Limkanchanapa  
Lecturer M.A. 

 
M.A. 

 
 

B.B.A. 

International Hotel and 
Tourism Management  

Southern Cross 
University 

Australia 2012 

Hotel and Tourism 
Management 
&International Program' 

Naresuan University Thailand 2013 

Tourism Management 
&International Program' 

Naresuan University Thailand 2007 
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2,ȮComponents Related to Field Training Experience, Professional Internship and 
Cooperative Education 

Naresuan University implements a policy to design study programs based on the Outcome-
based Education (OBE) concept that enables Activity-based learning; for example, having students 
act as instructors while the teacher acts as a facilitator to provide the learning process that fosters 
the students to think and learn by themselves. OBE involves Activity-based Learning (learning 
from hands-on activities), Problem-based Learning (learning from real problems), Project-based 
Learning (learning from conducting projects) and Service Learning (learning from social or 
community services that emphasize the responsible use of knowledge). The students summarize 
the lessons regularly as their reflections to share and learn from one another. 

For the efficiency of the graduate production, NUIC aspires to create international-standard 
education opportunities to meet the social demands in the age of a borderless world and to 
produce moral and ethical graduates who possess the desired characteristics of the 21st century.  

Rfcpcdmpc*ȮgrȮgqȮgknmpr_lrȮrmȮglapc_qcȮrfcȮqrsbclrqŲȮcvncpgclac*ȮilmujcbecȮ_lbȮos_jgrwȮrmȮ
meet the international standards and to become global citizens who possess the ability to adjust 
to the work environment with cultural diversity.Ȯ 

In order to produce graduates in the International Tourism and Hospitality Management 
Program to meet the 5 domains of standard learning outcomes according to Thailand 
Qualifications Framework, namely 1) Morality and Ethics, 2) Knowledge, 3) Cognitive Skills, 4) 
Interpersonal Relation Skills and Responsibility, and 5) Numerical Analysis, Communication and 
Information Technology Skills, the program ncpacgtcqȮ rfcȮ gknmpr_lacȮ mdȮ rfcȮ qrsbclrqŲȮ
professional internship both as Cooperative Education and as Professional Training in workplaces 
dmpȮufgafȮrfcȮqrsbclrqŲȮumpiȮfmspqȮ_pcȮamslrcbȮ_lbȮ_aamslrcbȮdmp,ȮRfgqȮfcjnqȮrfckȮjc_plȮ_lbȮ
add to their professional experience in real situations of the workplaces and enables them to 
umpiȮqrp_gefrȮ_u_wȮ_drcpȮep_bs_rgml,ȮRfcȮglrcplqfgnȮ_jqmȮdmqrcpqȮrfcȮqrsbclrqŲȮnmqgrgtcȮnpmdcqqgml_jȮ
attitude, ability to work with others, responsibility, and self-development as a student-trainee and 
promotes the academic development of desired characteristics in graduates.    
 Standard of Learning Outcomes for Field Training Experience/Professional 
Internship/Cooperative Education 
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1. International Academic or Professional Training 
   1.1 The ability to operate the assigned work in the company/ organization and work 
as part of the organization and colleagues. 

1.2  The ability to implement the knowledge and theory in work. 
  2.  Cooperative Education 
   2.1  The ability to operate the assigned work in the company/ organization and work 
as part of the organization and colleagues. 
   2.2  The ability to implement the knowledge and theory in work. 
   2.3 The ability to recognize and explain the practice of international business 
operation from working. 
 Duration  
  ȮInternational Academic or Professional Training and Cooperative Education are 
conducted in Semester 2 of Year 4. Students eligible to take these courses are required to have 
taken and passed at least 30 credits of specialization courses.  
 Schedule and Timetable 

 full semester  
 3.  Cooperative and Work Integrated Education (CWIE) 
  3.1 ȮRationale 
   Cooperative and Work Integrated Education (CWIE) is the curriculum which is 

featured among the higher education institutions and the enterprises (e.g. public, private, 
community) in order to prepare all graduates to be ready for working immediately and to have 
the competencies that match with the needs of market. Also, to equip students to be able to 
develop and adjust themselves in career and to prepare themselves for future positions.  

   Cooperative Education and Cooperative and Work Integrated Education (CWIE) 
is one of the mechanisms for teaching and learning at higher education institutions and external 
agencies which systematically work together by providing the opportunities for students to study 
in the institutions of higher education and parallel with the real practice in external agencies 
(Work-based Learning) in all forms of learning. Therefore, students who joined CWIE will have 
competencies in knowledge, skills, attitudes and values for the real world of work. Moreover, 
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students also have characteristics which meet the needs of the job market and ready for working 
in various formats such as Sandwich Course, Practicum, Post-course Internship, etc. 

    The Association of Cooperative Education and The World Association for 
Cooperative & Work-Integrated Education (WACE) had signed the Global Cooperative and Work 
Integrated Education Charter with many countries on August 5th, 2019, to express the 
commitments and push higher education institutions across the worldȮto change the direction of 
teaching and learning to be CWIE in order to create graduates to be competencies to enter the 
world of work in the modern era and to be able to study and work in different countries. CWIE 
also aims to provide all students with equal accessibility to have more experience in internship 
aboard. 

    In order to develop an up-to-date program to meet the national and 
international standards and to produce graduates who are desired by the tourism labor market 
and who have the morality, ethics, knowledge and ability suited to work and live happily with 
others, the program designed the study plan for Cooperative and Work Integrated Education 
(CWIE) in cooperation with workplaces that could provide professional internships to the students 
from Semester 2 of Year 2 to Semester 2 of Year 4 under the supervision of the lecturers in charge 
mdȮrfcȮnpmep_kȮufmȮqcptcȮ_qȮrfcȮqrsbclrqŲȮslgtcpqgrwȮqsncptgqmpqȮ_lbȮufmȮumpiȮugrfȮthe work 
supervisors from the workplaces under the Cooperative and Work Integrated Education (CWIE) 
agreement. 
   3,0ȮObjectives 
    3,2.1 To provide the students with technical knowledge and skills. 
    3.2.2 To make the students understand organizational culture, customary 
practice, behavior and interpersonal relations such as skills for teamwork, communication, 
problem-solving, etc. 

  The applicants need only show that there is a prima facie case. 
    3.2.3 To create academic and professional cooperations with other 
mpe_lgx_rgmlqȮ_lbȮumpinj_acqȮdmpȮrfcȮbctcjmnkclrȮmdȮrfcȮqrsbclrqŲȮnmrclrg_jȮ_lbȮos_jgrwȮdmpȮrfcȮ
labor market. 
    3.2.4 To provide a guideline of the Cooperative and Work Integrated Education 
(CWIE) educational management for higher education institutions in the Lower North    
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   3,1ȮProject Goals and Indicators 
    3.3.1 Goals 
    Cooperative and Work Integrated Education (CWIE) will be featuring 
cooperations between workplaces and NUIC 
    3.3.2 Indicators 
     3.3.2.1 The Bachelor of Business Administration Program in Event, Hotel and 
Tourism Management (International Program) featuring Cooperative and Work Integrated 
Education (CWIE) in workplaces under Cooperative and Work Integrated Education (CWIE) 
agreements. 
     3.3.2.2 Cooperative agreements for the development of a Cooperative and 
Work Integrated Education (CWIE) between NUIC and workplaces 
   3,2ȮProject/Activity FrameworkȮ 
    3.4.1 Develop the program with organizations that employ graduates or 
professional associations relevant to the event, hotel, and tourism industry.  
    3.4.2 Provide trainings to administrators, lecturers and personnel in educational 
institutions and workplaces to develop and promote the understanding of Cooperative and Work 
Integrated Education (CWIE) and the sharing of resources and knowledge in the network.  
    3,4.3 Create cooperation and relations between the educational network and 
the regional and national industries to fulfill the agreement of cooperation to connect the 
educational and industrial sectors.  
   3,3ȮProject DurationȮȮȮȮ 
    Semester 2 Year 3 and Semester 1 Year 4  
   3,4ȮThe 2023 Revised Bachelor of Business Administration Program in in Event, 
Hotel and Tourism Management (International Program) Staff 
   3.6.1  Assoc. Prof. Dr. Sasima Charoenkit Deputy Director for Academic Affairs  
          and Research 
   3,4,0  Ms.Rachatawan  Limkanchanapa Program Chair  
   3.6.3  Dr.Phisunt   Tinakhat   Lecturer in Charge of the Program 
   3.6.4  Mr. Andris  Adhitra   Lecturer in Charge of the Program 
   3,4,5Ȯ Dr. Chamaiporn Srisurat   Lecturer in Charge of the Program 
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   3,4,6  Mr. Ahmad Mujafar  Syah  Lecturer in Charge of the Program 

5.  Requirements for Undergraduate Thesis  
 RfcȮqrsbclrqŲȮslbcpep_bs_rcȮrfcqcqȮksqrȮ`cȮpcj_rcbȮrmȮrmspgqk*Ȯhotel, and MICE business. 
The studies must be submitted in the format and within the timeframe specified by the program. 
The studies can also be designed as projects to develop works in the tourism, hotel, or MICE 
business. 
 5.1 Brief Description  
  Research study aaampbgleȮrmȮrfcȮqrsbclrŲqȮglrcpcqrȮamlqgqrgleȮmdȮrfcmpgcqȮrmȮ`cȮ
employed in the study, benefits of the study and an achievable timeline 
 5.2 Standard of Learning Outcomes  
  Students are able to apply the knowledge from the research to create knowledge or 
innovation in tourism and to achieve the learning outcomes as follows: 
   (1) Practical skills of the research work and understanding of the principles and 
necessity to study theories 
   (2) Integration of knowledge gained from the research to solve business problems 
using information technology as tools as appropriate 
   (3) Good human relations and ability to work well with others 
   (4) Discipline, punctuality, cultural understanding and adaptability to organizations 
or communities in cooperation 
   (5) Confidence to promote the research results and make use of the research 
results in real professional situations  
 5.3 Duration  
        Semester 1 and Semester 2 of Year 3, and Semester 1 of Year 4 
 5.4 Number of Credits 
        901344 Research Methodology in Event, Hotel and Tourism  3 credits 
     Business 
   901385 Undergraduate Thesis 1       3 credits 
   901486 Undergraduate Thesis 2       3 credits 
 
 



85 
 

 

 5.5 Preparation  
  (1) The Academic Affairs Unit informs the lecturers and students of the Undergraduate 
Thesis timeline and process. 
  (2) The Academic Committee holds a meeting with program representatives to make 
arrangements for the Undergraduate Thesis/Independent Study courses. 
  (3) The program representatives survey and collect the Undergraduate Thesis topics 
proposed by the students. 
  (4) Undergraduate Thesis/Independent Study advisors are appointed. 
  (5) The advisors design the scope and research timeline for each student. 
  &4'ȮRfcȮqrsbclrqŲȮnpmepcqqȮgqȮrp_aicbȮglȮmpbcpȮrm8Ȯ 
   -  Gain details of the works from Undergraduate Thesis advisors. 
   - E_glȮgldmpk_rgmlȮpce_pbgleȮrfcȮnpm`jckqȮmlȮ`mrfȮrfcȮqrsbclrqŲȮ_lbȮrfcȮ_btgqmpqŲȮ
sides. 
   - Provide advice and coordination as well as solutions to the problems with 
assistance from the advisors. 
  (7) The Undergraduate Thesis studies are presented by the students and evaluated by 
a committee. 
  (8) The students submit hardcopies of their Undergraduate Thesis studies at the end 
of the course. 
 5.6 Evaluation Procedure 
    - Evaluate the progress of rese_pafȮumpiȮ_qȮpcampbcbȮglȮrfcȮ_btgqmpŲqȮjme`mmi, 
                - Evaluation the report submitted in the correct format and within the specified 
timeframe. 
                - Evaluate the presentation of the research work by at least 3 lecturers. 
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Section 2ȮProgram-Level Learning Outcomes, Teaching Strategies and Evaluation 
Strategies 

1. ȮDevelopment of StudentsŲȮSpecial Characteristics 
Special Characteristics Strategies/Activities 

1. Competency in third Language (e.g., Korean, 
Japanese, German, Chinese) 

 

- Offer 5 continual courses in a third language. 

- Encourage students to take competency tests 
in third language 

2. Working competency in both theoretical 
and operational & management section  

- CWIE program within courses and across the 
program 

3. The specific skills in either event 
coordination, hotel services and tour 
operations 

- Project-based learning 

- Work-based learning 

- Cooperative education 
4. The ability to work in either national or 

international organizations  
 

- Create MOA or MOU with international 
institutions to foster cooperation on student 
exchange programs, internship abroad or 
international academic 

- Create connections with international 
businesses organizations for CWIE, cooperative 
education or professional training 

5. The ability to create an independent event, 
hotel, or tourism project where the student 
can take turns to lead (e.g., MICE event, 
field trip, media content, charity program) 

-    project-based learning assigned in 
major/cluster courses 
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2.  Development of Each Domain for the Learning Outcomes  
2.1  Moral & Ethics 
 2.1.1 Learning Outcomes on Morality and Ethics 
  1) Consistently demonstrate professional and entrepreneurial practices along with 

moral and ethical conducts  
  2) Be able to perform/deliver service or business-related tasks assigned with good 

personality, professional discipline, and global service-mind standard 
 2.1.2 Teaching Strategies to Develop Morality and Ethics 

  1)  Personality development training, professional/industrial training  
  3)  Assigned tasks or project individually and in a group. 
  3)  Assigned students to join extra-curricular activities  
  4)  CWIE program 
 2.1.3 Strategies to Evaluate Morality and Ethics 
  /'ȮȮCt_js_rcȮqrsbclrqŲȮaj_qqȮnslars_jgrw*Ȯ_qqgelkclrȮqs`kgqqgmlȮnslars_jgrwȮ_lbȮ

participation in activities. 
  0'ȮȮCt_js_rcȮqrsbclrqŲȮbgqagnjglcȮ_lbȮpc_bglcqqȮrmȮr_icȮn_prȮglȮcvrp_asppgasj_pȮ

activities.  
  1'ȮȮCt_js_rcȮqrsbclrqŲȮpcqnmlqg`gjgrwȮdmpȮ_qqgelcbȮr_qiq, 
  4)  CWIE program  
2.2 Knowledge 
 2.2.1 Learning Outcomes on Knowledge 
  1) Be able to explain and demonstrate broaden, systematic, and up-to-date 

knowledge and applied concepts of general knowledge, business administration, event, hotel, 
and tourism both theory and practice 

  2) Be able to integrate theoretical and practical knowledge and management 
principles into field implementation over constant changes of global environment and wide 
variety of interdisciplinary business practices 
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 2.2.2 Teaching Strategies to Develop Knowledge 
  1)  Employ various pedagogical approaches with emphasis on theoretical principles 

and practical applications in real situations according to the course characteristics and contents. 
  2)  Encourage learning from real situations through field trips, specialized lectures 

given by experts in the field, professional internship, and E-learning platform from standardized 
institutions (Thai MOOC or TCEB E-LEARNING) 

  3) Tutorial Sessions on IRB training, research skills training, SPSS and Excel for 
statistical analysis. 

  4) Application of modern theory, case study, workshop, research articles into 
teaching and learning in class 

 2.2.3 Strategies to Evaluate Knowledge 
  Ct_js_rcȮqrsbclrqŲȮ_a_bckgaȮ_lbȮnp_arga_jȮ_afgctckclrqȮsqgleȮrfcȮdmjjmugle8 
   1) Quizzes 
   2) Midterm and final examinations 
   3) Reports 
   4) Business plans and projects 
   5) Class presentations 
   6) Internship 
   7) Cooperative Education and CWIE  
   8) Undergraduate Thesis 
   9) Accumulated hours on training, certificate, or other professional licenses  
2.3 Cognitive skills 
 2.3.1 Learning Outcomes on Cognitive skills 
  1) The ability to judge and assess the analytical and critical thinking over validated 

intellectual arguments and strong reasoning from major sources of data, business statistical figures, 
as well as local, national, and global management and policy issues. 

  2) Be able to judge and assess the analytical and critical thinking over validated 
intellectual arguments and strong reasoning from major sources of data, business statistical figures, 
as well as local, national, and global management and policy issues. 
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 2.3.2 Teaching Strategies to Develop Cognitive skills 
  1)  Case studies, statistical figures report in event, hotel and tourism business 

management 
  2)  Group discussions, student-student interactions, teacher-student interactions, 

hands-on practices and teamwork in diverse activities 
  3) Project assignments 
  4)  Personality development training, professional/industrial training  
  5)  Conduct and introductory session between students and the workplace before 

going out for CWIE, focusing on working manner, moral and ethics, service-mind, and expectations 
from employers 

  6)  provided strong support in media literacy, ICTs for research, seminar in event, 
hotel and tourism, crisis management and seminar courses which enable students to research for 
information, summarize, analyze data, present and discuss among class throughout the program 

  7)  Mock-up business pitching 
 2.3.3 Strategies to Evaluate Cognitive skills 
  /'ȮȮCt_js_rcȮqrsbclrqŲȮaj_qqȮnpcqclr_rgmlq 
  2)  Evaluate students by using tests, interviews 
  3)  Class debate 
  2'ȮȮCt_js_rcȮqrsbclrqŲȮrc_k-based learning / efficiency of teamwork 
  3'ȮȮCt_js_rcȮqrsbclrqŲȮjc_bcpqfgn*ȮdmjjmucpqfgnȮ_lbȮpcqnmlqg`gjgrw 
  6)  Use tests that require students to solve problems, to explain concepts of the 

solutions and to apply knowledge acquired in class in problem-solving 
  7)  CWIE 
2.4 Interpersonal Skills and Responsibility 
 2.4.1 Learning Outcomes on Interpersonal Skills and Responsibility 

   1) Be able to align business maturity, quantitative and qualitative reasoning, global 
mindset, and multicultural understanding to improvise, create, as well as develop innovative and 
entrepreneurial business-related tasks. (CWIE) 
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  2) Exercise lifelong learning skills, self-development, and professional 
development to improve working skills 

 2.4.2 Teaching Strategies to Develop Interpersonal Skills and Responsibility 
  1)  Lecturers are encouraged to employ group activities, assignments requiring 

coordinating with people in other programs and research studies based on interviews with 
experienced individuals.  

  2)  Encourage students to have field experiences in a real business environment, 
such as field trips, professional training, guest lecturers. 

  3)  Professional Internship, international academic or cooperative education 
  4)  Incorporate project-based learning, problem-based learning into major courses 
  5)  Required students to join, participate and co-produce in extracurricular activities 

throughout the program 
  6)  Assign joint projects in event, hotel and tourism between college and workplace 

for students to work as a team or individually based on real industry issues 
  7)  CWIE practices within the course and throughout the program 
 2.4.3 Strategies to Evaluate Interpersonal Skills and Responsibility 
  /'ȮȮCt_js_rcȮqrsbclrqŲȮ`cf_tgmpqȮ_lbȮcvnpcqqgmlqȮbspgleȮaj_qqȮnpcqclr_rgmlqȮmdȮ

group assignments. 
  0'ȮȮM`qcptcȮqrsbclrqŲȮ`cf_tgmpqȮglȮrfcgpȮn_prgagn_rgmlȮglȮ_argtgrgcq, 
  3)  CWIE 
2.5 Analytical and numerical skills, communication skills and information technology 
 2.5.1 Learning Outcomes on Analytical and numerical skills, communication skills 

and information technology 
   1) Be able to use Thai, English and foreign language in reading, listening, speaking, 
and writing to communicate effectively. 
   2) Be able to apply ICT skills, mathematical and statistical techniques to process, 
interpret, analyze, and communicate with different tools suitable with different topics and 
audiences 
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 2.5.2 Teaching Strategies to Develop Analytical and numerical skills, 
communication skills and information technology 

  1)  Provide a computer laboratory equipped with tourism, hotel, event, and airline 
business software. Promote conferences for incentive travel and event industry, etc. 

  2)  Encourage students to practice their presentation skills by presenting in class. 
  3)  Integrate the use of computer network and software or other media in all 

courses. Require students to solve problems using mathematical and statistical models. 
  4)  Provided strong support in media literacy, ICTs for research, seminar in event, 

hotel and tourism, crisis management and seminar courses which enable students to research for 
information, summarize, analyze data, present and discuss among class throughout the program 

  5)  Mock-up business pitching 
 2.5.3 Strategies to Evaluate Analytical and numerical skills, communication skills 

and information technology 
  1) ?qqcqqȮ qrsbclrqŲȮ npmdgagclawȮ jctcjȮ pce_pbgleȮ rfcgpȮ j_les_ecȮ sqcȮ ufclȮ

communicating with Thais and foreigners using written exams and interviews. 
  0'ȮȮCt_js_rcȮqrsbclrqŲȮnpcqclr_rgmlȮrcaflgoscqȮ`_qcbȮmlȮrfcmpgcqȮpcj_rcbȮrmȮrfcȮ

selection of information technology or related information technology and statistics.  
  3)  Require students to solve and analyze problems, to analyze the efficiency of 

the solutions and to present their problem-solving concepts and results of their analyses in class. 
Encourage academic criticisms among lecturers and students. 
        4) Software training, e.g., SPSS, Microsoft Office, AMADEUS, ALLSEATED, ZOOM, and 
other LIVE streaming platforms.
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3. Curriculum Mapping of the Responsibilities for the Learning Outcomes of the Courses in the Curriculum 
                               ̧means major responsibility                                 ¹  means  minor responsibility 
General Education 

Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

Language Group 

English 

001211 English Listening and 
Speaking for Communication 

   ̧      ̧  ̧  

001212 English Critical Reading for 
Effective Communication 

   ̧      ̧  ̧  

001213 English Writing for Effective 
Communication 

   ̧      ̧  ̧  

Thai 

../1./ Thai Language for Academic 
Communication 

   ̧      ̧  ̧  

001302 Thai Language for 
Communication in the 21 st Century 

   ̧      ̧  ̧  
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Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

001303 Reading in the Digital Age 
Century 

   ̧      ̧  ̧  ̧

Humanities and Social Sciences 

001221 ȮInformation Science for 
Study and Research 

   ̧     ̧  ̧   ̧

001222 ȮLanguage, Society and 
Culture 

   ̧     ̧  ̧  ̧  

001224 ȮArts in Daily Life     ̧     ̧  ̧  ̧  
001224 Ways of Living in the Digital 
Age 

   ̧     ̧  ̧   ̧

001225ȮMusic Studies in Thai 
Culture 

   ̧     ̧  ̧  ̧  

001226ȮHappiness with Hobbies
  

   ̧     ̧  ̧  ̧  

001231 Thought and Philosophy for 
Social Development and Self-
Development  

 ̧   ̧   ̧   ̧  ̧   
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Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

001232 ȮFundamental Laws for 
Quality of Life 

 ̧  ̧  ̧  ̧    ̧  ̧   

001233 ȮThai State and the World 
Community 

  ̧  ̧    ̧  ̧  ̧   

001234 ȮCivilization and Local 
Wisdom 

 ̧   ̧   ̧   ̧  ̧   

001235 ȮPolitics, Economy and 
Society 

 ̧   ̧     ̧  ̧   ̧

001236 ȮLiving Management  ̧  ̧  ̧    ̧  ̧  ̧   

001237 ȮLife Skills  ̧  ̧  ̧    ̧  ̧  ̧   

001238 ȮMedia Literacy    ̧       ̧  ̧

001239 ȮLeadershipȮand Compassion  ̧   ̧     ̧  ̧   

001241 Western Music in Daily Life    ̧     ̧  ̧  ̧  

001242ȮCreative Thinking and 
Innovation 

   ̧    ̧  ̧  ̧   ̧



95 
 

 

Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

../03/ȮGroup Dynamics and 
Teamwork 

   ̧     ̧  ̧   

../030ȮNaresuan Studies    ̧     ̧    

001253ȮEntrepreneurship for Small 
Business Start+UpȮȮȮȮ 

   ̧  ̧   ̧  ̧  ̧   ̧

001254 ȮPsychology and Life in the 
Modern World   ̧   ̧   ̧   ̧  ̧   

001311 Korean Language and 
Culture 

   ̧      ̧  ̧  

001312 Japanese Language and 
Culture 

   ̧      ̧  ̧  

001313 Chinese Language and 
Culture 

   ̧      ̧  ̧  

001314 Myanmar Language and 
Culture 

   ̧      ̧  ̧  
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Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

001315 French Language and 
Culture 

   ̧      ̧  ̧  

001316 Spanish Language and 
Culture 

   ̧      ̧  ̧  

001317 Lao Language and Culture    ̧      ̧  ̧  

001318 Indonesian Language and 
Culture 

   ̧      ̧  ̧  

001319 Vietnamese Language and 
Culture 

   ̧      ̧  ̧  

001320 Hindi Language and Indian 
Culture 

   ̧      ̧  ̧  

001321 Khmer Language and Culture    ̧      ̧  ̧  

001333 Blender/NFT/Metaverse    ̧     ̧  ̧   ̧

../13/ȮApplication of the 
Sufficiency Economy Philosophy 

   ̧     ̧  ̧   
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Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

../352ȮȮHuman Security and 
Sustainable Development  ̧  ̧  ̧    ̧  ̧  ̧   

001353ȮPrinciples of Accounting for 
Entrepreneur  

   ̧  ̧   ̧  ̧  ̧   ̧

001132ȮGlobal Citizenship  ̧  ̧  ̧    ̧  ̧  ̧   

Sciences and Mathematics 

001271 Anthropocene  ̧  ̧  ̧    ̧  ̧  ̧
  

001272ȮIntroduction to Computer 
Information Science 

   ̧     ̧  ̧   ̧

001273ȮMathematics and Statistics 
in Everyday Life 

   ̧     ̧  ̧   ̧

001276 Energy and Technology 
Around Us 

   ̧     ̧  ̧   ̧

001279 Science in Everyday Life    ̧     ̧  ̧   ̧

001292 Circular Economic Lifestyle 
for 21st Century 

   ̧     ̧  ̧   ̧
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Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

001331 Social Innovation    ̧   ̧  ̧   ̧   ̧

001332 Introduction to Data 
Management in Digital Era 

   ̧     ̧  ̧   ̧

Health Sciences 

001274ȮDrugs and Chemicals in 
Daily Life 

   ̧  ̧    ̧  ̧   

001275ȮFood and Lifestyle    ̧  ̧    ̧  ̧   

001277ȮHuman Behavior  ̧  ̧  ̧    ̧  ̧  ̧
  

001278ȮLife and Health  ̧  ̧  ̧    ̧  ̧  ̧
  

001291 Consumption in Daily Life    ̧  ̧    ̧  ̧   

Physical Education 

../06/ȮSports and Exercises  ̧   ̧    
 ̧  ̧
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 Specialization Courses 

Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

900201 Bahasa 1    ̧      ̧  ̧  
900202 Bahasa 2    ̧      ̧  ̧  
900303 Bahasa 3    ̧      ̧  ̧  
900304 Bahasa 4    ̧      ̧  ̧  
900405 Bahasa 5    ̧      ̧  ̧  
900206 Korean 1    ̧      ̧  ̧  
900207 Korean 2    ̧      ̧  ̧  

900308 Korean 3    ̧      ̧  ̧  

900309 Korean 4    ̧      ̧  ̧  

900410 Korean 5    ̧      ̧  ̧  

900211 Chinese 1    ̧      ̧  ̧  

900212 Chinese 2    ̧      ̧  ̧  

900313 Chinese 3    ̧      ̧  ̧  

900314 Chinese 4    ̧      ̧  ̧  

900415 Chinese 5    ̧      ̧  ̧  
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Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

900216 Japanese 1    ̧      ̧  ̧  

900217 Japanese 2    ̧      ̧  ̧  

900318 Japanese 3    ̧      ̧  ̧  

900319 Japanese 4    ̧      ̧  ̧  

900420 Japanese 5    ̧      ̧  ̧  

900221 French 1    ̧      ̧  ̧  

900222 French 2    ̧      ̧  ̧  

900323 French 3    ̧      ̧  ̧  

900324 French 4    ̧      ̧  ̧  

900425 French 5    ̧      ̧  ̧  

900226 German 1    ̧      ̧  ̧  

900227 German 2    ̧      ̧  ̧  

900328 German 3    ̧      ̧  ̧  

900329 German 4    ̧      ̧  ̧  

900430 German 5    ̧      ̧  ̧  

900231 Thai 1    ̧      ̧  ̧  
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Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

900232 Thai 2    ̧      ̧  ̧  

900333 Thai 3    ̧      ̧  ̧  

900334 Thai 4    ̧      ̧  ̧  

900435 Thai 5    ̧      ̧  ̧  

901001 Professional/Industrial 
Experiences 

 ̧  ̧  ̧  ̧     ̧   

901002 Coffee Shop Management    ̧  ̧   ̧  ̧    

901003 Creative Branding and Brand 
Management 

  ̧  ̧  ̧   ̧  ̧    ̧

901031 Digital Marketing Creation    ̧  ̧   ̧  ̧   ̧  ̧

901041 Grooming and Personality 
Development for Event, Hotel and 
Tourism Job 

  ̧  ̧  ̧   ̧  ̧    

901051 Event Marketing and 
Promotion 

   ̧  ̧   ̧  ̧   ̧  ̧
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Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

901052 Online and Hybrid Event 
Application 

   ̧  ̧   ̧  ̧    ̧

901053 Metaverse and MICE 
Industry 

   ̧  ̧   ̧  ̧    ̧

901054 Mega Event    ̧  ̧   ̧  ̧    ̧

901055 Data Driven Event Report    ̧  ̧   ̧  ̧   ̧  ̧

901061 Camping Management    ̧  ̧   ̧  ̧    

901062 Cross-Cultural 
Communications in Hotel Business 

   ̧   ̧  ̧  ̧  ̧   

901063 Spa Management    ̧  ̧   ̧  ̧    

901064 Cruise Line Management    ̧  ̧   ̧  ̧    

901071 Airport Ground Handling 
Services 

   ̧  ̧   ̧  ̧    

901072 Travel Design    ̧  ̧   ̧  ̧    ̧

901073 Segmentation in Travel 
Business 

   ̧  ̧   ̧  ̧    ̧
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Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

901074 E-Marketing for Travel 
Package 

   ̧  ̧   ̧  ̧   ̧  ̧

901101 Intercultural 
Communications 

   ̧   ̧  ̧  ̧  ̧   

901102 Introduction to Business and 
Management 

 ̧   ̧  ̧    ̧    

901103 Human Resource 
Management 

 ̧   ̧  ̧    ̧  ̧

  

901104 Business Law and Ethics  ̧  ̧  ̧  ̧    ̧  ̧   

901105 Digital Technology and 
Communications for Business       

   ̧  ̧   ̧  ̧   ̧  ̧

901131 Marketing and Strategic 
Management 

   ̧  ̧   ̧  ̧   ̧  ̧

901151 Introduction to Event 
Business Management 

 ̧   ̧  ̧    ̧
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Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

901161 Introduction to Hospitality 
Industry 

 ̧   ̧  ̧    ̧

   

901171 Introduction to Tourism 
Business Management 

 ̧   ̧  ̧    ̧

   

901211 Business Economics    ̧  ̧  ̧  ̧  ̧
   ̧

901212 Business Accounting    ̧  ̧  ̧  ̧  ̧
   ̧

901241 Experience and Service 
Design for Event, Hotel and Tourism 

 ̧  ̧  ̧  ̧    ̧    

901242 Crisis and Mitigation for 
Event, Hotel and Tourism 

   ̧  ̧  ̧   ̧    ̧

901252 Meeting and Convention 
Management 

   ̧  ̧  ̧   ̧    ̧

901253 Sustainability and Industrial 
Standards in MICE 

 ̧  ̧  ̧  ̧    ̧  ̧   

901254 Incentive Program Design 
and Management 

   ̧  ̧  ̧   ̧    ̧
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Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

901255 Venue Management    ̧  ̧  ̧   ̧    ̧

901262 Modern Operations in Hotel 
and Accommodation Business 

  ̧  ̧  ̧    ̧    

901263 Food & Beverage and 
Catering Management 

 ̧  ̧  ̧  ̧   ̧  ̧    

901264 Environmental Management 
Systems and Standards for Hotel 

 ̧  ̧  ̧  ̧    ̧  ̧   

901265 Room Division and Front 
Office Management 

 ̧  ̧  ̧  ̧   ̧  ̧    ̧

901272 Tourism Entrepreneurial and 
Business Management 

 ̧  ̧  ̧     ̧  ̧   ̧

901273 Special Interest Tourism    ̧     ̧  ̧   ̧

901274 Tourism Logistics and 
Supply Chain 

   ̧  ̧   ̧  ̧    

901275 Community-Based Tourism 
Management 

   ̧     ̧  ̧   ̧



106 
 

 

Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

901306 Psychology and Behavioral 
Sciences for Service Industry 

 ̧  ̧      ̧  ̧   

901313 Business Finance    ̧  ̧  ̧  ̧  ̧
   ̧

901343 Sustainability, Policy, 
Planning and Strategic Development 
for Event, Hotel and Tourism 

 ̧  ̧  ̧  ̧  ̧  ̧  ̧  ̧   

901344 Research Methodology in 
Event, Hotel and Tourism Business 

 ̧   ̧  ̧  ̧  ̧   ̧   ̧

901346 Project Management for 
Event, Hotel and Tourism  ̧  ̧   ̧   ̧  ̧    

901356 Graphic and Digital Design 
for Event Marketing and Productions 

   ̧  ̧   ̧  ̧   ̧  ̧

901357 Exhibition and Event 
Management 

   ̧  ̧  ̧   ̧    ̧

901358 Creative Event Project  ̧  ̧   ̧   ̧  ̧
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Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

901366 Branding and Brand 
Management in Hotel Business 

  ̧  ̧  ̧   ̧  ̧    ̧

901367 Service Quality Management 
in Hotel Business 

 ̧  ̧  ̧  ̧    ̧    

901368 Innovative Sales, 
Ecommerce and Marketing 
Communications 

   ̧  ̧   ̧  ̧   ̧  ̧

901376 International Culture and 
Heritage Management 

   ̧    ̧  ̧  ̧   ̧

901377 Professional Tour Guiding 
and Operation Management 

 ̧  ̧   ̧   ̧  ̧   ̧  

901378 Innovative Tourism Project  ̧  ̧   ̧   ̧  ̧
   

901381 Undergraduate Thesis 1  ̧    ̧  ̧  ̧  ̧  ̧   ̧

901391 Work Based Integrated 
Learning 1 

 ̧  ̧   ̧   ̧  ̧   ̧  
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Learning Outcomes 

1. Morality and 
Ethics 

 

2. Knowledge 
 

3. Cognitive Skills 
 

4. Interpersonal Skills 
and responsibility  

5. Analytical and 
numerical skills, 

communication skills 
and information 

technology  
ELO 1,2 ELO 3,4 ELO 5,6 ELO 7,8 ELO 9,10 

1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2 

901445 Service Policy Analysis for 
Event, Hotel and Tourism 

 ̧  ̧  ̧  ̧  ̧  ̧  ̧  ̧   

901447 Seminar on Event, Hotel 
and Tourism 

 ̧  ̧  ̧  ̧     ̧   

901459 Bidding and Budgeting for 
Event Business 

    ̧  ̧  ̧  ̧  ̧  ̧  ̧

901469 Hotel Business Start-up  ̧  ̧   ̧  ̧  ̧  ̧  ̧  ̧  ̧

901479 Tourism Business Start-Up  ̧  ̧   ̧  ̧  ̧  ̧  ̧  ̧  ̧

901482 Undergraduate Thesis 2  ̧    ̧  ̧  ̧  ̧  ̧   ̧

901492 Work Based Integrated 
Learning 2 

 ̧  ̧   ̧   ̧  ̧   ̧  

901493 International Academic or 
Professional Training 

 ̧  ̧   ̧   ̧  ̧   ̧  

901494 Cooperative Education  ̧  ̧   ̧   ̧  ̧   ̧  
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Learning Activity Outcomes Regarding ELOs 

Year Semester Learning Activities Yearly ELOs 

1 1st General Education Courses 
Basic Business Courses,  
Basic Tourism, Event and 
Hotel Courses 

ELO1, 3, 8, 9, 10 

 2nd General Education Courses 
Basic Business Courses 
Basic Tourism, Event and 
Hotel Courses 

ELO 1, 3, 6, 8, 9,10 

2 1st General Education Courses 
3rd Language Courses 
Business Courses 
Tourism, Event and Hotel 
Courses  
Major Concentration 
Courses 

ELO1, 3, 6, 7, 8, 9, 10 

 2nd General Education Courses 
3rd Language Courses 
Business Courses 
Tourism, Event and Hotel 
Courses  
Major Concentration 
Courses 

ELO1, 3, 6, 7, 8, 9, 10 

3 1st General Education Courses 
3rd Language Courses 
Business Courses 
Tourism, Event and Hotel 
Courses  

ELO1, 3, 6, 7, 8, 9, 10 
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Year Semester Learning Activities Yearly ELOs 

Major Concentration 
Course 

 2nd General Education Courses 
3rd Language Courses 
Business Courses 
Tourism, Event and Hotel 
Courses 
Major Concentration 
Course  
Work Based Integrated 
Learning 
Free Elective 
Undergraduate Thesis 

ELO1, 2, 3, 4, 5, 6, 7, 8, 9, 10 

4 1st General Education Courses 
3rd Language Courses 
Business Courses 
Tourism, Event and Hotel 
Courses 
Major Concentration 
Course  
Work Based Integrated 
Learning 
Free Elective 
Undergraduate Thesis 

ELO1, 2, 3, 4, 5, 6, 7, 8, 9, 10 

 2nd Cooperative Education 
Or 
International Academic or 
Professional Training 

ELO1, 2, 3, 4, 6, 7, 8, 9, 10 
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1,/ StudentŲs Preparation to Support Students to Achieve ELOs  

ELOs QrsbclrŲqȮPreparation Plan 

1.  Moral & Ethics 
ELO 1 Consistently demonstrate professional 
and entrepreneurial practices along with 
moral and ethical conducts  
ELO 2 Be able to perform/deliver service or 
business-related tasks assigned with good 
personality, professional discipline, and 
global service-mind standard 

1,ȮȮLecture, case study  
2, Role-play  
3, Discussion on morality and ethics and 
practice in class  
4, Assign students to participate in 
extracurricular activities to encourage 
morality and ethics such as community 
services activities or projects  
5, CWIE 

2. Knowledge 

ELO3 Be able to explain and demonstrate 

broaden, systematic, and up-to-date 

knowledge and applied concepts of general 

knowledge, business administration, event, 

hotel, and tourism both theory and practice 

ELO 4 Be able to integrate theoretical and 

practical knowledge and management 

principles into field implementation over 

constant changes of global environment and 

wide variety of interdisciplinary business 

practices 

 

1. Lecture, group/individual assignment 
2. Debate 
3.  Class discussion 
4.  Case study analysis 
5.  Project-based 
6.  Simulation (role-play) 
7. Face-to-face meeting 
8.  workshop 
9.  Field trip 
10.  Study visit 
11. Cooperative education 

12.CWIE 

13. Undergraduate Thesis 

14. Technical Training, tutorial sessions  

3.  Cognitive skills 
ELO 5 The ability to judge and assess the 
analytical and critical thinking over validated 
intellectual arguments and strong reasoning 

1. Lecture, group/individual assignment 
2. Debate 
3.  Class discussion 
4.  Case study analysis 
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ELOs QrsbclrŲqȮPreparation Plan 

from major sources of data, business 
statistical figures, as well as local, national, 
and global management and policy issues. 
ELO6 Be able to judge and assess the 
analytical and critical thinking over validated 
intellectual arguments and strong reasoning 
from major sources of data, business 
statistical figures, as well as local, national, 
and global management and policy issues 

5.  Project-based 
6.  Simulation (role-play) 
7. Face-to-face meeting 
8.  workshop 
9.  Field trip 
10.  Study visit 
11. Cooperative education 
12. CWIE 
 

4. Interpersonal Skills and Responsibility 

ELO7 Be able to align business maturity, 

quantitative and qualitative reasoning, global 

mindset, and multicultural understanding to 

improvise, create, as well as develop 

innovative and entrepreneurial business-

related tasks. (CWIE) 

ELO 8 Exercise lifelong learning skills, self-

development, and professional development 

to improve working skills 

1. Lecture, group/individual assignment 
2. Debate 
3.  Class discussion 
4.  Case study analysis 
5.  Project-based 
6.  Simulation (role-play) 
7. Face-to-face meeting 
8.  workshop 
9.  Field trip 
10.  Study visit 
11. Cooperative education 
12. CWIE 
13. Presentations 
14. Technical training, tutorial sessions by 
national/international standard institutions 

5.  Analytical and numerical skills, 
communication skills and information 
technology 
ELO 9 Be able to use Thai, English and 
foreign language in reading, listening, 

1. Lecture, group/individual assignment 
2. Debate 
3.  Class discussion 
4.  Case study analysis 
5.  Project-based 
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ELOs QrsbclrŲqȮPreparation Plan 

speaking, and writing to communicate 
effectively. 
ELO 10 Be able to apply ICT skills, 
mathematical and statistical techniques to 
process, interpret, analyze, and communicate 
with different tools suitable with different 
topics and audiences 

6.  Simulation (role-play) 
7. Face-to-face meeting 
8.  workshop 
9.  Field trip 
10.  Study visit 
11. Cooperative education 
12. Presentations 
13. Tutorial sessions  

 

1,0ȮExpected Learning Outcomes under the qualification frameworks for Higher 
Education (TQF) 

 3,0,/ Morality and Ethics 
  ELOs 
  ELO1 Consistently demonstrate professional and entrepreneurial practices along 

with moral and ethical conducts  
  ELO2 Be able to perform/deliver service or business-related tasks assigned with 

good personality, professional discipline, and global service-mind standard 
  TQF 
  1)  Being responsible, courageous, sacrifice, patience, diligence, loyalty, and do 

activity to achieve the success of work. Be punctual and have public consciousness.  
  2)  Be academically ethical, demonstrate moral and ethical conduct 
 
 1,0,0 Knowledge 
  ELOs 
  ELO3 Be able to explain and demonstrate broaden, systematic, and up-to-date 

knowledge and applied concepts of general knowledge, business administration, event, hotel, 
and tourism both theory and practice 
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  ELO 4 Be able to integrate theoretical and practical knowledge and management 
principles into field implementation over constant changes of global environment and wide 
variety of interdisciplinary business practices  

  TQF 
  1) Having knowledge extensively and systematically in the study field, being able 

to use information technology and communication, computer technology, and knowing related 
theories. Realizing the cultural practice, regulation, rules due to the changes of current 
circumstance for students to have an aesthetic in art and music and being able to apply in daily 
life.  

  2) Understanding advanced knowledge in the study field, being well-rounded in 
social science, humanities, sciences, current research that is related to problem-solving and to 
further body of knowledge to be aware of changes of the world, to love the earth, nature and 
environment, and to be able to survive future changes, being able to adapt in Thai, ASEAN, and 
global societies. 

  3) Having knowledge to develop a life skill, to take care of ourselves and to live 
happily, to have an extensive vision, keep pace with the change of world circumstance physically, 
biological, society, and culture and appreciate the nature based on self-sufficiency economy 
philosophy. 

  1,0,1 Cognitive Skills 
  ELOs 
  ELO 5 The ability to judge and assess the analytical and critical thinking over 

validated intellectual arguments and strong reasoning from major sources of data, business 
statistical figures, as well as local, national, and global management and policy issues. 

  ELO6 Be able to judge and assess the analytical and critical thinking over validated 
intellectual arguments and strong reasoning from major sources of data, business statistical figures, 
as well as local, national, and global management and policy issues 

  TQF 
  1) Being able to apply knowledge to the real situation and to survive future 

changes in knowledge that facilitate adjustments Thai, ASEAN, global societies 
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  2) Having an ability and comprehension to find facts from various sources in order 
to solve analytical and synthetic problems in humanities, social science, and science to keep 
pace with the change of the world, to love the earth, nature, and environment. 

  3) Having a holistic discretion, connecting knowledge between humanities, social 
science, science, being creative and eager to learn, lifelong learning, having a positive attitude, 
innovation, 21st century characteristics, and entrepreneurship.    

  
 1,0,2 Interpersonal Relation Skills and Responsibility 
  ELOs 
  ELO7 Be able to align business maturity, quantitative and qualitative reasoning, 

global mindset, and multicultural understanding to improvise, create, as well as develop 
innovative and entrepreneurial business-related tasks. (CWIE) 

  ELO 8 Exercise lifelong learning skills, self-development, and professional 
development to improve working skills 

  TQF 
  1) Having an ability to work as a team, having leadership and interpersonal 

relationship, understanding and having self-estcckȮ_qȮucjjȮ_qȮmrfcpȮncmnjcŲqȮt_jsc 
  2) Being responsible, having life-long learning, having a self-development on 

physical, mental, society, and emotion. 
  3) Being able to learn, has the ability to understand different culture or 

multiculturalism to appreciate society and art & culture which adapt valued citizen of Thai and 
global societies to other cultural societies 

 
 1,0,3 Numerical Analysis, Communication and Information Technology Skills   
  ELOs 
  ELO 9 Be able to use Thai, English and foreign language in reading, listening, 

speaking, and writing to communicate effectively. 
  ELO 10 Be able to apply ICT skills, mathematical and statistical techniques to 

process, interpret, analyze, and communicate with different tools suitable with different topics 
and audiences 
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  TQF 
  1) Being able to apply the statistical or mathematics knowledge from independent 

study to research and propose a solution.  
  2) Being able to use information technology to collect, process, interpret and 

present relevant information accurately. 
  3) Being able to communicate, analyze and summarize contents by speaking and 

writing, and to present effectively. 
 

1,3ȮTeaching and Learning Strategies to Achieve ELOs  

ELOs 
Teaching and Learning 

Strategies 
Assessment and Evaluation 

strategies 
1. Morality and Ethics 
ELO1 Consistently 
demonstrate professional 
and entrepreneurial practices 
along with moral and ethical 
conducts 

1)  Lecture, group/individual 
assignment 
2) Debate/class discussion 
3) case study analysis  
4) project-based 
5) Simulation (role-play) 
6) face-to-face meeting 
7) Workshop 
8)  Field trip/Study visit 
9)  cooperative-education 

1) Peer evaluation 
2)  Annotated bibliography  
3) attendance 
4)  Timely submissions of 
work 
5)  plagiarism count 
6)  Rubric scoring 
7)  Observation 
8.  Participation in activities 
9.  Project presentation 

ELO2 Be able to 
perform/deliver service or 
business-related tasks 
assigned with good 
personality, professional 
discipline, and global service-
mind standard 

1)  Lecture, group/individual 
assignment 
2) Debate/class discussion 
3) case study analysis  
4) project-based 
5) Simulation (role-play) 
6) face-to-face meeting 
7) Workshop 

1) Peer evaluation 
2)  Annotated bibliography  
3) attendance 
4)  Timely submissions of 
work 
5)  plagiarism count 
6)  Rubric scoring 
7)  Observation 
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ELOs 
Teaching and Learning 

Strategies 
Assessment and Evaluation 

strategies 
8)  Field trip/Study visit 
9)  cooperative-education 

8.  Participation in activities 
9.  Project presentation 

2.  Knowledge 
ELO3 Be able to explain and 
demonstrate broaden, 
systematic, and up-to-date 
knowledge and applied 
concepts of general 
knowledge, business 
administration, event, hotel, 
and tourism both theory and 
practice 

1)  Lecture, group/individual 
assignment 
2) Debate/class discussion 
3) case study analysis  
4) project-based 
5) Simulation (role-play) 
6) face-to-face meeting 
7) Workshop 
8)  Field trip/Study visit 
9)  Cooperative education 

1) Peer evaluation 
2)  Annotated bibliography  
3) attendance 
4)  Timely submissions of 
work 
5)  plagiarism count 
6)  Rubric scoring 
7)  Observation 
8.  Participation in activities 
9.  Project presentation 

ELO4 Be able to integrate 
theoretical and practical 
knowledge and management 
principles into field 
implementation over 
constant changes of global 
environment and wide 
variety of interdisciplinary 
business practices 

1)  Lecture, group/individual 
assignment 
2) Debate/class discussion 
3) case study analysis  
4) project-based 
5) Simulation (role-play) 
6) face-to-face meeting 
7) Workshop 
8)  Field trip/Study visit 
9)  Cooperative education 

1) Peer evaluation 
2)  Annotated bibliography  
3) attendance 
4)  Timely submissions of 
work 
5)  plagiarism count 
6)  Rubric scoring 
7)  Observation 
8.  Participation in activities 
9.  Project presentation 
 
 

3. Cognitive Skills 

ELO 5 The ability to judge 

and assess the analytical and 

1)  Lecture, group/individual 
assignment 

1) Peer evaluation 
2)  Annotated bibliography  
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ELOs 
Teaching and Learning 

Strategies 
Assessment and Evaluation 

strategies 
critical thinking over 

validated intellectual 

arguments and strong 

reasoning from major 

sources of data, business 

statistical figures, as well as 

local, national, and global 

management and policy 

issues. 

2) Debate/class discussion 
3) case study analysis  
4) project-based 
5) Simulation (role-play) 
6) face-to-face meeting 
7) Workshop 
8)  Field trip/Study visit 
9)  Cooperative education 

3) attendance 
4)  Timely submissions of 
work 
5)  plagiarism count 
6)  Rubric scoring 
7)  Observation 
8.  Participation in activities 
9.  Project presentation 

ELO6 Be able to judge and 

assess the analytical and 

critical thinking over 

validated intellectual 

arguments and strong 

reasoning from major 

sources of data, business 

statistical figures, as well as 

local, national, and global 

management and policy 

issues 

1)  Lecture, group/individual 
assignment 
2) Debate/class discussion 
3) case study analysis  
4) project-based 
5) Simulation (role-play) 
6) face-to-face meeting 
7) Workshop 
8)  Field trip/Study visit 
9)  Cooperative education 

1) Peer evaluation 
2)  Annotated bibliography  
3) attendance 
4)  Timely submissions of 
work 
5)  plagiarism count 
6)  Rubric scoring 
7)  Observation 
8.  Participation in activities 
9.  Project presentation 

4.  Interpersonal Relation Skills and Responsibility 

ELO7 Be able to align 

business maturity, 

quantitative and qualitative 

reasoning, global mindset, 

and multicultural 

1)  Lecture, group/individual 
assignment 
2) Debate/class discussion 
3) case study analysis  
4) project-based 
5) Simulation (role-play) 

1) Peer evaluation 
2)  Annotated bibliography  
3) attendance 
4)  Timely submissions of 
work 
5)  plagiarism count 
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ELOs 
Teaching and Learning 

Strategies 
Assessment and Evaluation 

strategies 
understanding to improvise, 

create, as well as develop 

innovative and 

entrepreneurial business-

related tasks. (CWIE) 

6) face-to-face meeting 
7) Workshop 
8)  Field trip/Study visit 
9)  Cooperative education 

6)  Rubric scoring 
7)  Observation 
8.  Participation in activities 
9.  Project presentation 

ELO 8 Exercise lifelong 

learning skills, self-

development, and 

professional development to 

improve working skills 

1)  Lecture, group/individual 
assignment 
2) Debate/class discussion 
3) case study analysis  
4) project-based 
5) Simulation (role-play) 
6) face-to-face meeting 
7) Workshop 
8)  Field trip/Study visit 
9)  Cooperative education 

1) Peer evaluation 
2)  Annotated bibliography  
3) attendance 
4)  Timely submissions of 
work 
5)  plagiarism count 
6)  Rubric scoring 
7)  Observation 
8.  Participation in activities 
9.  Project presentation 

5.  Numerical Analysis, Communication and Information Technology Skills   

ELO 9 Be able to use Thai, 

English and foreign language 

in reading, listening, speaking, 

and writing to communicate 

effectively. 

1)  Lecture, group/individual 
assignment 
2) Debate/class discussion 
3) case study analysis  
4) project-based 
5) Simulation (role-play) 
6) face-to-face meeting 
7) Workshop 
8)  Field trip/Study visit 
9)  Cooperative education 

1) Peer evaluation 
2)  Annotated bibliography  
3) attendance 
4)  Timely submissions of 
work 
5)  plagiarism count 
6)  Rubric scoring 
7)  Observation 
8.  Participation in activities 
9.  Project presentation 

ELO 10 Be able to apply ICT 

skills, mathematical and 

1)  Lecture, group/individual 
assignment 

1) Peer evaluation 
2)  Annotated bibliography  
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ELOs 
Teaching and Learning 

Strategies 
Assessment and Evaluation 

strategies 
statistical techniques to 

process, interpret, analyze, 

and communicate with 

different tools suitable with 

different topics and 

audiences 

2) Debate/class discussion 
3) case study analysis  
4) project-based 
5) Simulation (role-play) 
6) face-to-face meeting 
7) Workshop 
8)  Field trip/Study visit 
9)  Cooperative education 

3) attendance 
4)  Timely submissions of 
work 
5)  plagiarism count 
6)  Rubric scoring 
7)  Observation 
8.  Participation in activities 
9.  Project presentation 
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Section 3ȮȮStudent Evaluation Criteria 
1,ȮȮGrading Rules/Guidelines  
ȮȮȮȮ Students are graded according to Naresuan University Regulations 2016, 2017 for 
Undergraduate Studies 

 

2,ȮȮStandard Verification Process for Student Achievement 
 0,/Ȯ Standard Verification of Learning Outcomes before Graduation 
  2.2.1 Lecturers are required to demonstrate evaluation and assessment samples in 
all courses for the standard verification process. 
  2.2.2 Standard Verification Committee is appointed to verify the assessment results in 
course activities and qrsbclrqŲȮpcnmprqȮsqgleȮp_lbmkȮq_knjgle,Ȯ 
  2.2.3 In courses with more than one course lecturer, the scoring of each test item will 
be compared using criteria as agreed upon in order to ascertain the standardization of the scoring.  
  2.2.4 Standardized exams are made in courses with more than one course lecturer. 
  0,0,3ȮEp_bs_rcqŲȮcknjmwcpqȮ_pcȮ_qicbȮrmȮamkkclrȮmlȮcv_kȮoscqrgmlqȮ_lbȮrfcgpȮ
feedback is used to improve the quality of the exams. 
 

2.2   Standard Verification of Learning Outcomes after Graduation  
  RfcȮqr_lb_pbȮtcpgdga_rgmlȮmdȮqrsbclrqŲȮjc_plgleȮmsramkcqȮqfmsjbȮcknf_qgxcȮamlrgls_jȮ
pcqc_pafȮqrsbgcqȮmlȮrfcȮep_bs_rcqŲȮnpmdcqqgml_jȮ_afgctckclrqȮ_lbȮk_icȮsqcȮmdȮrfcȮpcqc_pafȮ
results in the improvement of the teaching and learning process, the design of a comprehensive 
program, and the quality assessment of the program by an international organization. The research 
studies could involve the following: 
  &/'ȮThe graduatesŲȮemployment status as evaluated by each batch of graduates in 
terms of the duration of their job search and opinions on their knowledge, ability and self-
confidence in doing their work  
  &0'ȮVerification with entrepreneurs using interviews or questionnaires to assess their 
satisfaction towards the graduates at various intervals such as in the first year of employment, in 
the fifth year of employment, etc.  
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  &1'ȮAssessment of the graduatesŲȮprofessional positions and advancement 
  &2'ȮEvaluation by other educational institutions using questionnaires or conversations 
to gain information rel_rcbȮrmȮrfcgpȮq_rgqd_argmlȮrmu_pbqȮrfcȮep_bs_rcqŲȮilmujcbec*Ȯpc_bglcqqȮ_lbȮ
other qualifications concerning the graduates who are furthering their studies in those institutions 
  &3'ȮEvaluation of employed graduates in terms of their professional readiness and 
knowledge gained from the program as well as their comments for the improvement of the 
program 
  &4'ȮComments from external experts serving as quality assurance committee members 
mpȮescqrȮjcarspcpqȮglȮrcpkqȮmdȮqrsbclrqŲȮpc_bglcqqȮdmpȮrfcȮqrsbwȮ_lbȮmrfcr qualifications related to 
rfcȮjc_plgleȮnpmacqqȮ_lbȮrfcȮbctcjmnkclrȮmdȮrfcȮqrsbclrqŲȮilmujcbec 
  &5'ȮStudentsŲȮperformance that can be concretely assessed; for example, (a) the 
number of social and professional awards; (b) the number of activities for charity; and (c) the 
number of volunteer activities with organizations that work for social benefits  
 

3. Graduation Requirements 
 3.1 In order to qualify for graduation, students must meet all of the following criteria: 
  3.1.1  All courses completed according to the conditions specified by the Program 
with no I or P remaining in the grade results with a minimum of 2.00 CUM-GPA 
  3.1.2  No outstanding debts with the university 

1,0 In order to file for graduation, students must meet all of the following criteria: 
  1,0,/ Being enrolled in the last semester of the completed study plan 
  1,0,0 Having attended compulsory activities according to the universityŲs criteria 
  1,0,1 Students who meet the qualifications stated in 1,0,/ and 1,0,0 are eligible to 
file for graduation with the Registrar Office within the timeframe specified by the university. 
Those who miss the timeline may not be approved by the University Council for graduation in 
that semester. 
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Section 4ȮȮLecturersŲȮProfessional Development 
1. New Lecturer Orientation  
 1.1  Qualifications 
  The Chair of the program and HR Committee will set up the qualifications of lecturer 
that are needed for the program as follows: 
   /'ȮȮ?rȮjc_qrȮ_Ȯk_qrcpŲqȮbcepccȮpcj_rcbȮrmȮctclr*Ȯfmrcj*Ȯrmspgqk*Ȯ`sqglcqq*Ȯk_picrgle, 
and technology 
   2) Having experience conducting a research paper and professional experience 
in the field of the program. 
   3) Having the ability to communicate in English fluently and use English as a 
medium of instruction. 
   4)  Meet the universityŲqȮqr_lb_pbȮapgrcpg_ȮdmpȮslbcpep_bs_rcȮnpmep_kq, 
   5)  Knowledge and skills in classroom management and learning outcome 
evaluation. 
   6)  Other criterion as imposed by the Ministry of Higher Education, Science, 
Research, and Innovation 
 1.2  Recruitment Criteria 
  1)  English proficiency score according to NUIC announcement 
  2)  English interview (1st round -screening process) 
  3)  Class demonstrations (2nd round of screening process) 
  4)  Decision will be made according to the following criteria: 
   o  30% Personality 
   o  30% Expertise in the position applied 
   o  40% General Knowledge and Human Relations 

1.3  Preparation 
  1.1 Provide an orientation or a guidance session for new lecturers to explain the 
university and the college policies as well as the details of the program. 
  1.2 Encourage the lecturers to keep increasing their knowledge and experience of 
teaching and doing research; and provide support for their pursuit of higher degrees, trainings, 
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academic and professional site visits, national and international academic conferences and 
sabbaticals. 
 

2. Knowledge and Skill Development for Lecturers  
 2.1 Development of Teaching, Assessment and Evaluation Skills  
  (1) Encourage the lecturers to keep increasing their knowledge and experience of 
teaching and doing research; and provide support for their pursuit of higher degrees, trainings, 
academic and professional site visits, national and international academic conferences and 
sabbaticals.  
  (2) Encourage the lecturers to enhance and update their teaching and assessment 
skills. 

2.2 Other Academic and Professional Development  
  (1) Participate in community service activities related to the development of 
knowledge, morality and arts and culture conservation. 
  (2) Encourage the lecturers to create academic works in the field of Tourism 
Management. 
  (3) Promote research studies to create new knowledge, develop the teaching and 
learning process, and enhance professional skills. 
  (4) Allocate budget for research. 
  (5) Assign all the lecturers tmȮn_prgagn_rcȮglȮrfcȮamjjcecŲqȮt_pgmsqȮpcqc_pafȮepmsnq, 
  &4'Ȯ?qqgelȮrfcȮjcarspcpqȮrmȮn_prgagn_rcȮglȮrfcȮamjjcecŲqȮ_a_bckgaȮqcptgacȮ_argtgrgcq, 
 2.3  Lecturers in Charge of the Curriculum 
  2.3.1  Qualifications 
   The Chair of the program and HR Committee will set up the qualifications of 
lecturer that are needed for the program as follows: 
    1)  ?rȮjc_qrȮ_Ȯk_qrcpŲqȮbcepccȮpcj_rcbȮrmȮctclr*Ȯfmrcj*Ȯrmspgqk*Ȯ`sqglcqq*Ȯ
marketing, and technology 
    2) Having experience conducting a research paper and professional 
experience in the field of the program. 
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    3) Having the ability to communicate in English fluently and use English as a 
medium of instruction. 
    2'ȮȮKccrȮrfcȮslgtcpqgrwŲqȮqr_lb_pbȮapgrcpg_ȮdmpȮslbcpep_bs_rcȮnpmep_kq, 
    5)  Knowledge and skills in classroom management and learning outcome 
evaluation. 
    6)  Other criterion as imposed by the Ministry of Higher Education, Science, 
Research, and Innovation 
  2.3.2  Recruitment Criteria 
   1)  English proficiency score according to NUIC announcement 
   2)  English interview (1st round -screening process) 
   3)  Class demonstrations (2nd round of screening process) 
   4)  Decision will be made according to the following criteria: 
    o  30% Personality 
    o  30% Expertise in the position applied 
     o  40% General Knowledge and Human Relations 
  2.3.3  Proficiency Development Guideline 
  NUIC has staff development project to encourage academic staff to participate in 
training programs that would enhance their personal and professional development. This project 
allows academic staff to choose training sessions that they are interested in, and are the most 
applicable to their work, particularly exchange programs with foreign universities. The staff 
development project also supports staff members in research projects related to their work (R2R), 
by which NUIC provides funding for the research projects. 
 2.4 Lecturers in the Curriculum    
  2.4.1  Qualifications 
   The Chair of the program and HR Committee will set up the qualifications of 
lecturer that are needed for the program as follows: 
    1)  ?rȮjc_qrȮ_Ȯk_qrcpŲqȮbcepccȮpcj_rcbȮrmȮctclr*Ȯfmrcj*Ȯrmspgqk*Ȯ`sqglcqq*Ȯ
marketing, and technology 
    2) Having experience conducting a research paper and professional 
experience in the field of the program. 
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    3) Having the ability to communicate in English fluently and use English as a 
medium of instruction. 
    2'ȮȮKccrȮrfcȮslgtcpqgrwŲqȮqr_lb_pbȮapgrcpg_ȮdmpȮslbcpep_bs_rcȮnpmep_kq, 
    5)  Knowledge and skills in classroom management and learning outcome 
evaluation. 
    6)  Other criterion as imposed by the Ministry of Higher Education, Science, 
Research, and Innovation 
  2.4.2  Recruitment Criteria 
   1)  English proficiency score according to NUIC announcement 
   2)  English interview (1st round -screening process) 
   3)  Class demonstrations (2nd round of screening process) 
   4)  Decision will be made according to the following criteria: 
    o  30% Personality 
    o  30% Expertise in the position applied 
     o  40% General Knowledge and Human Relations 
  2.4.3  Proficiency Development Guideline 
   NUIC has staff development project to encourage academic staff to participate in 
training programs that would enhance their personal and professional development. This project 
allows academic staff to choose training sessions that they are interested in, and are the most 
applicable to their work, particularly exchange programs with foreign universities. The staff 
development project also supports staff members in research projects related to their work (R2R), 
by which NUIC provides funding for the research projects. 
 2.5  Thesis Advisor 
  2.5.1  Qualifications 
   1)  Be lecturers in charge of the curriculum 
   0'ȮȮ?rȮjc_qrȮ_Ȯk_qrcpŲqȮbcepcc 
  2.5.2  Proficiency Development Guideline 
   NUIC has staff development project to encourage academic staff to participate in 
training programs that would enhance their personal and professional development. This project 
allows academic staff to choose training sessions that they are interested in, and are the most 
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applicable to their work, particularly exchange programs with foreign universities. The staff 
development project also supports staff members in research projects related to their work (R2R), 
by which NUIC provides funding for the research projects. 
 2.6  Lecturer Development Plan 
  2.6.1  Number of lecturers 
   The required number of lecturers is 5  
  2.6.2  Budgeting 
   Naresuan University International College (NUIC) provides the fiscal budget for 
purchasing an adequate number of books, other materials in order to support studying both inside 
and outside the classrooms and also the budget for attending the training.
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Section 5ȮQuality Assurance 
/,  ȮProgram Administration 

The curriculum is logically structured, sequenced, integrated, and up to date. The courses 
with basic knowledge would be taught first. The sequence of the courses is demonstrated in the 
study plan of the curriculum. For example, fundamental English and general education courses 
would be taught in year 1, Introduction to Event, Hotel and Tourism Management is also 
structured in semester 1-year 1 because it will embed the basic knowledge and introduction of 
Event, Hotel and Tourism Management. 

The sequence of English courses would be English Listening and Speaking for 
Communication, English Critical Reading for Effective Communication, and English Writing for 
Effective Communication respectively. As English will be used as the medium at NUIC, English 
development should be the priority. The same as Thai language skills for foreign student, it would 
be the priority for international to survive studying at NUIC, Thailand. Most of major elective 
courses will be taught in year 3 and 4 as it would be in apply or advance level. Selected third 
languages will start in year 2 and end in year 4 beginning with basic level to advance level.  

According to the Ministry of Higher Education, Science, Research and Innovation, a 
curriculum needs to be revised every five years. In 2023, the program revised the curriculum to 
comply with the ministry. Regarding the current curriculum, the courses cover essential subjects 
such as Principles of Economics, Principles of Accounting, Principles of Finance, Introduction to 
Business, and so on. Each subject is shaped the students to develop different skills such as hard 
skills, soft skills, and knowledge. Moreover, the program also produces graduates with abilities to 
handle strengths, weaknesses, opportunities, and threats in business and understand economy, 
society, and competition in business. 
 The program conducts quality assurance according to ASEAN University Network Quality 
?qqsp_lac'Ȯ_lbȮrfcȮslgtcpqgrwŲqȮapgrcpg_Ȯ_qȮdmjjmuq8 
  /,/ Produce the TQF documents and follow up on the TQF implementation in both 
semesters under the supervision of NUIC Director and according to the following details:  
   +ȮProduce and submit TQFs 1, 2, 3, 4 and 5 and report their KPIs through the TQF 
Management System. 
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   +ȮNUIC and Division of Academic Affair report the submission of TQFs 1, 2, 3, 4 and 
5 to the universityŲs Academic Committee and the Academic Council, respectively.  
  /,0 The lecturers and departments in charge of the courses must ensure that the 
teaching and learning and the evaluation of the outcomes follow the details provided for the 
courses.  
  /,1 The thesis advisors and thesis committee must ensure that the thesis courses and 
evaluation follow the quality control procedures set by the university and the college.  
  /,2 Require all full-time and part-time lecturers to have at least a MasterŲs degree or 
a comparable qualification or an Assistant Professor position in the field of the course contents 
or in a related field.  
  /,3 Require a revision of the program according to a specified timeframe, or every 3 
year, by updating the program based on the annual evaluation results and performance reports.    
 

 

 

 

 

 

 

 

 

 

 

 

Figure 1 Structure of curriculum management 

0,ȮȮ Graduates 
The employability of graduates is established and monitored. The main indicator is the 

employability rate of graduates. The academic advisor, academic affairs staff, and student affairs 
staff would advise and encourage the students to study and join all activities, which could lead 
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to the ELOs accomplishment. Survey of graduates towards the curriculum has also been 
conducted to check the feedback and seek improvement areas. 
 RfcȮnpmep_kȮqrsbgcqȮrfcȮbck_lbqȮmdȮrfcȮj_`mpȮk_picrȮ_lbȮqmagcrwȮ_lb-mpȮrfcȮcknjmwcpqŲȮ
satisfaction towards the graduates, the details of which are as follows:  
  0,/ The Program Committee monitors the production of graduates to ensure that their 
qualifications meet the demands of the labor market, society, and the workplaces in both public 
and private sectors.  
  0,0 The program surveys the employersŲȮsatisfaction towards the graduates and 
dmjjmuqȮsnȮmlȮrfcȮep_bs_rcqŲȮnpmdcqqgml_jȮ_bt_lackclrȮ_aampbgle to the criteria in Thailand 
Qualifications Framework for Higher Education. 
 

1,Ȯ Students 
 1,/ Student Admission and Pre-Sessional Preparation  
  1,/,/ The program specifies the qualifications of applicants based on the standard 
criteria for undergraduate studies and Naresuan University Regulations for Undergraduate Studies. 
The Program Committee participates in the recruitment based on the applications and attached 
evidence. 
  1,/,0 The program provides an orientation for new students prior to the beginning of 
the academic year to enable the students to adjust and to introduce learning techniques, 
university rules and regulations, facilities provided by the university and the college and the 
qrsbclrqŲȮ_a_bckgaȮ_btgqmpq,ȮKmpcmtcp*ȮrfcȮNpmep_kȮAmkkgrrccȮmpe_lizes an English language 
and academic subject preparation project every academic year to assist the first-year students in 
their adjustment to the study at the higher education level.      
 1,0 Student Promotion and Development 
  1,0,/ Collaborate with other organizations in Thailand and abroad in student exchange 
npmep_kqȮrmȮbctcjmnȮrfcȮqrsbclrqŲȮjgdcȮ_lbȮj_les_ecȮqigjjq,Ȯ 
  1,0,0 Provide community services to take part in community development and to 
integrate the activities in the programŲs courses as part of the promotion of the 0/st-century 
learning skills.  
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  1,0,1 Promote professional experience and hands-on problem solving through 
Cooperative Education. 
  1,1 Student Supervision 
   1,1,/ The Program Committee provides an advisory system to support and give 
advice to the students and arranges timetables for the students to meet with their advisors who 
give consultation regarding the study plan, research for learning development and various 
pcesj_rgmlqȮ_jjȮrfpmsefȮrfcȮqrsbclrqŲȮqrsbwȮncpgmb,Ȯ 
   1,1,0 The lecturers in charge of the program monitor the studentsŲȮretaining and 
ep_bs_rgmlȮp_rcqȮ_aampbgleȮrmȮrfcȮnpmep_kŲqȮqrsbwȮnj_l, 
   1,1,1 The Program Committee surveys the studentsŲȮsatisfaction with the program 
and learning facilities and makes use of the results in the program administration.  
   1,1,2 The Program Committee summarizes the studentsŲȮcomplaints (if any) and 
reports them to the college every semester. 
 

2,ȮȮLecturers 
 2,/ Recruitment and Appointment of Lecturers in Charge of the Program 
  2,/,/ The program aims to appoint 3 lecturers to oversee the program. The lecturersŲȮ
os_jgdga_rgmlqȮksqrȮkccrȮrfcȮslgtcpqgrwŲqȮqr_lb_pbȮapgrcpg_ȮdmpȮslbcpep_bs_rcȮnpmep_kqȮ_qȮucjjȮ_qȮ
rfcȮnpmep_kŲqȮbsrgcqȮ_lbȮpcqnmlqg`gjgrgcq, 
  2,/,0 New lecturers are recruited according to Ministry of EducationŲs standard criteria 
dmpȮslbcpep_bs_rcȮnpmep_kq*ȮrfcgpȮslbcpqr_lbgleȮmdȮrfcȮnpmep_kŲqȮm`hcargtcqȮ_lbȮem_jq*ȮrfcgpȮ
_`gjgrwȮrmȮsqcȮClejgqfȮ_qȮ_ȮkcbgskȮmdȮglqrpsargmlȮ_lbȮrmȮ_aamknjgqfȮrfcȮamjjcecŲqȮkgqqgmlq*ȮrfcgpȮ
knowledge and skills in classroom management and learning outcome evaluation, and their 
research and professional experience in the field of the program. The candidates are recruited 
and interviewed by a committee appointed by the university. The newly appointed lecturers are 
egtclȮ_lȮmpgclr_rgmlȮ`wȮrfcȮamjjcecȮbspgleȮufgafȮrfcȮamjjcecqȮ_lbȮrfcȮslgtcpqgrwŲqȮpsjcqȮ_lbȮ
regulations and the details of the program administration are provided.  
 2,0 Lecturer Management 
  2,0,/ The program makes plans for the management of the workforce. The lecturers 
in charge of the program are given the details of the workload based on their respective 
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qualifications and skills. They can also comment on the workload and assist in the development 
of guidelines for teaching and learning. 
  2,0,0 The lecturers participate in the development of guidelines for teaching and 
learning in meetings during which they plan for course instruction, evaluation, assessment, and 
verification. The information is further employed in the improvement of the teaching and learning 
as well as of the program. 
  2,0,1 The lecturers exchange methods for student development as well as for creating 
activities and projects that can strengthen the desired characteristics of students as specified in 
the program. 
  2,0,2 The lecturers review and revise the program based on their experience of the 
teaching and learning process, the development of the desired characteristics of the students and 
the problems related to the implementation of the program. A revision program is scheduled to 
be undertaken every 3 years.   
  2,1 Lecturer Promotion and Development 
   RfcȮnpmep_kȮdmjjmuqȮLSGAŲqȮqwqrckȮ_lbȮkcaf_lgqkȮglȮrfcȮnpmkmrgmlȮ_lbȮ
development of the academic knowledge and ability of the lecturers in charge of the program. 
NUIC allocates a budget of /.*... Thai Baht/year for each lecturerŲs development. This budget 
can be used for attending meetings, seminars, and training. The college also organizes activities 
rmȮclf_lacȮrfcȮjcarspcpqŲȮpcqc_pafȮ_lbȮrc_afgleȮnmrclrg_j, 
   Each academic staff has been informed that doing research is one of the five main 
responsibilities of being an academic staff. The criteria for doing research are explained in the 
faculty manual. NUIC encourages the academic staff to conduct research by providing budgets 
for doing research. Moreover, NUIC also arranges several types of activities for academic staff such 
as research forum, knowledge management, and research training. 
 
3,Ȯ  Program, Teaching and Learning, Student Evaluation 

QrsbclrqŲȮ_afgctckclrȮmf ELOs are frequently assessed. As accomplishments of CLOs can 
lead to the achievement of ELOs, CLOs are assessed every semester by TQF5 and course review.  

The alignment of CLOs with ELOs and the achievement of CLOs would be inspected in 
the course review session. However, understanding of academic staff members is very essential. 
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All members of the curriculum should be able to construct the CLOs aligned with ELOs to ensure 
that ELOs would be accomplished. Thus, the meeting and some sessions would be held for 
discussion. 

Student assessments, including timelines, methods, regulations, weight distribution, 
rubrics, and grading criteria are explicitly described in course syllabus distributed to all students 
_rȮrfcȮ`cegllgleȮmdȮrfcȮamspqc,Ȯ?jqm*ȮqrsbclrqŲȮumpijoad is concerned and discussed in the 
jcarspcpqȮKccrgle'ȮrmȮclqspcȮrf_rȮqrsbclrŲqȮumpijm_bȮgqȮ_nnpmnpg_rc, 
  3,/ The program and the course contents are designed according to Naresuan 
UniversityŲs program development procedure and updated and revised every 3 years.   
  3,0 The course lecturers are designated in meetings where the lecturers plan for course 
instruction and workload based on qualifications, experience, and evaluation results by students. 
  3,1 The program provides a guideline for course instruction that integrates key 0/st-
century skills in the teaching and learning activities.  
  3,2 The lecturers in charge of the program cooperate in the production of graduates 
and in monitoring, following up and uploading TQFs 1+4 to the TQF Management System.  
  3,3 The verification of the studentsŲȮlearning outcomes is as follows: 
   3,3,/ Review and verify the quality of the learning outcomes and the assessment 
process based on the information in TQF 1, evaluation results of the course lecturers by the 
students, and course evaluation by the lecturers. The results are used to improve the course 
contents and the program.  
   3,3,0 Review and verify the learning outcomes after graduation by graduates and 
their employers.   
  

4,Ȯ  Learning Resources 
 NUIC allocates an annual budget the program to procure books and printed materials and 
qsptcwqȮrfcȮjcarspcpqŲȮq_rgqd_argmlȮugrfȮrfcȮjc_plgleȮd_agjgrgcqȮqsafȮ_qȮaj_qqpmmkq*Ȯ_sbgm-visual 
equipment, computer network system, Reading Room, and the general conditions of the building 
and environment. The lecturers in charge of the program are encouraged to provide suggestions 
regarding learning facilities essential for the program and the students.       
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 In addition, NUIC encourages the lecturers and the students to propose a list of books and 
printed materials to be procured within the allocated budget. The Program Committee assesses 
the suitability of the proposed books before submitting the list to the college. Moreover, the 
lecturers and the students can submit a list of books from NU Book Fair according to an allocated 
quota (in the form of coupons) to be procured by the universityŲs central library.  

The program considered the benefits of the suggestions from the lecturers and students 
and perceived the importance of their recommendations. The program, therefore, procured the 
following computer licenses to facilitate teaching and learning: 

o Amadeus (used by travel agencies to reserve travel tickets)ȮȮȮȮȮȮȮ 
o SPSS (used for statistical analyses and data management in research studies) 
o EndNote (used to manage references by searching, storing, and formatting 

references for teaching and learning and for research studies) 
Online teachings are conducted by using Microsoft Team. The students can access the  

research data based online by NU search. The computers are provided in NUIC computer room 
on the second floor, the student lounge on the first and third floor, and NUIC Self-access. NUIC 
also has interactive boards in Room 303, 304, and 305. 
 
5,Ȯ Key Performance Indicators 

7.1 Directing indicator 1.1 

There is a supervision of Indicator 1.1 Curriculum Management according to the Ministry 

of Education Notification Re: Standard Criteria for Undergraduate Programs B.E. 2558, there are 5 

assessment criteria. 

No. Criterion Assessment details 

Year 

1 

Year 

2 

Year 

3 

Year 

4 

Year 

5 

2023 2024 2025 2026 2027 

1. Number of teachers 

responsible for the 

course 

¶ At least 3 people 
Cannot be a teacher 

who is responsible for 

more than one course 

P P P P P 
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No. Criterion Assessment details 

Year 

1 

Year 

2 

Year 

3 

Year 

4 

Year 

5 

2023 2024 2025 2026 2027 

and regularly throughout 

the course of study 

according to that course 

2  Qualifications of 

instructors in charge of 

the course 

¶ Master's degree or 
equivalent 
qualifications. or 
holding an academic 
position not lower 
than Assistant 
Professor in a field 
that is related to or 
related to the field 
of study 

¶ At least one 
academic 
achievement in the 
past 5 years. 

¶ Two out of five 
instructors in charge 
of the program must 
have experience in 
the field of 
operations.  

P P P P P 

3  Qualifications of course 

instructors 
¶ Master's degree or 

equivalent 
qualifications or 

P P P P P 
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No. Criterion Assessment details 

Year 

1 

Year 

2 

Year 

3 

Year 

4 

Year 

5 

2023 2024 2025 2026 2027 

holding an academic 
position not lower 
than Assistant 
Professor in a field 
that is related to or 
related to the field 
of study 

¶ At least one 
academic 
achievement in the 
past 5 years. 

¶ Unlimited number of 
courses and can run 
more than one 
course. 

4  Teacher's qualifications Full-time teacher 

¶ Master's degree or 
equivalent 
qualifications. or 
holding an academic 
position not lower 
than Assistant 
Professor in that field 
or related disciplines 
or fields of courses 
taught 

P P P P P 
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No. Criterion Assessment details 

Year 

1 

Year 

2 

Year 

3 

Year 

4 

Year 

5 

2023 2024 2025 2026 2027 

¶ If you are an 
instructor before this 
criterion is 
promulgated Able to 
grant a bachelor's 
degree 

Special teacher 

¶ Master's degree 
qualifications or a 
bachelor's degree or 
equivalent; and 

¶ At least 6 years of 
working experience 
related to the 
subject taught 

  ¶ However, teaching 
hours are not more 
than 50 percent of 
the course, with a 
full-time teacher 
responsible for that 
course. 

     

5  Curriculum 

improvements according 

to the specified period. 

¶ Must not exceed 5 
years according to 
the course duration 

P P P P P 
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No. Criterion Assessment details 

Year 

1 

Year 

2 

Year 

3 

Year 

4 

Year 

5 

2023 2024 2025 2026 2027 

or at least every 5 
years 

Summary Supervision of Indicator  
1.1 Curriculum 
Management according 
to the Notification of the 
Ministry of Education 
 
Subject: Standard Criteria 
for Undergraduate 
Programs B.E. 2558 

X 
Pass 
Ã 
Not 

pass 

X 
Pass 
Ã 
Not 

pass 

X 
Pass 
Ã 
Not 

pass 

X 
Pass 
Ã 
Not 

pass 

X 
Pass 
Ã 
Not 

pass 

 
7.2 Core KPIs 

RfcȮOs_jgrwȮ?qqsp_lacȮINGqȮrmȮclqspcȮrfcȮos_jgrwȮmdȮrfcȮqrsbclrqŲȮjc_plgleȮmsramkcqȮ_pcȮ
as follows: 

No. Key Performance Indicators 
YearȮ
1 

YearȮ
0 

YearȮ
1 

YearȮ
2 

YearȮ
3 

2023 2024 2025 2026 2027 
1 At least 80% of program designated 

lecturers have participated in meetings 
regarding planning, monitoring, and 
reviewing the program administration. 

P P P P P 

2 Provide the program details in the TQFȮ0 
format which complies with the Thai 
Qualifications Framework for Higher 
Education or Professional 
Standard/Standard of the program (if any)  

P P P P P 
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No. Key Performance Indicators 
YearȮ
1 

YearȮ
0 

YearȮ
1 

YearȮ
2 

YearȮ
3 

2023 2024 2025 2026 2027 
3 Provide the details of all courses and field 

experiences (if any) in the TQF 1 and TQF 
2 formats before the semester begins. 

P P P P P 

4 Produce the Course Report and Field 
Experience Report (if any) of every course 
in the TQFȮ3Ȯand TQF 4 formats within 1. 
days &_`msrȮ2Ȯ_lbȮ_Ȯf_jdȮucciq' after the 
end of each semester. 

P P P P P 

3 Preparing a report on the performance of 
the course according to TQF 5Ȯor the 
educational quality assurance criteria 
prescribed by the university within 4.Ȯdays 
after the end of the academic year. 

P P P P P 

6 There is a verification process for students 
achievement according to the standard of 
learning outcomes as indicated in the TQF 
1 and TQFȮ2 (if any) in at least 03Ȯ#Ȯof the 
courses being offered in each academic 
year. 

P P P P P 

7 There is a development/an improvement 
in teaching and learning, teaching 
strategies or evaluation strategies of the 
learning outcomes developed from the 
committee advise 

 P P P P 

8 Every new lecturer (if any) has participated 
in the orientation or received advice on 
teaching and learning. 

P P P P P 
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No. Key Performance Indicators 
YearȮ
1 

YearȮ
0 

YearȮ
1 

YearȮ
2 

YearȮ
3 

2023 2024 2025 2026 2027 
9 Every full-time lecturer has been 

academically/professionally developed at 
least once a year.  

P P P P P 

10 The number of the supporting staffs (if 
any) who have been academically/ 
professionally developed is no less than 
3.Ȯ#Ȯper year.  

P P P P P 

11 RfcȮ_tcp_ecȮjctcjȮmdȮqclgmpȮqrsbclrqŲ-lcuȮ
ep_bs_rcqŲȮq_rgqd_argmlȮrmu_pbqȮrfcȮnpmep_kȮ
quality is no less than 1,3Ȯout of 3,.,Ȯ 

   P P 

12 RfcȮ_tcp_ecȮjctcjȮmdȮcknjmwcpqŲȮ
satisfaction towards the new graduates is 
no less than 1,3 out of 3,., 

    P 

Summary of KPI that need to be executed 
from 1-5 each year 

5 5 5 5 5 

Summary of KPI from each year 9 10 10 11 12 
 

AssessmclrȮApgrcpg_ȮdmpȮrfcȮ?nnpmt_jȮ_lbȮNpmkmrgmlȮmdȮrfcȮNpmep_kŲqȮNcpdmpk_lac 
A curriculum that meets the standard of Thai Qualifications Framework must qualify for 

the following conditions: (/'Ȯthe compulsory KPIs &numbers /+3'Ȯmust be achieved, and (0'Ȯthe 
total number of the achieved KPIs must be no less than 6.Ȯpercent in the year of the assessment 
for at least two consecutive years for the Program to be approved of its quality and further 
promoted. The Program is required to maintain the assessment result arȮrfcȮűemmbŲȮjctcjȮdmpȮrfcȮ
consistency of the graduate quality development. 
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Section 6ȮEvaluation and Improvement of the Program Implementation 
 

1.  Assessment of Teaching Effectiveness 
 1.1 Assessment of Teaching Strategy 

 Before a semester starts, the jcarspcpqŲȮrc_afgleȮqrp_rcegcqȮqfmsjbȮ`cȮct_js_rcbȮ`wȮrfcȮ
teaching team or the department and/or experts in curriculum and teaching. After the semester, 
rfcȮqrsbclrqŲȮct_js_rgmlȮmdȮrfcȮjcarspcpqŲȮncb_emewȮ_lbȮrfcȮqrsbclrqŲȮjc_plgleȮpcqsjrqȮqfmsjbȮ`cȮ
analyzed.  

 Problems and recommendations mentioned in the evaluations can be used to 
improve the teaching effectiveness of the lecturers, and the results can be recorded in reports. 

/,0Ȯ?qqcqqkclrȮmdȮrfcȮJcarspcpqŲȮQigjjqȮglȮ?nnjwgleȮRc_afgleȮQrp_rcegcqȮ 
 The asqcqqkclrȮmdȮjcarspcpqŲȮqigjjqȮa_lȮ`cȮbmlcȮsqgleȮrfcȮdmjjmugle8 
  - Course evaluation by students 
  - Observation by lecturers in charge of the program, program chair, and/or the 

teaching teamȮ 
  - Overall program evaluation by new graduates 
  - Tests of stsbclrqŲȮjc_plgleȮmsramkcqȮamkn_pcbȮugrfȮrfmqcȮdpmkȮrfcȮq_kcȮrwncȮ

of program in other institutions 
 

2.  Overall Assessment of the Program  
As 2020, NUIC recognizes the importance of quality in higher education, and the need to 

develop a holistic quality assurance system to raise academic standards and enhance education, 
research, therefore AUN-QA Assessment at  Program Level was implemented. The AUN-QA 
assessment models for higher education comprise strategic, systemic, and functional dimensions. 
These dimensions are subjected to internal and external assessment. 

Version 4.0 of the AUN-QA model for  program level assessment encompasses the 
following eight criteria:  

 1. Expected Learning Outcomes  
 2.  Program Structure and Content  
 3. Teaching and Learning Approach  
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 4. Student Assessment  
 5. Academic Staff  
 6.  Student Support Services  
 7. Facilities and Infrastructure  
 8. Output and Outcomes. 
RfcȮ mtcp_jjȮ npmep_kȮ _qqcqqkclrȮ a_lȮ `cȮ bmlcȮ rfpmsefȮ _Ȯ qsptcwȮ mdȮ ep_bs_rcqŲȮ

achievements as well as surveys with Program stakeholders (students/new graduates, employers, 
parents, external experts, and government). 

The pass rates and dropout rates are established and monitored. The academic advisors, 
academic affair staff, and NUIC would monitor the pass rates and dropout rates. The employability 
of graduates is established and monitored. The main indicator is the employability rate of the 
graduates. The academic advisor, academic affairs staff, and student affairs staff would advise and 
encourage the students to study and join all activities, which could lead to the ELOs 
accomplishment. 

The satisfaction levels of employers have been established and monitored. The 
information would be collected from employers at Cooperative Education workplace of each 
student after completing the Cooperative education training. NUIC has analyzed that information 
to monitor the quality of NUIC students and prepared for the next batch of students before going 
out for the training 

 
3.  Assessment of the Program Implementation Based on the Program Specification  
 The program must pass the program-level quality assurance and implement the teaching 
and learning according to the standard specified in Thailand Qualifications Framework for 
Undergraduate Education in Tourism and Hotel Business as well as the additional indicators. The 
program is also assessed by the assessor of AUNQA. 

The assessment was conducted annually with a method self-assessment procedure. 
AUN-QA components for program-level assessment section is the main part portraying how our 
academic programs comply with the criteria required for accreditation. The first assessment was 
conducted in 2020 and later 2021. Strength and Weakness Analysis lastly summarize our findings 
of the good points and room for improvement.  
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4.  Procedure for the Review of Evaluation Results and Plans for the Revision of the Program 
and Teaching Strategies 

Teachers creating the alignment between the course objectives and the way the course 
is conducted, delivered, and assessed. This is when a backward curriculum design approach 
comes into play. It is a process that is used to design learning experiences and instructional 
techniques to achieve specific learning goals. It begins with the objective of a lesson or course 
and proceeds backward to create an assessment to measure the learning and prepare a 
sequence of activities/contents that assist students achieving those goals.  

When the course starts with the end goal, students know what they are expected to learn 
and perform, and the teachers are provided with a structure they can follow when creating a 
curriculum and planning an instructional process.  
             The assessment strategies for going online involve three factors: reweighting, redesigning, 
and digitizing. Regardless of assessments, lecturers provide evidence that students have achieved 
the intended learning outcomes. Therefore, the teachers might consider reweighting the 
previous assessments, and eliminating the final assessment if the previous exams have already 
provided enough information that the students successfully demonstrate the course learning 
outcomes.  

If reweighting the assessment is not an option, teachers might focus on redesigning a new 
assessment that better responds to online learning & teaching approaches, covers the area of 
learning outcomes, and allows students to demonstrate what they have learned.  

Qr_icfmjbcpqŲȮlccbqȮ_lbȮdccb`_aiȮqcptcȮ_qȮglnsrȮrmȮasppgasjskȮbcqgelȮ_lbȮbctcjmnkclr,Ȯ
?ȮqsptcwȮmdȮcknjmwcpqȮf_qȮ`cclȮamlbsarcbȮctcpwȮwc_pȮrmȮct_js_rcȮrfcȮqrsbclrŲqȮ_`gjgrgcq*Ȯqigjjq*Ȯ
and performance during the cooperative education period and after graduation. The survey of 4th 
year students/graduates towards the curriculum has also been conducted to check the feedback 
and seek improvement areas. 

The curriculum design and development process are established, and it is periodically 
reviewed and evaluated. Enhancements are made to improve its efficiency and effectiveness. The 
qr_icfmjbcpŲqȮlccbqȮ_lbȮdccb`_aiȮumsjbȮ`cȮqsptcwcbȮctcpwȮwc_pȮ_lbȮ_nnjgcbȮglȮrfcȮasppgasjskȮ
design and development process.
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APPENDIX A:  The Comparison of Program Structure Between the 2018 Revised Program Plan 1  
  and the 2023 Revised Program -not yet revised 
APPENDIX B:  The Comparison of the Courses Between the 2018 Revised Program Plan 1 and the  
  2023 Revised Program ů not yet revised 
APPENDIX C:  RfcȮAmkn_pgqmlȮmdȮAmspqcqȮ@crucclȮRmspgqkŲqȮRf_gj_lbȮOs_jgdga_rgmlȮDp_kcumpiȮ
  (TQF1) and 2023 Revised Program ů added 
APPENDIX D:  AsppgasjskȮBctcjmnkclrȮAmkkgrrccqŲȮ?nnmglrkclr    
APPENDIX E:  Minutes of Meeting/ the Result of Curriculum Critical Review Session  
APPENDIX F:  Academic Works         
APPENDIX G:  Naresuan University Regulation of Undergraduate Education 2016   
APPENDIX H:  Naresuan University Regulation of Undergraduate Education 2017    
  (Additional Amendment) 
APPENDIX I:  The Comparison of Study Plan Between the 2018 Revised Program and the 2023  
  Revised Program ů needed 
APPENDIX J:  Cooperative Work Integrated Education (CWIE) Study Plan ů added 
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APPENDIX A: The Comparison of Program Structure Between the 2018 Revised 
Program Plan 1 and the 2023 Revised Program -not yet revised 
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The Comparison of Program Structure Between the 2018 Revised Program Plan 1 and the 
2023 Revised Program 

 

No. Description 

Ministry of 
Cbsa_rgmlŲqȮ
2015 Criteria 

(Credits) 

The 2018 
Revised 
Program   

OJT (Credits)  

The 2023 
Revised 
Program  
CWIE 

(Credits) 
/ General Education - a Minimum of 

Ȯ/,/ Languages 
   Required Courses 
ȮȮȮȮȮ+ȮEnglish 
ȮȮȮȮȮ+ȮThai 
Ȯ/,0 Humanities and Social Sciences 
Ȯ/,1 Sciences Technology and Math 
Ȯ/,2 Health Sciences 
Ȯ/,3 Physical Education 
ȮȮȮȮȮȮȮ&Required Non-Credit) 
Ȯ/,4 Elective Courses 

   Selecting from  Languages or  Humanities 
and Social Sciences or  Sciences Technology and 
Math or  Health SciencesȮ 

1. 
+ 
 
 
 
+ 
+ 
+ 
+ 
 
+ 
 

1. 
+ 
 
 
 
+ 
+ 
+ 
/ 
 
+ 

1. 
/0 
 
7 
1 
1 
1 
1 
/ 
 
7 

0 SpecializationȮ- a Minimum ofȮȮȮȮ 
0,/ȮCore  CoursesȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 
0,0ȮRequired CoursesȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 
0,1ȮCjcargtcȮAmspqcq 
ȮȮȮ0,1,/ȮQncagƱaȮGlrcpcqrȮAmspqcqȮ 
ȮȮȮ0,1,0ȮK_hmpȮAmlaclrp_rgmlȮAmspqcq 
ȮȮȮ0,1,1ȮJ_les_ecȮAmspqcq 
0,2ȮSlbcpep_bs_rcȮRfcqgq 
0,3ȮCo-operative Education or Professional 
Training or International Academic  
2.6 Work Based Integrated Learning 

50 
+ 
+ 
+ 
+ 
+ 
+ 
+ 
 

/.0 
1. 
1. 
05 
+ 
/0 
/3 
4 
4 

 

/.6 
07 
34 
1. 
1 
/0 
/3 
4 
4 
 
 
3 

1 Free Elective Courses - a Minimum ofȮȮȮȮ 4 4 4 
Total number of creditsȮ+Ȯa Minimum ofȮȮȮȮ /0. /16 /22 
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APPENDIX B: The Comparison of the Courses Between the 2018 Revised Program 
Plan 1 and the 2023 Revised Program ů not yet revised 
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The Comparison of the Courses Between the 2018 Revised Program Plan 1 and the 2023 Revised Program 
 

The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
 2. Special Requirement Course 2. Special Requirement Course  

 2.1 Core Courses 30 Credits  2.1 Core Courses  29 Credits  

909204 Principles of Economics 3(2-2-5) 901211 Business Economics 3(2-2-5) Change code, title, and 
course description 

909206  Principles of Accounting 3(2-2-5) 901212  Business Accounting 3(2-2-5)  

909207 Principles of Finance 3(2-2-5) 901313 Business Finance 3(2-2-5)  

909261  Introduction to Intercultural 
Communication 

3(2-2-5)     Change to Intercultural 
Communications 

909101 International Business 
Management 

3(2-2-5)    Change to Introduction 
to Business and 
Management 

909102 Principles of Marketing  3(2-2-5)    Change to Marketing and 
Strategic Management 

909103  Information Technology and 
Innovation for Business 

3(2-2-5)    Change to Digital 
Technology and 

Communications for 
Business 
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
   901102 Introduction to Business and 

Management 

3(2-2-5) Combined from 901XXX  
Introduction to Business, 

change code, title, 
course description 

   901131 Marketing and Strategic 
Management 

3(2-2-5) Combined from 901XXX  
Principle of Marketing, 
change code, title, 
course description 

909205  Human Resource Management 3(2-2-5) 901103 Human Resource 
Management 

3(3-0-6) Remain Unchanged 

909309  Leadership and Organizational 
Behavior 

3(2-2-5)    Combined with 901XXX 
(Human Resource 

Management), Change 
code, title, credits and 

course description 

   901306 Psychology and Behavioral 
Sciences for Service Industry 

2(1-2-3) New Course 
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
909208  Business Law and Ethics 3(2-2-5) 901104 

  

Business Laws and Ethics 2(2-0-4) Change code, title, 
credits and course 

description 

   901105 Digital Technology and 
Communications for Business 

2(1-2-3) Combined from 
Information Technology 

and Innovation for 
Business, Change course 
description, code, title 

   901151  Introduction to Event Business 
Management 

1(1-0-2) Changed from required 
course to core course, 
Change code, title, 
credits and course 

description 

   901161 Introduction to Hospitality 
Industry 

1(1-0-2)  

   901171 Introduction to Tourism 
Business Management 

 
 
 
 

1(1-0-2)  
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
 0,0 Required Courses 33 Credits  0,0 Required Courses  34 Credits  

7./045 Customer Relationship 
Management 

3(2-2-5) 7./045 Customer Relationship 
Management 

3(2-2-5) Discontinue 

7./020 Tourist Behavior and Service 
Psychology in Tourism Industry 

3(2-2-5)    Discontinue 

7./03/Ȯ Introduction to Tourism Industry 
and MICE Business 

3(2-2-5)    Combined to 
Introduction to Event, 
Introduction to Hotel 
and Introduction to 
Tourism Business 

Management, change 
code, title, course 

description 

   901343 Sustainability, Policy, Planning 
and Strategic Development 
for Event, Hotel and Tourism 

3(2-2-5) Combined from 
Sustainable Tourism 

Planning and Strategic 
Development 

   901241 Experience and Service Design 
for Event, Hotel and Tourism 

3(2-2-5) New Course combined 
from Tourist Behavior 
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
and Service Psychology 

in Tourism Industry 

901340Ȯ Research Methodology in 
Hospitality and Tourism  

3(2-2-5) 901344 Research Methodology for 
Event, Hotel and Tourism 
Business 

3(2-2-5) Remain Unchanged 

   901242 Crisis and Mitigation for Event, 
Hotel and Tourism 

2(2-0-4) New Course 

   901445 Service Policy Analysis for 
Event, Hotel and Tourism 

2(1-2-3) New Course 

   901346 Project Management for 
Event, Hotel and Tourism 

2(1-2-3) New Course 

   901447 Seminar for Event, Hotel and 
Tourism Trends and 
Contemporary Issues 

1 credit Change code, course 
description 

7./04. Principles of Hotel Business 
Management 

3(2-2-5)    Discontinue 

   901264 Environmental Management 
Systems and Standards for 
Hotel 

2(1-2-3) New Course 
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
   901367 Service Quality Management 

in Hotel Business 
2(1-2-3) New Course 

901311 Sustainable Tourism Planning & 
Strategic Development 

3(2-2-5)    Change to Sustainability, 
Policy, Planning and 

Strategic Management 
for Event, Hotel and 

Tourism 

901343 Principles of Tour Guiding 
Management 

3(2-2-5) 901377 Professional Tour Guiding and 
Operations Management 

2(1-2-3) Change code, title, 
credits and course 

description 

901344 Logistics for Tourism Industry 3(2-2-5) 901274  Tourism Logistics and Supply 
Chain Management 

2(2-0-4) Change code, title, 
credits and course 

description 

   901272 Tourism Entrepreneurial and 
Business Management 

2(1-2-3) New Course 

   901252 Meeting and Convention 
Management 

2(1-2-3) Combined from Meeting 
and Incentive Travel, 
and Convention and 

Exhibition Management, 
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
concentration course, 
change code, title, 
course description 

   901254 Incentive Program Design and 
Management 

2(1-2-3)  

   901357 Exhibition and Event 
Management 

2(1-2-3)  

7./05/ Principles of Airline Business 
Management 

3(2-2-5)    Discontinued 

901126 Digital Technology for Tourism 
Marketing 

3(2-2-5)    Discontinued 

7./227           ICTs in Tourism and Hospitality 
Industry 

3(2-2-5)    Discontinued 

2.3 Elective Courses 27 Credits 2.3 Elective Courses 30 Credits  

 2.3.1 Specific Interest Courses 12 Credits  2.3.1 Specific Interest 
Courses 

3 Credits  

   901001 Professional /Industrial 
Experiences   

1 Credits New Course 

   901002 Coffee Shop Management 2(1-2-3) New Course 
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
   901003 Creative Branding and Brand 

Management 

2(1-2-3) New Course 

   901041 Grooming and Personality 
Development for Event, Hotel 
and Tourism Job 

2(1-2-3) New Course 

   901031 Digital Marketing 
 Creation  

3(2-2-5) New Course 

   901051 Event Marketing and 
Promotion   

2(1-2-3) New Course 

   901052 Online and Hybrid Event 
Application 

2(1-2-3) New Course 

   901053 Metaverse and MICE Industry 1(1-0-2) New Course 

   901054 Mega Event 2(1-2-3) New Course 

   901055 Data Driven Event Report  1(0-2-0) New Course 

   901061 Camping Management 2(1-2-3) New Course 

   901062 Cross-Cultural Communication 
for Hotel Business 

2(1-2-3) New Course 

   901063 Spa Management 2(1-2-3) New Course 

   901064 Cruise Line Management 2(1-2-3) New Course 
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
   901071 Airport Ground Handling 

Services  

2(1-2-3) New Course 

   901072 Travel Design 2(1-2-3) New Course 

   901073 Segmentation in Travel 
Business 

2(1-2-3) New Course 

   901074 E-Marketing for Travel Package 2(1-2-3) New Course 

    2.3.2 Major Concentration 
Courses 

12 Credits  

 Cluster 1 (Tourism 
Concentration) 

  Cluster 1 (Tourism 
Concentration) 

  

901346 Special Interest Tourism 3(2-2-5) 901273 Special Interest Tourism 3(2-2-5) Change code 

901347 Sustainable Destination 
Management 

3(2-2-5)    Discontinue 

901445 World Tourism Destinations 3(2-2-5)    Discontinue 

901446 Tour Operation Management 3(2-2-5)    Discontinue 
   901275  Community+based Tourism 

Management  

3(2-2-5) New course 

   901276 International Culture and 
Heritage Management 

3(2-2-5) New course 
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
   901378  Innovative Tourism Project  2(1-2-3) New course 

   901479 Tourism Business Start-up 1(0-2-1) New course 

 Cluster 2 (Hotel Concentration)   Cluster 2 (Hotel 
Concentration) 

  

901362 Food & Beverage and Catering 
Management  

3(2-2-5) 901263 Food & Beverage and Catering 
Management  

3(2-2-5) Change code 

901425 Innovative Sales and Marketing 
for Hotel Business 

3(2-2-5)    Discontinued 

901361 Front Office Management 3(2-2-5)    Discontinued 

901364 Arts of Housekeeping 3(2-2-5)    Discontinued 

   901265  Room Division and Front 
Office Management 

3(2-2-5) New course 

   901366 Branding and Brand 
Management in Hotel 
Business 

3(2-2-5) New Course 

   901368  Innovative Sales, Ecommerce 
and Marketing 
Communications 

1(1-2-3) New course 

   901469  Hotel Business Start-up 1(0-2-1) New course 
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
 Cluster 3 (MICE Concentration)   Cluster 3 (Event 

Concentration) 

  

901353 MICE Venue Management Ȯ 3(2-2-5) 901255 Venue Management 3(2-2-5) Change code, title, 
course description 

901352 Professional Standards in MICE 
Industry 

3(2-2-5) 901253 Sustainability and Industrial 
Standards in MICE Ȯ 

3(2-2-5) Combined from 901XXX 
Professional Standards in 

MICE Industry 

   901356 Graphic and Digital Design for 
Event Marketing and 
Productions 

3(2-2-5) New Course 

   901358 Creative Event Project 2(1-2-3) New Course 

   901459 Bidding and Budgeting for 
Event Business 

1(0-2-1) New Course 

901454 Convention and Exhibition 
Management 

3(2-2-5)    Combine to 901XXX 
Exhibition and Event 

Management 

901455 Meeting and Incentive Travel 3(2-2-5)    Combine to 901XXX 
Meeting and convention 

management and  
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
901XXX Incentive 

Program Design and 
Management 

 Cluster 4 (Airline 
Concentration) 

    Discontinued 

901372 Airport Management 3(2-2-5)    Discontinued 

901373 Airline Ticketing and Reservation 3(2-2-5)    Discontinued 

901474 Airport Ground Handling Services 3(2-2-5)    Discontinued 

901475 In-flight Service Operations 3(2-2-5)    Discontinued 

 2.3.2 Foreign Language Courses 15 Credits  2.3.2 Foreign Language 
Courses 

 15 Credits  

900301 Bahasa 1 3(2-2-5) 900201 Bahasa 1 3(2-2-5) Change code, and 
course description 

900302 Bahasa 2 3(2-2-5) 900202 Bahasa 2 3(2-2-5) Change code, and 
course description 

900303 Bahasa 3 3(2-2-5) 900303 Bahasa 3 3(2-2-5) Change code, and 
course description 

900304 Bahasa 4 3(2-2-5) 900304 Bahasa 4 3(2-2-5) Change code, and 
course description 
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
900305 Bahasa 5  3(2-2-5) 900405 Bahasa 5  3(2-2-5) Change code, and 

course description 

900311 Korean 1 3(2-2-5) 900206 Korean 1 3(2-2-5) Change code, and 
course description 

900312 Korean 2 3(2-2-5) 900207 Korean 2 3(2-2-5) Change code, and 
course description 

900313 Korean 3 3(2-2-5) 900308 Korean 3 3(2-2-5) Change code, and 
course description 

900314 Korean 4 3(2-2-5) 900309 Korean 4 3(2-2-5) Change code, and 
course description 

900315 Korean 5 3(2-2-5) 900410 Korean 5 3(2-2-5) Change code, and 
course description 

900321 Chinese 1 3(2-2-5) 900211 Chinese 1 3(2-2-5) Change code, and 
course description 

900322 Chinese 2 3(2-2-5) 900212 Chinese 2 3(2-2-5) Change code, and 
course description 

900323 Chinese 3 3(2-2-5) 900313 Chinese 3 3(2-2-5) Change code, and 
course description 
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
900324 Chinese 4 3(2-2-5) 900314 Chinese 4 3(2-2-5) Change code, and 

course description 

900325 Chinese 5 3(2-2-5) 900415 Chinese 5 3(2-2-5) Change code, and 
course description 

900331 Japanese 1 3(2-2-5) 900216 Japanese 1 3(2-2-5) Change code, and 
course description 

900332 Japanese 2 3(2-2-5) 900217 Japanese 2 3(2-2-5) Change code, and 
course description 

900333 Japanese 3 3(2-2-5) 900318 Japanese 3 3(2-2-5) Change code, and 
course description 

900334 Japanese 4 3(2-2-5) 900319 Japanese 4 3(2-2-5) Change code, and 
course description 

900335  Japanese 5 3(2-2-5) 900420  Japanese 5 3(2-2-5) Change code, and 
course description 

900351 French 1 3(2-2-5) 900221 French 1 3(2-2-5) Change code, and 
course description 

900352 French 2 3(2-2-5) 900222 French 2 3(2-2-5) Change code, and 
course description 
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
900353  French 3 3(2-2-5) 900323  French 3 3(2-2-5) Change code, and 

course description 

900354  French 4 3(2-2-5) 900324  French 4 3(2-2-5) Change code, and 
course description 

900355 French 5 3(2-2-5) 900425 French 5 3(2-2-5) Change code, and 
course description 

7..15/Ȯ German 1 3(2-2-5) 7..226Ȯ German 1 3(2-2-5) Change code, and 
course description 

7..150 German 2 3(2-2-5) 7..227 German 2 3(2-2-5) Change code, and 
course description 

7..151 German 3 3(2-2-5) 7..128 German 3 3(2-2-5) Change code, and 
course description 

7..152 German 4 3(2-2-5) 7..129 German 4 3(2-2-5) Change code, and 
course description 

7..153 German 5 3(2-2-5) 7..430 German 5 3(2-2-5) Change code, and 
course description 

7..17/ Thai 1Ȯ 3(2-2-5) 7..231 Thai 1Ȯ 3(2-2-5) Change code, and 
course description 
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
7..170 Thai 2 3(2-2-5) 7..232 Thai 2 3(2-2-5) Change code, and 

course description 

7..171 Thai 3 3(2-2-5) 7..133 Thai 3 3(2-2-5) Change code, and 
course description 

7..172 Thai 4 3(2-2-5) 7..134 Thai 4 3(2-2-5) Change code, and 
course description 

7..173 Thai 5 3(2-2-5) 7..435 Thai 5 3(2-2-5) Change code, and 
course description 

2.4 Undergraduate Thesis 6 Credits 2.4 Undergraduate Thesis 6 Credits  

901385 Undergraduate Thesis 1 3 Credits 901381 Undergraduate Thesis 1 3 Credits Change Code 

901486 Undergraduate Thesis 2 3 Credits 901482 Undergraduate Thesis 2 3 Credits Change Code 

2.5 Co-operative Education or 
International Academic / Professional 
Training 

6 Credits 2.5 Co-operative Education or 
International Academic / Professional 
Training 

6 
Credits 

 

7./261 International Academic or 
Professional Training 

6 Credits 7./293 International Academic or 
Professional Training 

6 Credits Change Code 

7./262 Cooperative Education 6 Credits 7./294 Cooperative Education 6 Credits Change Code 

    2.6 Work-based Integrated 
Learning  

3 Credits  
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The 2018 Revised Program Plan (OJT) The 2023 Revised Program (CWIE) 
Remarks 

Code Title Credit(s) Code Title Credit(s) 
   901391 Work-based Integrated 

Learning I 

2(0-4-0) New Course 

   901492 Work-based Integrated 
Learning II 

2(0-8-0) New Course 

    3.  Free Elective Courses- A 
minimum of 

6 Credits  

   Students can select any courses offered by Naresuan University International 
College or other institutes approved by Naresuan University. 
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APPENDIX C: RfcȮAmkn_pgqmlȮmdȮAmspqcqȮ@crucclȮRmspgqkŲqȮRf_gj_lbȮ
Qualification Framework (TQF1) and 2023 Revised Program ů added 
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Comparison of courses in TQF1 and Program revision 2023 
 

Program Structure of Tourism and Hotel graduates 
from TQF1 A,D,2012 

Program Structure &revision version 2023' 

Specialization courses at least 84 credits Specialization Courses at least 108 credits  
2,1 Core courses 24 credits 2,1 Core courses 29ȮľĬƞĺĵĔŇĨȮ 
Core courses cover the following topics,ȮȮMoreover, the 
institution might add topics, contents, courses or credits 
according to its programŲs objectives and identity 
+ȮėĺŅĴĶŌƟŏĭŊŘŀĚĨƟĬŏĔňŗĵĺĔńĭĔŅĶĪƞŀĚŏĪňŗĵĺĔŅĶőĶĚŐĶĴȮ&Introduction to 
Tourism and Hotel' 
+ȮĸńĔļĦŃŐĸŃıķĨŇĔĶĶĴĕŀĚĬńĔĪƞŀĚŏĪňŗĵĺȮ&Tourist Characteristics 
and Behavior' 
+ȮěŇĨĺŇĪĵŅĔŅĶĭĶŇĔŅĶȮ&Service Psychology' 
+ȮĔŅĶěńħĔŅĶĪĶńıĵŅĔĶĴĬŋļĵƢȮ&Human Resource Management' 
+ȮŏĪėőĬőĸĵňĽŅĶĽĬŏĪĻĽŜŅľĶńĭĔŅĶĪƞŀĚŏĪňŗĵĺŐĸŃĔŅĶőĶĚŐĶĴȮ
&Information Technology for Tourism and Hotel' 
+ȮěĶĶĵŅĭĶĶĦĺŇĝŅĝňıŐĸŃĔġľĴŅĵĽŜŅľĶńĭĔŅĶĪƞŀĚŏĪňŗĵĺŐĸŃĔŅĶ
őĶĚŐĶĴȮ&Professional Ethics and Laws for Tourism and 
Hotel' 

901211 Business Economics     
901306 Business Accounting     
901313 Business Finance      
901102 Introduction to Business and Management    
901131 Marketing & Strategic Management   
901103 Human Resource Management     
901306 Psychology and Behavioral Sciences for Service  
           Industry   
901104 Business Laws and Ethics      
901105 Digital Technology and Communications for Business  
901101 Intercultural Communications      
901151 Introduction to Event Management   
901161 Introduction to Hospitality Industry  
901171 Introduction to Tourism Business Management  

 3(2-2-5) 
3(2-2-5) 
3(2-2-5) 
3(3-0-6) 
3(3-0-6) 
3(3-0-6) 
2(1-2-3) 
 
2(2-0-4) 
2(1-2-3) 
2(2-0-4) 
1(1-0-2) 
1(1-0-2) 
1(1-0-2) 
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Program Structure of Tourism and Hotel graduates 
from TQF1 A,D,2012 

Program Structure &revision version 2023' 

+ȮĔŅĶĽŊŗŀĽŅĶĕƟŅĴĺńĥĬīĶĶĴȮ&Cross Cultural Communication' 
 
2,2 Required Courses at least 60 credits  
the institution might add topics, contents, courses or 
credits according to its programŲs objectives and identity,ȮȮ
The required courses can be divided into 2 groups as 
follows8 

2,2 Required Courses at least 64 credits                                                      

2,2,1 Required courses                              30 credits  2,2,1 Required courses at least                                   34 credits 
1) Tourism concentration 
1,1'ȮTourism planning, management, and development  
+ȮĔŅĶĺŅĚŐįĬŐĸŃıńĥĬŅĔŅĶĪƞŀĚŏĪňŗĵĺȮ&Tourism Planning and 
Development' 
+ȮĔŅĶıńĥĬŅĪĶńıĵŅĔĶĔŅĶĪƞŀĚŏĪňŗĵĺȮ&Tourism Resources 
Development' 
+ȮĔŅĶĪƞŀĚŏĪňŗĵĺŀĵƞŅĚĵńŗĚĵŊĬȮ&Sustainable Tourism' 
+ȮĔŅĶĪƞŀĚŏĪňŗĵĺĝŋĴĝĬȮ&Community Based Tourism' 
+ȮĔŅĶěńħőėĶĚĔŅĶĔŅĶĪƞŀĚŏĪňŗĵĺȮ&Tourism Project Management' 
+ȮőĸěŇĽĨŇĔĽƢĽŜŅľĶńĭŀŋĨĽŅľĔĶĶĴĔŅĶĪƞŀĚŏĪňŗĵĺȮ&Logistics for 
Tourism Industry' 

901343 Sustainability, Policy, Planning and Strategic 
Development for Event, Hotel and Tourism 

901241 Experience and Service Design for Event, Hotel and  
           Tourism 
901344 Research Methodology for Event, Hotel and Tourism  
           Business  
901242 Crisis and Mitigation for Event, Hotel and Tourism  
901445 Service Policy Analysis for Event, Hotel and Tourism  
901346 Project Management for Event, Hotel and Tourism  
901447 Seminar for Event, Hotel and Tourism Trends and 

Contemporary Issues          

3(2-2-5)  
 
3(2-2-5) 
 
3(2-2-5) 
 
2(2-0-4) 
2(1-2-3) 
2(1-2-3) 
1 Credit 
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+ȮĔŅĶĽńĴĴĬŅĔŅĶĪƞŀĚŏĪňŗĵĺȮ&Seminar in Tourism' 
1.2) Tour Business Operation and Management 
+ȮĔŅĶĺŅĚŐįĬŐĸŃĔŅĶěńħĬŜŅŏĪňŗĵĺȮ&Tour Planning and 
Organizing'Ȯ 
+ȮĔŅĶħŜŅŏĬŇĬĚŅĬĬŜŅŏĪňŗĵĺȮ&Tour Operations'Ȯ 
+ȮĚŅĬĴńėėŋŏĪĻĔƢȮ&Tour Guiding'Ȯ 
+ȮĔŅĶĨĸŅħĔŅĶĪƞŀĚŏĪňŗĵĺȮ&Tourism Marketing' 
+ȮĔŅĶĭńĠĝňŐĸŃĔŅĶŏĚŇĬĽŜŅľĶńĭīŋĶĔŇěĬŜŅŏĪňŗĵĺȮ&Accounting and 
Finance for Tour Business'Ȯ 
+ȮĔŅĶěńħĔŅĶīŋĶĔŇěĬŜŅŏĪňŗĵĺȮ&Tour Business Management'Ȯ 
+ȮĔŅĶěńħĔŅĶĨńĺŐĪĬĔŅĶŏħŇĬĪŅĚĪƞŀĚŏĪňŗĵĺȮ&Travel Agency 
Management'Ȯ 
+ȮĔŅĶŀŀĔĭńĨĶőħĵĽŅĶȮ&Ticketing' 
2) Hotel Concentration 
2,1'ȮHotel Planning, Management and Development 
+ȮĔŅĶĨĸŅħőĶĚŐĶĴŐĸŃĔŅĶĕŅĵȮ&Hotel Marketing and Sales'Ȯ 
+ȮĔŅĶĭńĠĝňŐĸŃĔŅĶŏĚŇĬĽŜŅľĶńĭīŋĶĔŇěőĶĚŐĶĴȮ&Accounting and 
Finance for Hotel Business'Ȯ 
+ȮĔŅĶĺŅĚŐįĬŐĸŃıńĥĬŅīŋĶĔŇěőĶĚŐĶĴȮ&Hotel Business Planning 
and Development'Ȯ 

901264 Environmental Management Systems and Standards  
           for Hotel 
901367 Service Quality Management in Hotel Business  
901274 Tourism Logistics and Supply Chain Management  
901377 Professional Tour Guiding and Operation  
           Management   
901272 Tourism Entrepreneurial and Business Management  
901252 Meeting and Convention Management   
901254 Incentive Program Design and Management   
901357 Exhibition and Event Management  
901262 Modern Operations in Hotel Accommodation 

Business   

2(1-2-3) 
 
2(1-2-3) 
2(2-0-4) 
2(1-2-3) 
 
2(1-2-3) 
2(1-2-3) 
2(1-2-3) 
2(1-2-3) 
2(1-2-3) 
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+ȮĔŅĶĽŜŅĶĺěŐĸŃĺŇěńĵĽŜŅľĶńĭĔŅĶőĶĚŐĶĴȮ&Survey and Research 
for Hotel'Ȯ 
+ȮĔŅĶĽńĴĴĬŅĔŅĶőĶĚŐĶĴȮ&Seminar on Hotel' 
2,2'ȮHotel Room Operation and Management 
+ȮĔŅĶħŜŅŏĬŇĬĚŅĬŐĸŃĔŅĶěńħĔŅĶĚŅĬĭĶŇĔŅĶĽƞĺĬľĬƟŅȮ&Front Office 
Operation and Management'Ȯ 
+ȮĔŅĶħŜŅŏĬŇĬĚŅĬŐĸŃĔŅĶěńħĔŅĶĚŅĬŐĴƞĭƟŅĬȮ&Housekeeping 
Operation and Management' 
2,3'ȮFood and Beverage Operation and Management 
+ȮĔŅĶħŜŅŏĬŇĬĚŅĬŐĸŃĭĶŇĔŅĶŀŅľŅĶŐĸŃŏėĶŊŗŀĚħŊŗĴȮ&Food and 
Beverage Service and Operation'Ȯ 
+ȮĔŅĶħŜŅŏĬŇĬĚŅĬŐĸŃĭĶŇĔŅĶěńħŏĸňŘĵĚȮ&Catering Operation and 
Service' 
+ȮĔŅĶěńħĔŅĶŀŅľŅĶŐĸŃŏėĶŊŗŀĚħŊŗĴȮ&Food and Beverage 
Management'Ȯ 
+ȮĔŅĶěńħĔŅĶĳńĨĨŅėŅĶȮ&Restaurant Management'Ȯ 
+ȮĔŅĶħŜŅŏĬŇĬĚŅĬŐĸŃĔŅĶěńħĔŅĶėĶńĺȮ&Kitchen Operation and 
Management' 
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2,2,2 Elective Courses at least 30 credits 2,2,2 Elective Courses at least                                      30credits 
1'ȮStudents choose specific interest courses in tourism 
that the institution provides, for example8Ȯ 
+ȮĔŅĶěńħĔŅĶĔŅĶĪƞŀĚŏĪňŗĵĺŏĝŇĚĺńĥĬīĶĶĴȮ&Cultural Tourism 
Management'Ȯ 
+ȮĔŅĶěńħĔŅĶĔŅĶĪƞŀĚŏĪňŗĵĺĪŅĚĪŃŏĸȮ&Marine Tourism 
Management'Ȯ 
+ȮĔŅĶěńħĔŅĶĔŅĶĪƞŀĚŏĪňŗĵĺŏĝŇĚŏĔļĨĶȮ&Agro Tourism 
Management'Ȯ 
+ȮĔŅĶěńħĔŅĶīŋĶĔŇěĔŅĶĭŇĬȮ&Airline Business Management'Ȯ 
+ȮĔŅĶěńħĔŅĶĔŅĶĪƞŀĚŏĪňŗĵĺŏĝŇĚĽŋĕĳŅıȮ&Health Tourism 
Management'Ȯ 
+ȮĔŅĶěńħĔŅĶĽĮŅȮ&Spa Management'Ȯ 
+ȮĔŅĶěńħĔŅĶĔŅĶĮĶŃĝŋĴȮĬŇĪĶĶĻĔŅĶȮŐĸŃĔŅĶĪƞŀĚŏĪňŗĵĺŏıŊŗŀŏĮƦĬĶŅĚĺńĸȮ
&MICE Management'Ȯ 
+ȮĔŅĶěńħĔŅĶĔŅĶĪƞŀĚŏĪňŗĵĺŏĝŇĚĔňĿŅȮ&Sport Tourism Management'Ȯ 
+ȮĔŅĶěńħĔŅĶŀŅľŅĶĬŅĬŅĝŅĨŇ-ĪƟŀĚĩŇŗĬȮ&International-Local 
Cuisine Management'Ȯ 
+ȮĔŅĶŀŀĔŐĭĭŀŅľŅĶȮ&Food Styling'Ȯ 

Specific Interest Courses 
901001 Professional /Industrial Experiences      
901002 Coffee Shop Management 
901003 Creative Branding and Brand Management 
901041 Grooming and Personality Development for Event, 
Hotel and Tourism Job 
901031 Digital Marketing Creation  
901051 Event Marketing and Promotion     
901052 Online and Hybrid Event Application 
901053 Metaverse and MICE Industry   
901054 Mega Event 
901055 Data Driven Event Report 
901061 Camping Management 
901062 Cross-Cultural Communication for Hotel Business 
901063 Spa Management 
901064 Cruise Line Management 
901071 Airport Ground handling Services 
901072 Travel Design 

3 Credits 
1 Credit 
2(1-2-3) 
2(1-2-3) 
2(1-2-3) 
 
3(2-2-5) 
2(1-2-3) 
2(1-2-3) 
1(1-0-2) 
2(1-2-3) 
1(0-2-0) 
2(1-2-3) 
2(1-2-3) 
2(1-2-3) 
2(1-2-3) 
2(1-2-3) 
2(1-2-3) 
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+ȮĔŅĶěńħĔŅĶĽőĴĽĶŐĸŃĭŅĶƢȮ&Club and Bar Management' 
2'ȮForeign language course 
Knowledge and skills in language that students can apply 
in professional practice in business at least one language, 

901073 Segmentation in Travel Business 
901074 E-Marketing for Travel Package    
       
Major Concentration Courses    
  
Students take 12 credits from only one of the following 
four clusters 
Cluster 1 &Tourism Concentration'    
901273 Special Interest Tourism     
901275 Community+based Tourism Management    
901376 International Culture and Heritage Management  
901378 Innovative Tourism Project      
901479 Tourism Business Start-up     
Cluster 2 (Hotel Concentration)  
901263 Food & Beverage and Catering Management   
901265 Room Division and Front Office Management  
901366 Branding and Brand Management in Hotel Business  
901368 Innovative Sales, Ecommerce and Marketing  
           Communications  
901469 Hotel Business Start-up       

2(1-2-3) 
2(1-2-3) 
 
12 
Credits 
 
 
 
3(2-2-5) 
3(2-2-5) 
3(2-2-5) 
2(1-2-3) 
1(0-2-1) 
 
3(2-2-5) 
3(2-2-5) 
3(2-2-5) 
2(1-2-3) 
 
1(0-2-1) 
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Cluster 3 (Event Concentration) 
901253 Sustainability and Industrial Standards in MICE  
901255 Venue Management      
901356 Graphic and Digital Design for Event Marketing and  
           Productions    
901358 Creative Event Project      
901459 Bidding and Budgeting for Event Business    
Foreign Language CoursesȮůȮA minimum of 
Select only one language from the following languages; 
Bahasa &or' 
KoreanȮ&or' 
ChineseȮ&or' 
Japanese &or' 
GermanȮ&or' 

 
3(2-2-5) 
3(2-2-5) 
3(2-2-5) 
 
2(1-2-3) 
1(0-2-1) 

15 
CreditsȮȮȮ 

2,3 Undergraduate Thesis &Non mandatory' 2,3 Undergraduate Thesis 6 credits 
2,4 Cooperative Education-International Academic or 
Professional Training 6 credits  
Cooperative education trainingȮfor at least 16 weeks or 1 
semester or 400 working hrs,Ȯ6 credits  

2,4 Cooperative Education-International Academic or 
Professional Training 6 credits  
Cooperative education training of at least 16 weeks or 1 semester or 
400 working hrs,Ȯfor 6 credits,Ȯ 
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7./493 International Academic or professional training         4Ȯcredits 
7./494 Cooperative EducationȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ4Ȯcredits 

 2.5 Work-based Integrated Learning                                                        
3 Credits 
Work-based learning integrated with concentration courses according 
rmȮqrsbclrŲqȮglrcpcqrq*ȮufgafȮ_pc*ȮCtclr*ȮFmrcjȮmpȮRmspgqkȮ
concentration   
901391 Work-based Integrated Learning I                             1(0-4-0) 
901392 Work-based Integrated Learning II                            2(0-8-0) 

Free elective 6 credits  Free elective                                                              6 creditsȮ 
Total credits must not less than 120 Total credits must not less than 144 
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APPENDIX D8ȮAsppgasjskȮBctcjmnkclrȮAmkkgrrccqŲȮAppointment 
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APPENDIX E: Minutes of Meeting/ the Result of Curriculum Critical Review 
Session 
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ĶŅĵĚŅĬĔŅĶĮĶŃĝŋĴĺŇıŅĔļƢľĸńĔĽŌĨĶĮĶńĭĮĶŋĚŒľĴƞȮĽŅĕŅĔŅĶěńħĔŅĶĔŅĶĭĶŇĔŅĶŐĸŃĔŅĶĪƞŀĚŏĪňŗĵĺ&ĬŅĬŅĝŅĨŇ' 
ĺŇĪĵŅĸńĵĬŅĬŅĝŅĨŇȮĴľŅĺŇĪĵŅĸńĵĬŏĶĻĺĶ 
ĺńĬĪňŗȮ14ȮĔĶĔġŅėĴȮ2565 

ĮĶŃĝŋĴŀŀĬœĸĬƢȮĪŅĚȮZoom ŐĸŃȮMicrosoft Team 
 
 
ĶŅĵĬŅĴįŌƟŏĕƟŅĶƞĺĴĮĶŃĝŋĴ 

1.  ĬŅĚĽŅĺĶĝĨĺńĬȮ ĸŇĴĔŅĠěĬŅĳŅ   ĮĶŃīŅĬľĸńĔĽŌĨĶ 
2.  ħĶ,ĳŇĽńĬĨŇśȮ  ĨŇĬŃėńĨ    ĔĶĶĴĔŅĶľĸńĔĽŌĨĶ 
3.  ħĶ,ĝœĴıĶȮ  ĻĶňĽŋĶŅĝ    ĔĶĶĴĔŅĶľĸńĔĽŌĨĶŐĸŃŏĸĕŅĬŋĔŅĶ 
4.  įĻ,ħĶ,ŏĔŇħĻŇĶŇ  ŏěĶŇĠĺŇĻŅĸ   ĔĶĶĴĔŅĶĺŇıŅĔļƢľĸńĔĽŌĨĶ 
5.  ħĶ,ĻŋĳĺĶĶĦ Ȯ ĨňĶŃĶńĨĬƢ    ĔĶĶĴĔŅĶĺŇıŅĔļƢľĸńĔĽŌĨĶ 

ŏĶŇŗĴĮĶŃĝŋĴŏĺĸŅȮ19.00ȮĬ, 
ŏĴŊŗŀėĶĭŀĚėƢĮĶŃĝŋĴŐĸƟĺȮħĶ,ĳŇĽńĬĨŇśȮĨŇĬŃėńĨȮĔĶĶĴĔŅĶľĸńĔĽŌĨĶĔĸƞŅĺĨƟŀĬĶńĭįŌƟŏĕƟŅĶƞĺĴĮĶŃĝŋĴŐĸŃœħƟŏĝŇĠ

ĮĶŃīŅĬľĸńĔĽŌĨĶȮŏĶŇŗĴĔŅĶĮĶŃĝŋĴ 
 
ĶŃŏĭňĵĭĺŅĶŃĪňŗȮ1ȮŏĶŊŗŀĚĮĶŃīŅĬŐěƟĚŒľƟĪĶŅĭ 

œĴƞĴň 
ĶŃŏĭňĵĭĺŅĶŃĪňŗȮ2ȮĶńĭĶŀĚĶŅĵĚŅĬĔŅĶĮĶŃĝŋĴėĶńŘĚĪňŗŐĸƟĺ 

œĴƞĴň 
ĶŃŏĭňĵĭĺŅĶŃĪňŗȮ3ȮŏĶŊŗŀĚĽŊĭŏĬŊŗŀĚ 

œĴƞĴň 
ĶŃŏĭňĵĭĺŅĶŃĪňŗȮ4ȮŏĶŊŗŀĚŏıŊŗŀıŇěŅĶĦŅ 

4.1ȮŏĶŊŗŀĚŏĽĬŀŐĬŃěŅĔĔĶĶĴĔŅĶĺŇıŅĔļƢŏıŊŗŀĮĶńĭĮĶŋĚľĸńĔĽŌĨĶĔŅĶěńħĔŅĶŀňŏĺƟĬĨƢȮĔŅĶőĶĚŐĶĴȮŐĸŃĔŅĶ
ĪƞŀĚŏĪňŗĵĺ&ĶƞŅĚ' 

 4.1.1ȮĮĶŃŏħŖĬĪňŗȮ1ȮŀŅĝňıľĸńĚĽŜŅŏĶŖěĔŅĶĻŉĔļŅȮ 
  ĔŅĶŏĕňĵĬŀŅĝňıľĸńĚĽŜŅŏĶŖěĔŅĶĻŉĔļŅȮėĺĶŏĕňĵĬěŅĔĨŜŅŐľĬƞĚŏĶŇŗĴĨƟĬĮĢŇĭńĨŇĚŅĬŒĬĶŃħńĭĮĢŇĭńĨŇĔŅĶ

ľĶŊŀĭĶŇľŅĶěńħĔŅĶĕńŘĬĨƟĬȮŏĬŊŗŀĚěŅĔĬŇĽŇĨĪňŗĽŜŅŏĶŖěĔŅĶĻŉĔļŅĽƞĺĬŒľĠƞľŅĔœĴƞœħƟĮĶŃĔŀĭĔŇěĔŅĶĕŀĚĨĬŏŀĚȮĨƞŅĚŏĶŇŗĴĨƟĬ
ěŅĔĶŃħńĭĮĢŇĭńĨŇĔŅĶĪńŘĚĽŇŘĬ 

 4.1.2ȮĮĶŃŏħŖĬĪňŗȮ2ȮĔŅĶŏĕňĵĬľĸńĔĔŅĶŐĸŃŏľĨŋįĸȮĶĺĴĪńŘĚĪňŗĴŅĪňŗœĮŒĬĔŅĶĮĶńĭĮĶŋĚľĸńĔĽŌĨĶ 
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  ľĸńĔĔŅĶŐĸŃŏľĨŋįĸȮĪňŗĴŅĪňŗœĮȮįĸĔĶŃĪĭŐĸŃėĺŅĴĽŜŅėńĠĕŀĚľĸńĔĽŌĨĶȮŏĬŊŗŀĚěŅĔŏĮƦĬľĸńĔĽŌĨĶȮŀň
ŏĺƟĬĨƢȮĔŅĶőĶĚŐĶĴŐĸŃĔŅĶĪƞŀĚŏĪňŗĵĺȮħńĚĬńŘĬȮĔŅĶŏĕňĵĬŀīŇĭŅĵėĺŅĴėĺĶŏıŇŗĴėĺŅĴŏĝŊŗŀĴőĵĚĕŀĚĪńŘĚĽŅĴĻŅĽĨĶƢŐĸŃ
ŏĔĸňŗĵŒľƟŏĬŊŘŀľŅĴňĬŘŜŅľĬńĔŏĪƞŅŕȮĔńĬȮœĴƞŏĬƟĬľĬńĔœĮĪŅĚŒħĪŅĚľĬŉŗĚŏĪƞŅĬńŘĬ 

 4.1.3ȮŐįĬĔŅĶĮĶńĭĮĶŋĚľĸńĔĽŌĨĶ 
  ŐįĬĔŅĶĮĶńĭĮĶŋĚľĸńĔĽŌĨĶėĺĶŐĵĔľĴĺħŏıŇŗĴȮŀĵƞŅĚĬƟŀĵĨƟŀĚĴňȮ&1) ŐįĬĔŅĶĮĶńĭĮĶŋĚĭŋėĸŅĔĶ

&ŀŅěŅĶĵƢ'Ȯ&2) ŐįĬĔŅĶĮĶńĭĮĶŋĚĬŇĽŇĨȮ&3) ŐįĬĔŅĶĮĶńĭĮĶŋĚĽĳŅıŐĺħĸƟŀĴĪŅĚĔŅĶĻŉĔļŅȮŐĸŃȮ&4) ŐįĬĔŅĶĮĶńĭĮĶŋĚ
ľĸńĔĽŌĨĶȮ 

 4.1.4ȮěŜŅĬĺĬľĬƞĺĵĔŇĨĕŀĚŐĨƞĸŃȮcluster 
  ŏĬŊŗŀĚěŅĔĝŊŗŀľĸńĔĽŌĨĶėŊŀȮŀňŏĺƟĬĨƢȮĔŅĶőĶĚŐĶĴȮŐĸŃĔŅĶĪƞŀĚŏĪňŗĵĺȮħńĚĬńŘĬȮěŜŅĬĺĬľĬƞĺĵĔŇĨĕŀĚĪńŘĚ

ĽŅĴĻŅĽĨĶƢėĺĶěŃĨƟŀĚĽĴħŋĸĔńĬȮœĴƞŏĬƟĬľĬńĔĪŅĚħƟŅĬŏħňĵĺȮħńĚĬńŘĬėĺĶĨƟŀĚĮĶńĭĮĶŋĚĶŅĵĺŇĝŅȮėŜŅŀīŇĭŅĵĶŅĵĺŇĝŅȮŐĸŃ
ěŜŅĬĺĬľĬƞĺĵĔŇĨ 

 4.1.5ȮŏĬŊŘŀľŅĶŅĵĺŇĝŅ 
  ĶŅĵĺŇĝŅıŊŘĬģŅĬħƟŅĬĔŅĶĭĶŇľŅĶěńħĔŅĶȮŏĝƞĬȮEconomics, Finances, Marketing, HRM, 

Introduction to Business, ĶĺĴĪńŘĚĶŅĵĺŇĝŅĪŅĚħƟŅĬȮICTs for business ŏĮƦĬĶŅĵĺŇĝŅıŊŘĬģŅĬĪňŗěŜŅŏĮƦĬĨƟŀĚėĚœĺƟȮ
ŐĨƞŏľŖĬėĺĶĸħĪŀĬėĺŅĴŏĕƟĬĕƟĬĕŀĚŏĬŊŘŀľŅĶŅĵĺŇĝŅĪŅĚħƟŅĬȮmathematics ŏıŊŗŀŀŜŅĬĺĵŒľƟĬŇĽŇĨĽŅĕŅĔŅĶĪƞŀĚŏĪňŗĵĺ
ĨŅĴėĺŅĴěŜŅŏĮƦĬĕŀĚĻŅĽĨĶƢĪňŗĴŋƞĚŏĬƟĬĪŅĚħƟŅĬĔŅĶıńĥĬŅĪńĔļŃŐĸŃĽĴĶĶĩĬŃĔŅĶĭĶŇĔŅĶĔŅĶĪƞŀĚŏĪňŗĵĺȮĔŅĶőĶĚŐĶĴ
ŐĸŃŀňŏĺƟĬĨƢȮȮĴŅĔĔĺƞŅĔŅĶėŜŅĬĺĬŏĝƞĬĻŅĽĨĶƢĪŅĚĭńĠĝňľĶŊŀĔŅĶŏĚŇĬ 
 

ĴĨŇĪňŗĮĶŃĝŋĴȮŏľŖĬĝŀĭħŜŅŏĬŇĬĔŅĶĨŅĴĪňŗĔĶĶĴĔŅĶĺŇıŅĔļƢŏĽĬŀ 
 
ĶŃŏĭňĵĭĺŅĶŃĪňŗȮ5ȮŏĶŊŗŀĚŀŊŗĬŕȮ 

ĬńħľĴŅĵĶŅĵĸŃŏŀňĵħĔŅĶĮĶńĭĮĶŋĚŐĔƟœĕľĸńĔĽŌĨĶĳŅĵŒĬĽŅĕŅł 
 
ĮƕħĮĶŃĝŋĴȮŏĺĸŅȮ21.30ȮĬ, 
 
 
 

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,ź 
(ħĶ,ĝœĴıĶȮĻĶňĽŋĶŅĝ' 
įŌƟĭńĬĪŉĔĶŅĵĚŅĬĔŅĶĮĶŃĝŋĴ.        
 

      ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,źźźźźźźźź 
(ĬŅĚĽŅĺĶĝĨĺńĬȮĸŇĴĔŅĠěĬŅĳŅ' 

įŌƟĨĶĺěĭńĬĪŉĔĶŅĵĚŅĬĔŅĶĮĶŃĝŋĴ-ĮĶŃīŅĬ
ľĸńĔĽŌĨĶ-ĮĶŃīŅĬĔŅĶĮĶŃĝŋĴ 
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&ĳŅļŅŀńĚĔķļ' 8ȮDr.Chamaiporn Srisurat 
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Phuphong, T., Putthasongkran, S., Limkanchanapa, R.,Ȯ& Srisurat C. (2021). Internal 

Environment Sustainability Management of Event Organizers in Mueang 
Nfgrq_lsjmi,ȮL_rgml_jȮ_lbȮGlrcpl_rgml_jȮAmldcpclacȮŴCknmucpgleȮGllmt_rgmlȮ
_lbȮQsqr_gl_`gjgrwȮglȮrfcȮLcvrȮLmpk_jŵ,ȮMljglc8ȮQg_kȮSlgtcpqgrw 

.,2 
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/ 
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ȮȮȮȮȮȮȮȮ&ħĶ,ĝœĴıĶȮĻĶňĽŋĶŅĝ' 

ȮȮȮȮȮȮȮŏěƟŅĕŀĚĮĶŃĺńĨŇŐĸŃįĸĚŅĬĪŅĚĺŇĝŅĔŅĶ
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