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InEvent, Hotel and Tourism Management
(International Program)
Revised Curriculum, Academic Year 2023

Name of Ingtdn :Naresuan University
Campus/Faculty/Departmenérnational College

Section 1 General Information
1. Code and Program Title
Thai: T kN ELOT KT KNI NKT n KENRENKHNF B
&I Kk AELOT KT NT NgNT N
English  Bachelor of Business Administration inTweistnHotel and
Management (International Program)

2. Title of Degree and Field of Study

Full Title
Thai T KNI NKT n KEN & TOxHNEN®O & B NEKOE 17
English Baclal of Business Admifisteatiordotel and

Tourism Management
Abbreviated Title
Thai 77,7, ORENBENBERKKNH RBES T H QpOI6
English B.B.A. (Event, Hotel and Tourism Management)
3. Major Subiject (If Applicable)
None



4. Toal Credits Required
A minimum étdetlits

5. Program Characteristics
5.1Degree Level
@ af cj nypddRrayBum,enampliardePBithited
Qualifications Framework for Higher Education
5.2T'ype of Program
Academic Programgr@udiucee)
53 Language Recruitment
English (English Documents and Textbooks)
54 Admission
Thai and International Students
55Cooperation with Other Institutions
This program is an NUIC program.
5.@egrees Offered to Graduates
One degree efnomjor: Bachelor of Business Administration in Event,
Tourism Management (International Program)

6. Record of Program Status and Approval / Endorsement
6.1The revised program 2023 will be implemented from Semester 1 of
2023 oands.
6.2'’he Program was revised from the 2018 Bachelor of Business Admi
in International Hospitality and Tourism Management (International Program)
of Business Administration in Event, Hotel, and {loteisratidaaligsrgeam)
6.3 The progesgpproved by Naresuan University Boarddabib@smmittee a
-The AcadétlE mk k gr r cc O?nnpmt cb Or f ¢c ONp
-The Acadéwhitouncil Approved the RyogrgnOit c ¢ r g | e Ol m:
-The Univei#yms | agj O?nnpmt cbOr f c ONp me



7. Expected Date for the Implementation of Program
Implementation of Program under the 2009 Thailand Qualifications Frar
Education in asagear 2025

8. Career Opportunities after Graduation
8.1 Hotel Business, for example:
- Food and Beverage Stéftitler
- Reservation Officer - Guest Service Agent
- Sales and Marketing Exaikteteng Communication Executive
- Management Trainee- Revenue Staff
- HR and Training OfficeConcierge
- Agents in other departments of the hotel business in Thailand and &
8.2 Tourism Business, for example:

- Operation Officer - Sales Executive
- Marketing Executiv - Outbound Tour Leader
- Ticketing Agent - Local Guide

- Customer Service Agent

8.3 Event Business, for example:
- Conference coordinator - Function coordinator
- Event Sales and Marketing dcoaisbnadéfrcer
- Evempordinator - Exhibition coordinator
- Conference/Exhibition/Event registration staff
-General support (runner, usher, booker)
- Exhibition venue coordinator
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7Names, Positions and Degrees of the Lecturers in Charge of the Curriculum

Teaching Load

&lumber of
No. Fist Name and L Acadgmic Qualificatio Academic Degree Institution country vear of HourS/\\;\(/aZEr};dAcad
Name Position Graduatcht Prest When the
Curriculun
in Use
1 | Ms. Chamaig Lecturg Ph.D. | Educational Techng Naresuan Thailan 2017 10 10
Srisurat and Communicatior University
M.Ed. | Educational Techng Naresuan Thailan 2011
and Communicatior University
B.B.A.| Tourism Managemg¢ Naresuan Thamal | 2008
&nternational Ptogrq University
2 | Mr. Phisunt | Lecture Ph.D. | Tourism, Hotel and| Silpakorn Thailan 2022
Tinakhat Management University
M.Ed. | Learning Sciences { Thammasat | Thailan 2020
Educational Innoval University
M.Sc. | Ecotourism Plannin| Srinakharinw Thailan 2010| 10 10
Management Uniersity
B.A. | English Naresuan Thailan 2001
University




Teaching Load

&lumber of
No. Fist Name and L Acanmic Qualificatio Academic Degree Institution country vear OT HourS/\\(A(/eZT;(/Acad
Name Position GraduatlcAt Prest When th
Curriculun
in Use
3 |Mr. Ahmad | Lecture M.S. | Administrative Stud Boston Unive USA | 2018
Mujafar Syat (Economic Develop /| O /2
and Tourism Manag
B.Soc.| Conmunication Scie Bung Karno | Indones 2013
University
4 | Mr. Andris Lecturg M.B.A| Tourism Managem¢ Mae Fah Lug Thailan 2017
Adhitra dnternational Ptogri University 12 12
LL.B. | Law University of| Indoneg 2010
Indonesia
5 | Ms. Rachara| Lecture M.A. | International Hotel ¢ Southern Cr¢ Austral| 2012
Limkanchani Tourism Managemg University
M.A. | Hotel and Tourism | Naresuan Thailan 2013
Management University 10 10
dnternational Ptogr:
B.B.A.| Tourism Managemg¢ Naresuan Thailan 2007
&nternational Ptogri University




10.Study Site
Naresuan University International College, Naresuan University

11.External Factors and/or Development Considered in Program Planning

11.1Economic Cistantes/Development (The demand of the market,
Stakeholders and Alumni)

Currently, tourism has become more important and can bring a lot of |
country. With the rapid growth of the tourism industry affecting the employ!
coumy's population, the WTTC report said that in 2015 the tourism industry ge
1,946,000 jobs (about 5.3% of the country's total employment rate) and it is
2025, the employment rate will increase to 2,1541300juiptoyirhergsaire other
businesses related to tourism business more than 4,110,000 positions and i
2025, the employment rate will increase to 4,767,000, such as souvel
entertainment businesses, etc. (M&ihgkolnimit, 20

The increasing revenue from tourism results in a higher demand
particularly those with a background and experience in the hospitality indust
to have the knowledge and skills in the hospitality mtlistaypifmedotinatia
destination and the competition is becoming more intense in Asia, the touri:
industry needs knowledgeable and skilled personnel in its competition in b
international labor markets. MoreovEpecimonamong countries in nearby reg
such as the specification of national and international standard competenci
tourism and hotel industry and the ASEAN Charter concerning the qualificat
personnel in touréshoapitality industry have enabled the freedom of professio
in the ASEAN countries from 2015 onwards. This offers more opportunities
gl apc_qcOrfcgpOnmrclrg _j*Ocaqforcag ]
caml mkgaObctcj mnkclr OmpOrfcOemtcpl
1 bOQsqr gl _“gjgrwwOf qO_| Ogknmpr _
to correct, organize, redirect and create meaveopthehociundrg and handle
new forms ofcfamtging opportunities and threats. The national economic d
dmj j mugqOrfcOamlacnr OmdOWRf gj | bO:
generate high income and adjusts thetemmionm dsed economy, or an
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caml mkwObpgtcl O>wOgl I mt _rgml, ORf cC
npmbsar gwOgl r mOWgl I mt _rgtcOnpmbsar
drive the national econdmyetéoaward by technology, creativity and innovatior
as switching the focus from the production sector to the service sector.

Education in the age of Thailand 4.0, therefore, requires more thar
workforce by giving them Wreaviezigemust be encouraged to nurture the lo
jc_plgle*Okmp_jgrwO I bO_"gjgrwOr mO
to have 2destury skills that emphasize critical thinking. As Thailand 4.0 aims
coumy to increase income and overconrmectimentidgléhrough innovations an
international trade, the educational sector needs to make a concrete reform
one of which is the development of the English languagdmkifietimaitimmeaheces:
communication, exchange of knowledge, cooperation and commerce.

The 20ear National Stratéy (2047 Onp mhcar qO_ Ot gc
security, wealth and sustainability and a developed country based on th
gsddgagcl awOcaml mkww, ORf cOqrp_rce\
generates national interests from the development of life quality, high inc
security, equality, justice and economic competitiveness.

Educationvengs, hotel and tourism focuses on the process that gives tl
a set of principles and all the necessary skills to interpret, evaluate, and analy
the students' critical abilities and promotes an understsunesny cbotmoeiatual i
to professional and intellectual development (Cooper & Shepherd, 1997). E
hotel and tourism is a constantly expanding and increasingly diversifying
Therefore, the main responsibilities afemdiulcatedramdaourism are to develop tf
management skills of graduates to develop and continuously fulfill the needs
tourism and to provide the necessary information to seek new ways to do this
al., 2017; DalbidsBw, 2001; Kim & Jeong, 2018).

The information defined for education in event, hotel and tourism s
topics such as understanding the meaning and nature of the industry, the stru
the dimensions and measuraeshereigshesel and tourism, the importance and
of event, hotel and tourism, marketing of event, hotel and tourism (Fidgeon,



and efficient education in event, hotel and tourism will increase the quality
employgewith practical skills and knowledge, provide a solid integrative f
employees, and enable employees to identify the various sectors of tourism (¢
1997). Therefore, education in event, hotel and tourisnorew;tts it earbHide fea
main sabctors and it can affect the whole industry directly or indirectly (Ayiko

Naresuan University International College, perceiving the signifi
development of quality students who arecableotutnbakierys to the organization
they choose to work for, designshaseodustodyeprogram that emphasizes stut
centered learning with lecturers acting as facilitattasedvg@hresddotacivity
based learning and igp@meitc Oaml acnr OmdOr f ¢c Oj _
competencies that can be assessed more practically than educational degre:

DmpOrfgqOpc_gml *OrfcO_qgqqcqgqkclr
and are not restricted bysfanssy processes of skill acquirement. This enables
to employ a variety of pedagogical approaches and encourages an exchal
teaching and learning approaches, and, as a result, the graduates will embo
desiceby their stakeholders, nameatgntuey2distis and lifelong learning skills.
addition, in outbased education the instructor must set expected outcomes
and inform them of what they are expected to be able tcodplebesh ttieey have
course. Based on the expected outcomes, the instructor designs learning
towards the outcomes.{iagedraducation, therefore, is implemedizsedith activ
learning. The person who develops the leetnecois bat the learners themselve
The instructor acts as a facilitator in the learning process who helps the lea
learn by themselves. The learning, thewsHfoterad.student

Outcormased education employasetidying which includes problem
based learning, fpegedt learning and service learning. The learners are r
summarize lessons regularly in the form of reflections to share and learn fror
outcomes are evaluated to endowrage thepmweitjedtoand; tal enable the
instructor to assess the learning methods and adjust them if necessary.

For the benefits of the learners, the learning experience is facilitated
interest and ability through iatgrdigeiptkches so that the learners can adjus

AN



behavior and make use of the knowledge, skills and attitude to create work &
in their daily life. NUIC emphasizes integrated management that enables the
interdisciin knowledge and skills to solve problems in real life and creat
connection from the transfer of learning that turns classroom lessons into pra
content redundancy and allows more time for new contentss asgeetspoinds to
rfcOgqrsbclrgyUOksjrgnjcOglrcjjgecl a
on making use of knowledge in practical solutions to real problems and on int
generate knowledge, attitude and g@ctopswh@tq s gr Or f ¢ Oqr s b c

11.2Social and Cultural Circumstances/Development

In the pursuit of modernization and the promotion of development wit
many developing nations have chosen tourism as thetchamemeD giogithe
process of development, it is often economic indicators that draw the most att
IS seen as attractive as it is argued that it generates foreign exchange, inci
attracts develomapitdénd proresteconomic independence (Britton, 1982). As it
hm >  qgO | bOeclcp rcqOgl amkc* O0r mspgag
conductive to increase sogagwele O | b Oqr _ " gj gr wyoO& U
always begamed as a means of encouraging economic development, but it
seriously considered as a means of promoting social and cultural developme
socteconomic development emphasizes the improvement of various indic
improvements in living conditions and the qualiigiof |dé @opliagtns. Often,
these indicators include decreasing mortality rates, increased literacy rates &
care and clean water supplies, as welHaalibebaites seah as improving freedo!
of choice, increasing political autonomy, promoting the opportunity for endc
making and the encouragesetigingesdlhe extent to which tourism can contrib
the improvement of these imdiffatalisto say. One of the reasons for the lack «
understanding of the impact of tourism on a society is the fact that tourism de
only a smaller part of larger development schemes, such as national econon
regpnal economic improvement plans. In addition, for many of these broader i
cvnjgagr OesgbcjglcO _qOr mOuf _r Oaml g
in various cultural and social contexts.
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12.Impacts of Faatod 1 on Program Development and Its Relevance to InstitL
Missions

12.1Program Development

In this cycle of studies, issues of event, hotel and tourism and their
addressed, based on conceptual knowledge ofdhéeredsah tthakanga. The
event, hotel and tourism in this context are understood as both an economic
cultural phenomenon, an intellectual search of social dimensions, along w
nature, whose fundamental elemenisebfaadetatyrism are customer satisfacti
competitiveness and collaboration, the design and improvement of services,
the relationship betweensrrsiomand management of event, hotel and tourism
Knowing the dynawhids anplementation, the action of the event, hotel and
professional, in the various working contexts, it is claimed as a distinctive opy
enhancer of quality system and increased competitiveness, eitllee in the co
tourist destinations.

The program will expand the offer of undergraduate training in the er
event, hotel and tourism, contributing to regional and national economic sys
be encouraged to produce based mtatiensipngith industry organizations, w
will be integrated into research projects and invited to contribute to the stud
needs. It is intended, with this program, promote the creation of synergies i
the evehipteand tourism system organizations, for the development of the te
the various dimensions associated with them.

The aim is also to develop academic exchange with other national al
institutions of higher educatioe. $tusleots thll be granted the powers enabling
to actively contribute to the positiohioigiphéventjsm to an entrepreneurial leve
innovative and imbued with thought directed to people, communities and tt
culture.
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122 Its Relevance to Institutional Missions
12.2.1 Naresuan University

Naresuan University is a comprehensive university aiming to offer c
equality to the population in the Lower Northern Region, especially in the foll
Phitsanulok, Phichit, Sukhothai, Kamphaeng Phet, Phetchabun, Uttaradit, Te
Uthaithani. The university offers programs of study to produce graduate and
different clusters, namely Humanities and Soeian8ciactesn|&yernd Health
Sciences, to meet the needs of the society in developing the quality of life an
conserve and restore natural resources and the environment. The unive
advanced academic and professiam) demede@s a center of valuable inform
resources, and determines to strive for academic excellence and internatiol
production of quality and efficient human resources for sustainable national
international cimope and in its production of graduates with academic and |
prowess, with necessary technological and linguistic proficiency, with high 1
professional code of conduct, and with vision and public consciousness.

Naresuaniversity has 4 main missions: graduate production, reseal
service and arts and culture conservation. In its administration and operatiot
the university follows a guideline comprising 3 principles foagelnestiasal syst
follows:

(1) Hybridity: To ensure that the knowledge areas and skills offel
and uwjpdate and able to connect with and be recognized by others inside al
country.

(2) Partnerships: To invite particifeaBon $emtois in the production of
graduates, research studies and academic service projects that can truly ful
society and the economy.

(3) Networking: To generate cooperation with different sectors in th
graduatessearch studies and academic service projects that can enhance the
information and resource management.
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Goals of Naresuan University

(1)To serve as a recognized qualitgmeseatiohsed university that
producedlieg research personnel in Science and Technology, Health Science
and Social Sciences.

(2) To conduct research and academic service projects that res
demands of the community, promote the conservation ehtarescaddnaulture,
recognition for the university, and truly serve to develop the society and the c

(3) To offer comprehensive programs of study that comply with t
standard of quality assurance using the principles pfathygbhditwoRaneoshi
produce graduates with ingtana@odajualifications who possess the knowledge
theory and practice, who have connections with the business sector, who €
ethicand professional code of condeci&rat feineign languages and technolog
knowaow.

(4)To respond to the demands of the people in the Lower Northerr
create equal opportunities for them through education, academic services ar

BR MO ¢ Sunicensity mnd welcgme public participation from col
members as well as the sense of belonging and social responsibility from t
students.

(6) To effect efficient administration, good governance and o
structureattallow the work units to fulfill their missions and to enjoy integrated
well as stable and sustainable resource management and development, v
nmggrgtcOmpe | gx _rgml _jOampe slpgrrf
missions as well as pride in the organization.

(7) To haveduglity personnel with knowledge, the ability for critical
work skills, positive attitudes, creative professional intersstdadardniifanterna
guality.

(8) To foster a green environment that expends resources approp
a sense of solitude and peacefulness, encourages efficient operations, serv
and acts as a pillar of the society on which the people can rely.
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12.2.2 Naresuan University International College

Naresuan University International College has an official status c
d asjrwO _ddgjg rcbOugrfOL_pcqgs _| OF
supervision of tleesityiv

Philosophy

Education in an international context, enhancement of human p
promotion of cultural understanding and international competitiveness

Determination

To create internatimma@drd educational opportueities teedsvof
the borderless society and to produce moral and ethical graduzaetiwyith the d
characteristics.

Vision

A college that provides undergraduate programs in order to prod
with academic knowledge andy23killSantd be recognized in ASEAN.

Core Valudsiticultural Society

Core Competencies:

1. Multicultural Education

2. English as means of communication

3. Third languages

Missions

NUIC has 5 missions:

1. Producing gradugteacademic and 21st century skills who can
effectively in an international environment.

2. Producing research which reaches the national and internationa

3. Providing academic services that are essential for communities.

4.Raise awareness and acknowledge Thai and international cultur

5. Encourage the good governance principle.
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13.Relations to Other Programs Offered by Other Faculties/Departments in t
(If any)
13.1Courses in the program tf@gredeby other faculties / departments /
programs
All courses in core courses and specific required courses are offered
students in other programs as free elective courses.
13.2Courses in the program that are offered to otheratgpartments/p
The program implements interdisciplinary instruction by offering
credits) as minor courses for students in Bachelor of Arts in English for Busi
(International Program), revised program 2020:
901251 Iotbon to Tourism Industry and MICHZE)siness
901260 Principles of Hotel Business Manag&i@2ént
901267 Customer Relationship Managemei3(25)
901271 Principles of Airline Business Managg&gnt
901344l ogistics for Tourism Industry 3(25)
13.3 Program Management
The program management, teaching and learning and evaluation
_aampbgl eOr mOrfcOsl gtcpggr wygOpces
takestio consideration the following external situations and development:
(1)Econonsiociadnd cultural situations and development
(2) Demands of the labor market and national demands from public
stakeholders
(3)National developmeéelinguin the 13th National Economic and S
Development Pla2Q202®ased on the Philosophy of Sufficiency Economy
(4)The Travel & Tourism Competitiveness Report
(5)UNWTO Tourism Highlights
(6)Programs of study+ahkiog universitigourism, hotel and MICE
management both in Thailand and abroad
(7)Opinions and comments from the program evaluation by stude
industrial experts, as well as employers.



Section 2 Specific Data of the Program

1. Philosophy, Significdr@bjectives of the Program

1.1 Program Philosophy

The Event, Hotel and Tourism Management Program (International F
produce event, hotel, and tourism professionals with potential and ability to &
global changeslamdlaliversity.

1.2 Significance of the Program

Event, hotel and tourism businesses are among the largest and
"sgglcggcgOgl Ormb_wyUgOej m' _j Ocaml m
this industry. New develodnolatkeages in this sector and the highlight of all -
including hospitality services, the human elements (both employees and cus

Internationally oriented, this program brings together the academic s
hotels abtmlrism and the practical development of management skills to gi\
balanced start to their career. It is an academic course with strong vocatiol
program is informed by ongoing research and review from the theadeenic tean
content of the course reflects contemporary issues and debates in the event,
business. Teaching is underpinned by expertise amahth enpryiaaseofitee
industry. The compulsory work placementuchenisia gffeas spportunity to gain
firshand experience in the field, which will improve their employment pros
graduation.

The curriculum is designed to meet the growth of event, hotel and to
and the demand for quadifFdfessional human resources for the business to
successfully and competitively nationally, regionally and globally. The progr
science, it integrates conceptual and theoretical teaching and learning with
eyeriences of important skills needed for the industry.

The Program, therefore, emphasizes producing professional gradue
demands and growth of the event, hotel and tourism business. The prc
knowledgeable and skilled gederdtelsotel and tourism who can apply theor
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knowledge to work effectively in the management of tourism, hotel, and evel
the global mindset, adaptive to changes, be able to communicate and work ef
in organmadi that feature cultural diversity, and to exhibit professionalisnr
management. The students are instilled to become ethical and moral busine:

1.3 Program Objectives

1) To produce tourism and hospitality professiokatsmédtngeamdpply
skills in the management of event, hotel and tourism businesses

2) To produce graduates who demonstrate knowledge and practic
interpersonal communications, teamwork, leadership, professional minds
necessarnyfork

3) To produce graduate who are able to apply learning skills and ab
innovations for work

4) To be able to integrate and adapt knowledge of multicultural pers
global environment efficiently

1.4 Expected Le@uiogmes/Program Learning Outcomes
At the end of this program, successful students will be able to

ELO 1 Consistently demonstrate professional and entrepreneurial
with moral and ethical conducts

ELO 2 Be able to performvitdiverisesiredated tasks assigned with
good personality, professional discipline,-amddysbéiatiastvice

ELO3 Be able to explain and demonstrate broadetpdatetematic, «
knowledge and applied concepts of generaidssoadetgesttaiion, event, hotel
and tourism both theory and practice

ELO 4 Be able to integrate theoretical and practical knowledge an
principles into field implementation over constant changes of global enviro
variety ofardisciplinary business practices

ELO 5 The ability to judge and assess the analytical and critical
validated intellectual arguments and strong reasoning from major sources
statistical figures, as well asdh@ldrglbbal management and policy issues.
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ELOG6 Be able to judge and assess the analytical and critical thinkir
intellectual arguments and strong reasoning from major sources of data, busir
as well as locadnagtand global management and policy issues.

ELO7 Be able to align business maturity, quantitative and qualita
global mindset, and multicultural understanding to improvise, create, as
innovative and entreprenmsmldiaditasks. (CWIE)

ELC Exercise lifelong learningdskeiepisedht, and professional
development to improve and maintain international standards working skills

ELO 9 Be able to use Thai, English and foreign lamgngge in re:
speaking, and writing to communicate effectively.

ELO 10 Be able to apply ICT skills, mathematical and statistical
process, interpret, analyze, and communicate with different tools suitable w
and audiences
2. Impvement Plan

In order to improve the program to be able to encourage students to
competencies accdididg) the program has provided the development/improve
as follows:

Developme

Improveme Strategies Evidence/Indicat
Plan

1.Developm| 1. Professional Developm 1.@s becr Od-mp O

of lecturers| - Encouraging lecturers development

participate in research 2. Each lecturer has public
seminar/conference, ¢ at least 1 papery 5 year,
for research fund/ pro( 3. Each lecturer attend pro
academic publications development training at
- Supporting lecturer to| once a year.
professional training fi 4. Lecturers attend meeting
industitirelated associg to exchange experience
gaining license, or cenl  develop skills in teaching
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Developme
Improveme
Plan

Strategies

Evidence/Indicat

- Encouraging lecturers
further study and acac
development

- Encouraging lecturers
produce academic res
integration with four p
Naresuan University
philosophy

- Collaborative chseih
another major and
department

2. Development of teachir
(regular seminar of kno
management and class
management) in Thaila
abroad.

5 Rercentage of the numb
specializations or require
coursésaturing guest lec
from the public and priva
sectors at least once

6 NO. of students taking
professional internship ¢
cooperative education

7, R@rcentage of courses v
activities

8 R@rcentage of students
Undergraduate &8Bsaslit:

9 Production of academic

2.Developm
of students

1. Presessional English co
students before joining
college

2 Insessional English cou
students during study
throughowtedr program

3. Workasedtegrated learr
being applied to concer
courses in Event, Hotel
Tourism.

1. Number otstsdattending
sessional amdgsional
courses.

2. Number of students pas
English test within 4 yea

3. Number of students con
workased integrated lea
program.

4. Employer satisfaction w
students' usage of third
skills
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Developme
Improveme
Plan

Strategies

Evidence/Indicat

4.Third Language for prof
uses, an optional tutori
language session for st
prepare them to work ir
industry.
5. Exchange program with
institutions under MOU
throughowteér program
6. Credits transferrable prq
dpmk OGQc kgl
I bORmMs pggql
Cvncpgcl acl
to explore
industrial/professional
experiences from stang
institutiormsestically an
internationally and be a
transfer credit into the
7.Introductory sessions b
students and workplace
program will provide intr
sessions for students ar
workplaces inbasdd
integrated learning &olir
before choosing the wor

5 Increase in number of st
applying/participating in
program.

6. Accessible on credit tral
program.

7. Satisfaction of students
workplaces participating
Workplace Introductory

6. Satisfactory results from
on @duates' adjustment
workplace

7. Number of students join
extracurricular activities

8. Number of competitions
student

9.Increase in the percenta
students who passed th¢
test/computer test within
according tactheria set b
the university

10. Number of students ce
IRB.
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Developme
Improveme
Plan

Strategies

Evidence/Indicat

8. Encouragingoextreular
activities on developmel
skills useful for the work

9.Joining business and to

industry competitions (b

and international)

10.The Program apply a
competetiased assessn
system for graduates th
following means:

- A competdmayed
assessment system to
qr sbclrquoO
English language

- A competdmayed
assessment system to
qr sbclrquo

11.Regre all students to ¢

research studies for th
Undergraduate Thesis
under close supervisio
lecturers in charge of t
program. Provide studs
research skills and Hu
Ethics Research Train
training)
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Developme

Improveme Strategies Evidence/Indicat
Plan

3. Teaching| The program aims to prog 1. Nundy of students who

and Learnin

graduates who are equipf
knowledge, skills, attitude
practical experiences in th
industry. Therefore, the g
f _gO ccl Obc g
1. Integrated ¥wased educs
into the program
2.@pm_bcl Ogr g
and knowledge by inviti
lecturers/speakers fromn
3. Classroom activities, pr
and study visits. To allg
students to develop an
practice skills, learn the
industrial values, make
appearance, and enhar
connections.
4. Extreurricular activities |
apc_rgl eOqr
skills, teambuilding,
communications, mana
conflict management, ¢
connection,

successfully complete C
courses in the program

2. Students attend
classes/seminar/event \
speaker/guest lecturer 1
industry being invited al
twice a year.

3. Number of courses inco
projettased
leanng/satisfaction leve
participants of study vis
program.

4. Number of students parti
extraurricular activities.

4.Learning
environmen

1.The university develops
provides teaching and l¢

facilities to facilitate the

1. No. of students using NI
NUIC learning center
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Developme
Improveme
Plan

Strategies

Evidence/Indicat

produatiof quality gradu

of the program, for exan

- An organizational culty
fostering a knovolaskee
society and a thirst for
knowledge.

- An 4earning system su
that students can acce
improve their English ¢
skills.

- NU libgato provide acct
academic journals and
international articles

2.Development of studen
facilities for learning act

Library; NU library; mult

room; ICT center, CITCH

Microsoft office, SPSS

etc.)

3. Developmeinfefccess
study center by NUIC
4. Practical sessions for p
and applications AMAD

ALLSEATED, Excel, Mig

Photoshop, Biz Conneci

Meet, Microsoft Team, 4

Discord, Clubhouse, Ev

2. Number of students acg
seltudy room

3. Student ability to use
applications on tourism |
business

4. Sudents meeting with ac
least once a semester

5. Bugdet provide to manag
activities in the program
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Developme
Improveme
Plan

Strategies

Evidence/Indicat

and other industiastd
applicatsoloy the progran

5. Maximize the usage of
center and personal lea
devices

6. Providing student consl
center and academic ad

7.NUIC support collabora
workased education/CV
program in terms of bud
managemafiresources.

5 Curriculur
Revision

1 curriculum revision to ki
program up to date

2. Stakeholders participati
npmep_ kUqgOj

3. Attempt to benchmark
international organizatig

4. Practice of rnegemp to ha
of the required number
credits for the major is ¢
taken for granted along
maintaining a distributig
requirement and preset
ample segment of the

curriculum for electives

1. TQF2
0, OQr _icfmjhb
feedback orriculum

3. Apply to -SdNstandard
4. Annual curriculum revis




Section 3 Educational Management System, Program Implement:
Structure

1. Educational Management System
1.1 System
Twaemester educational system is impleassentedtaither academic
year as a regular educational arrangement system. Each regular semester c
weeks of studying.
1.2 Summer Semester
None
1.3 Credit Transfer in Semester System
According to NU regaoratiodergraduate study B.E. 2559 No. 5.1
2. Program Implementation
2.1 Academic Calendar
2 semesters:
BtSemester dcteber
2dSemester Nov&fabeh
2.2 Admission Requirements/Student Qualifications
The standard criteria otfluaigeograiculum, B.E.2558 No. 11.1 and Na
Sl gtcpggr wOPcesj rgml gOkclrgmlcbO_
2.2.1 The undergraduate student qualifications
2.2.2 Direct Admission Criteria according to Naresunah Collegesity Inte
2.2.3 GED depends on the announcement in each academic
2.3 Limitations of Newly Enrolled Students
Newly enrolled students could face many challenges related to !
adjustment from the familiar learning cuhiest to thigHearning context of the
university.
(1) A lack of English skills is one of the crucial challenges that ne\
right away at the beginning period of their study at NUIC.
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(2) Less time management skills inside elagdsrasmearnd various
activities could affect the study results of new students.
(3) A lack of specific goals for education can become critical obsta
|l cuOqrsbclrqUO_bhsgrkclrOr mOrfcOs|
2.4 Strategies to Resdive $tr q UOJ gk gr rgml qOgl C
- Provide an orientation for new students to guide them to set life
introduce them to the techniques of studying in a university and time manage
- Assign academic advisors to every studestisociuatptiowiddwclose
supervision and advice.
- Assign NUIC Student Affairs Unit to give assistance to the academic
argtgrgcqOpcj _r c b QdvisdlsrFirst MegtingsabhdcFanen
Teachers Meetings, falholv up on theviirst p Oqr sbcl rgyUOep _
advisors.
-NpmkmrcOrfcOqrsbclrqyOn_prgagn
for example, undergraduate student orientations, intensive Emwgligh course
skills/life skills projects and tutorial sessions.

0 ,AF@¢ear Plan for Admission and Graduation

Sy Ve Academic Year

2023 2024 2025 2026 2027
Year 1 3 3 3 3 3
Year 2 + 3 3 3 3
Year 3 + + 3 3 3
Year 4 + + + 3 3
Total 3 6 90 /2 120

The Number of N N N 3 30
Expected Graduz




O Budget P(#or the Fixed Tuition Rees*Baht per Thai/lnternational Student*)

26

0 , Bstimated Income (in Thai Baht)

Income Budget Year
2023 2024 2025 2026 2027
Tuitionds | 2,400,0¢0 4,800,0¢ 7,200,0¢0 9,600,0¢ 9,600,0(
Total 2,400,009 4,800,00 7,200,009 9,600,00 9,600,00

&IB : Calculated from the tuition fees (fixed tuition fees x number of st

academic year)

*International Student Fee 18r0@abaht p

O @ OBstinitéd Expenses (in Thai Baht)

item Budget Y@ar
2023 2024 2025 2026 2027

/ Re@onnel 960,0¢ 1,920,0 2,880,0 3,840,0 3,840,0
0 Qpération 720,0¢ 1,440,0 2,160,0 2,880,0 2,880,0
0 FeesO 192,0( 384,0( 576,0( 768,0( 768,0(
0 Oe@tional C 480,0( 960,0( 1,440, 1,920, 1,920,C
0 Mdtebal Cost 24,0( 48,0( 72,0( 96,0( 96,0(
0 Publio Utility ¢ 24,0( 48,0( 72,0 96,0( 96,0(
1 Grant 20,00 1M0,00 150,00 280,00 208,00
1 Cumouldm 120,00 240,00 360,00  480,0(  480,0f
Management
1 Exir®d
curricula/studen 40,00 800,0¢ 1,200, 1,600, 1,600,C
development
20hvestment By Receive from the government

TOTAL 220,00 440,00 6600,00 880,00 880,00
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2.6.3 Cost estimation per graduate
Cost estimation per graduate is about 80,000 baht per head. The estim:
dpmkOdgt cOwec _pgyUOcvncl gcgO&11-*4. . *
year plan whicii®24R0 students = 80,000 babt(er head).
2.7 &ademmdem
X InClss
A Online
A Hybrid Learning
A Othdifeae Jecif)/ Cooperative Work Integrated Education (CWIE

2.8 Creditagerand G assinsituticnal Evdlment
AcodigtoNaresuainesr wehlgosWS | bcpe BEB5S9 r c OQr



28

3. Program and Faculty Members
3.1 Program structure
3.1.1 Total number of credits 14 credits
3.1.2 The structure of the program complies with the standards set b

Edwtion as follows:

No.

Description

Ministry of
Cbsa r
Criteria
(Credits)

The 2023
Revised
Program
(Credits)

General Education: a Minimum of
O® Ldnguages

Required Courses
O @xngish
O @D O
©® H@manities and Social Sciences
O Siknces Technology and Math
@ Health Sciences
O PIgysical Education
O O Quided Nozdit)
O Eldctive Courses

Selecting from Languages or Humanities
Sciences or Sciences Technology and Mat
Sciences

1.

1.
/0

~FR PR PPN

Specializat@inimum®O O O
0 CoredCo@s®D 00000000000
0 Réydred CAIBEB OO0 0OO00000O0
0, 10CjcargtcOAmspgqgc
O001L, / OQncagvaOGlrecp
00,01, 00K _hmpOAmMI acl r
O0O0L, 13 plhges_ec OA
0,20SI bcpep_bs _rcOR|
0 ,C@pférative Education or Professional
Training or International Academic
2.6 Work Based Integrated Learning

+ + + + + +

ARE T T R, O
w o :

1

Free Elective Coalksiesnum®»D O O

Total nuyar of cre@sEMinimum®D O O

/ 0.

| 2
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3.1.3 Curriculum Courses

| GeDeral Education CoMrsesunpf 1 Credit

selecting from the following categories

1.1 Languagédnimum of / Crédit
1.1 @nglisAMnimum of AT redit

00121 English Listening and Speaking for Comr 3(25)
00121 English Critical Reading for Effective Cor 3(25)
00121 English Writing for Effective Communicat 3(25)

1.1@haiA minimunbd® O 0000 O 3 Credi
00130 Thai Language for Academic Communici 3(25)
00130 Thai Language for Communicé&ti@eninmhe 3(25)

00130 Reading in the Digital Age Century 3(25)
1.2 Humanities and Sociali@diricesn c 3 Gdits
00122 Information Science for Study and Resee 3226
00122 Language, Society and Culture 226
00122 Arts in Daily Life 226
00122 Ways of Living in the Digital Age 3BA16)
00132 Music Studies in Thai Culture 206
00182 Happiness with Hobbies 206
00123 Thought and Philosophy for Social Develop 3226
Development

00123 Fundamental Laws for Quality of Life 206
00123 Thai State and the World Community 3206

00123 Civilization and Lsoh@in\Vi 3225)
00123 Politics, Economy and Society 1 &4
00123 Living Management 226
00123 Life Skills 226
00123 Media Literacy 206
00123 Leadershil Compassion P86

00124 Western Music in Daily Life 3(25)
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00124 Ceative Thinking and Innovation 3206
. | Group Dynamics and Teamwork 3226)
./ Naresuan Studies 226

00125 Entrepreneurship for Small Buginess Sta 3226
00125 Psychology and Life in the Modern Worlc 1 €41

00131 Korearanguage and Culture 3(25)
00131 Japanese Language and Culture 3(25)
00131 Chinese Language and Culture 3(25)
00131 Myanmar Language and Culture 3(25)
00131 French Language and Culture 3(25)
00131 Spanish Language and Culture 3(25)
00131 Lao Language and Culture 3(25)
00131 Indonesian Language and Culture 3(25)
00131 Vietnamese Language and Culture 3(25)
00132 Hindi Language and Indian Culture 3(25)
00132 Khmer Language and Culture 3(25)
. . | Saal Innovation 3(25)
00133 Blender / NFT / Metaverse 3(25)

.| Application of the Sufficiency Economy F 1 €8
3592 Human Security and Sustainable Develo| 1&+#
00135 Principles of Accounting for Entrepreneur 3226)

M1 3 Global Citizenship 206
1.3 Science, Technology aAdMitaithum ¢ 3 Credi
00127 Anthropocene 206

00127 Introduction to Computer Information Sci 3226
00127 Mathematics and Statistics in Everyday L 3226

00127 Eergy and Technology Around Us 206
00127 Science in Everyday Life 226
00129 Circular Economic Lifes@lerfiury1 226

00133 Introduction to Data Management in Digil 3226
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1.4 Health SciéAddinimum of 3 Credi
00274 Drugs and Chemicals in Daily Life 3(25)
00127 Food and Lifestyle 3(25)
00127 Human Behavior 226
00127 Life and Health 206
00129 Consumption in Daily Life 1 ®&D
1.%Physical EducBeoired Noedit | Ored
0 b Sports and Exercises | &
1.65eneral Education EAddtmum of 9 Credi

(**Students can choose the courses which are in the E
Group, those courses must not be duplicated with otf
language reduipurse(s) or other foreign languages)

2. Special Requirement Adaisaum of 1@Credit
2.1 Core Courses 29 Cred
90110 Intercultural Communications 2(D4)
90110 Introduction to Business and Managemel 3(36)
90110 Human ResMmpoagement 3(36)
90110 Business Law and Ethics 2(D4)

90110 Digital Technology and Communications 2(2-3)
90113 Marketing & Strategic Management 3(36)
90115 Introduction to Event Business Managen 1(12)

90116 Introdtion to Hospitality Industry 1(D2)
90117 Introduction to Tourism Business Manag: 1(12)
90121 Business Economics 3(25)
90121 Business Accounting 3(25)

90130 Psychology and Behavioral Sciences for 2(D4)
90131 Busess Finance 3(25)
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0 Reéquired Courses AT redit
90124 Experience and Service Design for Even 3(25)
Tourism

90124 Crisis and Mitigation for Event, Hotel and 2(24)

90125 Meeting and Convention Management A 12-3)

90125 Incentive Program Design and Managem 2(2-3)

90126 Modern Operations in Hotel and Accomn 2(2-3)
Business

90126 Environmental Management Systems an 2(2-3)
Hotel

90127 Tourism Entrepreneurial aMbBagerasat 2(-3)

90127 Tourism Logistics and Supply Chain Mar 2(24)

90134 Sustainability, Policy, Planning and Strat 3(25)
for Event, Hotel and Tourism

90134 Research Methodology for Event, Hotel ¢ 3(25)

Business
90134 Project Management for Event, Hotel anc 2(e+0)
90135 Exhibition and Event Management 2(1-3)

90136 Service Quality Management in Hotel Bu 2(2-3)

90137 Professional Tour Guiding and Operatior 2(2-3)

90144 Service Policy Analysis for Event, Hotel ¢ 2(D4)

90144 Seminar on Event, Hotel and Tourism Tr« 1Gedi
Contemporary Issues

2.3 Elective Courses 30 Cred
2.3.1 Specific Interest Courses 3 Credi
Students take 3 credhitdHe following cou

90100 Professional /Industrial Experier 1 Cre
90100 Coffee Shop Management 2(13)
90100 Creative Branding and Brand M 2(13)

90103 Digital Marketing Creation 32-25)
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90104 Grooming anchBis®evelopmer 2(13)
Event, Hotel and Tourism Job
90105 Event Marketing and Promotion 2(13)
90105 Online and Hybrid Event Applice 2(13)
90105 Metaverse and MICE Industry 1(D2)
90105 Mega Event 2(13)
90105 Dataizen Event Report 1(20)
90106 Camping Management 2(13)
90106 Crossultural Communication for 2(13)
Business
90106 Spa Management 2(13)
90106 Cruise Line Management 2(1-3)
90107 Airport Ground Handling Service 2(23
90107 Travel Design 2(1-3)
90107 Segmentation in Travel Busines 2(1-3)
90107 EMarketing for Travel Package 2(1-3)
2.3.2 Major Concentration Courses 12 Cred

Students take 12 credits from only one of the follow
Cluster 1 (Tourism Concentratio
90127 Special Interest Tourism 3(25)
90127 Commuddaged Tourism Management 3(25)
90137 International Culture and Heritage Manag¢ 3(25)
90137 Innovative Tourism Project A123)
90147 TourisnmsBess Sthrt 1(ex1)
Cluster 2 (Hotel Concentration)
90126 Food & Beverage and Catering Manager 3(25)
90126 Room Division and Front Office Manager 3(25)
90136 Branding and Brand Management in Hot« 3(25)
90136 Inneative Sales, Ecommerce and Marketing 2(2-3)
90146 Hotel Businessijstart 1(621)
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Cluster 3 (Event Concentration)
90125 Sustainability and Industrial Standards in 3(25)

90125 Venue Management 3(25)
90135 Graphand Digital Design for Event Marke 3(25)
Productions
90135 Creative Event Project 2(13)
90145 Bidding and Budgeting for Event Busines 1(&-1)
2.3.3 Foreign Languag@@&dniseasn 15 Cred
Select only orgiésge from the following languages
A. Bahasa
901 Bahasa 1 3(25)
902 Bahasa 2 3(25)
90030 Bahasa 3 3(25)
90030 Bahasa 4 3(25)
90405 Bahasa 5 3(25)
B. Korean
90206 Korean 1 3(25)
90”207 Korean 2 3(25)
D@08 Korean 3 3(25)
90809 Korean 4 3(25)
90010 Korean 5 3(25)
C. Chinese
90211 Chinese 1 3(25)
90212 Chinese 2 3(25)
90813 Chinese 3 3(25)
90034 Chinese 4 3(25)

90015 Chinese 5 3(25)
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D. Japanese
90216 Japanese 1 3(25)
90217 Japanese 2 3(25)
90818 Japanese 3 3(25)
90819 Japanese 4 3(25)
900820 Japanese 5 3(25)

E. French
90R21 French 1 3(25)
90222 French 2 3(25)
90823 French 3 3(25)
90824 French 4 3(25)
900825 French 5 3(25)

F. German
7 226 German 1 3(25)
7 227 German 2 3(25)
7 328 German 3 3(25)
7 329 German 4 3(25)
7 430 German 5 3(25)

G. Thai (FoiThanstudents who a

interested in)
7 231 ThalO 3(25)
7 232 Thai 2 3(25)
7 333 Thai 3 3(25)
7 .34 Thai 4 3(25)
7 435 Thai 5 3(25)
2.4 Undergraduate Thesis 6Credit
90138 Undergraduate Thesis 1 3 Cre(

90148 Undergraduate Thesis 2 3 Cre(
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2.5 Caopeative Education or Internationa 6 Credr
Academic / Professional Training
* Choose only one course

7 .9 International Academic or Profe: 6 Crel
Training

7 .92 Cooperative Education 6 Crel

2.6 Work Based Integrated Learning 3 Gdits

90139 Work Based Integrated Learning 1(e+0)

90149 Work Based Integrated Learning 2(6B0)

3. Free Elective QoAns@simum of 6 Credi

Students can select from the following courses or stude
offered by NemesUniversity International College or
approved by Naresuan University.
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3.1.4 Study Plan

Year 1
Semester 1
0012English Listening and Speaking for Communication3(25)
00130hai Language for Academic Communication 3(25)

00128port and Exéregeaired-Clait) 1(e1)
001XXX GE (Social science and Humanities) 3(25)
001XXX GE (Sciences, Technology and Math's) 3(25)
901101 Intercultural Communication 2(D4)
901102 IntroductiongssEugirManagement 3(D6)

901171 Introduction to Tourism Business Management 1(12)

Total 18 Credits
Year 1
Semester 2
0012EnAglish Critical Reading for Effective Communicati@{25)
001XXX GE (Health Science) 3(25)
001XXX Selective GE 3(25)
901131 Marketing & Strategic Management 3(36)
901103 Human Resource Management 3(36)
9011®usiness Laws and Ethics 2(D4)

901105 Digital Technology and Communications for Bush(&s3
901151 Introduction to Event Business Management  1(12)
901161 Introduction to Hospitality Industry 1(D2)

Total 21 Credits
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Year 2
Semester 1
001213 English Writing for Effective Communication  3(25)
900X kXreidpangudge 3(25)
9012Blisiness Economics 3(25)
901241 Experience and Service Design for Event, Hotel&@b) ourism
901252 Meeting and Convention Management 2(13)

9012®20dern Operations in Hotel and Accommodation B2E#®)ss
901272 Tourism Entrepreneurial and Business Manager€B8)
901XXX Major Concentration Courses* 3(25)

Total 21 Credits

*Students take one of the following courses according to their concentration.
Event:  9012S83stainability and Industrial Standar@Zb6MICE
Hotel: 9012680d & Beverage and Catering Mar@shent
Tourism: 9012%pecial Interest Tourism 3(25)
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Year 2
Semester 2
900X kXreidpangudhe 3(25)
001X>S¢levt GE 3(25)
901212 Business Accounting 3(25)

901242 Crisis and Mitigation for Event, Hotel and Tourisg(24)
901254 Incentive Program Design and Management  2(23)
9012@&hvironmektialagement Systems and Statetlards for{B-3)
901274 Tourism Logistics and Supply Chain Managemeg{4)
901XXX Major Concentration Course* 3(25)

Total 20 Credits

*Students take one of the following courses according to their concentration.
Event: 9012%&nue Management 3(25)
Hotel: 901265 Room Division and Front Office KgR&yement
Tourism: 901275 Community Based Tourism Man&§2ment
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Year 3
Semester 1
001X>S¢lective GE 3(25)
900XXX Foreign L&nguages 3(25)
901306 Psychology and Behavioral Sciences for Service (dR)stry
9013B3iIsiness Finance 3(25)

901343 Sustainability, Policy, Planning and Strategic De3€pment for
Event, Hotel and Tourism

901344 Research MgtihadBlent, Hotel and Tourism BusiBiss)

901XXX Major Concentration Course* 3(25)

Total 20 Credits

*Students take one of the following courses according to their concentration.
Event: 901356 Graplid®igital DedityefbvMarketing(2+
Production
Hotel: 901366 Branding and Brand Managemerg(l3Fjotel Business
Tourism: 9013Twternational Cultural and Heritage Bi@dagement
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Year 3
Semester 2
900XXX Foreign Léanguage 3(25)
D13&Indergraduate Thesis 1 3 Credits
901346 Project Management for Event, Hotel and Tourist(#2-3)
901357 Exhibition and Event Management 2(13)

901367 Service Quality Management in Hotel Business 2(1-3)
9013 Professidralr (Bing afperations Management 2(13)

901391 Work Based Integrated Learning 1 1(e0)
901XXX Free Elective 3 Credits
901XXX Major Concentration Course* 2(13)
Total 20 Credits

*Students take one of the follesvagroolirsy to their concentration.
Event: 901358 Creative Event Project 2(1-3)
Hotel: 90136@novative Sales, Ecommerce and KgP3ting

Communications
Tourism: 9013T@novative Tourism Project 2(1-3)
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Year 4

Semester 1
9O@XXX Foreign Language 3(25)
901445 Service Policy Analysis for Event, Hotel and Towz{d@)
90144&&mirfar Event, Hotel and Tourism 1 Credit
90148mhdergraduate Thesis 2 3 Credits
901492 Work Based Integrated Learning 2 2(60)
901XXxee Elective 3 Credits
901 XXX Specific Interest Course 3 Credits
901XXX Major Concentration Course* 1(ex1)
Total 18 Credits

*Students take one of the following courses according to their concentration.
Event: 901459 Bidding and Budgeting for Event Békifess

Hotel: 90146Mtel BusinestjStart 1(ex1)
Tourism: 9014T8urism Businetp Start 1(621)
Year 4
Semester 2
9014%2ooperative Education 6 Credits or

901498ternational Academic or Professional Training 6 Credits

Total 6 Credits
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3.1.5 Course Descriptions

001211English Listening and Speaking for Communication 3(25)

English Listening and speaking skills idbor wamneomitesis on
pronunciation, word and sentence stresscuitoratiordesstaading, listening an
speaking practice in everydaataddgpics

001212English Critical Reading for Effective Communicatior8(25)

Englisinguage skills for critical reading with emphasis on reading for
supporting details, guessing meaning form contexts, making inferences, dis
mngl gml g* Ogbcl rgdwgl e Or ftirgdforsatibnmapdy q
ideas

001213English Writing for Effective Communication 3(25)

English language skills for effective written communication with empt
in writing sentences and paragraphs with proper acabuglamgctmasenadryo
structuand organization

001221 Information Science for Study and Research 3(25)

The meaning and importance of information, types of information sot
different sources of information; applicatioreafninlkegmainaeh dommunication,
media and information literacy, knowledge management, selection, synthesi
of information as well as creating positive attitudes and a sense of inquiry in
patiendegnessnd gratittmléne country

001222Language, Society and Culture 3(25)
Interrelation between language, society and culture; social and cultu

through language by connecting human, society, and cultyrautimisioduage «

valuable and beneficial relationship for living with others in multicultural socie
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001224 Arts in Daily Life 3(25)

Art fundamentals and understanding in the basic features, meaning, \
and the relationship leéwegious categories of works of art including fine art, ¢
visual art, audio art, audiovisual art, and new media art through aesthetic e»
practice on various types of art to develop knowledge, undestaasiiregiand ind
judgment that can be applied in daily life and harmonized with the social co
global and local levels

001226Ways of Living in the Digital Age 3(D6)

Development of skills in media usage; various compaiien; equipme
inquiries, analysis, measurement, rights and creation; ethical awarenes
responsibility to the society in communication behaviors

001227Music Studies in Thai Culture 3(25)

Relationship of music and Thai ways aftlidé¢ noesiebdgrnaracteristics in
Thai ways of life; importance, roles, duties, values, changes, aesthetics of n
and society; skill and competence for the 21st century; happiness coming
medium

001228Happin&¥h Hdies 3(25)
Concept of happiness; basic elements of happiness in life, creative t
of works from hobbies to promote life and social happiness

001231 Thought and Philosophy for Sociabbe \&iifprapmen3(25)

The cme focuses on exploring and learning principles in aspects o
including shaping skills required for integration of thought, philosophy and like
implementations for better quality of life and society



45

001232Fundamentaklfar Quality of Life 3(25)

The laws concerning the quality of student life such as basic rights
media ethics in the digital age, intellectual property law, environmental laws,
the protection of art and euetlias dise laws pertaining to the developments tow:
21st century

001233Thai State and the World Community 3(25)

Socialynamithai culture and important phenomena required to ef
become part of the global communityg towlerdtadisersifications, perspectives,
and complex situations linked at global scale; how to become socially respon:
level and international level

001234 Civilization and Local Wisdom 3(25)
Development of local wvifisdiomy ¢0 gain the body of knowledge in art
culture with concrete and abstract areas which is a foundation of Thai Civiliz
developing innovation in art and culture creatively on a foundation of local
civilizationrf@mintaining, promoting value with worthiness and sustainable inte

001235Politics, Economy and Society 3(36)

Meaning and relationship of politics, economy and society, dev
international politics, fundamental pdiidsthpoétpsstment of developed anc
developing countries, Thai politics, World economy systems, influences of gl
of economy, fundamental economy, the development of economy and soc
human and society, fundameytad@teaicdoder, social refinement, social charac
sl gosclcqqOmdORf _gOgmagcrwO _| bOr fc
dynamic world of change in politics, economy and society and relationships
systems
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001236Livinglanagement 3(25)

Knowledge and skills concerning roles, duties, and human nature a:
relating to sustainable development in improving responsibility, thinking skills
with modern science and tectaibtddg; living ethically along the dynamics of tl
century, which is essential to be a member of the ASEAN community as !
community

001237Life Skills 3(25)

Knowledge relating to roles, duties, and respdnsdibiidthf as a
member of a family and a member of a society which include an adaptatiol
society, life and career skills 21st century; flexibility and adaptability skills; ci
seHlirection skillssodia amdssultural interaction skills; productivity and accoun
skills; leadership and responsibility skills

001238Media Literacy 3(25)

Qr sbwOamkksl ga_rgml OgggscqgOg!l Ol
study both positive gattvenémpacts of media consumption; practice skills for
evaluating, and judging the correctness of information logically

001239Leadership and Compassion 3(25)

The importance of leadership in the 21st century, |das@ngaott living
global citizenship, studying good practices of conducting public activities
learners' own activities

001241Western Music in Daily Life 3(25)

Aesthetics of music; edennetnE)d the history arwvestisic; styles of
music in daily life; criticism and appreciation of music; application process c
daily life
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001242Creative Thinking and Innovation 3(25)

Gl I mt _rgml ObctcjmnkclrOnpmacgdqq
dscovering the roots of problems; generating and selecting ideas, creating p
the field and extracting information; quick a#uditiéistenytctesigetting things
done as a multidisciplinary team; brainstasiuing, gndakopgalestructive commen
and managing conflicts

001251 Group Dynamics and Teamwork 3(25)

Various behaviors regarding grouping behaviors, developmen
af _p_arcpgx _rgml * Oep ms n Unyovement,gmoupl k
persuasion, change in group ajtibwgesyminanication, teamwork model, guidel
create Team and Network, group unity, factors enhancing teamwork and pra

001252Naresuan Studies 3(25)

KeOL _pcgs | OrfcOEpc _ruyqOjgdcO_
foreign affairs which reflect eajictety such as knowledge acquisition, ende
brevity, dedication, honesty, and endurance when facing problems or difficuls

00253 Entrepreneurship for Small Buginess Start 3(25)

The entrepreneurial practices with an emphasis on learning how to fin
evaluation of new market opportunities and starting a new venture; focuses
evalating new venture, and how to recognize the barriers to success Exposul
a staup business, the uncertainties that exist, and the behavior of entreprer
overview, entrepreneurs, entrepreneurship's lipksewjtanothemtidipoeneurial
networks and alliances Strategies for sustainable survival
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001254 Psychology and Life in the Modern World 3(D6)
Concepts and knowledge of psychology in living in the modern wor
staying up to datsoeithh changes, Media awareness and analysis, Heart love
Gender and multicultural diversity, Counselling, Mental illness and care, Psy
and Innovation, teamwork relationship and motivation, Meaning and value of

001271 Athropocene 3(25)

The course presents current environmental challenges. Topics inclt
ecosystem and ecosystem services, relationship between man and nature, ht
environment, planetary boundaries, climatenemaigaywaremess and ethics, an
environment attitude towards entrepreneurship using business models to de
entrepreneurial mindset to participate actively to the Sustainable Developme

001272Introduction to Computeiomfacraate 3(25)

Evolution of computer technology from past to present and a pos
computer hardsedineaeand data, how a computer works, basic computer netwot
and applications on the Internet, risks of assysieayesage, dzformation systen
office automation software, multimedia-tzdewoggdiavebblishing, web design &
development and an influence of technology on human and society

001273Mathematics and Statistics in Everyday Life 3(25)

Measurement, surface area and volume of geometric shapes, ir
mathematics in financial fields, survey and data collection methods, da
presentation for basic research, application of probability application of
fumlamental business planning and decision making
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001274Drugs and Chemicals in Daily Life 3(25)

Basic Knowledge of drugs, rational drug use, chemicals, nutrition, fc
including cosmetics and herbal medicinal grodedtsncdailmbfd and related to
health as well as their proper selection, managing of leftover unused medici
and management for health and environmental safety

001275Food and Lifestyle 3(25)

Roles and importance of fokfe iicwulfures and consumption behavior ar
the world including the influence of foreign cultures on Thai consumption ber
wisdom of food in Thailand, proper food selections according to basic nee
information fachaising food, and food and lifestyle in the age of globalizatic
awareness of environmental conservation

001276Energy and Technology Around Us 3(25)
Fundamental knowledge of energy and technology around us; ener
knowledgeuwbelectrical energy, fuel energy and alternative energy; relation
technology and energy consumption; direct and indirect energy consumption;
related energy situation; current issues and relationship topangcgatond techr
in energy conservation; efficient energy use and proactive approach to energ

001277Human Behavior 3(25)

The knowledge of human behaviors such as behavioral concepts; bic
mechanisms of human behavioess,nmmetfitation, consciousness and its in
substances; sensory perception, learning and memory, language; the int
guotients; social behaviors; abnormal behaviors; human behavioral analysis
daily life



50

001278Life and Health 3(25)

Life and health behavior, health care and promotion for each age gro
implementation of the health knowledge and skills for continuous improvemel
life for oneself and others

001279Sciencekveryday Life 3(25)

The role of science and technology with concentration on both bi
physicals science and integration of earth science in everyday life, includ
environments, chemical, energtyateleglestnainications, meteorology, earth, <
and the new frontier of science and technology

001281Sports and Exercises 1(ex1)
The sport playing, exercises for improvement of the physical fithes
fitness test

001291 Consumptideaiity Life 3(25)
Importance of consumption, good nutritional status and practical guic

food consumption, Choosing medicines and safe health products, food safe

consumerism effects, consumer rights, lavesfandomgianzapotection

001292 Circular Economic Lifestyle for 21st Century 3(25)

Learning the value of nature to human life in the use of resources anc
of support and pollution treatment, crisis of resiouace gndb&mspemental
emergency situations, concepts throughout the life cycle and business desig
concept of circular economy, business model innovation to the circular econc
the concept of circular econoss/aadidresmeg force to the way of life under the c
of circulating economy and circulating economy society



51

001301 Thai Language for Academic Communication 3(25)
Reading for information; writing and speaking for academic presentat

001302Thai Language for Communication in the 21st Centur§(25)
Developing Thai communicative skills for appropriate and updated |
century

001303Reading in the Digital Age Century 3(25)
Developing reading skills in corsesiety tigikalowledge and improving tl
quality of life

001311Korean Language and Culture 3(25)
Basic Korean communicative skilgeisgdatiahesilgnd learning of Korea
culture

001312Japanese Language and Culture 3(25)
Basidapanese communicative skills Hifseditumatiay and learning of
Japanese culture

001313Chinese Language and Culture 3(25)
Basic Chinese communicative skilife seitrodai§nd learning of Chines
culture

001314Myanmaanguage and Culture 3(25)
Basic Myanmar communicative skillifeisstlationailand learning of
Myanmar culture
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001315French Language and Culture 3(25)
Basic French communicative skilifeisgdataleiand lebFregch
culture

001316Spanish Language and Culture 3(25)
Basic Spanish communicative skilldeusidainodailgnd learning culture:s
from Spanish speaking countries

001317Lao Language and Culture 3(25)
Basic Lao commuskdétiused iddaiituations and learning of Lao cultu

001318Indonesian Language and Culture 3(25)
Basic Indonesian communicative skHifeusiadhirommibnd learning of
Indonesian culture

001319Vietnamese Languagerand Cul 3(25)
Basic Viethamese communicative skili® sse@tiondadyd learning of
Vietnamese culture

001320Hindi Language and Indian Culture 3(25)
Basic Hindi communicative skillslifesssduatidasyand learneny of Indi
culture

001321Khmer Language and Culture 3(25)
Khmer language communicative skilfeusd@daimodailgnd learning of
Gmbodian culture
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001331 Social Innovation 3(25)

Introduction to Social innovation, Futar@ ILstcedatatie challenges, 4th
Industrial revolution, Global Issues (social and environmental issues) Susta
Goals (SDGs), Sustainable community (eco village), Public participation, Intrc
Social enterprises, r2psemeirship (social technopreneur), Case study (deve
social innovation entrepreneurship)

001332Introduction to Data Management in Digital Era 3(25)

Overview of data management, fundamentals and tools for big data a
datanalytics and techniques of information presentation for business value
tools

001333Blender / NFT / Metaverse 3(25)
Introduction to Blender, Modelling 3D objects, Lighting, Surface Mate
models, value creatipialadrtidesign with NFT, applications in metaverse

001351 Application of the Sufficiency Economy Philosophy 3(25)
The course primarily emphasizes goals and application of the Suffic
Philosophy for sustainable and balaecpt®living for p

001352Human Security and Sustainable Development 3(36)

An empirical and analytical understanding of human security an
development situations in Southeast Asia, covering societal, cultural, politic:
aspectanipare and contrast human security and related issues from those
the region/and those from East Asia countries, and across the developing wc
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001353Principles of Accounting for Entrepreneur 3(25)

Types of essn business formation, basic accounting and taxe
entrepreneurs, components of financial reports, basic analysis of accountir
management accounting for business decision making, information technoloc
taxation

001354 Global Citizenship 3(25)

Fundamental knowledge of citizenship, globalization and localizatic
development goals (SDG), urbanization, embracing cultural diversity;
communication; inequality reduction anal@gharmridglesgding organizations ar
multinational corporations (MNCSs); global leadership

900201Bahasa 1 3(25)

Introduction to basic Bahasa sentence structures, vepahbkiagy, and
culture. Emphasis on development of competenicaiivegeaking, listening, read
and writing

900202Bahasa 2 3(25)

Further study on basic Bahasa sentence structures, vocabulary, anc
Malays&peaking cultures. Emphasis on developing the four landuage skill
fluency in language use

900303Bahasa 3 3(25)
Development of the four language skills with the emphasis on accu

writing, and diction; advanced grammar; presentation and discussions b

readings/topics on cultuilezatioincof Bahasa speaking countries
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900304Bahasa 4 3(25)
Continuation of Bahasa Il focusing on grammatical and structur

Emphasizing conversational practice, oral comprehension, and writing. Stude

classroadmcussions based on culture and civilization readings/topics

900405Bahasa 5 3(25)
Development of conversational skills, idioms and expressions us
communicafyactice speaking on topics, such as the introducfidgheand desc
company and its products, telephoning, business presentations, travel a
transactions. Reading and discussing business news, business articles, and
oriented texts. Emphasis on vocabulary developsientcdnidecoeagnetenaterial
and communicating what is read to other people through oral and written cor

900206Korean 1 3(25)

Overview of the Korean language and culture with a focus on eleme
and the principles ofcatimunwriting Korean characters, basic conversation
patterns, and useful vocabularies needed in daily life will be taught

900207Korean 2 3(25)
Bctcjmnkcl rOmdOgrsbcl rqgyUOnpmdgag
emphasis on fundamental sentence structure, comprehension and oral expre

900308Korean 3 3(25)
AmknjcvOep _kk rga_jOgrpsarsp_j |
written material. Reading, writing and conversatmiraskibsl will b

900309Korean 4 3(25)

Ongoing study of the four language skills with an emphasis on comp
structure and vocabulary development, together with advanced reading anc
daily life



56

900410Korean 5 3(25)
Advaced study to enhance spoken commands, develop reading comprehensi
the ability to write business related information

900211 Chinese 1 3(25)
Overview of sound system, Chinese characters, simple useful conve
greetingtroducing yourself and making a purchase, and basic sentence struc

900212Chinese 2 3(25)

Development of the four language skills including reading, writing,
speaking skills used in daily life by using fundanotmtes.séiendcehsiese
characters, introduce reading and writing in simple sentences

900313Chinese 3 3(25)

Development and improvement of the four language skills including |
listening, and speaking skills. Practice monatmanptexcgnes and necessar
expressions required where Chinese is needed in daily life

900314 Chinese 4 3(25)

Idioms commonly used in daily life. Continue integrated study of the
skills including reading, writing, §ptaking skils with more complex gramme
structures. Emphasize on vocabulary development and comprehension for d

900415Chinese 5 3(25)

Development of conversational skills, idioms and expressions ust
communicatitudy business related vocabulary, dialogue and grammar u:
situations and context. Develop more practical skills and broaden the knov
culture which is related to business
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900216Japanese 1 3(25)
The acquisition ehHilaiers, Katakana letters, Roman letters, and nul
overview of the characteristics of the Japanese language, and the basic sent

900217 Japanese 2 3(25)
A continuation of fundamental Japanese related toedaily inees The ¢
on the introduction of new letters named kanji (Chinese characters)

900318Japanese 3 3(25)
Complex grammar with verb conjugation or adjective conjugation. T
typing skills of the kanji and hiragana mix pbagzédvill be em

900319Japanese 4 3(25)
Ordinary forms to understand the differences between spoken Japat
Japanese, emphasis on listening and communicative practices using in daily

900420Japanese 5 3(25)
Development of buslaestvocabulary, or dialogue by using business s

and contexts; acquiring basic computer literacy by Japanese, such as mak

schedule; and Japanese culture to broaden the overall knowledge of Japan

900221French 1 3(25)
Introduction to basic structures and pronunciation with emphasis on tt
skills: listening, speaking, reading, and writing

900222French 2 3(25)

Continuation on basic structures and pronunciation and developme
languasfalls: listening, speaking, reading, and writing. Emphasis on more cor
structures and conversational skills in everyday communication
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900323French 3 3(25)

Continuation on basic grammatical structures, with reamings, con
composition. Emphasis on discussions and expression of ideas on selected
and writing of short passages.

900324 French 4 3(25)
Development of reading and writing skills, readings of short passages
to Frenchlture, emphasis on oral presentation and written assignments, and .

900425French 5 3(25)

Development of conversational skills and idioms and expressions u
communication, practice speaking on topicsrsudesasiptitnadeicd company and
its products, telephoning, business presentations, travel arrangements and tr:
discuss business news, business articles, and excerpts from business te
vocabulary development andsiompfédéet, and an ability to communicate what
to other people correctly through oral and written communication

900226German 1 3(25)

Introduction to basic German including sentence structures, vocab
speaking culturébedrasic communicative competence in speaking, listening,
writing

900227 German 2 3(25)
Continuation on basic German sentence structurespgakaigutaniyi@srmar
and the more complex communicative compédisteoein, spadikiggand writing

900328German 3 3(25)

Development of the four language skills with emphasis on accuracy ir
diction, the advanced grammar, presentation, and discussions based on sele
on cultunedecivilization of German speaking countries
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900329German 4 3(25)

Grammatical structure of the language with an emphasis on conversa
comprehension, writing, student presentations, and classroom discussions b
daHoday topics

900430German 5 3(25)

Development of conversational skills, idioms, expressions used
communication, vocabulary, the comprehension of written text, the practice
such as introduction, descriptiompainthearad its products, telephoning, busi
presentations, travel arrangements, transactions, business news, business
from busirmssnted texts

900231Thai 1 3(25)

Introduction to Thai phonology, understamiiag p@awicesotne
pronunciation of troublesome sounds, the basic everyday conversations wi
vocabulary building, and basic sentence patterns

900232 Thai 2 3(25)

Pronunciation practice, vocabulary building, theelss@iopnsatibotlong
the Thai writing system will be introduced, the reading simple language, writir
useful in daily life, and the composition of personal information

900333Thai 3 3(25)
Additional Thai vocabulary for ®rmtl ketgeg conversations on variol
topics and practicing extended readipgnwitindgodibguestions and answers
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900334 Thai 4 3(25)

Introduction to the academic language and vocabulary from vari
employment and buaisesgly of familiarization, the use of Thai Royal language,
reading from newspapers and selected academic passages, an introduction
how to structure an introduction, paragraphs, content, and saumdtivgkyygrith an
methods

900435Thai 5 3(25)
Oral classroom presentations on selected topics; writing reports, lette
the language for use in businesses, advertisements, and the mass

901001 Professional /Industrial Experiences 1 Credit

A 308our field experience in event, hotel and tourism business relatec
certified national/international standard training in event, hotel, and tourism,
language program

901002 Coffee Shop Management 2(13)

Structuamd service in coffee shop, Species, sources, selection and
coffee beans. Equipment and tools used in coffee shop, a variety of coffee m
menu designing and pricing, cost control, value added by Latte Art

901003 CreatiBeanding and Brand Management 2(1-3)
Understand applied knowledge of branding and brand management
hotel and lodging indusioy, naatise of design thinking in branding idea, bran
brand differentiabamaing aigitadization through projects, seminar, and study
integrated interaction of brand management with marketing process for bi
through the practice of budgeting of branding events and communication
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901031Digital MarketingrCreat 3(25)

Digital marketing techniques, customer journey design, various ol
platforms, tools and applications for digital marketing, marketing funnel, prol
development and evaluation, implementation cachgéajmarketing c

901041 Grooming and Personality Development for Event, H@(@and Tourisn
Job
Importance of professionalism in the event, hotel, and tourism jobs |
norm of body languampmfiseihce, positive attindeyaalf formal dressing and
grooming

901051Event Marketing and Promaotion 2(13)
Marketing and promotional techniques for events, public relations fao

conference, sustainability marketing and promotions, event spagsorship,

approaches in meeting, incentive, convention, exhibition, and special events

9010520nline and Hybrid Event Application 2(23)

Online and hybrid event management, event online platform, applica
technology for hybrid evetiogn8ppdicks, and technology for online events, onl
hybrid event implementation, marketing tools and technology for online and |

901053Metaverse and MICE Industry 1(D2)
MICE industry and metaverse technology fornvidGigy, \Wexol\Bdidec
and tools for Metaverse. Metaverse platforms and its applicable for MICE ar

901054Mega Event 2(13)

Analyze the place of mega and iconic events within the marketplace
mega events, history of megay@\ex@istsnand, soeietye of government in the
bidding prqgoesga events as a mechanism for economic and besiersd develoj
factors influencingreegatevents as a tool for change
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901055Data Driven Event Report 1(e20)
Pr@ct report writing, SMART objectives, data collection for evaluati
analytic and visualization in report presentation, references, and format

901061 Camping Management 2(13)

Components, planning, site survey, equipmerdrapthuBgetiegtional
activities and camping. Types of camping e.g. urban, beach, conservation
purpose camping, environmental conservation and camping

901062 Crog3ultural Communication for Hotel Business 2(13)

Crossultural monunication of guests in the present situation, Commi
words and expressions used in the field of hotel business, the development ¢
interaction between cultures

901063Spa Management 2(13)

Evolution of spa, Typepamehtef spa business, Management, and op
of spa business. Marketing and marketing promotion of spa business, Spa prc
ethics issues, trends of spa business

901064 Cruise Line Management 2(13)

Basic concepts of ioelispdrations from the perspective of hospi
management, introduction to the cruise line industry, maritime legislative and
terminology and geography, and hospitality management operations, Mar
career oppdrasniship profiles, itineraries, and ports of call

901071Airport Ground Handling Services 2(3)
Passengers welcomig, lobackng, arrivals and/or reservations, a\

general, codes and abbreviations, airline terminokugyn, tizagdatpe inauediing,

airport environithazairds and risks & basic ticketing aviation medicine, handling
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with special needs, dangerous goods, security awareness, customer resc
conflict management, cultural gliveesitigesarequired field trip

901072Travel Design 2(13)

Usage of travel design to create perfect travel adventures, steps p
service design to travel design, how to build the perfect travel itinerary scen
differeee between travel agents, travel advisor & travel designers

901073Segmentation in Travel Business 2(13)

Define and target priority audience for higher revenue potential with st
loyalty, Companionship and the seasons' indlseneetios, bligher level of
sophistication and skill withHiasrdedgeces

901074EMarketing Travel Package 2(13)

Concept aharketing for travel packages, Applying advertising via s
and/or paid search, content crdagites @navsocial media for organic traffic d
customer reviews through autooataed$edging

901101 Intercultural Communication 3(36)

meanings and elements of culture, cultural values and perceptior
contexts, infludnmdtore on communication iptegagtaon of a communication
actcommunication processes in different cultlnes\aadecireiexds/n culture and
other cultures, enflstecinlural communication competence and skills

901102Irroduction to Business and Management 3(36)

Fundamentals of international businegsbrmaoiagasieess ownership,
organizational striudimess managerial pgboessaad corporate social responsibil
in international bubisgsss environmental analysis, 8slrstsstddpee] Canvas
andheapplicatson
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901103Human Resource Management 3(36)

Mpe | gx_rgml _jOamlrcvr OmdOf sk |
the organization, trendsahiss@sicn HR management, legislation affecting HF
of the staffing management function, training and development, employe
workplace health, safety and security, overview of labor relations and
environmemiznagitotal rewards including compensation, benefits and job ana
design, HR planning and statgicp®tR for event, hotel and tourism, Thali
Professional Qualification on event, hotel and tourism industry

901104 Business Lawsasd Et 2(D4)

The legal framework encompasses the credbosinesstuheieghatal
issues and responsibilities relating to customers, employees and other ste
policies of hotel and tourism business, rolesitiespodsilaibtikiesdn the tourism
and hotel business towards customers and society, the concepts of business
business ethics, solutions and development

901105Digital Technology and Communications for Busines2(#-3)
Digitak¢hnology in business, searching, analyzing and presenting

marketing and promotional material development, analyze the important is

digital trends in business, applications and computer program related to busi

PD1131 Marketing and Strategic Management 3(36)

Knowledge and skills in busineséaratesigtigs of service industry
marketing, digitalization, public relations, market research arsirategimotional
managarexanatiorobjectives of the compaeyusiedgs competitors, review
amkn | wyqO gl r cephe existihgy straresgikstirg pacd* statedich ¢
managerheemphiamng inapplicable theories iy ctiBtomer behavior,
QUMR - N C QRoeslanaysispatcc p YUgq O3 ODmp
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901151 Introduction to Event Business Management 1(D2)

Introduction to event industry, current trends and technology, stakeh
industry and its supply chain, event management processes, evemienarketing
selection, event sustainability

901161Introduction to Hospitality Industry 1(D2)

Gl r p mb s a mgltifdceirasimeSsgd shch qsr hptev, Jagobice food
operations, travel agencies, convention management,iaesgaatiog and attre
amusement park management, catering, banking amad owetoaseothervices
supporting industries within hospitality business ecosystems

901171Introduction to Tourism Business Management 1(D2)

Introduction to tourisny,idéfisition of tourism, history of toawesm, impol
of tourism, types and purposes of tourism, components of tourism industry,
value chain of tourism industry, tourism products and destination life cycle, to
managem

901211Business Economics 3(25)

Fundamental economig apalysf factors underlying demand and st
price determinaiarket mechanism in various typesffafientnkiization of
resourceational income and mpjrer@sd role of government, money, exterr
factors in income determination

901212Business Accounting 3(25)

Concepts, nature and principles of accounting, effectiveness of accou
the balance sheet, incomstatehoaessh control and voucher system, and accol
cycle and accounting model
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901241 Experience and Service Design for Event, Hotel and BEBE3mM

Marketing stiedegssociatecustomer journeysousiainer experiences,
supplementdéeklevant theories such as customer behaviorthaedreasal studie:
foundation and applied busmaeatinglexcellent service design for customers o
hotelr tourismtilizing afjedtased work on the design process

901242Cisis and Mitigation for Event, Hotel and Tourism 2(D4)

The analysis of conceptual framework in risk and crisis managen
strategies and their implications on event, hotel, and tourism sectorial, the ¢
and their recpease study, policy recommendations and essay analysis on cris
implementations in event, hotel, and tourism sectors

901252Meeting and Convention Management 2(13)

Meeting and convention industry, stakeholders raadtiagp@yndchain,
convention planning, organizing and management, types of meeting and col
between meeting and convention, budgeting, marketing and sales, technolo
conventions, trends and topics in meeting indedeatientaol accommodation,
food and beverage management in event, program planning

901253 Sustainability and Industrial Standards in MICE 3(25)
Sustainability Development Goals (SDGs) and event industry, int
standard fenéworkers (TPQI standards), domestic event standards, security
event (TISI122300), event sustainability management standards (1ISO14001, I
standards fopantemic spreading (ISQ02A} Bokihess Cormntisgamdnd,
Energy management, food safety management (ISO 22000), Thailand and A.
(TMVS and AMVS) Accommodation standard for events and tourism (SHA)
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901254 Incentive Program Design and Management 2(13)

Motivational expeaedcexentive travel, incentive industry stakeholde
supply chain, setting goals and strategies, incentive program design, de:
communication campaign, budgeting, trends and technologies, evaluation, pr
ROI/ROO

90185 Venue Management 3(25)

International MICE venue management, venue functions, facilities
infrastructure. Venue operations and administration, human resource manage
marketing and promotion, packaging ansafdlesndesecurity standards an
procedures, Industrial standards for MICE venue, Thailand MICE Venue Sta
MICE Venue Standards (AMVS), cost management and balance, sustainal
event venue, Venue Hygiene Standards.

901262Modern Operations in Hotel and Accommodation Busi®sy
Introduction to hotel business nelh&gerhenal areas of qpleeations

fundamental concept of hotemlamsigesstntelstandards of procedures and

practicesisissues and its so@xamples of the best praetesimessirrent

trends around the world anth&€heddecship and management skills needed to

the operations of the hotel business

901263Foo0d & Beverage and CaenmsmniMana 3(25)

Knowledge and techniques for effective management of daily food
operations, types of menus, pricing methods, food and beverage cost c«
budgeting, food safety regulations and importance stamdaitifing)drayuiene
and supervising employees as well as facility layout, table setting, food
equipment selection, examination of different types of catecimgicares, banqu
logistics, and responsibilities ievohaethgentent@feonses angreiffiises
caterijdesign and layawketing techniques and cost control
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901264 Environmental Management Systems and StandardsZ{@-Bjotel

The applied studies of various national and inteandtstaaldiaatseaork
hotel, the protection of the environment and overall hotel bustndgsaedosyster
Environmental Management Systems and Standard simulation based

901265Room Division and Front Office Management 3(25)

The role andimssof Hotel Rooms Division Department, daily operatio
Office, Responsibilities and duties of various Front Office positions, Impol
cooperation with other departmeptrtgnarghindzations, the impact of guest se
quality, explanation of operational issues affecting the accommodation sectc
best practices in the Rooms Division, current trends, field study

901272Tourism Entrepreneurial and Business Management 2(23)

Concept of entreprendheskntrepreneurial processes and its applica
tourism indussyes in management, new product development, corporate b
innovatjognerating innovative stoatagesmsitiativeBusiness Model Canvas,
knowledge andtskdksvelop a business plan for an entrepreneurial hospitality
business

901273Special Interest Tourism 3(25)
Provision of customized tourisfar sigéuifiesinterests of groups and
individuadatisfyiagparticular interesteaf tourjsypesf special interest tourism
niche markgtiegcurrent tsemdatinguipackage following thederesldping and
marketingdcial products cater for special interest tourist (field study)

901274 Tourism Lagestid Supply Chain Management 2(D4)

The relation between logistics and tourism industry, tateisf supply
logistics in the movement management of tourists, the operation of the varis
modes, knowledge of cargoaihagetiesnt for tourism and hospitality
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901275Commusigsed Tourism Management 3(25)

(re themes and concepts irHtasach toutiSBiNanagem@miciples
and mechanisms for developing CBT and development planningnfor commt
dbjectives of CBT (Conservation of resources, Social and economic developr
and ownership, Quality visitor idepémeptakeholders on development of CB’
understanding of HermongabiityCBhenefits and ngalef TRl communities
in tourism by managing tourisifiretd studyes

901306Psychology and Behavioral Sciences for Service InduX38)

Importance of application of psychological andosodroltmgiaskmow
practice. Uralegtg of customers' motivation to visit destination, use availa
customers' needs and satisfaction, Characteristics of tourists, geograpt
determinants. Developing knowledge on service psychology ascadasis for
(attitudes, emotions, and informatiomivatessanyl leaomsgmption systems
decision and clkeaperience and satisfadtieinsegmentdtraction and lpyalty
and image and interpretation), Field studiss beludgerve touri

901313Business Finance 3(25)

Concepts and principles of finance, analysis of financial statements,
techniques applied to managemeontptandintgcisitaking, including cost and
budgetary proesd

901343Sustainability, Policy, Planning and Strategic Develo@(#6) for

Event, Hotel and Tourism

Principles of sustainable planning and strategic development of toul
and attracti@asibility study for developunshtdefstomgtessessment of tourist
destinations in terms of economic, social, grelondimi®| s@tisds political, and
cultural impact of taafetynand security for tourists, abervsitaton of the
destination caparciburists and Migiiessof tourist destinations andbsattions
the public and the private sectors in the planning, developing, and conse
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resources, revival of old traditions and customs, rejuveregiancdsoamical res
beauty, including site visitation

901344 Research Methodology for Event, Hotel and Tourism B24ess
Understandoaglemic research principles @ordpetiieasive literature
reviews (theories) and researalegargotbensexisting tourism and hospitality
managemeapsearch methodottmjieping and conducting both qualitative
guantitative research and presenting the preliminary research proposal

901346Project Management for Event, Hotel and Tourism  2(23)
Principles and practices of project management. Organizing hospitali
way as to fulfill all project requirements, close tasks, meet deadlines and
Identifying the essential tasks for developing the evénisihesd,tbraioginishe
applications of project management software, presenting the project delivera

901356 Graphic and Digital Design for Event Marketing and R@bction
Creating hy@wadtiearning howet both digital and ggastsalplanning,
managing, and producing scalable events, networking sessions, webinars. E
of Mega event, livejisualisystem;caniéra video production, graphic design, m
graphics, event management, prgjentidschadatament, produce engaging st
distinctive graphics, and creating video content for digital platforms

901357 Exhibition and Event Management 2(13)

Introduction to exhibition and event, typology of event, trends and tecl
U goals and objectives, event design canvas, experience journey design, lan
program design, marketing and sales, budgeting and sponsorship package,
and crisis in event and exhibition, closing laation Eogeiiewa
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901358Creative Event Project 2(13)

Creative event design and implementation, event design canvas, eve
marketing and managerial processes, create action plararelpassteagk down |
duringrent), event production, event sustainability, event project, evaluation
event

901366Branding and Brand Management in Hotel Business 3(25)

knowledge of hotel brands and portfolio, both national and internation
the land and portfolio management application andntommtirecaeiting
business cases of branding and marketing efforts, ienvdhea g pixptEmuiels
business simulation on strategic branding manageimeddieipddyrbrahdmaty
cost and benefit analysis, managing projectrieam and evaluatio

901367 Service Quality Management in Hotel Business 2(D4)

The knowledge of management process in maintaining strong s
assurances (both hotel proglsi&/semployees) to enhance customer satisfactio
revenue generation and less financial loss, analyzing quality standard based
Servicescape model, quality assurance process, monitoring and comp
managemertisavvy development, standard grooming, hygiene, and safety t
service practices

901368Innovative Sales, Ecommerce and Marketing Commu(#8)ons

Key concepts and trends associated with-comonegnce sabesnerketing
communicatiamgly leading tools, techniques and best practices in customer
event, hotel, and tourism business success, industry leaders, produce supe
through the implementation of online business, satsvagroachuaitdtons
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901376International Cultural and Heritage Management 3(25)

Definitions and concepts of cultural tourism grejiestsagferianagmg
World Heristgs, including prorootiservatemg safegualtdgad frameworks,
processes, and practices used to identify andalbmapses huedsdapportunities of
managing heritage and cultural toypremoesamdtesnserve World Heritage Site
accordamath sustainable tourism @secgiiteoexamine a range of contemporary
Issues in cultural and heritage site tourism management

901377Professional Tour Guiding and Operation Managemea(-3)

Definition, duties, responsibilities, types, roles and ethiosirof tour g
leaders. Personality, techniques, arts in conducting service and solving prc
rules, customs, Trends and contemporary issues in the travel industry, Task:
of tour operators, travel agents, online treekl tegesies, dnd accommodatior
planning, itinerary planning, pricing. Tour administratafficandesenagemsnt
data management, including field trip study

901378Innovative Tourism Project 2(13)

Core concept of innovatiyvertbansimg the competence of competitive se
businesses with potential to be creative businesses by supporting research
encouraging innovation for businesses in the tourism industry, new knowledc
developing goddseavices along with supporting investment in potential servic
bctcjmngl eOapc _rgtcOrmspggkOgqgO_On

901381 Undergraduate Thesis 1 3 Credits

A writing study of backgroucehe@d irgadrch problem, research objecti
hypothesibnkage between other compositions in condustprgsbrtatieeaoth
research proposal included, under supervision of an advisor

901391 Workased Integrated Learning | 1(e+0)
Npmdcgggml jOrp _glgleOgcqgqgqgml qc
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901445Policy Analysis for Event, Hotel and Tourism 2(D4)

Knowledge of public policy and the interplay between govern
private/community, particularly,ihdted amdrtourism policy and its set of discol
decisions, and practices driven by governments and in collaboration with priv:
actoythe study visit and case study analysis, framing on how policy interacts \
am how it plays its role in maintaining the sustainable event, hotel, and tou
Thailand or global

901447 Seminar on Event, Hotel and Tourism 1 credit
Analyses of various topics and trends in event hotel and tourism. L
soludns on issues in Event, Hotel, Tourism. Factors affecting working environ
and tourism industry at present and in the future (**The course credit is trar
international experiences program approved btisiRr dopamAi@ii

901459Bidding and Pitching for Event Business 1(ex1)

Initiating project,gptgogls and objectives, strategy, and planning for
forming of bidding and pitching team, RFPs, bid proposal devetbpsient, back
inspection, engagement strategies and stakeholders in bidding, presenta
techniques

901469Hotel Businest)ptart 1(21)

The projbessed study program on developing hotel/hogtel/maging star
the examinatbomarket needs, crafting strategic goals, accounting and fina
reviewing financing and partnering options, recruitment and training, drafting
marketing plan, to launching the hotel/hostel/lodges

901479Tourism BusitaetipS 1(21)
Definition of tourisap $tasinessugt@tosystem, techniques to-initiate ste
up idea, business model canvas, business pitching, technology, and innovati
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901482Undergraduate Thesis 2 3 Credits
Data analysis angisydtta interpretation, research conclusion, resear
writing, manuscript and presentation in various types, under supervision of a

901492Work Based Integrated Learning 2 2(680)
Professional training sessions intedgrateq Wit studé acl r p _r

901493International Academic or Professional Training 6 Credits
Sl bcpr _igleOnpmdcgggml jOrp_gl g
the government or private sector within Thailand or abroad

901494 operative Education 6 Credits
Npmdcgggml jOrp_glgleOgl OrfcO_
government or private sector
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3.1.6 The definition of the course ID
The principle of the 4th digit determination
3.1.@ The meaning of the first 3 digits of the course ID
Theumbers of the group course
001 means general education courses
256 meahemistry
901 means the programme's courses
3.1.6.2 The meaning of the last 3 digits of the course ID
The last digit means the series of the course @et from numbe
The 5th digit means category in the field of study-g5et from n
0 means Business and management
1 means Finance and accounting
2 means Information teelmaostafistics
3 means Marketing
4 means Event, Hotel and Tourism business
5 means Event business
6 means Hotel business
7 means Tourism business
8 means Research
9 means Professional training or cooperative education
The 4th digit means the year and level
0 meaByecific Interest Courses
1 means the courses will be offered for 1st year of study
2 means the courses will be offered for 2nd year of stud
3 means the courses will be affgzad dbsBrdy
4 means the courses will be offered for 4th year of study



12Dlame, Surname, Identification Number, Academic Position, Educational Qualifications of Lectt
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3.2.1 Lecture@sareofthePrgam

Teaching Loa

&lumber of
No. First Name and | Acad.e.mic Qualificatio Academic Degree Institution country vear OT Houriscfv\\(lgzlr()/Acc
Name Position Graduatcht Prest When 1
Curriculy
Is in Usg
1 | MsChamaipq Lectur¢ Ph.D.| Educational Tiegjy Naresuan | Thaila 2017 10| 10
Srisurat and Communicatiq University
M.Ed.| Educational Techr Naresuan | Thailar 2011
and Communicati¢ University
B.B.A| Tourism Managen| Naresuan | Thailanr 2008
&nternational Ptog| University
2 | Mr. Phisunt | Lectur¢ Ph.D.| Tourism, Hotel an¢ Silpakorn Thailar 2022
Tinakhat Management University
M.Ed.| Learning Sciences Thammasat | Thailay 2020
Educational Innov{ University 10| 10
M.Sc.| Ecotourism Planni| Srinakharinw Thailar 2010
Management University
B.A. | English Naresuan | Thailar 2001
Univesi
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Teaching Loa

&lumber of
No. First Name and | Acad'e'mic Qualificatio Academic Degree Institution country vear OT HOUV?C/V\\(/E:S/ACC
Name Position Graduatiq AT Prest When it
Curriculy
Is in Us¢
3 | Mr. Ahmad | Lectur¢ M.S. | Administrative Stul Boston Univ¢ USA| 2018
Mujafar Syal (Economic Develo
and Tourism /ol /o
Management)
B.Soc, Communication S¢ Bunigarno |Indone| 2013
University
4 |Mr. Andris | Lecture M.B.A| Tourism Managen| Mae Fah Lug Thailar 2017
Adhitra dnternational Ptog| University 12| 12
LL.B. | Law University of| Indone; 2010
Indonesia
5 | Ms.Rachataw Lectar| M.A. | International Hotel Southern Cr¢ Austra] 2012
Limkanchan: Tourism Managen| University
M.A. | Hotel and Tourism Naresuan | Thailaf 2013| 10| 10
Management University
&nternational Ptog
B.B.A| Tourism Managen| Naregan Thaila 2007
&nternational Ptog| University




3.2.Rlames, Positions and Degrees of the Lecturers in the Curriculum
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No.| First Name and Last Acadgmic Qualificatic Academic Degree Institution country vear OT
Position Graduatiol
1 | MsChamaiporn Lectur¢ Ph.D.| Educational Techn( Naresuan Univery Thailan¢ 2017
Srisurat and Communicatio
M.Ed.| Educational Techn{ Naresuan Univers Thailan¢ 2011
and Communicatio
B.B.A| Tourism Managem| Naresuan Univers Thidand| 2008
dnternational Ptogr
2 | Mr. Phisunt Tin Lectur¢ Ph.D.| Tourism, Hotel and Silpakorn Univers Thailan¢ 2022
Management Thammasat Unive
M.Ed.| Learning Sciences| Srinakharinwirot | Thailan¢ 2020
Educational Innovg Uniersity
M.Sc.| Ecotourism Plannirf Naresuan Univers Thailan¢ 2010
Management
B.A. | English Thailan¢ 2001
3 | Mr. Ahmad Mu| Lectur¢ M.S. | Administrative Stug¢ Boston University, USA 2018
Syah (Economic Develoy
and Tourism
Management)
B.Soc| Communic&imance Bung Karno Unive Indones| 2013
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No.| First Name and Last AI\DC:SS;T:( Qualificatic Academic Degree Institution country G\r(::t::[:or
4 | Mr. Andris Adh Lectur¢ M.B.A Tourism Managem Mae Fah Luang | Thailan¢ 2017
&nternational Ptogn University
LL.B.| Law University of Indo| Indones| 2010
5 | MsRachatawar Leturerr M.A. | International Hotel | Southern Cross Australii 2012
Limkanchanap Tourism Managem| University
M.A. | Hotel and Tourism| Naresuan Univery Thailan¢ 2013
Management
dnternational Ptogr
B.B.A| Tourism Managem| Narean University Thailan¢ 2007

dnternational Ptogr
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2, QComponents Related to Field Training Experience, Professional Inte
Cooperative Education

Naresuan University implements a policy to design study programs base
based Education (OBE) coabéyst fadaiged learning; for example, having stud
act as instructors while the teacher acts as a facilitator to provide the learning
the students to think and learn by themselves. GisadviobarsiAg flamrnin
from harats activities), PHodech Learning (learning from real proassas), Proje
Learning (learning from conducting projects) and Service Learning (learn
community services that emphasize the responsibldestuolekis\siedgerize
the lessons regularly as their reflections to share and learn from one another

For the efficiency of the graduate production, NUIC aspistanolardate inte
education opportunities to meet the social denedradbondtréess world and to
produce moral and ethical graduates who possess the desirécecihanacteristic

Rf cpcdmpc* Ogr OggqOgknmpr | r Or mOg |l
meet the international stariddrelsame global citizens who possess the ability t
to the work environment with cultOral diversity.

In order to produce graduates in the International Tourism and Hospita
Program to meet the 5 domains of standard |emcongingutooifieailand
Quialifications Framework, namely 1) Morality and Ethics, 2) Knowledge, 3
Interpersonal Relation Skills and Responsibility, and 5) Numerical Analysis,
Information Technology Skills, thecppagrangt c q O r f ¢ O g k n my
professional internship both as Cooperative Education and as Professional T
dmpOufgaf OrfcOqrsbclrqUOumpi Of mspaq
add to their professipaaknce in real situations of the workplaces and enable
umpi Oqrp_gefrO_ u_wO drcpOep_bs _ rgm
attitude, ability to work with others, respodesitsypnasict sl fatstaee and
promotes the academic development of desired characteristics in graduates.

Standard of Learning Outcomes for Field Training Experience/P
Internship/Cooperative Education
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1.International Academic or Professional Training
1.1The ability to operate the assigned work in the company/ organiz:
as part of the organization and colleagues.
1.2The ability to implement the knowledge and theory in work.
2. Cooperative Education
2.1The ability to operate the adsigribd sompany/ organization and wi
as part of the organization and colleagues.
2.2The ability to implement the knowledge and theory in work.
2.3The ability to recognize and explain the practice of internatior
operation fromngorki
Duration
nternational Academic or Professional Training and Cooperative
conducted in Semester 2 of Year 4. Students eligible to take these courses ¢
taken and passed at least 30 credits of specialization courses.
Schedule and Timetable
full semester
3. Cooperative and Work Integrated Education (CWIE)
3.1Rationale
Cooperative and Work Integrated Education (CWIE) is the curr
featured among the higher education institutiorsesr{d.ghe@nlteyrgorivate,
community) in order to prepare all graduates to be ready for working immed
the competencies that match with the needs of market. Also, to equip stude
develop and adjust themselves in pagparatitemselves for future positions.
Cooperative Education and Cooperative and Work Integrated E
Is one of the mechanisms for teaching and learning at higher education insti
agencies which systematagdithasooly fproviding the opportunities for students t
in the institutions of higher education and parallel with the real practice in ¢
(Wotbkased Learning) in all forms of learning. Therefore, students who joine
comgtencies in knowledge, skills, attitudes and values for the real world of
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students also have characteristics which meet the needs of the job market ar
in various formats such as Sandwich CouismrBedlrtiship, Bst

The Association of Cooperative Education and The World A
Cooperative &lWtegkated Education (WACE) had signed the Global Coopere
Integrated Education Charter with many couririe®16n taugsstthe
commitments and push higher education institutiémsteamgsstiieedivedton of
teaching and learning to be CWIE in order to create graduates to be compet
world of work in the modern era and to be abtekorstiffgranticountries. CWIE
also aims to provide all students with equal accessibility to have more exper
aboard.

In order to developtadatg program to meet the national an
international standards and to pteduweb@eadwdesired by the tourism labor mze
and who have the morality, ethics, knowledge and ability suited to work anc
others, the program designed the study plan for Cooperative and Work Int
(CWIE) in coopetiatworkplaces that could provide professional internships to t
from Semester 2 of Year 2 to Semester 2 of Year 4 under the supervision of t
mdOr fcOnpmep_ kOuf mOgcptcO_ dgh®wdrkc Oq r
supervisors from the workplaces under the Cooperative and Work Integrate
agreement.

3 Obectives
32.1 To provide the students with technical knowledge and skills
32.2 To make the students understancutgemizatgtoalary
practice, behavior and interpersonal relations such as skills for teamwork
problesolving, etc.

The applicants need only show that there is a prima facie cas

323 To create academic and professional withopettagion
mpe | gx _rgml gqO_| bOumpinj _ acqgOdmpOr
labor market.

324To provide a guideline of the Cooperative and Work Integrat:
(CWIE) educational management for ingfitatiedsicatioa Lower North
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3 Rrdect Goals and Indicators

33.1 Goals

Cooperative and Work Integrated Education (CWIE) will L
cooperations between workplaces and NUIC

33.2 Indicators

33.2.1 The Bachelor sf&Iminestration Program in Event, Hotel
Tourism Management (International Program) featuring Cooperative anc
Education (CWIE) in workplaces under Cooperative and Work Integratec
agreements
33.2.2 Cooperagigmagts for the development of a Cooperative
Work Integrated Education (CWIE) between NUIC and workplaces
3 Rrdject/Activity Frar@ework

34.1Develop the program with organizations that employ gra
professional associationstretesssgtithteand tourism industry.

34.2 Provide trainings to administrators, lecturers and personnel
institutions and workplaces to develop and promote the understanding of Coc
Integrated Education (CWliEgrangdaheesources and knowledge in the network

34.3 Create cooperation and relations between the educational
the regional and national industries to fulfill the agreement of cooperation
educational and industsal secto

3 Brdject Dur&iahO O

Semester 2 Yarab8mester 1 Year 4
3 Ph©2023 Revised Bachelor of Business Administration Program
Hotel and Tourism Management (International Program) Staff

36.1 Assoc. Prof. Dr. Sesikia Okputy Director for Academic Affair
and Research

3 4Ms.Rachathwakanchanapdrogram Chair

36.3 Dr.Phisuntinakhat Lecturer in Charge of the Program

36.4 Mr. Andrigdhitra Lecturer in Charge of the Program

3 5Dr. Chamaipdsurat Lecturer in Charge of the Program
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3 &Mr. Ahmad Mujaamah Lecturer in Charge of the Program

5 Requirements for Undergraduate Thesis
Rf cOgrsbclrgyOs| bc p ehptehhddICE basihess. c q
The studies must be submitted in the format and within the timeframe specifie
The studies can also be designed as projects to developotalgkdMICthe touri:
business.
51 Brief Description
Research stadg mp b gl eOr mOrfcOqgrsbcl r Uc
employed in the study, benefits of the study and an achievable timeline
52 Standard of Learning Outcomes
Students are able to apply the knowledge from the research to creat:
innovation in tourism and to achieve the learning outcomes as follows:
(1) Practical skills of the research work and understanding of the
necessity to study theories
(2) Integration of knowledge gained from the reseaprblitestdve bus
using information technology as tools as appropriate
(3) Good human relations and ability to work well with others
(4) Discipline, punctuality, cultural understanding and adaptability t
or communities in cooperation
(5)Confidence to promote the research results and make use of
results in real professional situations
53 Duration
Semester 1 and Semester 2 of Year 3, and Semester 1 of Year 4
54 Number of Credits
901344 Research Meihd&flaogyHotel and Tourkoredits
Business
9013&idergraduate Thesis 1 3 credits
9014&Mdergraduate Thesis 2 3 credits
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55 Preparation
(1) The Academic Affairs Unit informs the lecturers and saidents of th
Thesis timeline and process.
(2) The Academic Committee holds a meeting with program represel
arrangements for the Undergraduate Thesis/Independent Study courses.
(3) The program representatives survey and colledidbis thupilesgradus
proposed by the students.
(4) Undergraduate Thesis/Independent Study advisors are appointed
(5) The advisors design the scope and research timeline for each stu
&4' ORf cOqrsbclrqUOnpmepcqgqOgaqOr
- Gain detaflthe works from Undergraduate Thesis advisors.
-E_gl Ogl dmpk _rgml Opce pbgl eOr f
sides.
- Provide advice and coordination as well as solutions to the pr
assistance from the advisors.
(7he Undergraduate Thesis studies are presented by the students a
a committee.
(8) The students submit hardcopies of their Undergraduate Thesis st
of the course.
56 Evaluation Procedure
-Evaluate the progresspfadsedOu mpi O _qOpcampbc bt
- Evaluation the report submitted in the correct format and within t
timeframe.
-Evaluate the presentation of the research work by at least 3 lecturer



Sectic®@®rogranevel Learning Outcomes, Teaching Strategies and E!

Strategies
1.@evelopment of StuB@etsial Characteristics

Special Characteristics

Strategies/Activities

1. Competency in third Languagg
Japanese, German, Chinese)

Offer 5 continual courses in a thi

Encourage students to take com
in third language

2. Working competency in both t
and operational & managemen

CWIE program within courses ar
program

3. The specikills in either event
coordination, hotel services an
operations

Projebtised learning
Wodkased learning
Cooperative education

4. The ability to work in either na
international organizations

Create MOA or MOU with interna
indtutions to foster cooperation 0
exchange programs, internship &
international academic

Create connections with internat
businesses organizations for CW
education or professional training

5. The ability to create@andent e}
hotelr tourism project where th
can take turns to lead (e.g., M
field trip, media content, charity

projedtased learning assigned in

major/cluster courses
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2 Development of Each DomaiadorititgeQutcomes
2.1Moral & Ethics
2.1.1 Learning Outcomes on Morality and Ethics
1) Consisteddynonstrate professional and entrepreneurial practices
moral and ethical conducts
2)Bable to perform/deliver servicerelabkisisksassigned with good
personality, professional discipline, amaigios@irszmdce
2.1.2 Teaching Strategies to Develop Morality and Ethics
1) Personality development training, professional/industrial training
3) Assigned tasisdripdividually and in a group.
3) Assigned students tecjoiniceldraactivities
4) CWIE program
2.1.3 Strategies to Evaluate Morality and Ethics
/" O0OCt js rcOqrsbclrquyuoOaj qq0O
particifpan in activities.
0' OOCt js rcOgrsbclrqgyUObggagn
activities.
1' OOCt js rcOgrsbclrgyUOpcgnml c
4) CWIE program
2.2 Knowledge
2.2.1 Learning Outcomes on Knowledge
1)Be lale to explain and demonstrate broaden, systdatatic, and
knowledge and applied concepts of general knowledge, business administr
and tourism both theory and practice
2) Be able to integrate theoretical and pedcithlnkaocagedient
principles into field implementation over constant changes of global enviro
variety of interdisciplinary business practices
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2.2.2 Teaching Strategies to Develop Knowledge
1) Employ various pedagogical apppiesie®mwitieeretical principles
and practical applications in real situations according to the course character
2) Encourage learning from real situations through field trips, spet
given by experts in theféssipmabinternshipeamihg platform from standardizec
institutions (Thai MOOGQL&ARDER &)
3) Tutorial Sessions on IRB training, research skills training, SP.
statistical analysis.
4) Application of modern thaady, casekshop, research articles in
teaching and learning in class
2.2.3 Strategies to Evaluate Knowledge
Ct _js rcOqrsbclrqUO_a _bckgaO_ |
1) Quizzes
2) Midterm and final examinations
3) Reports
4) Business plans and projects
5) Class presentations
6) Internship
7) Cooperative Education and CWIE
8) Undergraduate Thesis
9) Accumulated hours on training, certificate, or other professior
2.3 Cognitive skills
2.3.1 Leagn@utcomes on Cognitive skills
1)Thebility to judge and assess the analytical and critical thinking c
intellectual arguments and strong reasoning from major sources of data, busir
as well as local, natior@ahnthghgement and policy issues.
2)Be able to judge and assess the analytical and critical thinking
intellectual arguments and strong reasoning from major sources of data, busir
as well as local, natior@ahnthghgement and policy issues.
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2.3.2 Teaching Strategies to Develop Cognitive skills
1) Case studies, statistical figures report in event, hotel and tot
management
2) Group discussionststietmbteractions ;Seeaichmteractions,
handsn practices and teamwork in diverse activities
3) Project assignments
4) Personality development training, professional/industrial trainin
5) Conduct and introductory session between students and the wc
goingibfor CWIE, focusing on working manner, mowalaohchethiespsetaimns
from employers
6) provided strong support in media literacy, ICTs for research, se
hotel and tourism, crisis management and sematae ctudszgntbicbsearch for
information, summarize, analyze data, present and discuss among class thrc
7) Mouak business pitching
2.3.3 Strategies to Evaluate Cognitive skills
/" OOCt js rcOqrsbclrqUyUOaj qqOr
2) Elmte students by using tests, interviews
3) Class debate
2' OOCt _j sbhagedlenmings/ bfficiencygott€éamworkk
3' OOCt js rcOgrsbclrqUyUOjc_becpc
6) Use tests that require students to soleggaablemnsepts of the
solutions and to apply knowledge acquired iaadlaisg in problem
7) CWIE
2.4 Interpersonal Skills and Responsibility
2.4.1 Learning Outcomes on Interpersonal Skills and Responsibility
1)Be able to align busimelss quantitative and qualitative reasoning, ¢
mindset, and multicultural understanding to improvise, create, as well as dev
entrepreneurial busiaesktasks. (CWIE)
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2) Exerciddelong learning skitlevedeffmeraind professional
development to improve working skills
2.4.2 Teaching Strategies to Develop Interpersonal Skills and Respol
1) Lecturers are encouraged to employ group activities, assignr
coordinating with people in oteearmragisearch studies based on interviews
experienced individuals.
2) Encourage students to have field experiences in a real busines
such as field trips, professional training, guest lecturers.
3) Professional Internstignahtarademic or cooperative education
4) Incorporate gragect learning, pbaisiedniearning into major courses
5) Required students to join, paricgueanmdexdracurricular activitie:
throughout the program
6) Assignpodjécts in event, hotel and tourism between college and:
for students to work as a team or individually based on real industry issues
7) CWIE practices within the course and throughout the program
2.4.3 Strategies to Evaluate IntkiiesuhBeSponsibility
/" OO0OCt js rcOqgrsbclrqyUO cf tg
group assignments.
0' OOM  gqcptcOqgqrsbclrqyoO’  cf tgmg
3) CWIE
2.5 Analytical and numerical skills, carskillsaradiinformation technology
2.5.1 Learning Outcomes on Analytical and numerical skills, commun
and information technology
1) Be able to use Thai, English and foreign language in reading, lis
and writing to canateuaffectively.
2) Be able to apply ICT skills, mathematical and statistical techniqt
interpret, analyze, and communicate with different tools suitable with differen
audiences
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2.5.2 Teaching Strategies to Develbpaninahytinarical skills,

communication skills and information technology

1) Provide a computer laboratory equipped with tourism, hotel, eve
business software. Promote conferences for incentive travel and event indus

2) Encoarsiyidents to practice their presentation skills by presentir

3) Integrate the use of computer network and software or other
courses. Require students to solve problems using mathematical and statisti

4) Providednst support in media literacy, ICTs for research, semin
hotel and tourism, crisis management and seminar courses which enable stu
information, summarize, analyze data, present and discuss among class thrc

5) Moug business pitching

2.5.3 Strategies to Evaluate Analytical and numerical skills, commun

and information technology

1)2qgqcqqOqgrsbclrgyUOnpmdgagcl av
communicating with Thais addoigigriden exams and interviews.

0' OOCt js rcOqrsbclrquyUOnpcqgcl
selection of information technology or related information technology and sta

3) Require students to solve andeamalyaeapatyate the efficiency of
the solutions and to present thkephpngodemcepts and results of their analyses i
Encourage academic criticisms among lecturers and students.

4) Software training, e.g., SPSS, MADtsd8 KficSEBMED, ZOOM,
other LIVE streaming platforms.
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3. Curriculum Mapping of the Responsibilities for the Learning Outcomes of the Courses in the Curricu
. means major responsibility
General Education

5. Analytical arn
1 Morgllty anf 2. Knowledgg 3. Cognitive Sk 4. Interpersonal ¢ numerlf:al .Sk"k
Ethics and responsibil communication g
Learning Outcomes P and informatiot
technology
ELQ2 ELGQ4 ELG,6 ELG,8 EL®,10
1.1 ‘ 1.2 2.1 ‘ 2.2 3.1 3.2 4.1 ‘ 4.2 5.1 ‘ 5.2
Language Group
English
001211 English Listening
Speaking for Communical : : :
001212 English Critical R«
Effective Communication : : :
0@213 English Writing for
Communication : ’ g
Thali
. /Thai language for A
Communication > . s
001302 Thai Language fo
Communication irftDeridr] > > >
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1. Morality an{

5. Analytical arn
numerical skill

. 2. Knowledgg 3. Cognitive Sk 4. Interpersonal ¢ .
Ethics and responsibil communication ¢
Learning Outcomes P and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
11 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2
001303 Reading in the Di
Century . > > >
Humanities and Social Sciences

O0l12mformation Science
Study and Research

0012@Anguage, Society &
Culture

001284ts in Daily Life

0012%Vvays of Living in the
Age

0013Music Studies in Tha
Culture

001BXappiness with Hob

00123 hought and Philosop
Social Development and Se
Development
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Learning Outcomes

1. Morality an{

5. Analytical arn
numerical skill

. 2. Knowledgg 3. Cognitive Sk 4. Interpersonal ¢ .
Ethics .| communication g
and responsibil . .
and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
11 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2

O0l128undamental Laws 1
Quality of Life

00133 hai State and the V
Community

0012&¥ivilization and Loca
Wisdom

00128%olitics, Economy ai
Society

00128Bving Management

00128&ife Skills

0012@Bediateracy

00128%adershiqn Compas

001241 Western Music in

0012@xeative Thinking ar

Innovation
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1. Morality an{

5. Analytical arn
numerical skill

. 2. Knowledgg 3. Cognitive Sk 4. Interpersonal ¢ .
Ethics and responsibil communication ¢
Learning Outcomes P and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
11 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2
/ GooB DPnamics an(
Teamwork > > >
/Nar8sdad Studies . .
0012@&htrepreneurship for
Business §@0O O O > > > > > >

00128sychology and Life
Modern World

0013Kbrean Language ar
Culture

0013J1apanese Language
Culture

0013C3ese Language an
Culture

0013Myanmar Language
Culture




96

Learning Outcomes

1. Morality an{

5. Analytical arn
numerical skill

. 2. Knowledgg 3. Cognitive Sk 4. Interpersonal ¢ .
Ethics .| communication g
and responsibil . .
and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
11 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2

0013Efench Language an
Culture

00138panish Language a
Culture

001301@o Language and C

0013Ii@lonesiarguage anc
Culture

0013¥8etnamese Langua
Culture

001320ndi Language and
Culture

0013Rbhmer Language an

0013BBnder/NFT/Metave

. /Abplication ef th

Sufficiency Economy Philg
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Learning Outcomes

1. Morality an{

5. Analytical arn
numerical skill

. 2. Knowledgg 3. Cognitive Sk 4. Interpersonal ¢ .
Ethics .| communication g
and responsibil . .
and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
11 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2

35HOman Security anc
Sustainable Development

0013@8inciples of Accoun
Entrepreneur

001 Lhlaal Citizenship

E) k)

Sciences and Mathematics

00147Anthropocene

0012@atroduction to Comy
Information Science

0012®Bathematics and St;
in Everyday Life

001276 Energy and Techi
Around Us

001279 Science in Everyc

001292 Circular Economig

for 21Century
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Learning Outcomes

1. Morality an{

5. Analytical arn
numerical skill

. 2. Knowledgg 3. Cognitive Sk 4. Interpersonal ¢ .
Ethics .| communication g
and responsibil . .
and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
11 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2

001331 Social Innovation

5

5

001332 Introduction to Da
Management in Digital Er:

Health Sciences

0012®fugs and Chemical
Daily Life

0012@®od and Lifestyle

0012®BWuman Behavior

0012Me and Health

001291 Consumption in C

Physical Education

/ SPadts aBd Exercise




Specializationr€es
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5. Analytical arn

1. Morgllty ar 2. Knowledge| 3. Cognitive S| 4. Interpersonal ¢ numerlf:al .Sk"k
Ethics and responsibil communication s
Learnit@utcomes P and informatiot
technology
ELQ2 ELG4 ELG,6 ELQ,8 EL®,10
1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 51 5.2
90A0Bahasa 1 ) ) .
90R0Bahasa 2 ) ) .
90808Bahasa 3

5

900304 Bahasa 4

90405 Bahasa 5

90R0&orean 1

90R0Korean 2

90B80&orean 3

90BEKorean 4

9081Koredn

90R1Lhinese 1

90R1Zhinese 2

900BChinese 3

900BAChinese 4

9081%hinese 5
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1. Morali

ty arn

5. Analytical arn
numerical skill

. 2. Knowledge| 3. Cognitive S| 4. Interpersonal § .
Ethics and responsibil communication ¢
Learnif@utcomes P and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2
90R1Qapare=t ; ; ,
9021 dapanese 2 ; ) )
90818apanese ; ; ,
90B819apaneke

90820apanese 5

90R2French 1

90R2French 2

90B2French 3

90034French 4

9082%rench 5

90R2&serman 1

90R2German 2

90B82&erman 3

90B82%erman 4

9083@erman 5

9023Thai 1
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1. Morality ar|

5. Analytical arn
numerical skill

. 2. Knowledge| 3. Cognitive S| 4. Interpersonal § .
Ethics and responsibil communication ¢
Learnif@utcomes P and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2
90237 hai 2 : , ,
90833 hieB 5 5 5
900 Thai 4 : , ,
90935 hai 5 : , ,
901001 Professional/Indu
Experiences > > > > >

901002 Coffee Shop Man

901003 Creative Branding
Management

901031 Dimfitaketing Creal

901041 Grooming and Pe
Development for Event, H
Tourism Job

901051 Event Marketing ¢
Promotion
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1. Morality ar|

5. Analytical arn
numerical skill

. 2. Knowledge| 3. Cognitive S| 4. Interpersonal § .
Ethics and responsibil communication ¢
Learnif@utcomes P and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2
901052 Online and Hybric
Application g : g : g
901053 Metavand MICE
Industry > > > > >

901054 Mega Event

901055 Data Driven Even

901061 Camping Manage

901062 Ctadtural
Communications in Hotel

901063 Spa Management

901064 Cruise Line Mana

901071 Airport Ground H:
Services

901072 Travel Design

901073 Segmentation in

Business
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Learnif@utcomes

1. Morality ar|

5. Analytical arn
numerical skill

. 2. Knowledge| 3. Cognitive S| 4. Interpersonal § .
Ethics .| communication g
and responsibil . .
and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2

901074vkarketing for Trave
Package

901101 Intercultural
Communications

90102ntroduction to Busin
Management

901103 Human Resource
Management

901104 Business Law ang

901105 Digital Technolog
Communa#ifor Business

901131 Marketing and Str
Management

9011%ntroduction to Even

Business Management
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Learnif@utcomes

1. Morality ar|

5. Analytical arn
numerical skill

. 2. Knowledge| 3. Cognitive S| 4. Interpersonal § .
Ethics .| communication g
and responsibil . .
and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2

901161 Introduction to Ha
Industry

901171 Introduction to To
Busess Management

901211 Business Economn

901212 Business Account

901241 Experience and S
Design for Event, Hotel ar

901242 Crisis and Mitigat
Event, Hotel andriouri

901252 Meeting and Cony
Management

901253 Sustainability and
Standards in MICE

901254 Incentive Progran

and Management
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Learnif@utcomes

5. Analytical arn

1. Morality ar| " numerical skills
. y 2. Knowledge| 3. Cognitive S| 4. Interpersonal § .
Ethics .| communication g
and responsibil . .
and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2

901255 Venue Managemiq

5

5

90126Modern Operations
and Accommodation Busi

901263 Food & Beverage
Catering Management

901264 Environmental Mg
Systems and Standards ft

901265 Room Division an
Office Magement

901272 Tourism Entrepre
Business Management

901273 Special Interest T

901274 Tourism Logistics
Supply Chain

901275 Comnitasdtgl Touri

Management
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Learnif@utcomes

5. Analytical arn

1. Morality ar| " numerical skills
. y 2. Knowledge| 3. Cognitive S| 4. Interpersonal § .
Ethics .| communication g
and responsibil . .
and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2

901306 Psychology and E
Sciences for Service Indu

901313 Business Finance

901343 Sustainability, Pol
Planning and Strategic De
for Event, Hotel and Touri

901344 ReseahduMedyy ir
Event, Hotel and Tourism

901346 Project Managem
Event, Hotel and Tourism

901356 Graphic and Digit
for Event Marketing and F

901357 Exhibition and Ev
Managent

901358 Creative Event Pr
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Learnif@utcomes

1. Morality ar|

5. Analytical arn
numerical skill

. 2. Knowledge| 3. Cognitive S| 4. Interpersonal § .
Ethics .| communication g
and responsibil . .
and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2

901366 Branding and Bral
Management in Hotel Bus

901367 Service Quality M
in Hotel Business

9038 Innovative Sales,
Ecommerce and Marketin
Communications

901376 International Culty
Heritage Management

901377 Professional Tour
and Operation Manageme

901378 Innovative Touriss

901381 Undergraduate Tt

901391 Work Based Integ

Learning 1




108

Learnif@utcomes

5. Analytical arn

1. Morality ar| " numerical skills
. y 2. Knowledge| 3. Cognitive S| 4. Interpersonal § .
Ethics .| communication g
and responsibil . .
and informatiot
technology
ELQ2 ELG4 ELG,6 ELJ,8 EL®,10
1.1 1.2 2.1 2.2 3.1 3.2 4.1 4.2 5.1 5.2

901445 Service Policy An
Event, Hotel and Tourism

901447 Seminar on Even
and Tourism

901459 Bidding and Budg
Event Bess

901469 Hotel Busingss St

901479 Tourism Busigess

901482 Undergraduate Tt

901492 Work Based Integ
Learning 2

901493 Internatiaiexhicar
Professional Training

901494 Cooperative Educ
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Learning Activity Outcomes Regarding ELOs

Yea

Semest

Learning Activitie

Yearly ELOs

1St

General Education |
Basic Business Col
Basic TouEsmnt ant
Hotel Courses

ELOL, 3,8, 9, 10

21d

General Education |
Basic Business Col
Basic Tourism, Eve
Hotel Courses

ELO 1, 3,9,18,

1St

General Educatiose
3dlangua@murses
Bisine&surses
Tourisrient aétel
@uses

Major Concentratiol
Courses

ELOL, 3,6,7,8,9, 10

2’1d

General Educatiose
Jdlangua@murses
Risine&surses
Tourisrient abtel
Murses

Major Concentratiol
Courses

ELOL, 3,6,7,8,9, 10

1St

General Educatiose
3dlanqagédurses
BRisine&surses
Tourisrient ardtel

@urses

ELOL, 3,6,7,8,9, 10




110

Yea

Semest

Learning Activitie

Yearly ELOs

Major Concentratiol
Course

21d

General Educatiose
Jdlangua@mirses
Risine&3urses
Tourisrient arbtel
@urses

Major Concentratiol
Course

Work Bakedgrated
Learning

Free Elective
Undergraduate The

ELOL, 2,3,4,5,6,7,8,9,10

st

General Educatiose
Jdlangua@murses
Risine€surses
Tourisrzent arndtel
@urses

Major Concentratiot
Course

Work Based Integrg
Learning
Fre€&lective
Undergraduate The

ELOL, 2,3,4,5,6,7,8,9,10

Z’Id

Cooperative Educal
Or
International Acade

Professional Trainir

ELO1, 2, 3,4,6,7,8,9, 10
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1 StudewtHeparationSgpor8udents #chieve ELOs

ELOs

Qr s RepratidfanO

1. Moral & Ethics

ELQ Consistently demonstrate |
and entrepreneurial practices

moral and ethical conducts

ELQ Be able to perform/deliver
businesdated tasks assigned wit
personality, profedsoipdine, and
global sermued standard

1, L@ciure, case study

2 Rolplay

3 Discussion on morality and eth
practice in class

4, Assign students to participate
extracurricular activities to encol
morality and ethics suchrgycom
services activities or projects
5CWIE

2. Knowledge
ELO3 Be able to explain and
broaden, systematic, dodate

knowledge and applied concept
knowledge, business administr
hotel, and tourism both thpraotie
ELO Be able to integrate theor
practical knowledge and mj
principles into field implement
constant changes of global envi
wide variety of interdisciplinal
practices

1.Lecture, group/indsstyrahant
2. Bbate

3. [ass discussion

4. @&se study analysis

5. Pjediased

6. i®ulation ()

7. &ceoface meeting

8. workshop

9. iEldrip

10. t8dy visit

11. &dperati@ucation
12.CWIE

13. Undergraduate Thesis

14. Technicalifgatutorial sessiorn

3. Cognitive skills
ELGThe ability to judge and ass
analytical and critical thinking oV

intellectual arguments and stron

1.Lecture, group/individual assig
2. Bbate

3. Iass discussion

4. &se study analysis
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ELOs

Qr s MepratidfanO

from major sources of data, busi
statistical figures, as watlodi® fad;
and global management and pol
ELOG6 Be able to judge and asse
analytical and critical thinking oV
intellectual arguments and stron
from major sources of data, busi
statistical figures, as watledi® fads;
and global management and pol

5. Pjediased

6. iEulation (oéey)
7. Bcdoface meeting
8.workshop

9. ieldrip

10. t8dy sit

11. &dperatim@ucation
12. CWIE

4. Interpersonal Skills and Resp
ELO7 Be able to align business
guantitative and qualitative reas
mindset, and multicultural under
improvise, create, as well as dey
imovative and entrepreneurial by
related tasks. (CWIE)
EL®EXxercise lifelong learning sk
development, and professional ¢
to improve working skills

1.Lecture, group/individual assig
2. Bbate

3. lass discussion

4. &sestly analysis

5. Pjediased

6. iBulation (&)

7. &ceoface meeting
8.workshop

9. ieldrip

10. t8dy visit

11. ébperatiducation

12. CWIE

13. Presentations

14. Technical training, tutorial se
national/international statitidroins

5. Analytical and numerical skill
communication skills and inform
technology

ELOB®e able to use Thai, English

foreign language in reading, liste

1.Lecture, group/individual assig
2. Bbate

3. [ass discussion

4. @&se study amalysi

5. Pjediased
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ELOs Qr s MepratidfanO
speaking, and writing to commuyi 6. i&wulation (&)
effectively. 7. &ceoface meeting

ELO 1B8e able to apply skiili 8. workshop
mathematical and statistical te| 9. ieldrip

process, interpret, analyze, and| 10. t8dy visit

with different tools suitable wit 11. @perateducation
topics and audiences 12. Presentations
13. Tutorial sessions

1 , EQpected Learning Outcomes under the qualificationidteeneworks
Education (TQF)
3 Morality and Ethics
ELOs
ELO1 Consistently demonstrate professional and entrepreneurial
with moral and ethical conducts
ELO2 Be able to perform/deliver servalated baskseassigned with
googersonality, professional discipline, amdigtbs@nek=mdce
TQF
1) Being responsible, courageous, sacrifice, patience, diligence,
activity to achieve the success of work. Be punctual and have public conscio
2) Bacademically ethical, demonstrate moral and ethical conduct

1, Khowledge
ELOs
ELO3 Be able to explain and demonstrate broadeipdatetematic, ¢
knowledge and applied concepts of general knowledge, business administr
and tourism both theory and practice
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ELO 4 Be able to integrate theoretical and practical knowledge an
principles into field implementation over constant changes of global enviro
variety of interdisciplinary business practices

TQF

1) Having knowledge extensively and systematically in the study fi
to use information technology and communication, computer technology, an
theories. Realizing the cultural practice, regulation, rgies oueutoetiie che
circumstance for students to have an aesthetic in art and music and being al
life.

2) Understanding advanced knowledge in the swalynfeltljrbeing w
social science, humanities, sciences, catrisnelasshtolptebleimg and to
further body of knowledge to be aware of changes of the world, to love the |
environment, and to be able to survive future changes, being able to adapt i
global societies.

3) Hagiknowledge to develop a life skill, to take care of ourselves
happily, to have an extensive vision, keep pace with the change of world circL
biological, society, and culture and appreciate the -satficesbasedoonyself

philosophy.
1 , @ognitive Skills
ELOs

EL®G The ability to judge and assess the analytical and critical tr
validated intellectual arguments and strong reasoning from major sources
statistical figures,assloadl, national, and global management and policy issue

ELOG Be able to judge and assess the analytical and critical thinkir
intellectual arguments and strong reasoning from major sources of data, busir
as Weds local, national, and global management and policy issues

TQF

1) Being able to apply knowledge to the real situation and to st
changes in knowledge that facilitate adjustments Thai, ASEAN, global societ
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2) Having an ability gretheosion to find facts from various sources ir
to solve analytical and synthetic problems in humanities, social science, an
pace with the change of the world, to love the earth, nature, and environmen

3) Having a holistitosisconnecting knowledge between humanities
science, science, being creative and eager to learn, lifelong learning, havin
innovation, 21st century characteristics, and entrepreneurship.

1 , I6tergersonal RelalisraB# Responsibility

ELOs

ELO7 Be able to align business maturity, quantitative and qualita
global mindset, and multicultural understanding to improvise, create, as
innovative and entrepreneusaldiaditeg&@NIE)

ELCB Exercise lifelong learning-cekitdopsednt, and professional
development to improve working skills

TQF

1) Having an ability to work as a team, having leadership and
relationship, understanding arebhavikg@elfq Oucj j O_qOmr f c p

2) Being responsible, handebfaing, havmgeaekeqdiment on
physical, mental, society, and emaotion.

3) Being able to learn, has the ability to understand different
multiculturalism te@gie society and art & culture which adapt valued citizen
global societies to other cultural societies

1 , Nume&ical Analysis, Communication and Information Technology
ELOs
ELO 9 Be able to use Thai, English @agkfareigadiagg listening,
speaking, and writing to communicate effectively.
ELO 10 Be able to apply ICT skills, mathematical and statistical
process, interpret, analyze, and communicate with different tools suitable w
and audiences
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TQF

1) Being able to apply the statistical or mathematics knowledge froi
study to research and propose a solution.

2) Being able to use information technology to collect, process,
present relevant infeaictatiately.

3) Being able to communicate, analyze and summarize contents b
writing, and to present effectively.

13Jeaching and Le&mnaitegiesAchieve ELOs

ELOs

Teaching and Lear
Strategies

Assessment and Eva
strategie

1. Morality and Ethics

ELO1 Consistently
demonstrate profess
and entrepreneurial
along with moral and
conducts

1) Lecture, group/indi
assignment

2) Bbafelass discuss
3)case study analysig
4)projedtased

5) ulkion (roteay)
6)faceéoface meeting

1)Peer evaluation

2) Anotated bibliogra|
3)attendance

4) imely submissions
work

5)plagiarism count

6) Gbric scoring

7) \Wkshop 7) Bservation

8) ieldrigSudy visit | 8. Rarticipation in actiy

9) cooperatdrication| 9. Fject presentation
ELOZ2 Be able to 1) Lecture, group/indi 1)Peer evaluation
perform/deliver servi¢ assignment 2) Anotated bibliogra|

businesdated tasks
assigned with good
personality, professid
discipline, and global
mind standard

2)Bebatelass discuss
3)case study analysig
4)projettased

5) fnulation (&)
6)faceoface meeting
7) Wkshop

3)attendance

4) imely suissions of
work

5)plagiarism count
6) Bbric scoring

7) Bservation
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Teaching and Lear

Assessment and Eva

ELOs Strategies strate@e
8) lEldrigSudy visit | 8. &ticipation in actiy
9)cooperatdrication| 9. Fject presentation

2. Knowledge

ELO3 Be able to exp
demonstrate broader
systematic, atedape
knowledge and applif
concepts eigal
knowledge, business
administration, event
and tourism both the
practice

1) Lecture, group/indi
assignment

2) Bbafelass discuss
3)case study analysig
4)projettased

5) ulation ({uibey)
6)faceoface meeting
7\Workshop

8) iEldrigSudy visit
9) Gbperat@@ucation

1)Peer evaluation

2) Anotated bibliogra
3)attendance

4) imely submissions
work

5)plagiarism count

6) Bbric scoring

7) Bservation

8. &rticipation in actiy
9. Pjectgsentation

ELCRBe able to integri
theoretical and practi
knowledge and mand
principles into field

implementation over
constant changes of
environment and wid
variety of interdiscipli
business practices

1) Lecture, group/indi
assignment

2) Bbafelass discuss
3)case study analysig
4)projettased

5) ulation (b))
6)faceéoface meeting
7) \Wkshop

8) iEldrigSudy visit
9) Qbperateducation

1)Peer evaluation

2) Anotated bibliogra|
3)attendance

4) imely submissions
work

5)plagiarism count

6) Gbric scoring

7) Bservation

8. &rticipation in activ
9. Pject presentation

3. Cognitive Skills

ELGThe ability to jud

and assess the analy

1) Lecture, group/indi
assignment

1)Peer evaluation
2) Anotated bibliogra
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Teaching and Lear

Assessment and Eva

ELOs Strategies strate@e
critical thinking over | 2) Bbafelass discuss| 3)attendance
validaddntellectual | 3)case studglgsis 4) imely submissions
arguments and stron| 4)projetiased work
reasoning from majo| °) Enulation (&) | 5)plagiarism count
sources of data, busi 6)faceéoface meeting | 6) Ribric scoring

7) \Wkshop 7) Bservation

statistical figures, as
local, national, and g
management and po
Issues.

8) iEldrigSudy visit
9) Qbperateducation

8. &rticipation in actiy
9. Pject presentation

ELOG6 Be able to judg
assess the analytical
critical thinking over

validated intellectual
arguments and stron
reasoning from majo
sources of data, busi
statistical figures, as
local, national, and g
management and po
iIssues

1) Lecture, group/indi
assignment

2) Bbafelass discuss
3)case study analysig
4)projedtased

5) ulation (uéey)
6)faceéoface meeting
7) \Wkhop

8) ieldrigSudy visit
9) Qbperateducation

1)Peer evaluation

2) Anotated bibliogra|
3)attendance

4) imely submissions
work

5)plagiarism count

6) Gbric scoring

7) Bservation

8. &rticipation in activ
9. Pject prasdion

4.

Interpersonal Relation Skills and Responsibility

ELO7 Be able to alig
business maturity,
guantitative and qual
reasoning, global mir
and multicultural

1) Lecture, group/indi
assignment

2) Bbafelass discuss
3)case study analysig
4)projettased

5) nulation (&)

1)Peer evaluation

2) Anotated bibliogra
3)attendance

4) imely submissions
work

5)plagiarism count




119

Teaching and Lear

Assessment and Eva

ELOs Strategies stratege
understanding to imp 6)facéoface meeting | 6) Horic scoring
create, as well as dey 7) Wkshop 7) Bservation

innovative and
entrepmrurial busines
related tasks. (CWIE

8) iEldrigSudy visit
9) Qbperateduation

8. &rticipation in activ
9. Pject presentation

ELBEXxercise lifelong
learning skilfs, sel
development, and
professional develop
improve working skill

1) Lecture, group/indi
assignment

2) Bbafelass discuss
3)case study analysig
4)projedtased

5) ulation (uéey)
6)faceéoface meeting
7) \Wkshop

8) iEldrigSudy visit
9) Qbperateducation

1)Peer evaluation

2) Anotated bibliograj
3)attendance

4) imely submissions
work

5)plagiarism count

6) Gbric scoring

7) Bservation

8. &rticipation in activ
9. Pject presentation

5. Numericanalysis, Communication and In

formation Technology

ELOBe able to use T
English and foreign
in reading, listening,
and writing to commu
effectively.

1) Lecture, group/indi
assignment

2) Boaftelass disituss
3)case study analysig
4)projettased

5) hulation (&)
6)faceéoface meeting
7) \Wkshop

8) IEldrigSudy visit
9) Qbperateducation

1)Peer evaluation

2) Anotated bibliogra
3)attendance

4) imely submissions
work

5)plagiarism count

6) Gbric scoring

7) Bservation

8. &rticipation in activ
9. Pject presentation

ELABe able to apply

skills, mathematical ¢

1) Lecture, group/indi

assignment

1)Peer evaluation
2) Anotated bibliogra
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ELOs

Teaching and Lear
Strategies

Assessment and Eva
strate@e

statistical techniques
process, interpret, ar
and communicate wil
different toaisable wit
different topics and
audiences

2) Bbafelass discuss
3)case study analysig
4)projettased

5) nulation ({uéy)
6)faceéoface meeting
7) \Wkshop

8) iEldrigSudy visit

9) Qobperaducation

3)attendance

4) imely submissions
work

5)plagiarism count

6) Gbric scoring

7) Bservation

8. &rticipation in actiy
9. Pject presentation




SectiddtBident Evaluati@ni&rit

1, @ading Rules/Guidelines
O O Gtddents are graded according to Naresuan University Regulations
Undergraduate Studies

2 Steddard Verification Process for Student Achievement
0 ,Stadlard Verification of Learning Outc@radediafore

2.2.1 Lecturers are required to demonstrate evaluation and assessm
all courses for the standard verification process.

2.2.2 Standard Verification Committee is appointed to verify the as:
course activittesamslb c | r gUOpcnmpr gOsqggl eOp | &

2.2.3 In courses with more than one course lecturer, the scoring of ec
be compared using criteria as agreed upon in order to ascertain the standardi

2.2.4 Standardiaet @re made in courses with more than one course |

0,0,30Ep_bs rcqyUOcknjmwcpgO _ pc
feedback is used to improve the quality of the exams.

2.2 Standard Verification of Learning Outcomes after Graduation

Rf cOgr | b _pbOtcpgdga_rgml OmdOqr
pcqgc_paf OqrsbgcgOml OrfcOep_bs rcql
results in the improvement of the teaching and learningocgsshéresdesign
program, and the quality assessment of the program by an international organ
studies could involve the following:

& /The Qraduge®mployment status as evaluated by each batch of gra
terms of the durdtieiojob search and opinions on their knowledge, ability
confidence in doing their work

& Ov/eérifi@gation with entrepreneurs using interviews or questionnaires
satisfaction towards the graduates at varioughatérealgesuiatt amployment, in
the fifth year of employment, etc.
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& AsseSsment of the diadisgsonal positions and advancement

& Eval@ation by other educational institutions using questionnaires o
to gain information relb Or mOr f cgp Oq _rggd _ar gml O
other gualifications concerning the graduates who are furthering their studies

& Eval@ation of employed graduates in terms of their prodessional
knowledge gained from the program as well as their comments for the imy
program

& @om@ents from external experts serving as quality assurance com
mp Oescqr Oj car spcpgqOg]!| Orquajifikatjodsmelated to s
rfcOjc _plgleOnpmacggO | bOrfcObct cj

& SStudenyerformance that can be concretely assessed; for examy
number of social and professional awards; (b) the numiigr ahdgtyithes for ¢
number of volunteer activities with organizations that work for social benefits

3. Graduation Requirements
3.1 In order to qualify for graduation, students must meet all of the follow
3.1.All courses completedgtzdindi conditions specified by the Progral
with no | or P remaining in the grade results with a@&RAnum of 2.00 CUM
3.2 No outstanding debts with the university
1 In®rder to file for graduation, students must meet all of fle following
1 , Beingd enrolled in the last semester of the completed study plan
1 , Haying attended compulsory activities accordghgriietize university
1 , Siudehts who meet the qualificatibns@idite e, eligible to
file fagraduation with the Registrar Office within the timeframe specified by th
Those who miss the timeline may not be approved by the University Council
that semester.



Sectich@cturéRmfessional Development

1. New LeetuOrientation
1.1 Qualifications
The Chair of the program and HR Committee will set up the qualifica
that are needed for the program as follows:
/" 00?r Ojc_qr O Ok _qrcpUgObcepcec
and technology
2) Having experience conducting a research paper and profession
in the field of the program.
3) Having the ability to communicate in English fluently and use Er
medium of instruction.
4) Meettheuniegsityqr | b _pb Oapgrcpg_Odn
5) Knowledge and skills in classroom management and learning c
evaluation.
6) Other criterion as imposed by the Ministry of Higher Education,
Research, and Innovation
12 Recruitm@énteria
1) English proficiency score according to NUIC announcement
2) English interview (Ssre@mirty process)
3) Class demonstrations (2nd round of screening process)
4) Decision will be made according to the following criteria:
0 30% Personality
0 30% Expertise in the position applied
0 40% General Knowledge and Human Relations
1.3 Preparation
1.1 Provide an orientation or a guidance session for new lecturers
university and the college polasethasietalls of the program.
1.2 Encourage the lecturers to keep increasing their knowledge an
teaching and doing research; and provide support for their pursuit of highel
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academic and professional sitealiaitdl, in&giorational academic conferences
sabbaticals.

2. Knowledge and Skill Development for Lecturers
2.1 Development of Teaching, Assessment and Evaluation Skills
(1) Encourage the lecturers to keep increasing their knowledge ani
teaching and doing research; and provide support for their pursuit of highet
academic and professional site visits, national and international academic
sabbaticals.
(2) Encourage the lecturers to enhanbeiatehcipdgtand assessment
skills.
2.2 Other Academic and Professional Development
(1) Participate in community service activities related to the developn
knowledge, morality and arts and culture conservation.
(2) Encourage the lecteatesaicacdiemic works in the field of Tourism
Management.
(3) Promote research studies to create new knowledge, develop the 1
learning process, and enhance professional skills.
(4) Allocate budget for research.
(5) Assign all the leatrerstpr gagn _r c Ogl Or f c Oa |
&4' O?2qqgel OrfcOjcarspcpgOr mOn _p
2.3 Lecturers in Charge of the Curriculum
2.3.1 Qualifications
The Chair of the program and HRlIGatapittiee qualifications of
lecturer that are needed for the program as follows:
1)?2r Ojc_qrO_Ok _qrcpUgObcepceco(
marketing, and technology
2) Having experience conducting a researcsiqguagder and profes
experience in the field of the program.
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3) Having the ability to communicate in English fluently and use
medium of instruction.
2' OOKccr OrfcOslgtcpggr wygoOoqr .
5) Knowledge andns&iissroom management and learning outcor
evaluation.
6) Other criterion as imposed by the Ministry of Higher Educatiol
Research, and Innovation
2.3.2 Recruitment Criteria
1) English proficiency score according to NUIC announcemen
2) English interview (&streaunmy process)
3) Class demonstrations (2nd round of screening process)
4) Decision will be made according to the following criteria:
0 30% Personality
0 30% Expertise in the position applied
0 40% General Knowledge and Human Relations
2.3.3 Proficiency Development Guideline
NUIC has staff development project to encourage academic staff t
training programs that would enhance their personal and profegsigeat develo
allows academic staff to choose training sessions that they are interested in
applicable to their work, particularly exchange programs with foreign univ
development project also supports staftarembpeneatseslated to their work (R2
by which NUIC provides funding for the research projects.
2.4 ecturers in the Curriculum
2.4.1 Qualifications
The Chair of the program and HR Committee will set up the qualifi
lecturer thist aeeded for the program as follows:
1)?2r Ojc_qrO_Ok _qrcpUgObcepceco(
marketing, and technology
2) Having experience conducting a research paper and p
experience in the field of the program.



126

3) Having the ability to communicate in English fluently and use
medium of instruction.
2' OOKccr OrfcOslgtcpggr wygoOoqr .
5) Knowledge and skills in classroom management and learnin
evalation.
6) Other criterion as imposed by the Ministry of Higher Educatic
Research, and Innovation
2.4.2 Recruitment Criteria
1) English proficiency score according to NUIC announcement
2) English interview (&&treamimgqess)
3) Class demonstrations (2nd round of screening process)
4) Decision will be made according to the following criteria:
0 30% Personality
0 30% Expertise in the position applied
0 40% General Knowledge and Human Relations
24.3 Proficiency Development Guideline
NUIC has staff development project to encourage academic staff t
training programs that would enhance their personal and professional develo
allows academic staff to cimgpsessains that they are interested in, and are tf
applicable to their work, particularly exchange programs with foreign univ
development project also supports staff members in research projects related
by wbh NUIC provides funding for the research projects.
2.5 Thesis Advisor
2.5.1 Qualifications
1) Be lecturers in charge of the curriculum
0' O0?r Ojc_qr O Ok _qgqrcpUgObcepecc
2.2 Proficiency Development Guideline
NUIC has staff develojoettt encourage academic staff to participe
training programs that would enhance their personal and professional develo
allows academic staff to choose training sessions that they are interested in
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applicablethe@ir work, particularly exchange programs with foreign universi
development project also supports staff members in research projects related
by which NUIC provides funding for the research projects.
2.6 Lecturer Dpuadnt Plan
2.6.1 Numdbkelecturers
The required number of lecturers is 5
2.6.2 Budlogt
Naresuandigity InternanalCtear (NUCrosiésthefiscal budfpet
puchangredequateurberofbods othemat@&isnocertospporgudyingothingde
andbusick thedassoorm and also the budget for attending the training



Sectidh@ality Assurance

| Program Administration

The curriculum is logically structured, sequenced, integrated, and up to «
with Is&c knowledge would be taught first. The sequence of the courses is del
study plan of the curriculum. For example, fundamental English and general
would be taught in year 1, Introduction to Event, Hotel antl ifcalsgem Man
structured in semgssgrllbecause it will embed the basic knowledge and intr
Event, Hotel and Tourism Management.

The sequence of English courses would be English Listening anc
Communication, English Grgi¢at B#adiive Communication, and English Wr
Effective Communication respectively. As English will be used as the medit
development should be the priority. The same as Thai language skills for fore
be theriprity for international to survive studying at NUIC, Thailand. Most o
courses will be taught in year 3 and 4 as it would be in apply or advance le
languages will start in year 2 and end in year 4 begitohadyamteldasel.le

According to the Ministry of Higher Education, Science, Research a
curriculum needs to be revised every five years. In 2023, the program revise
comply with the ministry. Regarding takicyniemtcounses cover essential subje
such as Principles of Economics, Principles of Accounting, Principles of Fin
Business, and so on. Each subject is shaped the students to develop differet
skills, softsskaind knowledge. Moreover, the program also produces graduates
handle strengths, weaknesses, opportunities, and threats in business and u
society, and competition in business.

The program conducts quality aaslimgrnoeA8EAN University Network QU
?2qgqsp_lac'" O I bOrfcOslgtcpggr wygOap

/ ,Pv¥oduce the TQF documents and follow up on the TQF implemen

semesters under the supervision of NUIC Director and abetaitiing to the folloy

Produce and subniiZI®Fandand report their KPIs through the TC
Management System.
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@IUIC and Division of Academic Affair report th& 3@skaission of TC
5to the univdgsAgademic Committee andithE Acaddemespectively.

/ ,TBe lecturers and departments in charge of the courses must er
teaching and learning and the evaluation of the outcomes follow the details
courses.

| THe thesis advisors and thegisramheanture that the thesis courses «
evaluation follow the quality control procedures set by the university and the

/ ,Re@quire altiimié and ginie lecturers to have at ledgtdedtaster
a comparable gualificatiesistaahxofessor position in the field of the course
or in a related field.

/  ,R8quire a revision of the program according to a specified timefre
year, by updating the program based on the annual evaluatmnregsuits. and pe

1. Plan for new program

> Stakeholder survey

Establishment of ELOs

2. Feedback

From specialists, current students, alumni, employers

3. Development program
Structure and content
Teaching and learning approach

Assessment

Support facilities

4, Approval

NUIC committee, NU committee, NU council, OHEC

5. Implementation

6. Monitoring and Improvement

Faurel Straureofaurraiulummangement

0Q@aduates

The employability of graduates is established and monitored. The mair
employability rate of graduates. The academic advisor, cheaubkenicadifiéaiss staf
staff would advise and encourage the students to study and join all activities



130

to the ELOs accomplishment. Survey of graduates towards the curriculul
conducted to check the feedback and seelasnprovement are

Rf cOnpmep_ _kOgrsbgcqOrfcObck | bqgO
satisfaction towards the graduates, the details of which are as follows:

0 ,THe Program Committee monitors the production of graduates to e
gudiications meet the demands of the labor market, society, and the workplac
and private sectors.

0 , TBe program surveys theUs@tidtaetisn towards the graduates al
dmj j mugOsnOml Or f c Oe p _tb the ariterip ihOmajpantd
Quialifications Framework for Higher Education.

1Gstudents
1 Student Admission dddsBrenal Preparation

1 , The program specifies the qualifications of applicants based on
criteria for undergstddigie and Naresuan University Regulations for Undergrac
The Program Committee participates in the recruitment based on the applice
evidence.

1 , The @ogram provides an orientation for new studengsgdrior to the
the academic year to enable the students to adjust and to introduce lear
university rules and regulations, facilities provided by the university and th
qrsbclrqUO_a_bckgaO _btigeganEnglisd Engyuagen
and academic subject preparation project every acadenyearesutizassiat the |
their adjustment to the study at the higher education level.

1 Stddent Promotion and Development

1 , Gbllaborate widn otganizations in Thailand and abroad in student ¢
npmep_ _kgOr mObctcj mnOrfcOqgrsbclrqyoO

1 , Provide community services to take part in community develop
integrate the activities in thg quograsnaisgiadhe promotion 0ftbentury
learning skills.
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1 , (Pronote professional experiencengmoiandsolving through
Cooperative Education.
1 Stiident Supervision
1 , The Program Committee provides an advisory dygieam to sup
advice to the students and arranges timetables for the students to meet with
give consultation regarding the study plan, research for learning develop!
pcesj _rgmlqO_jjOrfpmsef OrfcOqrsbecl
1 , The l@kturers in charge of the program mogidaitiiagamtnts
ep_bs rgml Op _rcgO_aampbgl eOr mOr fcO
1 , The Program Committee surveysisfstcioemtsith the program
and learning facilities and makesausts af thhe program administration.
1 , The RProgram Committee summarizg&nnelasntdgiftany) and
reports them to the college every semester.

2Q.€xturers
2 Récruitment and Appointment of Lecturers in Charge of the Program
2/, The program aims td3é@pianetrs to oversee the programyThe lectu
os _jgdga_rgml gOksqgr Okccr OrfcOsl gtec
rfcOnpmep _kUgObsrgcqgO | bOpcgnmlgqg’
2 , Mew lecturers aredeacgording to Ministry o stimcdséiahcriteria
dmpOs| bcpep_bs rcOnpmep_kg*Orfcgpc
7 gjgrwOrmOsqcOCl ejgqf O _qgO_Okcbgsk
knowtige and skills in classroom management and learning outcome evalt
research and professional experience in the field of the program. The candi
and interviewed by a committee appointed by the universitgcithrerseamty appo
egtcl O | Ompgclr _rgml O wOrfcOamjijce
regulations and the details of the program administration are provided.
2 Ldrturer Management
2 , TUhe grogram makes plans for theofrtapagerkfamte. The lecturers
in charge of the program are given the details of the workload based on
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gualifications and skills. They can also comment on the workload and assist |
of guidelines for teaching and learning

2 , Uhge lecturers participate in the development of guidelines for t
learning in meetings during which they plan for course instruction, evaluatio
verification. The information is further employed in thésaghiogeandrieafiing
as well as of the program.

2 , The ldcturers exchange methods for student development as well
activities and projects that can strengthen the desired characteristics of stud
the program.

2 , [he lecturers review and revise the program based on their exp
teaching and learning process, the development of the desired characteristics
the problems related to the implementation of the prograsnsdheehikdrigprogra
be undertaken &yeays.

2 Lecturer Promotion and Development

Rf cOnpmep_kOdmjjmugOLSGAUqOGQqyvV
development of the academic knowledge and ability of the lecturers in charg
NWE allocates a budget bThai Baht/year for eadd tetalepment. This budget
can be used for attending meetings, seminars, and training. The college als
rmOcl f | acOrfcOjcarspcpgqUOpcgc _paf

Eachcademic staff has been informed that doing research is one of
responsibilities of being an academic staff. The criteria for doing research ¢
faculty manual. NUIC encourages the academic staff to corgdbadgetsarch b
for doing research. Moreover, NUIC also arranges several types of activities f
as research forum, knowledge management, and research training.

3QProgram, Teaching and Learning, Student Evaluation
Qr s bc | r qfBlMs aré fequentdylassésse s accomplishments
lead to the achievement of ELOs, CLOs are assessed every semester by TQ
The alignment of CLOs with ELOs and the achievement of CLOs woul
the course resession. However, understanding of academic staff members is
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All members of the curriculum should be able to construct the CLOs aligned v
that ELOs would be accomplished. Thus, the meeting and sonfersessions
discussion.

Student assessments, including timelines, methods, regulations, we
rubrics, and grading criteria are explicitly described in course syllabus distrik
_rOrfcO cegl | gl e OoaddiOcorfcarn@daamds discussedOn?tt
jcarspcpgOKccrgle' OrmOcl gspcOrf _rO

3 , The program and the course contents are designed according
Universdtprogram development procedure and update8yaaigevised every

3 THe course lecturers are designated in meetings where the lecturer:
instruction and workload based on qualifications, experience, and evaluation

3 ,THe program provides a guideline iaotiraeintsgrat@stkey
century skills in the teaching and learning activities.

3 ,Tl2e lecturers in charge of the program cooperate in the productio
and in monitoring, following up and upltathegl TIPHslanagenmant Syste

3 T8 verification of thelg@deinig outcomes is as follows:

3 , Reyigw and verify the quality of the learning outcomes and the
process based on the informdtjevatluadn results of the course lecturers by
stulents, and course evaluation by the lecturers. The results are used to im
contents and the program.

3 , Reyid and verify the learning outcomes after graduation by ¢
their employers.

AQLearning Resources

NUIC afitas an annual budget the program to procure books and printed
gsptcwqOrfcOjcarspcpqUOq _r geidualar gn
equipment, computer network system, Reading Room, andribéogiaiel condi
and environment. The lecturers in charge of the program are encouraged to
regarding learning facilities essential for the program and the students.
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In addition, NUIC encourages the lecturers and tha §isidémtsdkgpaopos
printed materials to be procured within the allocated budget. The Program C
the suitability of the proposed books before submitting the list to the colleg
lecturers and the students can $blookisaisnhd\NU Book Fair according to an all
guota (in the form of coupons) to be procured log tivalUrbvargity

The program considered the benefits of the suggestions from the lectur
and perceived the impotienaecdinmendations. The program, therefore, proc
following computer licenses to facilitate teaching and learning:

o Amadeus (used by travel agencies to rese@earavel Gidkets)

0 SPSS (used for statistical analyses and data crasagkesg¢nt in rese:

o EndNofesed to manage references by searching, storing, and
references for teaching and learning and for research studies)

Online teachings are conducted by using Microsoft Team. The students
research data basedoyriNU search. The computers are provided in NUIC con
on the second floor, the student lounge on the first and thacciesr, NIACNUIC
also has interactive boards in Room 303, 304, and 305.

5QKey Performance Indicators
7.1 ibecting indicator 1.1

There is a supervision of Indicator 1.1 Curriculum Management accord
of Education Notification Re: Standard Criteria for Undergraduate Programs
assessment criteria.

Yeal Yea Yea Yea Yea
No Criterion Assessmeaztads | 1 2 3 4 5
20212024 202% 202( 2027

1. | Number of teache q At lea8people

responsible for th¢ Cannot be a teach
course who is responsiblg
more than one col
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No

Criterion

Assessmeaztads

Yea

Yea

Yea

Yea

Yea

202

202+

202!

202(

202

and regularly throy
the course of stud
accorgjo that cou

Qualifications of
instructors in char
the course

1 Master's degree
equivalent
gualifications. o
holding an acac
position not low
than Assistant
Professor in a f
that is related tc
related to the fig
of sudy

At least one
academic
achievement in
past 5 years.
Two out of five
instructors in ch
of the program
have experienc
the field of
operations.

Qualifications of ¢
instructors

Master's degree
equivalent

qualificaisoor
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No

Criterion

Assessmeaztads

Yea

Yea

Yea

Yea

Yea

202

202+

202!

202(

202

holding an acag
position not low
than Assistant
Professor in a f
that is related t¢
related to the fié
of study

At least one
academic
achievement in
past 5 years.
Unlimited numb
courses and ca
more than one
course.

Teacher's qualifics

Fuliime teacher
1 Master's degree

equivalent
qualifications. o
holding an acac
position not low
than Assistant
Professor in tha
or related disciy
or fields of cour
taught
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No

Criterion

Assessmeaztads

Yea

Yea

Yea

Yea

Yea

202

202+

202!

202(

202

1 If you are an
instructofdre thi
criterion is
promulgated Ak
grant a bachelo
degree

Special teacher

1 Master's degree
qualifications of
bachelor's degr
equivalent; and

1 Atleast 6 years
working experie
related to the
subject taught

1 However, tegch
hours are not m
than 50 percent
the course, with
fultime teacher
responsible for
course.

Curriculum
improvements ac
to the specified pe

1 Must not excee
years according
the course dura
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Yeal Yea Yea Yea Yea
No Criterion Assessmeztads | 1 2 3 4 5
20212024 2021 202( 2027

or at least every
years
Summary SupervisionofInd X | X | X | X | X
1.XCurriculum Rass Fasy Fass Rass Fass

Managementacc¢ A |A |A | A | A
to the Notification| NOt Notj Not/ Not Not

Ministry of Educat| PaS] Pas; pas; pas; pas

Subject: Standard
for Undergraduate
Programs2338

7.2 Core KPIs
Rf cOOs _jgrwO?qqgsp_| acOl NGgOr mOc |
as follows:

Yedl Yedl Yedl Yedl Yed
No Key Performance Indicatq 1 0 1 2 3
2023 2024 2025 202¢ 2027

1 | At least 80Pprogram designate
lecturers have participated in 1
regarding planning, monitoring
reviewing the program adminis
2 | Provide the program detail€in
format which complies with the
Qualifications Framevwgbrdrfor H p P P P P
Education or Professional

Standard/Standard of the prog
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No

Key Performance Indicatc

Yedl

Yedl

Yed

Yedl

Yedl

2023

2024

2025

2026

2021

Provide the details of all cours
experiences (if any) irl grel TIQF
2formats before the semester

Produce the Course REjadat ar
Experience Report (if any) of €
in the TQ&Od T@formats within
day& *~ ms r O2 Qftet the
end of each semester.

Prepara report on the perform;
the course accordiQgdnthe

educatiogahlity assurance crite
prescribed by the universitiaws
after the end of the academic

There is a verification process
achievement according to the
learning outcomes as indicate
1and QR(if any) in at Ge&siD the
courses being offered in each
year.

There is a development/an imj
in teaching and learning, teach
strategies or evaluation stratec
learning outcomes developed |
comméik advise

Every new lecturer (if any) has
in the orientation or received a
teaching and learning.
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Yedl Yedl Yedl Yed Yed
No Key Performance Indicatq 1 0 1 2 3
2023 2024 2025 202¢ 2027

9 | Every Hifhe lecturer has been
academically/professionally dg P P P P P
least once a year.

10| Th@aumber of the supporting sf
any) who have been academic
professionally developed is no

3 . [eryear.
N RfcO tcp_ _ecOjc
ep_bs rcquoOq _r P | P
quality is no lesk h@Bo®, . , (
P2 RfcO tcp _ecOjg
satisfaction towards the new g P

no less tHapw@ a8 , . |,
Summary of KPI that needto be e] 5 5 5 5 5
from % each year
Summary of KPI from each year 9 10| 10| 11| 12

Assessth r OApgrcpg_ _OdmpOr fcO?nnpmt _ |
A curriculum that meets the standard of Thai Qualifications Framework
the following condititmscompulsorgkiRiser8 must be achieved, tied (
tdal number of the achieved KPIs musttpeafddessrtiiaamyear of the assessmel
for at least two consecutive years for the Program to be approved of its qt
promoted. The Program is required to maintain the @ssefssmeéntiresoitab U
consistency of the graduate quality development.



SectiddBvaluation and Improvement of the Program Implementat

1. Assessment of Teaching Effectiveness
1.1 Assessment of Teaching Strategy
Before a semester stadsathes pc pqUOr ¢ _af gl e Oqr
teaching team or the department and/or experts in curriculum and teaching. .
rfcOqrsbclrquyUoOct js rgml OmdOr fcOj c
analed.
Problems and recommendations mentioned in the evaluations car
improve the teaching effectiveness of the lecturers, and the results can be re
/|, 00?2ggcqgqgqkcl rOmdOrfcOJcarspcpql
Thegsc qgkcl r OmdOj carspcpqUOqgi gjjc
-Course evaluation by students
- Observation by lecturers in charge of the program, program che
teaching t€am
-Overall program evaluation by new graduates
-Testsaddtcl r qUOj c_pl gl eOmsr amkcqgQO
of program in other institutions

2. Overall Assessment of the Program
As 2020, NUIC recognizes the importance of quality in higher educatior
develop a holistic quatitlycessystem to raise academic standards and enhance
research, therefof@AARB$essment at Program Level was impi@fented. T
assessment models for higher education comprise strategic, systemic, and ft
These disiens are subjected to internal and external assessment.
Version 4.0 of th@Auibdel for program level assessment encompa
following eight criteria:
1. Expected Learning Outcomes
2. Program Structure and Content

3. Teaching and LAsapnoagh
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4. Student Assessment

5. Academic Staff

6. Student Support Services
7. Facilities and Infrastructure
8. Output and Outcomes.

RfcOmtcp _jjOnpmep kO _qgqqcqggkclrC
achievements as well as sBregyarwehakeholders (students/new graduates, er
parents, external experts, and government).

The pass rates and dropout rates are established and monitored. The a
academic affair staff, and NUIC would monitor {heypaatesmat€saacthgtoyability
of graduates is established and monitored. The main indicator is the emplo
graduates. The academic advisor, academic affairs staff, and student affairs ¢
encourage the students amdstiily all activities, which could lead to the |
accomplishment.

The satisfaction levels of employers have been established and r
information would be collected from employers at Cooperative Education w
student after Emg the Cooperative education training. NUIC has analyzed tf
to monitor the quality of NUIC students and prepared for the next batch of stu
out for the training

3. Assessment of the Program Implementationr &gsed Spabidi¢ation

The program must pass thevpragralty assurance and implement the tea
and learning according to the standartiasiaeclfi@diahfications Frémnework
Undergraduate Education in Tourism and Eloted Bhesaddii@sahindicators. The
program is also assessed by tiAdJA3Assor of

The assessment was conducted annuallgelagsaessmémidorocedure
AUA components for{aegrassessment section is the main paruportraying
academic programs comply with the criteria required for accreditation. The fi
conducted in 2020 and later 2021. Strength and Weakness Analysis lastly st
of the good points and room for improvement.
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4.Procedure tioee Review of Evaluation Results and Plans for the Revision of
and Teaching Strategies

Teachers creating the alignment between the course objectives and th
Is conducted, delivered, and assessedbatksvardvbéimmcuaesigpproach
comes into play. It is a process that is used to design learning experience
techniques to achieve specific learning goalsbiebtgmshaitledben or course
and proceeds backwvareéate an assesemeaeasure the learning and prepare
sequence of activities/contents that assist students achieving those goals.

When the course starts with the end goal, students know what they are ¢
and perform, and the teachers are pstuckedevtitieyacan follow when creating
curriculum and planning an instructional process.

The assessment strategies for going online involve three factors: rewei
and digitizing. Regardless of assessmeetgMeencerthpisiudents have achiev
theintended learning outcbhegsfore, the teachers might consider reweight
previous assessments, and eliminating the final assessment if the previous
provided enough informatesttitEntis successfully demaosirs¢eldhening
outcomes

If reweighting the assessment is not an option, teachers might focus on
assessment that better responds to online learning & teaching approaches,
learng outcomes, and allows students to demonstrate what they have learne

Qr icfmjbcpqUOl ccbgO | bOdccb’ ai
20gqgsptcwOmdOcknj mwcpqgOf gO  ccl Oaml
and performance during the cooperative education period and aftét graduatic
year students/graduates towards the curriculum has also been conducted to
and seek improvement areas.

The curriculum design and deradlepsnardg pstablished, and it is periodic
reviewed and evaluated. Enhancements are made to improve its efficiency ar
qr _icfmjbcpyUgOl ccbgO | bOdcchb™ ai Ou
design and develqpotass.
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APPENRIXhe Cparison of Program Stietevesn the 2018 Revised
Program Plan 1 and the 2023 Reviaetyetagrased



The Comparison of ProgranBStinegtaréhe 2018 Revised Program Plan 1 and
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2023 Revised Program

Mirstry of| The 2018 The 2023
Cbsa | Revised| Revised
No. Description 2015 Crite| Program| Program
(Credits)| OJT (Cred CWIE
(Credits)
/ General Educasicviinimum of 1. 1. 1.
©® Languages + + /0
Required Courses
O @ngh<h 7
O @D O 1
® H@manities and SowabkScie + + 1
O Sdiences Technology and Math + + 1
@ Health Sciences + + 1
O PI8ysical Education + / /
O QR quided Nozdit)
O Eldctive Courses + + 7
Selecting from Languages or
and Social Sciences or Sciences |
Math or Health SOiences
0 SpecializaBarMinimun®©ad O O 50 / .0 /| . 6
0 CoreDCodLH O O0000O0 + 1. 07
0 Ré&yred€ERO OO 00000 + 1. 34
0,10CjcargtcOAmM + 05 1.
00,01, / OQncagVaO( + + 1
000,01 , 0 OKg tmimp O snp + /0 /0
0001, 10J | es _ec( + / 3 / 3
0, 20S|I bcpep _bs _ + 4 4
0 Cé@perative Education or Profes 4 4
Training or International Academig
2.6 Work Based Integrated Learni
3
1 Fre Elective Coues&sinimun®dd O 4 4 4
Total number of cEaN&nimun©dd O O / 0. /| 16 /| 22
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APPENBIKhébmparison of@ersd®tween the 2018 Revised Progran
Plan 1 and the 2023 Revisedrfetograravised



Thebmparisof théursdietween the 2018 Revised Program Plan 1 and the 2023 Revised Program

148

The 2018 Revised Program Plan

The 2023 Revised Program (C

Innovation for Business

Code Title Credit(| Code Title Credit( Remarks
2. Special Requirement Course 2. Special Requent Course
2.1 Core Courses 30 Crecd 2.1 Core Courses 29 Cre(
9092( Principles of Economics| 3(25) | 90121 Business Economics | 3(25) | Change code, title¢
course descript
9092( Principles of Accounting 3(25) | 90121 Businessdunting 3(25)
9092( Principles of Finance 3(25) | 90131 Business Finance 3(25)
90926 Introduction to Interculty 3(25) Change to Interct
Communication Communicatior,
9091( International Business | 3(25) Chage to Introduc
Management to Business an
Management
9091( Principles of Marketing | 3(25) Change to Market
Strategic Managg¢
9091( Information Technology| 3(25) Change to Digi

Technology an
Communicatans
Business
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The 2018 Revised Program Plan

The 2023 Revised Program (C

Code Title Credit(| Code Title Credit( Remarks
9011( Introduction to Busing 3(25) | Combined from 9
Management Introduction to Bu
change code, tit
course descript
90113 Marketing and Strated 3(25) | Combined from 9
Management Principle of Mgk
change code, ti
course descript
90920 Human Resource Mana| 3(25) | 9011( Human Resource 3(6) | Remain Unchan
Management
9093( Leadership and Organiz 3(25) Combined with 9(
Behavior (Human Resou
Managem@éitang
code, title, creditg
course descript
9013( Psychology and Beha 2(-23 New Course

Sciences for Service |




150

The 2018 Revised Program Plan The 2023 Revised Program (C
Remarks

Code Title Credit(] Code Title Credit(

9092( Business Law and Ethic| 3(25) | 9011( Business Laws and E| 2(D4) Change code, ti
credits asalirse

description
9011( Digital Technology an| 2(2-3) Combined fron
Communications for E Information Techr

and Innovation |
Business, Change
description, code

90115 Introduction to Event | 1(2 | Changed from re(
Management course to core cd
Change code, ti
credits and coul

description

9011€ Introduction to Hospit{ 1(1D2)
Industry

90117 Introduction to Tourisi 1(D2)
Business Managemet
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The 2018 Revised Program Plan

The 2023 Revised Program (C

Code Title Credit(| Code Title Credit( Remarks
0 Réquired Courses |33 Crés 0 Réquired Courses |#ACred
7 . || Customer Relationship | 3(25) |7 . /| Customer Relationshil 3(25) Discontinue
Management Management
7 . /| Tourist Behavior and Se 3(25) Discontinue
Psychology in Tourism |
7 . /| Intragction to Tourism In| 3(25) Combined to
and MICE Business Introduction to E)
Introduction to H
and Introduction
Tourism Busine
Management, ch
code, title, cour
description
90134 Sustainability, Policy, | 3¢-25 Combined fron
and Strgie Developme Sustainable Tou
for Event, Hotel and T Planning and Str
Development
90124 Experience and Servi| 3225 | New Course com
for Event, Hotel and T from Tourist Beh
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The 2018 Revised Program Plan

The 2023 Revised Program (C

Code Title Credit(| Code Title Credit( Remarks
and Senksycholo
in Tourism Induy
90134 Research Methodology | 3(25) | 90134 Research Methodolog 3225 Remain Unchan

Hospitality and Tourism

Event, Hotel and Tout
Business

90124 Crisis and Mitigation f| 2(D4) New Course
Hotel and Tourism

90144 Service Policy Analys| 2({-23 New Course
Event, Hotel and Toul

90134 Project Management | 2({-:23 New Course
Event, Hotel and Toul

90144 Seminar for Event, Hq 1 credii Change code, c(
Tourism Trends and description
Contemporanglssue

7 . || Principles of Hotel Busir 3(25) Discontinue
Management
9012€ Environmental Manag 2(-23 New Course

Systems and Standar
Hotel
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The 2018 Revised Program Plan

The 2023 Revised Program (C

Code Title Credit(| Code Title Credit( Remarks
9013€¢ Service Quality Mana| 2(-23 New Course
in Hotel Bissine
90131 Sustainable Tourism Plg 3(25) Change to Sustail
Strategic Development Policy, Planning
Strategic Managg¢
for Event, Hotel
Tourism
90134 Principles of Tour Guidir 3(25) | 90137 Rofessional Tour Guiq 2(£-3) Change code, ti
Management Operations Managem credits and coul
description
90134 Logistics for Tourism In¢ 3(25) | 90127 Tourism Logistics ang 2(2D4) Change code, ti
Chain Management credits andrse
description
90127 Tourism Entrepreneul 2(2:3) New Course
Business Managemer
90125 Meeting and Convent| 2(23) | Combined from M

Management

and Incentive Trq
and Convention
Exhibition Manag
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The 2018 Revised Program Plan

The 2023 Revised Program (C

Code Title Credit(| Code Title Credit( Remarks
concentration go
change code, tit
course descript
90125 Incentive Program Deg 2(2:3)
Management
90135 Exhibition and Event | 2(£3)
Management
7 . /| Principles of Airline Busi 3(25) Discontinued
Management
901 2 Digital Technfdog@wpurisn| 3(25) Discontinued
Marketing
7 . [|ICTs in Tourism and Hoj 3(25) Discontinued
Industry
2.3 Elective Courses 27 Creg 2.3 Elective Courses 30 Cre
2.3.1 Specific Interest C|12 Creq 2.3.1 Specihterest 3 Cred
Courses
9010( Professional /Industrig 1 Cred New Course
Experiences
9010( Coffee Shop Manage| 2(£-3) New Course
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The 2018 Revised Program Plan

The 2023 Revised Program (C

Code Title Credit(| Code Title Credit( Remarks

9010( Creative Branding an( 2(2:3) New Course
Management

90104 Grooming and &aysor| 2(1-3) New Course
Development for Ever
and Tourism Job

90103 Digital Marketing J225) New Course

Creation

90105 Event Marketing and | 2(2:3) New Course
Promotion

90105 Online and Hybrid Ev( 2(2-3) New Gse
Application

90105 Metaverse and MICE | 1(132) New Course

90105 Mega Event 2(13) New Course

90105 Data Driven Event Re 1(€0) New Course

90106 Camping Managemer 2(2:3) New Course

9010€ Cro<sultural Commun| 2(1-3) New Course
forHotel Business

9010€¢ Spa Management 2(1-3) New Course

9010€ Cruise Line Managen| 2(1-3) New Course
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The 2018 Revised Program Plan

The 2023 Revised Program (C

Code Title Credit(| Code Title Credit( Remarks
90107 Airport Ground Handli 2(2:3) New Course
Services
90107 Travel Design 2(13) New Course
90107 Segmentation in Trav| 2(2:3) New Course
Business
90107 EMarketing for Travel| 2(23) New Course
2.3.2 Major Concentrg12 Cre
Courses
Cluster 1 (Tourism Cluster 1 (Tourism
Concentration) Concentration)
90134 Specialterest Tourism | 3(25) | 90127 Special Interest Touri{ 3(25) Change code
90134 Sustainable Destination| 3(25) Discontinue
Management
90144 World Tourism Destinati 3(25) Discontinue
90144 Tour Operation Manage| 3(25) Discainue
90127 Commuragsed Touris| 3(25) New course
Management
90127 International Culture g 3(25) New course

Heritage Managemen
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The 2018 Revised Program Plan

The 2023 Revised Program (C

Code Title Credit(| Code Title Credit( Remarks
90137 Innovative Tourism Pi 2(2:3) New course
90147 Tourism Businesp Stg 1(]) New course
Cluster 2 (Hotel Concen Cluster 2 (Hotel
Concentration)
90134 Food & Beverage and C 3(25) | 9012€¢ Food & Beverage ang 3(25) Change code
Management Management
9014Z Innovative Sales and Mg 3(25) Discontinued
for Helt Business
9013€ Front Office Manageme| 3(25) Discontinued
90136 Arts of Housekeeping | 3(25) Discontinued
9012€¢ Room Division and Fr 3(25) New course
Office Management
9013¢ Branding and Brand | 3(25) New Course
Margement in Hotel
Business
9013€ Innovative Sales, Eco 1(13) New course
and Marketing
Communications
9014€ Hotel Businessiistart | 1(€1) New course
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The 2018 Revised Program Plan

The 2023 Revised Program (C

Code Title Credit(| Code Title Credit( Remarks
Cluster 3 (MICE Concer Cluster 3 (Event
Concentration)
90135 MICE Venue Man&geme¢ 3(25) | 90125 Venue Management | 3(25) Change code, ti
course descript
90134 Professional Standards | 3(25) | 90125 Sustainability and Ind| 3(25) | Combined frodaXo4
Industry Standards inMICE Professional Stan
MICE Industry
90135 Graphic and Digital D{ 3(25) New Course
Event Marketing and
Productions
90135 Creative Event Projeq 2(2:3) New Course
90145 Bidding and Budgetin( 1(€1) NewZourse
Event Business
90145 Convention and Exhibitif 3(25) Combine to 901]
Management Exhibition and E
Management
90145 Meeting and Incentive T| 3(25) Combine to 901]

Meeting and conv
management a
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The 2018 Revised Program Plan

The 2023 Revised Program (C

Code Title Credit(| Code Title Credit( Remarks
901XXX Incent
Program Design
Management
Cluster 4 (Airline Discontinued
Concentration)
90137 Airport Management 3(25) Discontinued
90137 Airline Ticketing and Re| 3(25) Discontinued
90147 Airport Ground Handling 3(25) Discontinued
9014/ Inflight Service Operatio| 3(25) Discontinued
2.3.2 Foreign Language|15 Creq 2.3.2 Foreign Langua(15 Cre(
Courses
9003( Bahasa 1 3(25) | 901 Bahasa 1 3(25) Change cadd,
course descript
9003( Bahasa 2 3(2H | 902 Bahasa 2 3(25) Change cadd,
course descript
9003( Bahasa 3 3(25) | 9003( Bahasa 3 3(25) Change cadd,
course descript
9003( Bahasa 4 3(25) | 9003( Bahasa 4 3(25) Change cadd,
course descript
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The 2018 Revised Program Plan

The 2023 Revised Program (C

Code Title Credit(| Code Title Credit( Remarks
9003( Bahasa 5 J225) | 90405 Bahasa 5 3(25) Change cadd,
course descript
90031 Korean 1 3(25) | 90R0€¢ Korean 1 3(25) Change cadd,
course descript
90031 Korean 2 3(25) | 90”07 Korean 2 3(25) Change cadd,
course descript
90031 Koran 3 3(25) | 900 Korean 3 3(25) Change cadd,
course descript
90031 Korean 4 3(25) | 900®| Korean 4 3(25) Change cadd,
course descript
90031 Korean 5 3(25) | 9081( Korean 5 3(25) Change cadd,
course descript
90037 Chinese 1 3(25) | 90211 Chinese 1 3(25) Change cadd,
course descript
90037 Chinese 2 3(25) | 90217 Chinese 2 3(25) Change cadd,
course descript
90032 Chinese 3 3(25) | 90aB| Chinese 3 3(25) Change cadd,

course desanpt
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The 2018 Revised Program Plan

The 2023 Revised Program (C

Code Title Credit(| Code Title Credit( Remarks
90037 Chinese 4 3(25) | 9004 Chinese 4 3(25) Change cadd,
course descript
90037 Chinese 5 3(25) | 90815 Chinese 5 3(25) Change cadd,
course descript
90033 Japanese 1 3(25) | 90R1¢ Japanese 1 3(25) Change cadd,
cairse descriptic
90033 Japanese 2 3(25) | 90217 Japanese 2 3(25) Change cadd,
course descript
90033 Japanese 3 3(25) | 90(1B| Japanese 3 3(25) Change cadd,
course descript
90033 Japaneke 3(25) | 900 Japaneke 3(25) Chnge coded
course descript
90033 Japanese 5 3(25) | 9082( Japanese 5 3(25) Change cadd,
course descript
90035 French 1 3(25) | 90221 French 1 3(25) Change cadd,
course descript
90035 French 2 3(25) | 90222 French 2 3(25) Change cadd,

course descript
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The 2018 Revised Program Plan

The 2023 Revised Program (C

Code Title Credit(| Code Title Credit( Remarks
90035 French 3 3(25) | 90| French 3 3(25) Change cadd,
course descript
90035 French 4 3(25) | 904 French 4 3(25) Change cadd,
course descript
90035 French 5 3(25) | 90825 French 5 3(25) Change cadd,
course descript
7. .|German 1 3(25) | 7 22€¢ German 1 3(25) Change cadd,
course descript
7 . .|German 2 3(25) | 7 2271 German 2 3(25) Change cadd,
course descript
7 . .|German 3 3(25) | 7 .28 German 3 3(25) Change cadd,
course descript
7. .|German 4 3(25) | 7 .29 German 4 3(25) Change cadd,
course descript
7 . .|German5 3(25) | 7 43¢ German 5 3(25) Change cadd,
course descript
7 . .| Thai 3(25) | 7 231 Thai 3(25) Change cadd,

course descript
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The 2018 Revised Program Plan

The 2023 Revised Program (C

Code Title Credit(| Code Title Credit( Remarks
7. .|Thai2 3(25) | 7 237 Thai 2 3(25) Change cadd,
course descript
7. .|Thai 3 3(25)| 7 .33 Thai 3 3(25) Change cadd,
course descript
7. .|Thai4 3(25)| 7..34 Thai 4 3(25) Change cadd,
course descript
7. .|Thaib5 3(25)| 7 435 Thai 5 3(25) Change cadd,
course descript
2.4 Undergraduate Thesis 6 Credi 2.4 Undergraduate Thesis |6 Cred
90138 Undergraduate Thesis 1 3 Cred| 90381 Undergraduate Thesi¢ 3 Cred Change Code
90148 Undergraduate Thesis 2 3 Cred| 9014& Undergraduate Thesis 3 Cred Change Code
2.5 Gaperative Education or |6 Credi 2.5 Gaperative Education 6

International Academic / Profes International Academic / Pro| Credits

Training Training

7 . /|International Academic ( 6 Cred| 7 . 98| International Academi 6 Cred Change Code
Professional Training Professional Training

7 . /| Cooperative Education | 6 Cred| 7 .94 Coggrative Education| 6 Cred Change Code

2.6 Wdblased Integrat

Learning

3 Cred
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The 2018 Revised Program Plan The 2023 Revised Program (C Remarks
Code Title Credit(] Code Title Credit(

90139 Workased Integrated | 2(8+0) New Course
Learning |

90149 Workased Integrated | 2(60) New Course
Learning Il
3. Free Elective Céun 6 Cred
mnimum of

Students can select any courses offered by Naresuan

College or other institutes approved by Naresuan Unive
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APPENORXf c OAmkn _pggml Omd OAmspaqc
QualificatiBramework (TQF1) and 2023 Reuiseti@togram



166

Comparison of courses in TQF1 and Program revision 2023

Program Structure of Tourism and Hote
from TQFD2012

Program Strudtevesion versiori 2023

Specialization courses attedds84 ¢

Specialization Courses @&deaditd.0

21 Core courses 24 credits

21 Core cours@&sPN | ] ENT O

Core courses cover the follpb@mypecsth
institution might add topics, contents, cou
according to its pgogjeatives and identity
®1 NJKOB6dT NRI Eint®dust
Tourism and'Hotel

®NE| ANOk N1 kTowig harhoke
and Behavior

© NT | NTSeriNde R¥gdhdfogyE N K O
£ NK & n h E NHghdResauceNVEaHEJe
Ol es6l 6k] ALNKLT ST LL
dnformation Technology for Tourism and
®KK] NT KKHI NgNGA1 Ok
6 K EBPfot¢skionél Ethics and Laws for To

Hotel

9012Blisiness Economics 3(25)
90138&isiness Accounting 3(25)
9013BBisiness Finance 3(25)

90110#roduction to Business and Manage 3(36)
901131 Marketing & Strategic Managemel 3(36)
901103 Human Resource Management  3(36)
901(Psychology and Behavioral Sciences 2(-23
Industry
901104 Business Laws and Ethics 2(D4)
90110%kgital Technology and Communicati 2(£-3)
90110ttercultural Communications 2(D4)
901151 Introduction to Event Managemen 1(12)
90141 Introduction to Hospitality Industry  1(12)
9011Witroduction to Tourism Business Ma 1(12)




167

Program Structure of Tourism and Hote
from TQFD2012

Program Strudtevesion versiori 2023

B NKL Dr I @risk €uiduval Commiuini

22 Required Courses at least 60 credits
the institution might add topics, contents,
credits according to ittgdpybgretnaes and jde
The required courses can be divided into
follovés

22 Required Courses 64 lerastits

221 Required courses 30 credits

221 Required courses at least JAcredits

1) Tourism concentration

1,1 TOurism planning, management, and (
B NKI NEO] T OKoNrism Bldniing
Development

B NKiI nhl NI Rdurisin RESSUESE
Development

& NKT nl ESubtainaljlelToufismN E
& N KT n Géranhunity Bakedl odirir
BNKenho6 ¢ KBS RréjadtiVarm
©WkeNLT NEL QL Suydiskca forl

Tourism Industry

901343 Sustainability, Policy, Planning an 3g-25
Development for Event, Hotel and Tc
9012&Xkperience and Service Design for E 325

Tourism
9013&&search Methodolayy, fbiokal and Tc 325
Business
901242isis and Mitigation for Event, Hotel 2(24)
90148&&rvice Policy Analysis for Event, Ho 2(-23
9013#Boject Management for Event, Hotel 2{-23
9014&Eminar for Event, Hadalisnd Trends 1Crec
Contemporary Issues
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Program Structure of Tourism and Hote
from TQFD2012

Program Strudtevesion versiori 2023

B NKLAJ J Seniaadik Togrisrk 6 |

1.2) Tour Business Operation and Mana
| NKI NEO| [ TOur RidhiNrg and h
Organizing

AN Kh SN O ToNrTORekdtiabhsS N6 T r
E NI J fouréGyidi@ L. E O &

& NKT k N HTRUNStIMarkeBng 1 1 T

B NKT n G n Ok N RtsudtiEgNNC
Finance for Tour BuSiness

& N K & n h ETol Bupikess\vVEaniageh
B NKenhENKT nTraddl AgenityK
Managerneot

B NKI | ETickdting6 h] L NKO&
2) Hotel Concentration

21 Hotel Planning, Management and Dev
B NKT kK Nh 6 KdeDMaik&irghboRs
B NKT n G n O NOKINIDEEYNHo
Finance for Hotel BuSiness

B NKI NEO| I OmorelBasméssrl

and Development

9012&svironmental Management Systems 2(-23
for Hotel

90136&eérvice Quality Management in Hote 2(-23

9012Téurism Logistics and Supply Chain 2(24)

9013ProfessidrmlGuiding and Operation 223
Management

9012T»urism Entrepreneurial and Busines 2(£-3)

90128Reting and Convention Managemel 123)

90128%entive Program Design and Mana 2(£-3)

9013E&khibition and Event Management  2(£3)

901262 Moderni@sematHotel Accommodat 2(2-3)
Business
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Program Structure of Tourism and Hote
from TQFD2012

Program Strudtevesion versiori 2023

B NKLSNKI & O BeNaadiRede
for HotelO

E NKL A J SeninanviidotelE O K J
22 Hotel Room Ojoeraind Management
B NKhSNST NI ENT Grotl Gffig
Operation and Managément
BENKhSNGT NI E NouSekeRp!
Operation and Management

23 FOod and Beverage Operation and Me
| NKhSNS NKNNK K6 8K K
Beverage Service and Qperation

S NKhSNOS T N IiCadingOrekaiiok
Service

B NKeé nh EN Klodd by ReDecaye
Managerneot

£ N K é n h Rebt&uipanmt Manhgé@nent O
£ N Kh S NNKIE M IKENKGeHiiRn @
Managerment
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Program Structure of Tourism and Hote
from TQFD2012

Program Strudtevesion versiori 2023

222 Elective Courses at least 30 credits

222 Elective Coatdesst 30credi

1 S@idents choose specific interest courst
that the institution provides, Ri@xample
B NKeénh ENK E Cltural Todrismh
Managerhe6t

S NKEnNKENRK KK Touridno 1
Managerheft

B NKeénh ENK Ry&Touyisnk 6
Managerhe6t

€ N K& n h BEANIKE Bus{nEss ¥ldhaQ&r
B NKeénh ENK BEHgadth Tplirisnd 1
Managerneot

€ N K & rShaBVidragien@ho &
ENKENKEKNNKGnJ Ol NT KK
&MICE Manader®ent

B NKeé nh ENKSdrrbugdmBsaria
B NKeénhENK I INéridtichadal N
Cuisine Managef@ent

© NKI I ERoadiStyliNg N K O &

Specific Interest Courses 3 Crec
901001 Professional /Industrial Experiencil Crec
90002 Coffee Shop Management 2(13)
901003 Creative Branding and Brand Mar2(2-3)
901041 Grooming and Personality Develo2(2-3)
Hotel and Tourism Job

901031 Digital Marketing Creation 3(25)
901051 Event Marketing and Promotion 2(2-3)
901052 Online and Hy#pEpkocagron 2(1-3)
901053 Metaverse and MICE Industry  1(12)
901054 Mega Event 2(13)
901055 Data Driven Event Report 1(20)
901061 Camping Management 2(13)

901062 Ctagsiral Communication for Hote2(2-3)

901063 Spa Management 2(13)
901064 Cruise Line Management 2(13)
901071 Airport Gemuhithg Services 2(13)
901072 Travel Design 2(1-3)
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Program Structure of Tourism and Hote
from TQFD2012

Program Strudtevesion versiori 2023

£ N K é KK BIfiddB@ Ranagem;
2 Foreign language course
Knowledge and skills in language that stu
in professional practice in business at lea

901073 Segmentation in Travel Business 2(2-3)
901074Marketing for Travel Package 2(13)

Major Concentration Courses 12
Credit:

Students take 12 credits from only one of |

four clusters

Cluster&8lourism Cone#otr

9012%pecial Interest Tourism 3(25)

9012TEommudigsed Tourism Managemen 3(25)

9013WK@ernational Culture and Heritage Mi 3(25)

9013TBnovative Tourism Project A123)

9014 TBurism Businesp Start 1(21)

Cluster 2 (Hotel Concentration)

90.26Bood & Beverage and Catering Mane 3(25)

90126%0om Division and Front Office Mani 3(25)

901386anding and Brand Management in 3(25)

901368&ovatisales, Ecommerce and Mark 2(£-3)

Communications
90146tel Businessiibtar 1(ex1)
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Program Structure of Tourism and Hote
from TQFD2012

Program Strudtevesion versiori 2023

Cluster 3 (Event Concentration)
901258istainability and Industrial Standarc 3(25)

90125%&nue Management 3(25)

901356 Graphic and Digital Design for Eve 3(25)
Productions

901358 Creative Event Project 2(-23)

90148dding and Budgeting for Event Busi 1(1)

Foreign Language @aursasnum of 15

Select only one language from the followirCredit
Baha&s
Kore&ar
Chine®s
Japanesk
Germ@t

23 Undergraduate #hasimmandatory

23 Undergraduate Thesis 6 credits

24 Cooperative Edulcaiorational Academ
Professional Training 6 credits
Cooperative educatioibtrairieast 16 week

semesy or 400 workje@hedits

24 Cooperative Edulceiiorational Academic or
Professional Training 6 credits

Cooperative education training of at least 16 weg
400 workinddoé credit®
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Program Structure of Tourism and Hote
from TQFD2012

Program Strudtevesion versiori 2023

7 493 International Acagiefgissional trainid@redit
7 494 Cooperative EQUOADidn O O O O O GuxOit

2.5 Wdnksed Integrated Learning

3 Credits

Wodkased learning intedratedoeiitration courses
rmOqgrsbcl rygOgl rcpcqgrc
concentration

901391 Whaded Integrated Learning | -40)
901392 Whaded Integrated Learning Il 080)
Free elective 6 credits Free elective C

Total credits must not less than 120

Total credits must not lesgithan 14
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APPENDIX E: Minutes of Meeting/ the Result of Curriculum Ciritic
Session
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